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Abstract

This study was an exploratory research to classify the types of green fashion marketing of the fashion companies
in South Korea and analyse the present cases of each type. To analyse the current cases of green fashion marketing
strategies, we researched all sorts of newspapers, magazines, publications of fashion companies, and web sites from
2008 to 2009. As a result, we categorized 5 types of green fashion marketing as follows ; eco-friendly fabrics
(natural fabrics, recycled fabrics, biodegradable fabrics), re-use or re-form(reuse after cleaning and/or repairing and
reformation through transformation and combination of raw materials), green certifications(ISO 14001, GOTS, OES,
etc.), eco-friendly management and operation, and green marketing promotions. Based on the results, we proposed
the green marketing strategies for fashion companies to progress toward the proper direction of green marketing.
First of all, companies should escape from the narrow view point limited to the product itself. Then they have to
focus on developing and execution of sustainable merchandising, manufacturing, logistics, and waste strategies.

Key words: green fashion(-Z% ZJ%J), the types of green fashion marketing(-2& Z|& PIAE 73, eco-
friendly fashion( &85 F4), X715 (sustainability).
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92 =l A A9 a' vHIE 78 SRS T AE7bed o' A v A BAIEAT

5) 3137 vlAY Z 25X (Green Marketing Pro- S X35 o Fo A HA LA AME A=
motion) % 107°] YAk

A3 vpAY 22 Ade A 7]de] A st A Bo| = FE Cool-Biz 2 Warm-Biz®} #
ook R a3 v AR 2 34 % 2 754 13 LA 288 FES FAEI
d AL A A" S ke Ale wekt AARA(F)9 2t xe =efolEEd flo] &
Mg wro g 84 29 AAZL 7HsE ‘UN-CON
3. 1% 94 wiAY F3E ¥ Shower Suit'Z ZA](2009)dRoH, (F)ZF
a9 94 vAY F3E A ool Ttk up °] 2 QFE ‘Cool light Suit’S 7H'22009)3}2]
oF o] WEA A, AAE, WA AF, X3 al, (F)PAo1FHe] opdE=nkAIUE ‘Fresh Cool
749 2 £, W3 viAY TREMOR BFE Biz Line'S EA(20099)3AtE 3, (F)IF
o A Al Rt Q= Al AlEE o] @A ER=CAIR-CON light Suit’(20099)Z, (57)78
S AN BE|X 9 HFESSAE Iee Suit’(2009)F EA
SHATE? 919 WS Late] P Bl H

1) 31317 AA|(Eco Friendly Fabric) A AAE A} Aldls = 1970 ALk
AFddols F2 374 sl A 87 w)
(1) %14 f+(Natural Fabric) AAE G2 971 Bl 2E AZaksitt 20093
AR FANE F2 84 AL A 7Y 37 BE HARE g o7 Bl R0 E (F)
Ao M= oz 55 FuEE orde o] Mud E3e ‘Slow Life st IEH S ‘Blue’,

2 AFsGE (F)ZLEol F-ob= ‘Fresh QUA’ P E5FAHY A8 29| ‘Empty Tincan Recycling’,
golS EA1(2009)3te] 27t IZE EMx ¥ (F)EHo] EHolZe ‘Saving the Earth, Green,

¢

7P 58 AR (FyRi v H ke Ll Smile’, (F)A 2t} A 2 th=2] ‘Walk, Don't Drive’,
2L ‘LOVoT LABEL’ 73|21(20093)3} 7] He FEEHAHAY ASKE ‘Tree Hug’, (F)o]H= &
e A4 B E, U AR wE dd =, o}-f-2] ‘Green Be cool’} EJY 9] ‘Love Natural,
27t IE EA= T A3 FES SAIEH Love Green™”, (F)2] 4 AHY £39] 5% Decrease
o AAwA(F)e TIE 2006-E] ‘Heart Energy for planet””, (F)2H 54 olH]$¢] Uni
for Eye’ 789913} S Q71Y ZE EJMEE FA| que Evisu, Unique Nature™?, (F%)o}H] 28} ®17] 2~
ato] ghufjgh dhul FO 5 A7 Aol ofHe]E9 ] “Think us thanks earth TANKUS, .75 Z(F)
et FeuE AP Fa . ol g AlElE 2] Ev] 2(Litmus) 2] ‘ECO Litmus Green”" 5] $l

