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Abstract

The study was performed through questionnaire to determine purchase characteristics and consumers’ satisfaction
for Hanwoo beef for 400 residents in Busan, Gyeongsangnam-do, Daegu and Gyeongsangbuk-do. The results
obtained from 363 consumers excluding 37 improperly answered ones were statistically analyzed. The properly
answered consumers were classified according to gender, 107 (29.5%) male, 256 (70.5%) female, and ages, 70
(19.3%) twenties, 97 (26.7%) thirties, 131 (36.1%) forties, and 65 (17.9%) over fifties. Consumers having older
ages purchased Hanwoo beef more frequently (p<0.05), and Hanwoo specialty shop operated by farmers
cooperative was the most popular purchasing sources. Consumers’ favorite retail cuts for Hanwoo beef were
in the order of loin (43.5%), ribs (22.9%), tender loin (10.5%), brisket (9.9%), round, fore (4.7%), others (3.3%),
chuck (2.8%), strip loin, rump (2.5%). For the experiences of purchasing imported beef, 24.55% and 22.3% of
consumers answered for ‘sometimes’ and ‘yes’, respectively, for the reason of ‘low price’ (73.3%). Consumers
answered ‘sometimes’ (69.1%) for the question of disguisement of imported beef to Hanwoo beef, and thought
traceability (61.7%) and country of origin (17.1%) would be the most effective methods to prevent disguisement.
Percentages of responses were 61.1% and 75.5% for traceability and country of origin, respectively, under the
assumption of consumer’s trustworthiness of above 70%. Prerequisites for Hanwoo beef to succeed as a brand
were in the order of taste (3.90 points), consumers’ satisfaction (3.28 points), consumers’ trustworthiness (3.20
points), safety (3.03 points). Consumers’ satisfaction is influenced by the age, academic background and the
occupation (p<0.05). Safety is expected to show the difference by the educational background (p<0.05) and the
occupation (p<0.01), whereas consumers trustworthiness is influenced by the educational background and income
(p<0.05). From the results obtained in the current study, it is concluded that traceability and country of origin
is essential to gain consumers’ satisfaction and trustworthiness, and that the most important factors for branding
Hanwoo beef would be taste and safety.
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Table 1. Demographic characteristics of consumers partici—-
pated in the survey

Classification Number %
Sex Male 107 29.5
Female 256 70.5
Twenties (20s) 70 19.3
Age Thirties (30s) 97 26.7
& Forties (40s) 131 36.1
> Fifties (50s) 65 17.9
Academic Below high school 80 22.0
background College 146 40.2
Above university 137 37.8
Income < 2.0 million 172 47.4
2.0~2.5 million 101 27.8
(Won/Month) 2" 5" illion 90 24.8
Government employee 169 46.6
. Company employee 108 29.8
Occupation Business 47 12.9
Others 39 10.8
Total 363 100.0
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Table 2. Purchase frequencies of Hanwoo beef per month
Purchase frequencies of Hanwoo beef )
Classification Below one One Two Three Above four (); )
N (%) N (%) N (%) N (%) N (%)
Sex Male 40 (37.4) 18 (16.8) 25 (23.4) 12 (11.2) 12 (11.2) 2.090
Female 84 (32.8) 58 (22.7) 56 (21.9) 33(12.9) 25(9.8) (0.719)
Twenties (20s) 34 (48.6) 16 (22.9) 14 (20.0) 5(71) 1(1.4)
Age Thirties (30s) 32 (33.0) 22 (22.7) 17 (17.5) 13 (13.4) 13 (13.4) 25.256"
£ Forties (40s) 34 (26.0) 27 (20.6) 30 (22.9) 20 (15.3) 20 (15.3) (0.014)
> TFifties (50s) 24 (36.9) 11 (16.9) 20 (30.8) 7(10.8) 3( 4.6)
Academic Below high school 25 (31.3) 16 (20.0) 18 (22.5) 9(11.3) 12 (15.0) 5191
backeround College 50 (34.2) 33 (22.6) 28 (19.2) 21 (14.4) 14 ( 9.6) (0'7,37)
£ Above university 49 (35.8) 27 (19.7) 35 (25.5) 15(10.9) 11( 8.0) o
Income < 2.0 million 67 (39.0) 37(21.5) 31 (18.0) 21 (12.2) 16 ( 9.3) 6.743
(Won/Month) 2.0~2.5 million 31 (30.7) 22 (21.8) 23 (22.8) 13 (12.9) 12 (11.9) (0.565)
> 2.5 million 26 (28.9) 17 (18.9) 27 (30.0) 11 (12.2) 9(10.0) ’
Government employee 53 (31.4) 37(21.9) 48 (28.4) 17 (10.1) 14 ( 8.3)
0 " Company employee 43 (39.8) 20 (18.5) 18 (16.7) 15(13.9) 12 (11.1) 16.613
CEUPALON  Bysiness 17 (36.2) 7(14.9) 11 (23.4) 5(10.6) 7(14.9) (0.165)
Others 11 (28.2) 12 (30.8) 4(10.3) 8(20.5) 4(10.3)
Total 124 (34.2) 76 (20.9) 81 (22.3) 45(12.4) 37(10.2)

