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Abstract

This research analyzes the recent phenomenon of pursuing public benefit in fashion enterprises according
to the increasing importance of corporate social responsibility attitudes towards the global sustainability
crisis. The pursuit of public benefit in fashion enterprises has been realized by the activities that contribute
to public welfare through one or plural corporations aligned with government, social corporations, and NGOs.
The goals of public beneficial activities are to promote public issues and to support the underprivileged
and communities both financially and voluntarily. Such activities can be categorized as philanthropy,
sponsorship, social marketing, cause-related marketing, and public benefit product development. Especially
public beneficial activities in fashion enterprises are featured as the charity donations of apparel products,
the collaboration with fashion celebrities and artists in relation with popular culture and art, the limited
edition of excellent design with slogans, and the visual campaigns to promote public issues. They deal
with human right issues for the underprivileged and disease prevention issues. In addition, specially

environmental issue and community trade issues (often raised in the fashion manufacturing and consuming
process) are increasing.
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<, B 5L 53 FYolwE A H LR R
AR Eo] FAREE R 3k, o2fF FIEF
o} s 12E A o9 <ad 1>-<1d
2>9} 2,

I BiM7Iglel Boets £4
1 HM7|Y S eS| Al Atz D&

1) XM@Ets

HA710 ANEgFES d5FHA B dF, d
B E3] 979 B8 Ada ALEAL AT 7159
o1& Rgo| g, olEo] FAlo AR H 7 E Frt,
AEA W EF, EF Ve A% BSolRE
S AsTE 5 AT BFF ol FE, dE,
98 722 FE 7%, A vk Sol len 53] 9f

o
B

<am 1> 7lgle) BelwEe HETRE

7199 §9H ol A E

Folol4aktsl A P

A1), ol
A8 FABE

(AL, F4), FHAAG,

TAAE, A2 A
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g 7| REEL 719 FYE AdEAEES o
A= I 3-$71 gt

HA71Fe A 715 F 5Fo] He gFXNAY
AlEl 2 Austin Reed®] 29 224 So] 714 & 4=
£ ‘Shelterdle =&5AES B 7139 HEZ 7%
st AHA-E GHHEHF, L, 1999/2003). =,
W&ot Ado] B A 5L whsle &
B AR EE S 2FFol 5] HAle e
& AE sl AuPALE A Y3 F£F "G L
AR 7R AR 2% ok 20093 E$- ofF
A A& $13 Reebok?] Pump it up AHd A <23
3>& Fpolgle FAR 209 §4 olE]2ES}
tAR1% Pump 5318 AE|A, olE|2EQ 0|8
o2 A F o] Lo AEsl]om, o]u Reebok
2531% 3 A L3I THEAIA, 2009). Reebok2] 7
$+ JE A4 8o, A AMPAE FHIHEA
718 2F AHEE AlFste 7 A 9gLe &
224 g g 71FE AEgH A, &
7o FA g fEdtd FAF R 7|93 HAU

T, AT Aol AT 7R oz AY
23 g e ol A o] wahe-8 883
o olgthe 7 wWAE A DFAHT. ol AT
7155 AYRZF 0] ol 7MY Ygo] vt=Es
gAY A dso g dad BEENEH =
Y AFA @3 AFHAT. ol SI mlwFL
£ AZsle 5 i FEHeE HL48 U=
5 P} agA el Ats FHES”, 2007).

2) £ |
471000 glo) Fhe FalAlA HFHA AR
& Ak Aol 2%, B3, 2% 2, dEYdo

<% 3> Reebok, Pump it up
A= E2]: W (2010, 1). p. 118.
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AR SsA e Aok FeAdely 28 X
209 39, AGAE] 84 #3 PAL AL Y,
FA5, d&7kl g 2EAY, 38 A4 A7
o] &7]e) EgHrh.