26) T FHHA(F), “fresh QUA,” [F-o} Exo]A]] (2009 7€ 209 A available from World Wide Web
(@http://'www. qua.co.kr/qua/freshQua.jsp

27) “2QU, AE} Abel] mhA| Tl # 9Rfo/E [LEFRIANE] (2000 249 16 [2009d 7€ 20 A A]);
available from World Wide Web@http://www.fi.co.kr/

28) “AARZ, 5% 52t SLE X ofo] & of g Zr [ER1AE] (2009 1€ 159 [2009F 79 25¢ A
20)]; available from World Wide Web@http://www.appnews.co.kr/

29) “FOF WMEl T A S, H7H/= [2ERRIFA] (20091 62 179 [20091 7€ 23 7 A]); available
from World Wide Web@http://www.fashionbiz.co.kr

30) “diMsk, &8 FAEI=TL GA19,” ofxfofFro] [EHRIAIE] (2009 44 21 [2009d 748 269 )]
available from World Wide Web@http://www.asiatoday.co.kr/news/view.asp?seq=235705

31) “=3, olyA] deF Q1 HH]= [SERIFA]] (2009 5 4 [20091 7€ 26 7 A]); available from
World Wide Web@http://www.fashionbiz.co.kr

32) “ofu] 9] FERS WAIX]” FHHE=E [ (200901 29 199 [20091 7€ 27 7 A)); available
from World Wide Web@http://www.fashionbiz.co.kr

33) “BA 2, 348 Abgsiol” /= 2213 A]] (20091 39 18 [20091d 79 23 ZAA)); available from
World Wide Web@http://www.fashionbiz.co.kr
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Ag A Als = WG - FA 0

om, ol X3tet AFddole HA 2Al A FE 75 7Y frobs s HAEEo 5%
A= F 2870 Ui skith olgldt Al ES Eesle] ol o)A
AFZ=Yo] - o}g-To] - FE gof = thkdl X3k A 24 AR AbdlE F 227010tk

7B AAE AMEE 715AE 2t AES ABAke) olglolE X3 A AE T4 Bl ¢ 2%
Aok (HILFY] dREE A £, T 5 FF A oA 2l EA S obs AlENA A AlETL
&2, ot 2Hgo] FHold f7]% oS ARg-ate] A A8 AFE Fojshs FAoth (F)olHE9
‘eco-line’ S FA1(2009 )8kl a, L FE2E 3 AEoYdols X 2AE AHES adg
37 A2AZ E3}E ‘ECO-STEP LINE'S #%(2009 S EA)(2008 )3 1L, (F)Egfo|BA= FEA
Wyste] b, F, 23R AR 2 ol ZE S & AR 7|2 Aol S E4(2009)Hi T
S AREE AES EAEE FLUUE(F) ok . (RESAIREY Burts, (FA AR
EanbE S8, OiuE, £ 55 7hste] whe HY 2, (F)Ege Hlulel, (?—)Bycﬂ BYC 5&
AALA = 19 HM=E F 412009335 3L, a2, F, sz, 7B, FE TS T3 kst

K2zelobe] K2t ol 3 Al AZ, iy 24 = I8 AFS Arola P, 131% AHE £
70, 27v 2E EM = § A8 A4 AF EF Fate] ojdofellA el HA Al ARE ALEIE 16
& M(zoowﬂ)—wv}” oleld A ES g ol A%

o] 2¥ = olewo] Fxgoje] HA Az ALE

AHElE & 234 01 ME}. (2) AZE A-(Reeyeled Fabric)

