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The comparison of the user’s emotions before and after using a product

A é)l»i*'?‘

[

Sang-Hoon Jeong*"

S st ojsofst MHC|Xpelstap

i B =

L

Department of Industrial Design, Mokwon University™

Abstract

Research from many marketing fields shows that the importance of factors which ultimately reflect
customers’satisfaction towards a product or service vary with the progression of time. Likewise, the emotions that
users experience from using the product can vary with prolonged interaction with the product itself. Thus, research
was conducted under the notion that users’ emotions at the initial stage of product usage is likely to vary with that
at a later stage, when users would have had more experience with the product. In this research, a comparison was
made between the emotions felt by customers with first-hand experience with the iPhone and those felt by
long-time iPhone users who already had much more opportunities to familiarize themselves with the product. The
results of the rescarch conducted above show that, with first usage of the iPhone, users experience a relatively low
level of negative emotions(Uncomfortableness) due to the predominance of the users’ positive emotions. Over
prolonged usage, however, the level of negative emotions associated with the usage of the iPhone has been shown
to increase. Still, it is impossible to state that the Uncomfortableness associated with iPhone usage is high in
general. In fact, it has been shown that positive emotions were rather experienced by iPhone users both before and
after usage, suggesting that the emotions involved during iPhone usage was generally positive. Although more
research would need to be conducted to safeguard this claim, it can be generally deduced from the results of this
research that:when using a product, positive emotions in terms of the reflective level accounts for much of the
negative emotions(i.e. discomfort) associated with behavioral level with regard to the product itself.
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