2¥2 B E Quick Silvere ‘Quick Silver Crossing’
z2238& APz ged, ol Reef Check’ =
290 tig FAZEO|Th ‘Reef Check’= AT A
B2AL 502 sz A% FHE 2AE] 9
3 Y eSS0 23T 4 B LB}
278 toluEo] Frshe 8ol 2AF EH A
AL 7} Akz#a o] FosAl oM B3 Ao
g sl AL AAEA = ATHEH], 2002/
2008). 3+, A= db'd BAE Dieseld ‘Diesel
Wall? Z2AEE T3 ] ZA7HEe] FAY] g A}
HalFE $9& 33 90on, Polham A 24
2 Ag) Aol AASE B3l A FArtEe] 7
E AANE 598t} &, ReebokS =¥ X, f o}E] X
EE, #AE 287 84, 4R 2902 5L
£FdeddL T3 Y} o9 72 AHES
B3 2w, Zzte] Hal=9 ZYde HAE of
olHEE S gu3] T 8] He 999
< &5 U

Puma®] 7% L9 717 127119 o= a]J) HF7EL
Z Qg gt} 019 AA Sl PumaE oFEEFE FA)
2 3= Ul E A9 FEA o}E|XE Kehinde
Wileys} S| olAst of=a]7} ol Aeld 4
PA<2Y 404 20108 HolZ s} 33 4=4
o Zsle olZEF} EF FEEL SFAIIE |
£ZAES 35 AFH . E, Puma 3L 53] 9
F, A 2 AAqMZE A 20~3070] AlEE o
A wajohFal, ol= g7}, 2010). Pumad] 3%

[e]
A
=
S

<718 4> Puma, Africa Lifestyle Collection
ABEA: Fol, ofx7} ol x2eldl A B
(2010, 3. 18). http://www.okfashion.co.kr
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el EHEE

@ $eo] 2 dHEds 3
o4, FAAAAGLE olola ArIPE At
2% % QA

3) SUAIOBE

AN FAAARAG S AR 7ol 2, F
HEEE £ dAS QY= wAE Jgeldt
W79l e A WA= v, A oyl
B} e FHE JYHoigrt A wiAte Fele
olv] 4 ¢ BA=olA Y3 & apdg 53
BEFF o2 BAE FFS Bolstad 243 SAo
I ARE 71Rske FEoln F2 f5dAe WA
2 g gt 2y o2 7]Ee] Ao
ob7} 2 EoM e WAV, HAAFS] B4 A
g Fez A4 Asska gl
FH2A e 7idel 2AY 3=
F2 MEsAY FgulAAE

o o
7L AT

2 Bng

o xo X

13 Sl AA o) B3] o] F 7R E
HE 3l e EAoldh = ARy 5>
RIE 9IRS At gRRle 9= el #A
B 3)A}1 Wolf Olins7} o} H7)g)=H Inspi(red),
Assu(red), Admi(red), Desi(red) 52 ©o]2 S3ll RED
B FZA7EME 7k BEdE olodiEEE FXX
e e QoA APAT. HATIHel SoiMe 9
43 AAAE, Y, 714 5o dio] w7 A
£ AME3tE olEe BEAL ded Aoz AES
g Frsr|Boke gl vaelor st
SH|RHEA oJFsar ke o] S olrh(“Get
RED”, 2006).

olg]g s 71 o] it re] AR FHE A
% & o8 shve i drAes dAE 33

22 s doltt. ojglol o2 tztelst Bz

ofl

Al

<% 5> Gap, Red Campaign Product
RAFE: PR 8 -Caring Volunteer. (2007, 6. 5).
http://magazine jungle.co ke

B2 A" LENYS 715 ZZAE Benettond] =
A A A b7 (Green Ride) 7H#<), Theory?] =HAl
o] M4 =2 A E (Charity Water Project) ¥ 4] t}
3 Helz APHL e TAIA AL Al
Eolth“7]1F #Wal7b, 2008; “Water is”, 2008). °|E
o] 72 8% W(limited edition)] A £33 A&
HAFHor ZRE F e A, =24

siepe Aolh.