ol T2 27k AaAle vk 1137 AL e S 2 71E RS A A
AAE o] &3 AFo] FAHI o, ol & FOE JpEElY wE AL AR A4S LIk
A= o] wlg- ol zEjnlq) gQlow Sy (F)FrH 29| coll ol Bl(Ecoever)' = HEH S E
itk (e E Y ot oY FE o 2E UALR AZE3 Ao o)y Fol T
Al foli ofye} Az JME, Uy slal 9o ()79 F 9 o L A(ECOFREN)
%% ‘Nawral Bio’2 &3 22t 5 ZA8F  E3 AEWS Fgate] BE AR AE 2~
i, BEMUdaF) e BEUAaZels 3H, 0 ¥ d= Fo Bt gEsa ot (FE
B, &, 55 248 83 A8 A AlE o] mlo] ] A(MIPAN Regen)’ 2 W oS
o gMg gels EASIT). e Ry F5s) AR 9871 He MEE e (capro lac-

[e)

2@ H e BE (FHFFU2EAL 0 amE FER] 7S BB 92 Bohul A
b, ek Eep, Weluleste ek B8 HfE Bet ol TEs A $17v)
et 7L°] o7 A4 H A AAR RE A ()9 ol CI(ECOWAY) H3 HEH, £

34) “BlEW 2 oo R ofF ) I H=E 221 A] (2009 2€ 6 [20091d 7€ 259 7A)); available
from World Wide Web@http://www.fashionbiz.co.kr

35) “ol-Xo] WEA AFE ) o/ Frs (kAR (2009 1€ 7Y [2009\d 7Y 289 7 AM)]; available
from World Wide Web@www.appnews.co.kr/

36) “sfAdol EaL ol ollmEgte|B MER A Y [22R1A] (2009 1149 169 [2009d 79 25U A,
available from World Wide Web@http://www.fashionchannel.co.kr/

37) “Egto| Bz, 137 712 Ag o] T FA) ofoFEGo] [EFR1AIE] (2009 39 12¢ [2009d
749 219 HAM)]; available from World Wide Web@http://www.asiatoday.co.kr/news/view.asp?seq=220419

38) “oj Mol B Q= olFZE=golH MER” op. cit.

39) “FH) 2, o FolH AL AT A 5, ofFfFrs [2EJ4E] (20091 08 19 [20091d 7€ 28
714)]; available from World Wide Web@http: //www appnews.co.kr

40) “FFFM, 3137 wiAY ZASL A [ A] 20099 1149 16 [20094 7€ 259 A
available from World Wide Web@http://21cnet.kr/ma1n09/news.php?table:papernews&query:view&uid:2911

