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A Study on Satisfaction Degree for Menu Quality
of the Regional Cuisine in Gangwon Province

Hyung-Woo Lee'
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Abstract

This study analyzes the satisfaction degree for menu quality of the regional cuisine in Gangwon province.
The result of verifying hypotheses is as follows. For the satisfaction with the quality in direct services, it
showed no similarity by education levels, locations, and income levels; however, there was a significant
difference in satisfaction by gender, locations, and occupation. Males evaluated satisfaction with direct services
higher than females, and Chun-Cheon and Sok-Cho residents felt more satisfied than Gang-Reung residents.
By occupation, students and self-employed ones showed more satisfaction. For the satisfaction with indirect
services, there was a significant difference in 1% of the similarity rage by gender, locations, and occupation
while no difference was shown in the other variables. Compared with the satisfaction with direct services,
satisfaction with indirect services was low, which indicated the necessity of improving indirect services.
Indirect services showed the same results of satisfaction by gender, locations, occupation as those of direct
services. In patticular, it showed high satisfaction among students.

Key words: Gangwon province, menu quality, satisfaction degree, regional cuisine, direct services, indirect
services.
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{Table 1> Questionnaire contents
Group/category Details variables QC Remarks
Demographic . . . X
characteristics Age, gender, education level, income, job, locations 6
g:(l)intZl (z:fuisine Sanitation, taste, amount, packing, price, etc. 14 ?itizz

Frequency of tour(below average, above average), experience of regional

Operation items
area)

cuisine(average group, mature group), locations(capital area, non capital 3
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{Table 2> Demographic characteristics of the res-
pondents

Section Characteristics Frequency Perioe/zl)ta ge

Gender Male 297 49.50
Female 303 50.50

Below 20 119 19.83

Age 30~39 171 28.50
(y1s) 40~49 150 25.00
Above 50 160 26.67

Education Below high school 222 37.00
level Above college 378 63.00
Below 250 million 190 31.67

:zz:ze/ 400 millon 232 3867
Above 400 million 178 29.67
Self-employed/owner 110 18.33

Office worker 228 38.00

Occupation Housewife 160 26.67
Student 50 833

Others 52 8.67

Seoul 280 46.67

Gyunggi 196 32.67

Locations  Gangwon 38 6.33
Chungcheong 46 7.67
Youngnam/others 40 6.67

Total 600 100.00

A o] 4005t 9 wvke] F7tEo] o 40%9] &
g4 TS Bk AgERe A, 5 1
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{Table 4> Reliability analysis on the quality of
regional cuisine

. ) Correlation .
Number S‘jitlsfactlc.)n coefficient a Coefficient
with quality (total) (excepted)
1 Sanitation 0.706803 0.920894
2 Taste 0.692710 0.921350
3 Amount 0.685547 0.921582
4 Packing 0.620770 0.923661
5 Price 0.560785 0.925563
6 Nutrition 0.718282 0.920521
7 Spicery 0.754770 0.919331
8 Odor 0.761038 0.919126
9 Colour 0.755587 0.919304
10 Services 0.659035 0.922436
11 Tradition 0.622165 0.923616
12 Health 0.676563 0.921872
13 Recipe 0.568978 0.925304
14 Freshness 0.513438 0.927049

* Cronbach's @ coefficient(Total)=0.927441

(Tterated Principal Factor Analysis)ol 2]3l F7% =
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{Table 3> Variables of satisfaction with the quality of regional cuisine

Satisfaction with the
quality of regional cuisine

@ Sanitation, @ Taste, @ Amount, @ Packing, ® Price, ® Nutrition,
@ Spicery, ® Odor, @ Colour, @ Services, @ Traditionality, @ Health,
® Recipe, @ Freshness
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(Table 5> Variance and covariance of the quality of regional cuisine

Number Eigen value Difference Percentage ‘Cumulative percentage
1 7.27062651 6.16320245 0.5193 0.5193
2 1.10742406 0.26210742 0.0791 0.5984
3 0.84531664 0.06550216 0.0604 0.6588
4 0.77981448 0.15644985 0.0557 0.7145
S 0.62336463 0.08577893 0.0445 0.7590
6 0.53758571 0.03853878 0.0384 0.7974
7 0.49904692 0.05092216 0.0356 0.8331
8 0.44812476 0.03836091 0.0320 0.8651
9 0.40976386 0.01936511 0.0293 0.8944
10 0.39039874 0.07043549 0.0279 0.9222
11 0.31996325 0.02123408 0.0229 - 0.9451
12 0.29872918 0.03989379 0.0213 ’ 0.9664
13 0.25883538 0.04782951 0.0185 0.9849
14 0.21100587 0.0151 1.0000