p-value computed by x° test, “p<0.05.
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Table 3. Purchasing stores of Hanwoo beef

o

Purchasing stores of Hanwoo beef

2

Hanwoo . . . X
Classification Department specialty store Discount  Butcher’'s Direct sale Others
store . store shop store
(Agric. Cooper.) (p)
N (%) N (%) N (%) N (%) N (%) N (%)
Sex Male 1(0.9) 3 (54.2) 11 (103)  29(27.1) 6( 5.6) 2(19) 6.740
b Female 3(1.2) 140 (54.7) 6(63) 56(21.9) 28(109) 13(51)  (0.241)
Twenties (20s) 2(2.9) 4 (48.6) 6(86) 14(20.0) 6( 8.6) 8(11.4)
A Thirties (30s) — 6 (57.7) 5(52) 20(20.6) 14 (14.4) 2(21) 26.580°
&¢ Forties (40s) — 5 (57.3) 11(84) 31(237)  11(84)  3(23) (0032
> Fifties (50s) 2 (3.1 (50.8) 5077  20(30.8) 3( 4.6) 2(31)
. Below high school 1(1.3) 7 (58.8) 4(50 18(225) 5(6.3) 5(6.3)
Academic ¢ ojjege - 3668 14(96) 364D 9(62) 42D 0
£ Above university 3(25) 3 (49.6) 9(66) 31(226) 20 (14.6) 6( 4.4) ’
Income < 2.0 million 3.7 4 (54.7) 13( 7.6) 33(19.2) 20 (11.6) 9(52) 10.698
(Won/Month) 2.0~2.5 million 1(1.0) (58.4) 7(69 22218 8(17.9) 4( 4.0) © 5382)
> 2.5 million - 5 (50.0) 7(78)  30(33.3) 6( 6.7) 2(22) ‘
Government employee 1 (0.6) 1 (53.8) 11( 65)  41(24.3) 18 (10.7) 7(4.1)
Oceupation Company employee 2(1.9) 1(56.5) 10( 9.3)  18(16.7) 10( 9.3) 7(65)  14.329
D Business — (48.9) 4(85) 17(36.2) 2(4.3) 1(21)  (0.501)
Others 1(2.6) 3 (59.0) 2(5.1) 9(23.1) 4(10.3) —
Total 4(1.1) 198 (54.5) 27(74) 8(234) 34(94) 15(4.1)
p-value computed by X° test, “p<0.05.
Table 4. Consumers’ favorite part of Hanwoo beef
Parts of Hanwoo beef
Strip 9
Classification Loin Ribs Rump, loin, Briket Chuck Tender Others X
fore ~loin (p)
round
N (%) N (%) N (%) N(%) N (%) N (%) N(%) N (%)
Sex Male 43(40.2) 26(24.3) 328 547 15(14.0)0 3(28) 11(103) 1(09 9.774
b Female 115(44.9) 57(22.3) 14(5) 4(16) 21(82) 727 27(105 114.3) (0.202)
Twenties (20s) 24(343) 16(229) 343 114 6(86) 4((B7) 13(186) 3(4.3)
Age Thirties (30s) 37(38.1) 25(258) 7(7.2) 3(31) 11(11.3) 1(1.0) 10(103) 3(3.1) 22.866
£ Forties (40s) 66 (50.4) 25(19.1) 538 2015 13(99 538 12(92) 3(23) (0.350)
> Fifties (50s) 31(477) 17(262) 2(3.1) 3(4.6) 6(92) - 3(4.6) 3(46)
Academic Below high school 37 (46.3) 16(20.0) 225 1(1.3) 9(11.3) 3(38 9113 3(3.8) 4781
backeround College 62 (425) 34(23.3) 9(6.2) 427 16(11.0)0 3(21) 13(89) 534 (0.989)
g Above university 59(43.1) 33(24.1) 644 429 11(80) 429 160117 429 )
Income < 2.0 million 63(36.6) 35(20.3) 10(5.8) 3(1.7) 23(134) 5(29) 27157 6(35) 94.935"
(Won/Month) 2.0~2.5 million 49 (485) 22(21.8) 4400 5.0 9(89 380 5050 44.0) (0'0;13)
> 2.5 million 46 (51.1) 26(289) 3(33) 1(1.1) 4(44) 2@2 6067 2(22) ‘
Government employee 69 (40.8) 45(26.6) 6(36) 424 16(95 6@36) 16(95) 7(41)
Oceupation Company employee 42(389) 24(222) 6(B6) 437 13(12.0)0 2(1.9) 141300 3(28) 16568
P Business 24 (51.1) 10(21.3) 3(6.4) — 3(64) 121 6128 — (0.737)
Others 23(59.0) 4(103) 2(B1) 1(26) 4(10.3) 1(26) 2(51) 261
Total 158 (43.5) 83(22.9) 17(47) 9(25) 36(99 10(28) 38(105 12(3.3)
p-value computed by x° test, “p<0.05.
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Table 5. Consumers purchasing experiences of imported beef
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AAHoz & o, ‘Tha 1oy 2519(69.1%), wi-§- ¥
827 (22.6%), ‘E2A 199 (5.2%), ‘A3 28] &t} 11
H(3.0%) o2 Yeh 91.8%7F £94 ) e =
Aauieta doka AzstE AoE B 4 ook 2y
wzke] Q1 F A A Sl wE zteole yERA ersktt