AT O

4) AMEH DpAE
71gde) Fshe wA, B, ARE 7199 AA)
Aolat 1 3|AtY) oln|x & AR e TS
Fes71z AAsEA J1de s 7RE e
How FHIE AL 1 71Ygel 2FsHA Al
Bro] RAAURE AFe] F/hshs d9)e]7] Wi
o 1eigt AR T ojgEle YF S B Foiof
ok ghohmlE Y], 2002/2003). 7199 AR A F 9ol of
g uiL RoFe AEE wiAY dAle oleEaL
U Aoz FEEE gt
G4 2 Members Only A% §dA2] 47 Fo &
ol4rgtelal Edi sk BIES AR HFHAE,
2003) Diesel?] 7% Te|34, s, €3 §9 71%
Wils AHFe s BET AT &8 A2 A
<% 6>, Girbaud®] 7% 2 E F (saving the water)
AANE T8 7199 Fho)qpel e BFE
oz 24 Qe HA S olo|dEE] +5
Att.
1991%d 0l A1 &8} Liz Claiborne®] o343 2] 9 (Women's
Wwork) #E|Sl(akEY), 2002/2003)& M EEo] o

BE oA Hr FAAEE AR S 2L 244]

b
ki of i

<13} 6> Diesel, ‘Global Warming Ready’ Campaign
ABEA: 715 3 @] v)R)E PEE 2008, 3. 7). htpy/
www.samsungdesign.net
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7 EE g gEgl AXIE A3 AFE AYd
Hon 7PgEd] A A4E Aasks 2YelA
S, gt Z2ad QLS 98 AR AL 73
Zg 7|3 8359 &, /M EE ) des
A HE AYENA Z2&A Y, HEEE A
Aot T2, J=ES T3]} =R Fyoj
L ojg FA=Z2aPL W& AFATA &S]
o) A YL Pl 7Y o2 B2 FaolE
9] YAt v L st

Benneton®] ¢ AL F 70l dfog 71
S22 FIW FHE BT A QA FeE J3A
FAt o= Adbusters FA 9] 4187 5 (Mental
Environment Movement) &, %8| A8 st 4
dFIE F FH ARATLe AREY Ex9 £
Yoz e EFAA FIEL Bopllor T da Ny
£ WG STHEH, 2002/2008). ollolE AZAPEL
dehe okt 9439l 32 EL F3] Benneton
9] “United Colors’ A= A S HoF7]E A7
olrF Tt B F-E Al E H|BE W% gt} o]
9} o] 7149 ALE A Ao A oA dX] 3}
A kol 71 S JAA ol s o4 vl T opY)
& AE Ae s Y AER, B LE F
3 Z1go] A Folrel] Uist AFE w3ltt
FUQAPHARE LR dAHE ASE YT

5) SUNIE, Mu|A JHgt

HAz|gel o} FA AFS FUA KRl 2
o] AHFH R A9H %A, Yo7t BE AFE o}
$2= 23 OAQ AFH Al 9ol &3
A ol F e FE Y e TAFY, §4R
3 FA L Q4% A7 ALgolu} AaEA 9
o] ol g AMEFOE A, AAHIL YtHZE
1, 2010). 2009 HR AAHZ AN =]
%3 4v]F<QA Marks & Spencer<I@ 7>, Tesco,
Sainsbury 5 3004 X2 A& 73 Sy F A E’
£ F&A ol A3AA ofde] »=F& 3R
U2 FHRY A%, FAL AT 9 #wls R
o] AH8-& E7AtE Aol (“FAH AT, 2009). ©]
23 FARD, dZ AF AL 7Y ¥RY29)] 1|
Aoz A3 JE VIYEE AR} Frshe FAlolt).
People Treerl= TAFY AR 2 U=l 714
S Ay, WA, A, A & A3Erre F
< "X 3= F71F w5 AU X559

<18 7> Marks & Spencer, Fairtrade Cotton boxer
shorts
AEZA: Black. (2008). p. 30.

HEVHS 23 FAFGY dZ FFE RIS
gtedl, 237)de Ba3] £3d By AEE &
o) 8% 21} TiRFo] Richard Nicoll, Vogue Japanzt
ZEn g ol Baea AEL £3ee dY4e
ANl RE AHUE L2 &EF0|Z AH
Al AEES Aslr IS AEE FFH S T
23 Y ThBlack, 2008).

