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A Study on Purchasing Behavior and Fit Satisfaction
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Abstract

As directly imported apparel brands are actively entering the domestic market, studies of the marketing aspects
of these imported apparel products and their overall consumption trend have been done. However, studies of
whether are not the directly imported apparel products provide Korean consumers with an appropriate fit are not
as common. Therefore, this study investigates the satisfaction with and problems associated with the fit along with
the recognition of and preference for directly imported US apparel brands. 100 female college students who
purchased directly imported US apparel brands participated in a survey. The results of this survey showed that their
recognition of, preference for, possession rate of and satisfaction with the directly imported US apparel brands tend
to be high. The major purchasing motivations were the excellent ‘design’ and ‘color’ of the products. The subjects
reported that they were satisfied with the quality of ‘materials’ and ‘sewing condition’. However, they were not
satisfied with the ‘comfort’ or the ‘size’. Their level of satisfaction with the fit of these products differed depending
on the specific item. Their level of satisfaction with the fit of T-shirts and knits was high, whereas the level for
pants was relatively low. They complained mostly about the sleeve length and garment length of upper-body
garments and coats. They were not satisfied with how the pants fit. The areas of dissatisfaction regarding the pants
were the waist girth, the crotch length and the pants length.

Key words: direct imported-apparel( 3% 2/, purchasing behavior(7*7 PE), purchasing motivation( 77
&7)), satisfaction( VE), fit( ZHSA)).
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