Table 8& 7] #oiAE] 42717} 2 3
A= e Aol dist E&F1A FA e oY gl ol st
Aoty MAH o2 & wf ‘Hi7]|Asto] 7 F A A 2~H o]
2249 (61.7%) 2.2 7} =A YEsa, ‘H a7 dAR 2 A
A" 629 (17.1%), ‘EE2HTF 514 (14.0%), ‘A3 ot 269
(7.2%) =22 Yepgth 18 Felinixte] A5 A8t
7 540 wE Aol A wet FAAHQ fFoAE e
WATHP<0.01). 53] Zt A%t 57} ‘Ha7] A sko] g3

Consumers experiences purchasing of imported beef

Classification Yes Sometimes Never Absolutely not (); )
N (%) N (%) N (%) N (%)
Sex Male 25 (23.4) 25 (23.4) 38 (35.5) 19 (17.8) 0.286
Female 56 (21.9) 64 (25.0) 87 (34.0) 49 (19.1) (0.963)
Twenties (20s) 8(11.4) 22 (31.4) 19 (27.1) 21 (30.0)
A Thirties (30s) 21 (21.6) 27 (27.8) 34 (35.1) 15 (15.5) 21.494"
&¢ Forties (40s) 29 (22.1) 27 (20.6) 54 (41.2) 21 (16.0) (0.011)
> Fifties (50s) 23 (35.4) 13 (20.0) 18 (27.7) 11 (16.9)
. Below high school 24 (30.0) 17 (21.3) 27 (33.8) 12 (15.0)
Academic ¢ ojjege 27 (185) 37 (25.3) 61 (41.8) 21 (14.4) oo
£ Above university 30 (21.9) 35(25.5) 37 (27.0) 35(25.5) e
Income < 2.0 million 40 (23.3) 46 (26.7) 53 (30.8) 33(19.2) 4797
(Won/Month) 2.0~2.5 million 18 (17.8) 21 (20.8) 42 (41.6) 20 (19.8) (0'570)
> 2.5 million 23 (25.6) 22 (24.4) 30 (33.3) 15 (16.7) ’
Government employee 32 (18.9) 37 (21.9) 62 (36.7) 38 (22.5)
Occupation Company employee 18 (16.7) 26 (24.1) 40 (37.0) 24 (22.2) 26.576™
Ceupaton - pysiness 20 (42.6) 11(23.4) 11(23.4) 5 (10.6) (0.002)
Others 11 (28.2) 15 (38.5) 12 (30.8) 1(26)
Total 81 (22.3) 89 (24.5) 125 (34.4) 68 (18.7)