7} AoA o HAar1ge] FAEF AlEESR
olgle] WA 7|AF Y4 B F|EF AE L F
Zde FAFFe e HArge 54 =
AFRIEE71Y WA, 2004; <&, 2005; “BHS F
717, 2008; “E-3}2] AA”, 2007; 9HA 8], 2007; “#]
B 2009; A, 2009; “HA71Y A1REE, 2006;
“o} QR o] AH3 FHES”, 2007; “Ethical Branding”,
2003; “Get RED”, 2006y A2 EH th9] <& 2>
o}z,

2. M7IRle] T £7 @ES| 53

o oM AA AEE 22T 23 AA7IHY
FTIEE] 5L AA, B 90 98] &3] tiF
E3}, ozt A d84e 9T FgEol o
ZtzoA Bk FejFQl HAo §Es] ANEHL
ke Folth. ol AT EIE 7} @&d] FolH
& TE3e 2HAA 984 23X {3 AH 7Y
FAAE] FoJH AF FAshe EF5& BY
AU, 719e] deristel ERtrdolde T 5
AR AFold A1ZHA HAAE aHAHoz AY
&3 ke AellA 228t

A4, 7149 98T Fd AAYES e

Lo
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<E 2> HiM7(gel SYUE

At

Pump it Up A4l Znl - 73 olE]&E gl e

41 olE|2E, A4 7% D e e
Resbok(Fl) | S8 |BPOE |30 A, wE g | DpEES AN F AAE BrEe A4
e DL E FA(=RA F B} 2% niAE, YolE 2E F9

“appol vz HuAR A oM whg
ALEHG) | BT 7P [olBThe 7H) | A ARGAE 71%) | AslEloig HAaEde] mahe-E $43HY
wd
i M A - 89 ol AE TR T
47 ol aE, A4 7)1 Pump it Up A4 25 - 73 o}
Reebok(=1) 2.4 Boolx A ag’:}, HE 71%) ?;pﬁ-*@ﬂ Al & Ad-g BobEolA A4
S REES FAEER AN | sga oy, Yoy 2 590
wpgo] B 3 A A Aol v
ALZHGH) | oFBThe 7K | okBThe 7B | A A1RAE A1) | AslElolst tagd o] kale-E BeeelF B
)
oque | F99 7k Aa e 2939 1% BYRF 75, BEFUE7], °f
Blnd @) | yoin |4 R A (@, B A4, A= 2R, NLLY 5 24E AT
SN 8 xe g% A9, N4AY) | BEF
g2 wEA S . A 7% Happy Virus Project
@) A, 25 | TRARN L @Sy gy | nasesd 4 2gske A9S S0 21E0R
20} A A= HAEY
B (FH) ot 2E (@5 AL B AF AY) | AR 2vol2, Ae A 29
=9 Ay, , =2 A&H 23
Tomboy(=3 HE=E FARME A4 gy AME ’
seAwE | wawd, |wRwege, FUVEFAD Gan oaes 2020 quE a0 aaw
) WAL BRASE T | Dagaag gy | T2 B ALY 2RI AL,
A A “I'm Eco Mania”, &, &, &, 37] 4948 v}
AaEy) | e mg. | TIER F9, FgARAY | 2 9= A - 82 AAA A YAS YA
angaegs | S AR (@442) FNEENEE N EREEEN ERE R
GRS el AA m A =)
FAAAA DA HE | Green Ride FH| ¢
Benetton(31)) | 71 s} AlE) | A A5 REBE A7 A7)7), 7| W 3000 XA, o2, Bl Mz Apare]
7t Qe IRl A | Y
FAEHSE L AIDS ##}, QA H(AIDS o .
@y | ADSEI \aas@n) | w@melaaaa) | o P
FABAEE |, o forer B, | 2AAANAREEY | i pi ,
ey Sarel AT () RSN 3_;,;} ) Pink Ribbon Project
A“j;’;’;“d Shelter | w2} AR 7 HEREE 71F) | 2 0 Q7] B
ol = A 7189 R/ 71%) “Have a heart, give a Sole” B3-31719] B A
Kemehoe | noo | U= | azess soudy ge 4w RaAoM AEHE A2 TUA
) SEEA o me), o dAeE | AurHe 291 (BYuiA g AAE)
Monsoon, ‘fThe Monsoon Accessorize Trust” AR 2] T2
Accessorize A%ﬁf A QA 4 —o B 'l?j A Ao E B waalel wlonl
(9] AR HEA1Y), 24 F4) j%‘% oA Ao E T &AL, Mot &
Quick Silver UNEP A AALE] ZAATF BHRAREFY | Reef Check T229
@Fe) | (FABRAY) | AR A 340) S FABER} FE, ALRA 270 cholm 27}
Diesel(%9) ddart [ ¥derzE £4) oA wal
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<¥E 2> Al =

