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Abstract

This study suggests a new paradigm of fashion merchandising as an environmental change of the
fashion industry. The study has the pattern of a literature study and it is analyzed through journals,
professional books, fashion magazines, and newspapers. Examined are the environmental changes of the
fashion industry, the condition, and problems of the merchandising process that is executed currently, as
well as an examination of the concept of fashion merchandising. Concepts and changes for new fashion
merchandising strategies are suggested that are helpful for academics and fashion companies. This paper
defines the concept of new fashion merchandising as the integrated management activity of planning,
development, and selling fashion products to create a profit for the company with the satisfaction of the
target customers. This study proposes the pursuance of integrated merchandising, the change of product
planning and product development, and the strengthening of store-centered retail merchandising in order to
change the direction of fashion merchandising.
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