p-value computed by X° test, p<0.05, “p<0.01.
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Table 6. Purchasing reasons of imported beef

Purchasing reasons imported beef

2

P . No difference Good colors of } X
Classification Low price in taste meat and fat Safety Others )
N (%) N (%) N (%) N (%) N (%)
Sex Male 72 (67.3) 20 (18.7) 8 (7.5) 54.7) 2(1.9) 10.561"
¢ Female 194 (75.8) 37 (14.5) 4(1.6) 11 (4.3) 10 (3.9) (0.032)
Twenties (20s) 50 (71.4) 10 (14.3) 3(4.3) 1(1.4) 6 (8.6)
Age Thirties (30s) 70 (72.2) 16 (16.5) 3.1 4(4.1) 4(4.1) 16.830
g Forties (40s) 97 (74.0) 19 (14.5) 3(2.3) 10 (7.6) 2(1.5) (0.156)
> Fifties (50s) 49 (75.4) 12 (185) 3 (4.6) 1(1.5) -
Academic Below high school 57 (71.3) 15 (18.8) 3(3.8) 3(3.8) 2(2.5) 6581
backeround College 104 (71.2) 27 (18.5) 4(2.7) 8 (5.5) 3(2.1) (0.582)
ackero Above university 105 (76.6) 15 (10.9) 5(3.6) 5(3.6) 7(5.1) :
Income < 2.0 million 124 (72.1) 26 (15.1) 6 (3.5) 8(4.7) 8 (4.7) 12,583
(Won/Month) 2.0~2.5 million 68 (67.3) 24 (23.8) 2(2.0) 4(4.0) 3(3.0) © '127)
OVAIONY ™~ 95 million 74 (82.2) 7(7.8) 4(4.4) 4(4.4) 1(1.D) :
Government employee 119 (70.4) 24 (14.2) 7(4.1) 9(5.3) 10 (5.9)
Occupation Company employee 79 (73.1) 19 (17.6) 4(3.7) 5(4.6) 1(0.9) 12.681
ceupa Business 37 (78.7) 6 (12.8) 121 2(4.3) 121 (0.393)
Others 31 (79.5) 8(20.5) - - -
Total 266 (73.3) 57 (15.7) 12 (3.3) 16 (4.4) 12 (3.3)
p-value computed by x° test, p<0.05.
Table 7. Consumer’ perception for the distinction of between imported beef and Hanwoo beef
Distinction degree of imported beef )
Classification Never Sometimes Yes I don't know (); )
N (%) N (%) N (%) N (%)
Sex Male 6 (5.6) 73 (68.2) 2 (20.6) 6( 5.6) 3.661
Female 5(2.0) 178 (69.5) 0 (23.4) 13( 5.1) (0.300)
Twenties (20s) 1(1.4) 47 (67.1) 3(18.6) 9(12.9)
Age Thirties (30s) 2(2.1) 70 (72.2) 2 (22.7) 3(31) 12.593
& Forties (40s) 5(3.8) 88 (67.2) 3(25.2) 5(38) (0.182)
> Fifties (50s) 3(4.6) 46 (70.8) 4(21.5) 2(31)
. Below high school 1(1.3) 54 (67.5) 0 (25.0) 5(6.3)