41) “mA ALE LR cvpolad 2l AN YA [AAE] (2008 68 4 [2009 74 21U A
available from World Wide Web@http://news.mk.co.kr/outside/view.php?year=2008&no=355484
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94 =l A A9 a9 mHAY 8 EFE T3 AETbed 2 Al wAE A EAEA T
olzE, e 52 ABET A Beola, A AR F ARG (A)ekETH b st
E o], meods So gan A fle] EBARTY 9} 2ol AN g B} Has
Aelg FHe] ATE AHE ST AFE 2 A oMER AR Aed sl ok ()
el At olEThe e SrtE Ui wabe] Faleake
ol & 7HA AL A g001d)etgl o, ARIEe] 7]
(3) AE3| /d-f-(Bio-Degradable Fabric) Z3 X555 AE 2 A5t Agdusta 9ot
AR A H7] & nAE o F&f 2 ) H}E 3= Designer Label®] Second-Hand Boutique
2 A BalEE ARE el AL (Ingeoy = & AR FI YA @& XS FV|E st AW AlE
vlo| A g2t ket 187 AR Aaks () 25 A% s gAte]EY et HA=olth,
FH27E Sl 2R )FE YA AEE Aol BAEA oJHlER M A=k A= ()
o A= e dRE AMS 6} | oA wgo FLF 0| Wartoll M A Bt nf o¥lE(2009
o 100% AAESHER. ez Ze)©010+) @)} ez ot uolzof A @ Au}
= (F) A& Lol A EPéE‘r ke 43 AE 7KLY Flske e EleEl T Al
Z s Fol AR A7) ¥ B F A=l 9 3 A912009) 0] QAek AEFA F AL
& Bdrkast B2 RalEe Fol Alfolth. 9l &2 AbEl= 9o W8S E3ske] 10310] AT
o] WE& el AEsl AfFE M At
gzde] AT ) gJZHEQl By g 23 7 gF
AAGF, L&A, AR Ao 187 & Az Wy ¥ 23S B 2Fol= (F)ot
AE L83 AFES R Al ofHlE g2 =7 9] ﬂliﬂrﬂlﬂlom@} )AL
o2 71g¥a glom, A a9 w& UrtE TEUT by¥A”, 2 EYI(REBLANK) 57 2
el &% 712 H o] MEA AE el B A o] ZlFs ¥ ALE vAR AE Bz} Bl
A T 1% e oItk e, AFAA] ZellA] oplER ek 97t vk ol sLute]H|o}
o] gAS & A7t T ol E A& AFE glol A= oFEuE A V1eE @ &%, A &
HARlE dubA o dste] el weke 3 A S HAd e ALgste] MEE FHel 7t
o, ddHow Folg FEaHA skl S W, HARD A 5] A AlES AlRske] wv
ataL, AHFUTE by A= H2kd 5 A el
2) AA}-&(Re-Use or Re-Form) Ae] Aol HEate] A Ak A, 2E 5
o7 AFxste] wjsta A, PEPaE
(1) A T AR Aol A UAel AE A A A we )

42) “FFom = 2] Gl gFxrd i [2E141E] (2009 7Y 209 [2009 7€ 22U 71 A]; available
from World Wide Web@http.//www,afpbb.co.kr/artlcle/korean/korean-economy/2041992/1142722

43) “Fu) 2, S AAE N i H= [0 (2008 4 299 [2009'A 7€ 209 7 AH)); available
from World Wide Web@http://www.fashionbiz.co.kr

44y SFT. Inc., “2%Z2]250JO+),” [ MA&E 2~EF S5 0]]] (2009 7 23Y 7 A)]; available from World
Wide Web@http://www.samsungft.com/ojo.html

45) (A)elFEThe7H, “olB k-7 A, [oFE k7l EH o] %] (2009 7Y 202 7 )]; available from World
Wide Web@http://www.beautifulstore.org/

46) BIE, “bart,” [MFE S 0]A]] ([2009d 7€ 202 7AA)]; available from World Wide Web@http://www. bart
seoul.com/

47) “iE}, ofgvhE THA 715 #AH]= [ZEFR1FA]] (2009 59 15€ [2009% 749 23 F1A)); available
from World Wide Web@http://www.fashionbiz.co.kr

48) “gupolx, 3 Hupx| = TNFE” =Z7rs (22152 (2009 72 7Y [2009F 7€ 25U 2 A); available
from World Wide Web@http://www.cbs.co.kr/Nocut/Show.asp?IDX=1196642
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A18A AsSS Aed - g 95
T W2 AFES ALY ZE, A, A, A (2) GOTS(Global Organic Textile Standard, =7
=, M=, W 2E, 29Y 1, vpA], 7hg 59 A F714771)
FOHE El ate] g g, (F)@A el mlel e GOTST= U=9] 3 A FY ehlel] FA]
AL AFES ATHEtL gEste] #A vl 7R @A A, A A o2 A A Atk
o] AFES WEA oo 2 w4 ‘The Memory HE vl A ANFAZE AT F UEF A
of MINE’S 32009 )3t AP, 1] AL S = AlE2] @7bd Aol gk 215 ghiloln). ol
ek dAlEY] WY B 23S B HF AHEE A= (F)AolE AU 22 GOTS 955 ¢
107o] Sisich S35 tH20079). AlolFE AAYUE ZQFAEE,
TZ, AT ZE, vy, W72, AFER, Shanl, §
3) W3 AE T2

duoln], staielgh, olBate], gulo]x, F= 7

wup, WA go], sGFerdlE o], g, sde, 2
(1) ISO 14001 (Environmental Management Sys- g}, o}, 29, 2oz 5o Bz I 2 ¢

tem, 37 79 A2H) AEE FFsL AP GOTSE 53 Alele 3
ISO 140012 19961 AFH AXF37]|F o] gtk

o %A A7 AYAA FAI. FExF(F)