{Table 6> Factors of satisfaction with the quality of regional cuisine

Number Items Loaded matrix Communality
Factor 1 Factor 2
1 Sanitation : - 0.39032 0.66821 0.59886032
2 Taste 0.29356 0.77021 0.67940452
3 Amount 0.46793 0.54282 0.51361253
4 Packing 0.49239 0.41569 0.41524550
5 Price 0.64108 0.17443 © 044141712
6 Nutrition : 4 0.75873 0.29455 0.66243920
7 Spicery 0.73419 0.37196 0.67739260
8 Odor 0.76097 0.35662 0.70625362
9 Colour 0.63094 0.47740 0.62599628
10 Services 0.39609 0.57677 , 0.48954905
11 Traditionality 0.45777 0.45530 0.41684800
12 Health 0.55614 042755 0.49209270
13 Recipe 0.38579 0.44062 0.34297644
14 Freshness 0.15488 0.63188 0.42325617
Total variance(of factors) 4.0513457 3.4339983
{Table 7> Factors and measured variables
Factors Variables

1) Satisfaction with the

quality of direct services @ Sanitation, @ Taste, @ Amount, @ Services, ® Recipe, @ Freshness

2) Satisfaction with the @ Packing, ® Price, ® Nutrition, @ Spicery, ® Odor, @ Colour, @ Traditionality,
quality of indirect services @ Health
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: quality of regional cuisine with two factors

Variables Level Representatives Direct-service(p-value) Indirect-service{p-value)
Average 3.3613917 3.2310606
Male
Standard deviation 0.6622590 0.6016843
Gender 0.0012** e <), Q0] #%
Average 3.1980198 3.0441419
Ferale
Standard deviation 0.5597386 0.4952806
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Variables Level Representatives Direct-service(p-value) Indirect-service(p-value)
. Average 3.2822129 3.1391807
Capital
. Standard deviation 0.6216945 0.5621819
Residence 0.7964 —— (.8290
. Average 3.2661290 3.1270161
Non-capital
Standard deviation 0.6037071 0.5435748
) Average 3.2297297 3.0867117
High school Standard deviati 0.5966447 0.5188181
Educati tan viation . .
cation 0.1352 — 00929
level Average 3.3077601 3.1660053
College
Standard deviation 0.6284997 0.5783779
. Average 3.3214286 3.1626276
Low- € Standard deviati 0.6240651 0.5947097
F tan eviation X .
aeney 00204  ————— 00950
of visiting . Average 3.1987179 3.0877404
High-ranking
Standard deviation 0.5983861 0.4786756
Average 3.2225806 3.0943548
Average
Level of Standard deviation 0.6332730 0.5264720
0.0208* ——— 0.0547
food tour High Average 3.3390805 3.1818966
Standard deviation 0.5955150 0.5873116
Average 3.1116667 3.0387500
Gang-Reung
Standard deviation 0.6458453 0.5306838
, Average 33250000 00001 5375000 00017
Locations - Chun-Cheon Gang-Reung* Gang-Reung*
Standard deviation 0.6049189 0.5738491
Average 3.4000000 3.1337500
Sok-Cho
Standard deviation 0.5656262 0.5534426
Average 3.2385965 3.1105263
Below 2.5million
Standard deviation 0.7075858 0.6195832
o Average 3.2758621 0.3985 3.1368534  0.6530
Income Below 4million
: Standard deviation 0.5408309 0.4948267
Average 3.3258427 3.1643258
Over 4million
Standard deviation 0.6085343 0.5679765
Average 3.3696970 3.1818182
Self-employed
Standard deviation 0.6755455 0.6361700
Average 3.2324561 3.0603070
Salesman
Standard deviation 0.6216908 0.5387599
. Average 3.1583333  (.0004** 3.0203125  <0.0001**
Job Housewife
Standard deviation 0.5286350 0.4263546
Average 3.4266667 3.4550000
Student
Standard deviation 0.6372418 0.6091144
Average 3.5192308 3.4278846
Freelancer
Standard deviation 0.6073747 0.5635726
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