Academic - College 7(48) 101 (69.2) 6 (178) 12( 82) o)
£ Above university 3(2.2) 96 (70.1) 36 (26.3) 2(05) ’
Income < 2.0 million 4(2.3) 115 (66.9) 39 (22.7) 14 ( 8.1) 6.498
(Won/Month) 2.0~2.5 million 4(4.0) 70 (69.3) 4 (23.8) 3(3.0) (0'377)

> 2.5 million 3(3.3) 66 (73.3) 9(21.1) 2(22) ’
Government employee 7(4.1) 120 (71.0) 3 (22.5) 4(24)

0 ation Company employee 2(1.9) 77 (71.3) 0 (18.5) 9(83) 11.815
ceup Own business 12.1) 28 (59.6) 3(27.7) 5 (10.6) (0.224)
Other 1(2.6) 26 (66.7) 1(28.2) 1(26)

Total 11 (3.0) 251 (69.1) 2 (22.6) 19( 5.2)

p-value computed by x° test.
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Table 8. Consumer’ consideration to counterplan against distinction of between imported beef and Hanwoo beef
Counterplan against distinction
— 9
Classification No way Country O.f origin Traceability Have no idea X
labelling (p)
N (%) N (%) N (%) N (%)
Sex Male 5(4.7) 15 (14.0) 71 (66.4) 16 (15.0) 2.765
Female 21( 82) 47 (18.4) 153 (59.8) 35(13.7) (0.429)
Twenties (20s) 6( 8.6) 7(10.0) 39 (55.7) 18 (25.7)
Age Thirties (30s) 3(31) 11 (11.3) 68 (70.1) 15 (15.5) 29.798"
g Forties (40s) 7(5.3) 28 (21.4) 84 (64.1) 12(92) (0.000)
> Fifties (50s) 10 (15.4) 16 (24.6) 33 (50.8) 6(9.2)
Academic Below high school 10 (12.5) 18 (22.5) 43 (53.8) 9(11.3) 9137
backeround College 6( 4.1) 25(17.1) 92 (63.0) 23 (15.8) (0‘166)
g Above university 10( 7.3) 19 (13.9) 89 (65.0) 19 (13.9) '
Incom < 2.0 million 15( 8.7) 26 (15.1) 102 (59.3) 29 (16.9) 6.234
(WoniMoith) 2.0~2.5 million 6( 59) 17 (16.8) 69 (63.3) 9( 89) (0.597)
> 2.5 million 5( 5.6) 19 (21.1) 53 (58.9) 13 (14.4) ’
Government employee 9(5.3) 34 (20.1) 107 (63.3) 19(11.2)
Oceupation Company employee 11 (10.2) 12 (11.1) 66 (61.1) 19 (17.6) 9.639
b Own business 3(6.4) 7(14.9) 31 (66.0) 6 (12.8) (0.380)
Other 3077 9(23.1) 20 (51.3) 7(17.9)
Total 26 ( 7.2) 62 (17.1) 224 (61.7) 51 (14.0)
p-value computed by x° test, “p<0.01.
A9 #HR=EY TRE 5ol ol tigk &uzkY 4 (19.0%), B0%AE" 527 (14.3%), S0%°]s} 517 (14.0%)
h ] ’ ’
FEE Foo & Aoz AT ‘0% A= 507 (13.8%), ‘60%F =’ 38‘:5(10.5%), ‘100% 4 =’
§+ |§|_._ 2 4ol W 237 AR EA A ¢ EH?# 2 El 7ol
Table 9% FvlABlAE0] AZsta 7] 2a7] Uit A} zto] 7t itk Table 10 4719} o] Ll vAE
AFA A e AR EE 45 A3 AR o2 80%F o] AZetal =7= Har| g skolEF A A 28 gk 4
Z7F 7678 (209%) 2.2 7HE =A e, T0%H = 699 FHxo gk 4 Aot} AAFH o= ‘80%F =7t 1069