A E A B Zdwstd 24, 2449 1S0 (3) OES(OE Standard100)

140018 5(20053)S AlZo 2 20061300 = 34 OESE Q71Y ZE Af= we Y4} A

sl ddo] 180 140018 5o, 2009 al kg AlFe] Tl B A AAS FHska

59 Fd 2™ GEY 2270 FEAke IS0 EAStele VIEo® IldAE (F)AlelE HH

14001 85S Adagict o 23 =Y 4 sk (FaHdvideEaEdo] 0ESE 559
APE Tl (F)FA&CS (FHEFAA, () . 0ESE 5% Al 919 270 Uith

Aol d, (F)Hlv| 5 e o}, BCBG, PING, (F)

PACNEE, 2 L(FA), (F)ol= g4}, 3% @) 74wk A=

(57)7} 1SO 14001& E 533Utk 1 Holl (F)EL A4t AEe §Y 59 AF T AL ¥
22008, AU ZE(F)9 28 220039), (F) 2] A A SA4E FUlHoRE HA dodA
a3} e Eoto] Aejelol Wishd A3 (1997 ~2008 U A4S doket = gl AlEel St E §4)
W) 5ol 1S0 140015 53 1S0 140015 3to] Aol tist 4 e 34 AHE Ln| o)A
3153 Atdle A9 AtdlE Edste] 2370] 9l Asstar, 7|Fo R stolw &H|Rke] Mo K5
ATh 3t 3 AES N, ANEIEE e Ak

49) “Ag-go] sjdolt},” Folar [2EJAE] (2007 7€ 6 [2009d 7€ 21 AA)]; available from World
Wide Web@http://www.donga. com/fbm/output"n—200707060005

50) 2]E- =, “reblank,” [ & SHo]A]] (20097 7€ 204 7 AM)]; available from World Wide Web@hittp:
//www .reblank.com/

51) “nkel gpolF A Mull > of g e (2] (2009 82 19 [2009 7Y 282 ZAN)]; available
from World Wide Web@http://www.appnews.co.kr/21cNet/bbs.php?table=internet news& where=ALL&search
step=1&cat egory=OK&query=view&uid=33328&p=1

52) S EA A AT, “I1SO 14000 AFALE 78, [SFA A AT Fu oA (120091 7€ 204 )
World Wide Web@www.yai.co.kr
53) “FdM3}A, 227 HEA} 1SOZE A Q7 ofrfof 4 [ E] (2009 59 26 [2009 7Y 22 7

A)); available from World Wide Web@www.asiae.co.kr/news/prlnt.htm?ldxno—2009052609391996529

54) ()AIEHHAY, “Alo|EHHY,” [Alo]EHHY EH0]1A]] (2009 7€ 209 714)]; available from World
Wide Web@http://www .kjune.co.kr/

55) Ibid.
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56) SAH, “FAvIIAE” [ RS H o)) (20090 7€ 20

//www.me.go.inform/policy0l.jsp
57) “TLeT ABA 719 A of A (22

A1) (20081 7€ 3 [2009d 7€ 24
from World Wide Web@http://www.appnews.co.kr/
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el
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Z3)]; available from World Wide Web@http

)], available

58) EH2H(F), “2008 457 BarA > [Fua SH oA (2009 7¥€ 209 714]); available from World

Wide Web@http://www.lotteshopping.com/

59) A 2F(F), “SHEA Y, [SZT]2 FH0]A]] (12009 7€ 20Y 7 A)); available from World Wide Web
(@http://corporate.homeplus.co.kr/intro/action/mana_div.aspx

60) “2008R| &7 5 H.alA],”
61) “37473,” op. cit.

op. cit.