. olZg)7l oA | FAAA A RD@FIRS | Charity Water Project
Theory(Fl) | Project Team | )y 28 ghE7)olfsA) | ABUAR, AR £
fabol, = FoldA WA= Climate Project: Limited Edition ¥3to] 49
geeggGey O |HUR ATeuselas) | F 2
Members Onl; u AL3)A vl ey e o e
@ Sl (e ) geama | B IR AHCIRD)
. A8 wlA Y ARle) dBo TEET BB BF A
Benetton(5]) 4 AN LERIR ¥ FPo2 BE i
Liz Claiborn HHEY | A94 v gl .y TN
@) SR |OFEE wRelash | TETE TE AGRL ARR, A%
Diesel(=]) A AAAF &i&]%“gg?l%ﬂ) 2007d AFeds F32 P RACIwF)
Mark olE
Spencer Towgo, | AN A | BAALE oz e g A% Jisd ARAE AR FHT Ak,
Samsbuy@ey| SNNER (GRS e | 71 A A2 B AF YA
People Tree A ] = k| FAE g i o= st A =
Top Shop, | AALAY |A7&AME | FYAE AL 2 Fhpel vk olg-@ 9%, 7P
Next 5(F9)) | &4 A A9 AR Ho|Edo|= ZE o) 88 oF5Y A

A Folwg sl S8 AP lucke &

g, 019t 5 o34 R ojelo] B Ay, AR

o Awd FES YR WAoo s BLIT
71 39 B4 vl i(tag)s S 29 TR W
Jog APt Azde & o 2olHTe 9
8 =18 A28 FEFoU 74 o) Fe miAY B
oz xpgsiEo] YR ok 71, Bol4E &
HHoz RANT AT & Y=S =4 4L AF
she Aol i, d= ANUAL H=S, B 7
2 A5 Pag, ¥4 Bd AL F2 2
& EAA o2 AMEEHE 7 gl o] Mojge A
7248 @40t AWAe) BlE 4L AFFo R
Br} Mo WANE AL & ke Hd) 7]
A% Ao BT Te, AR BMx, ojs W
2e 53 ololdl g Folold o LI AT
=70t} B3] ¥ BE HAAEo T PMH2
7t ey 1 olfE BFd o= Fo| £ 43
a2 omAE AGsprld] F&Hol7] HEO
AzZFE e W3 Ask”, 2008). oA L
2 AE A7 EAEY Sp2A BEA GiE
T Aoke A 9N FEE B,

AR, A7 ol BAH =Y 28 o) F2 o]
I Y BHBL 2z o4 o], 294
59} AIRA ofAte] AAEA, BARA, F4, A4F
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g Efolx Folt}. of F 53] WmE A4F A 7]
& zhe ANEY B g AL, 4N BF
o o] EAIE orlslz]el, A HA7Ide] 53
AsA 28ste Tl F e FFolwe
g & ) BRol4r Ao HArgLe I8
A AR B ANEA, o= 9 o7)x], 23
5L A3tE AKEFES AU Z4F BA
g% 53 S Jeg o3 AEE Hel X ).
AT 29 golZrt agla setdEAs o
AAFHA A7 FHEF o] B2 4
B9 o]l B3 FxHE FA T2 A
Q1 A3E~, 2008).

7 olqr olelol H 7Dl Aol 7199 At
3|7 AYe] S Yo F8 FAE HIA AL F
ARG A9 ojrolth. A1 Mg FAA-GE] A
F FINRANA 53] b4 HA7IHe =58 &
e AL $F9 o= FAHFGL T &
A g sfAstzal AdE dF9 B3R ogAM g
g A &3 =5Ho gk Al 7 AR
NA X Bstx 250] AP ¢ e <A wHE
FA= Aolth(eldd, 2009).

A7AF A= FASFE HolEs HAs|dEel o
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T AN FAH L2 AT 4L ALE] 5L AaYst
T 714 S AR 7Y ddel SRR Sle ARl
a3y Bn 2&FQ 398F 4R o T8¢
e 715 @A Folwrt J1e AR
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L2 A% 348E zhe 3YAF ML E A0
A AR A, wE g g 2H] Fr)d) uhE &
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