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(An Empirical Study of the Effects of Corporate Social
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Abstract Social responsibility of enterprises has recently been emphasized in practice.
However, most of the previous studies on social responsibility has been mainly made on the
large enterprises, not including small and medium enterprises. This study investigates the
literature of previous studies and conducts the survey to find out how the fitness of small
and medium enterprises’ social responsibility affects corporate reputation and purchase
intention. According to the analysis results of 101 valid responses, the study shows that
fitness of small and medium enterprises’ social responsibility affects corporate reputation
and purchase intention, and corporate reputation has an effect on purchase intention. The
results of this study may provide many small and medium enterprises with guidelines for
their social responsibility activities.

Key Words @ Small and Medium Enterprise(SME), Corporate Social Responsibility(CSR),
Fitness, Reputation, Purchase Intention
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