Table 9. Consumer trustworthiness for country of origin labelling

Consumer confidence degree on country of origin labelling

2
Classification 10096 9096 80% 70% 60% 50% Below 50% X
N (%) N (%) N (%) N (%) N (%) N (%) N (%)
Sex Male 8( 75 16(150) 25(234) 19(178) 8(75 15(140) 16(150) 2101
Female 19(74) 34(133) 51(199 50(195 30(1L7) 37145 35(137) (0.910)
Twenties (20s) 3(43)  4(57 12071 18257 13(186)  7(10.0) 13(186)
A Thirties (30s) 4(41) 133134 22@27 163165 11(113) 19(196) 12(124) 25935
ge Forties (40s) 11(84) 21(160) 31(237) 24(183) 10(76) 18(137) 16(122) (0.101)
> Fifties (50s) 9(138) 120185 11169 11169  4(62)  8(123) 10(154)
Acadermic  Below high school 8(10.0) 10125 12(150) 12(150)  8(100) 17(213) 13(163) |40
b College 10(68) 270185 39267 250170 11(75 15103) 190130 Foor
£ Above university 9(66) 13(95) 25(182) 32(234) 19(139) 20(14.6) 19(13.9) ’
come <20 million 9(52) 19(1L0) 30(174)  35(203) 24(140) 300174) 250145 |, oo
(WOI;KqOmh) 2.0~2.5 million 9(89) 17(168) 21(208) 21(208)  7(69 13(129) 13129 oo
> 2.5 million 9(100) 14(156) 25(278) 13(144) 7(78) 9(10.0) 13(144)
Government employee 16( 95)  24(142) 34(20.1) 30(17.8) 21(12.4) 0(11.8) 24(14.2)
Oceunation  Company employee 7(65) 160148 21(194) 18(167) 12(11.1) 16(14.8) 18(16.7) 13.842
CCUPAHON Wi business 4(85)  4(85) 12(255) 12(255)  3(64) 8(17.00 4(85 (0.739)
Other - 6(154) 9231  9(231)  2(51) 8(205 5(128)
Total 27(74) 50(138) 76(209) 69(19.0) 38(105) 52(14.3) 51 (14.0)

p-value computed by x° test.



716

Forg - s

Table 10. Consumer trustworthiness degree on Hanwoo traceability

A7l

Consumer confidence degree on Hanwoo traceability

2

Classification 100% 90% 80% 70% 60% 50% Below 50% é
N (%) N (%) N (%) N (%) N (%) N (%) N (%)
Sex Male 15(14.0) 24(22.4) 30(280) 11(10.3) 8(75) 16(15.0) 3(28 10822
Female 35(137) 40(156) 76(29.7) 43(16.8) 18( 7.0) 22(86) 22(86) (0.094)
Twenties (20s) 9(12.9) 8(11.4) 14(20.0) 16(22.9) 7(10.0) 7 (10.0) 9(12.9)
Age Thirties (30s) 6(6.2) 20(20.6) 30(309) 19(19.6) 7(72) 13(13.4) 2(21) 32732
g Forties (40s) 21(16.0) 26(19.8) 43(328) 15(115) 8(6.1) 11(84) 7(53) (0.018)
> TFifties (50s) 14(215) 10(154)  19(29.2) 4(6.2) 4(6.2) 7 (10.8) 7 (10.8)
Academic Below high school 15(18.8) 10(125) 20(25.0) 10(125) 8(10.0) 11 (13.8) 6(75) 15.904
backaround College 26(17.8) 25(17.1) 41(281) 19(13.0) 10(6.8) 15(10.3) 10( 6.8) © 196)
acke Above university 9(6.6) 29(21.2) 45(32.8) 25(18.2) 8(58 12(88) 9( 6.6) '
Income < 2.0 million 20 (11.6) 23(134) 48(279) 28(16.3) 18(105) 22(12.8) 13( 7.6) 17730
(Won/Month) 2.072.5 million 14(13.9) 21(20.8) 28(27.7) 19(18.8) 5( 5.0) 9(89) 5( 5.0) © '124)
> 2.5 million 16 (17.8) 20(22.2)  30(33.3) 7(78) 3(3.3) 7(178) 7(78) '
Government employee 19(11.2) 36(21.3) 53(31.4) 29 (17.2) 6(36) 13(77) 13(77)
o ” Company employee 19(176) 18(16.7)  24(222) 12(11.1) 14(13.00 13(12.0) 8(74) 23523
CEUPALON wn business 6(128) 4(85) 17(362) 6(128) 3(64) 81700 3(64) (0171
Other 6 (15.4) 6(154) 12(30.8) 7(17.9) 3077 4(10.3) 1(26)
Total 50 (13.8) 64 (17.6) 106(29.2) 54(149) 26( 72) 38(105 25( 6.9
p-value computed by X2 test, "p<0.05.
(292%)0.2 714 E=A YERaL, ‘0% 8= 64 (17.6%), o8 FHA =Pol| WE A AAZFAH6) A, v
“70%8 = 549 (14.9%), ‘100% 8 = 50 (13.8%), ‘50%°] 3} 59 1EH s Y sFAEY T4 E BAl =
387 (10.5%), ‘60% % 269 (7.2%), 50% |3} 257 (6.9%) & Holgtal IFAY
2~ 0 ur
o TR st HRl=Se| MYQ0IT ITEAE Sanle| A
LS ZAMEAY] JIFFATH 5 wE A7 g o
s
j
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Table 11. Analysis of technical statistics for consumers’
evaluation over safety, taste, satisfaction, and trustworthiness