62) “LEDZY wAsHY oA 70% A3 5/Y2/oF [k 2] (200913 59

A 2009 7€ 25 ZHAN);

available from World Wide Web@http,//www.dalhan.co.kr/news/news_v1ew.htm?1d—157130

63) “2008 4|75 Wil ”
64) “774,” op. cit.

op. cit.
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Asd A5 Nzl .

A5 4% 2ege ALa WA 49, 37

A5 FolH AHEFS Eo7] 5’4 g e U1:L

2] LR
A = OJ
ALAZ WA } a, 20095T
9A 2 Wz, 99 A}Eﬂe F3ha}o]

A AR £E9 AlEE 1140] Ytk

o

]AH 1,]_01; A
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:io

25200013kl aL, 4
-9 Oﬂ‘ﬂxl @Q AF$IQl “ESCO AF(Energy Ser-
vice Company, °|UA|AFAE7|Ay e il
oyA] Azt Adu] el A= FAEqIch e

A4 Ay 2 A vE ToR A% 34 o9
A& 98 345t 2 A oFE $AE HAHo]
Sz 2T o709 IAp T& JLste] A
7k oF 109k & PR Ay H mjEs d3eksd
o, %IH 41(1986»ﬂ) *ﬂ%z‘ﬁ A AHE 2t

2|

A9E A9 1% A ARE Q8 58 E
sheAel 87 Aol 45502 Folskl,

b I |
Eeh 2e7] 27t 3 &8, w4 2] A, o

65) (F)AAAL, “AIAIA
Web@http://ethics.shinsegae.com/
66) “2008A|4 75 H.I1A,” op. cit.

67) (HEA, “a4d” [&4 FHlA] (2009 7€ 204

hyosung.co.kr/kor/index.jsp

68) “Eole} o AE, 2ok KAULE? Y FA [Lee]

SRkl 97
A AA & A% ZHES Ads] T gl=
AL L Aelet=s ko] 2e7] & AR A
A AR S SAEY 2 09EAS U
AZARAR. AFE AL A9 2844 S
AlE 9o W8-S EFFste] 4310] ATt
olelg =l s Al dAIEe] Fed 4AE
& 9y AEE AR e, @Al dRE o
A 71del A4 efme] Agka s de] A}
= 7}24_945 sk Q= Ao, 99 A=
Gl

5) 2184 vHE T2
motion)

287 vAY ZeErde Ty 4 JAE

A(Green Marketing Pro-

gy A vAY #8538 RE B4 A3 7P
HE7F =90 A7 o] B HA=ESo| A
aha Qivk XE7 vAE TREAL FR S8
7} &A 37 AERS Ry, Al ouE
@& oY gM = 9 o3 Fo] guE st
AE Ak, sk Folae df 9 dds
7 37 @A 9 AR EARGe] 71 Rs A, 3
ZA5Rle] e ARl o HMEE HAIStE WA
oz AMEIL vk Ao WEFH Zo] £=7F
A 37 AHRIS Wdste] o HEE Hg B
A= o= w52 ‘Green is my Religion® 743l

(2008 1)7} “Green Ride’ 7 #21(2009%)™, (541
A Qltjete] I Love Green, I Love Indian® 74321
(2009%d) AT A (F) A2 2] ‘SHARE THE COOL
Al = A AHA2009d), (5L =eA
MAA 9] ‘Clean water, air, and the city’ 78|
(2009 ), el ze]okF) FE 2] “I'm Eco Mania”
(2008 ~2009, “F7], B, &, B0 (F)FF
AE UMY ad hoc®] ‘Trois Cycle’ 7712009

F279,” [AAA &5 01A]] (20093 7¥€ 202 FA)]; available from World Wide

ZA)); available from World Wide Web@http://www.

AE] (2009 69 169 2009 79 119 A,

available from World Wide Web@news.mk.co.kr/newsReadPrint.php?year=2009&no=33676

69) “Hjld, SYEM =
World Wide Web@http.//www.fashlonblz.co.kr
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