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ABSTRACT

Domestic game industry is growing around game contents service. Game contents
service 1s becoming popular because it has character that can use a game with opposing
user on network in real time and advantage that can download the wanted game at
anytime or anywhere. It is different to general service from the view point of user. In
order words, the user of game contents service has different character from that of
general service because their using characteristics in service using effect are shown use
variously in the demographics, psychology and behavioral particular. In these views, we
have done a comparative analysis character between game contents service and general
service.
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