Factors Average
Safety 3.03+0.67"
Taste 3.90+0.63
Satisfaction 3.28+0.65
Trustworthiness 3.20+0.66

"Likert 5 point scale: 1=Absolutely no; 2=No; 3=So0-s0; 4=
Yes; 5=Absolutely yes. Mean=+ SD.
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Table 12. Consumers evaluation for safety, taste, satisfaction and trustworthiness on Hanwoo beef

Classification Safety Taste Satisfaction Trustworthiness
Male 3.03+0.65" 3.88+0.53 3.33+0.55 3.22+0.61
S Female 3.03+0.68 3.92+0.67 3.26+0.68 3.19+0.68
ex
F-value -0.042 -0.047 0.927 0.383
p-value 0.967 0.639 0.355 0.702
Twenties (20s) 3.07+0.72 3.05+0.61 3.06+0.62° 2.89+0.78
Thirties (30s) 3.84+0.66 3.88+0.58 3.96+0.58" 3.90+0.76
Forties (40s) 3.4440.69 3.31+0.57 3.27+0.65" 3.09+0.67
Age > Fifties (50s) 3.21+0.66 3.18+0.61 3.26+0.68° 3.09+0.69
F-value 1.138 0.636 3.328" 0.973
p-value 0.333 0.592 0.020 0.405
Below high school 2.8440.68" 3.84+0.61 3.12+0.67° 3.01+0.68"
) College 3.05+0.69" 3.89+0.66 3.35+0.67 3.25+0.71°
Academic Above university 3.11+0.62° 3.96+0.62 3.30+0.59" 3.25+0.58"
background " . .
F-value 4336 0.864 3.266 4433
p-value 0.014 0.423 0.039 0.013
< 2.0 million 2.96+0.68 3.18+0.63" 3.26+0.68 3.10+0.62
Income 2.0~25 million 3.09+0.68 3.97+0.66" 3.33+0.60 3.284+0.68"
(Won/ > 2.5 million 3.10£0.64 4.01+£0.59° 3.2840.64 3.29+0.71°
Month) F-value 1.851 3.692° 0.412 3474
p-value 0.159 0.026 0.663 0.032
Government employee 3.11+0.66" 3.97+0.66 3.33+0.66" 3.29+0.68"
Company employee 3.06£0.72° 3.89+0.51 3.34+0.64 3.17£0.66™
_ Own business 2.89+0.63" 3.84+0.68 319+0.62" 3.09+0.63"
Occupation  yper 2.75+0.54° 3.74+0.74 3.02+0.58" 3.01+0.60
F-value 3.983" 1.669 3.145" 2643
p-value 0.008 0.173 0.025 0.049

Uikert 5 point scale: 1=Absolutely no; 2=No; 3=So-s0; 4=Yes; 5=Absolutely yes. Mean = SD.
*PDifferent superscripts in the same column indicate significant differences (p<0.05) among four groups by Duncan’s multiple range test.

"p<0.05, “p<0.01 by t-test or one-way ANOVA.
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