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Abstract

The aim of the study is to explore how foreigners recognize Korean culture through Korean food and how
it influences the perception of Korean restaurants, culture and satisfaction. As a result of amalyzing the data,
three factors in the Korean culture of restaurants were obtained: style, flavor and affection. With multiple
regression analysis, all three hypotheses were supported. Style was the most important contributor to the
image of Korean restaurants and culture, followed by affection and flavor. The image of Korean culture has
signifiant influence on satisfaction. Major recommendations of this study can be outlined as follows: First,
among style, flavor and affection, style was a major determinant of the image of Korean culture; hence, in
order to enhance the image of Korean restanrants and culture, style needs to be emphasized. Second, as the
image of Korean cultire has significant influence on satisfaction, the images of Korean culture should be well
displayed and mainfained to boost this satisfaction.
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{Fig. 1> Research model.
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Contents Number of questions - Scale
Korean culture in Korean restaurant 11 Likert 5 score
Image 12 Likert 5 score
Satisfaction of Korean restaurant 5 Likert 5 score

General characteristics

3 Nominal
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{Table 3> Factor loading for Korean culture in Korean restaurant

Factors Variables Factor loading
The interior of Korean restaurants makes you appreciate the beauty of Korea. 0.810
Tableware served with Korean foods is beautiful. 0.785
Flavor The dress of waiters or waitresses in Korean restaurants suggests traditional Korean clothes. 0.717
Tableware serving Korean foods has its own uniqueness. 0.708
Eigen value=3.256, Variance explained=25.596, Cronbach's alpha=0.777
Korean foods have their own unique taste. 0.778
Korean food has unique food culture offered with rice and several side dishes. 0.657
Style Korean foods use their own unique ingredients. 0.629
Korean foods use healthy ingredients. 0.516
Eigen value=1.940, Variance explained=17.634, Cronbach's alpha=0.606
Korean foods are offered in sufficient quantity. 0.712
Korean foods are prepared carefully. 0.654
Affection
Korean restaurants offer a family atmosphere. 0.630

Eigen value=1.001, Variance explained=9.104, Cronbach's alpha=0.619
KMO=0.762, Bartlett x’=518.644, Sig.=0.000, Cumulative % of variance=56.335%
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{Table 4> Factor loading for image of Korean restawrant and Korean culture

Factors Variables Factor loading
Service of waiters/waitresses is reliable. 0.729
Service of waiters/waitresses is outstanding. 0.772
Image of Korean restaurants make you feel confident. 0.719
Korean Korean restaurants are clean, 0.673
restaurants Korean restaurants leave a good impression. 0.664
Waiters/waitresses are friendly. 0.611
Bigen value=4.454, Variance explained=40.487, Cronbach's alpha=0.822
Koreans are reliable. 0.771
Koreans are kind. 0.730
Image of Korea is comfortable and enjoyable. 0.683
Korean Korean service culture is reliable. 0.634
culture Korean service culture is outstanding. 0.620
Koreans have positive aftitudes. 0.592
Eigen value=1.540, Variance explained=13.996, Cronbach's alpha=0.783
KMO=0.870, Bartlett x°=741.624, Sig.=0.000, Cumulative % of variance=54.483%
{Table 5> Factor loadings for satisfaction of Korean restaurant
Factors Variables Factor loading
Eating Korean foods in Korean restaurants is enjoyable. 0.834
Taste of Korean foods is satisfying. 0.812
;i‘i:i“ﬁ"“ of  Quality of Korean foods is satisfying. 0.763
restaurant Visiting Korean restaurants is delightful. 0.732
Korean food culture is acceptable. 0.728

Eigen value=3.002, Variance explained=60.033, Cronbach's alpha=0.833

KMO=0.823, Bartlett x°=367.232, Sig.~0.000, Cumulative % of variance=60.033%
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{Table 6> Regression analysis of Korean culture in Korean restaurant and image of Korean restaurant

Variables B SE B t-value Sig.
Constant 3.542 0.035 100.443 0.000
Style 0.352 0.035 0.538 9.965 0.000
Flavor 0.117 0.035 0.179 3318 0.001
Affection 0.198 0.035 0.302 5.590 0.000

F=47.187, Sig=0.000, R*=0.413, Adjusted R’<0.404, Durbin-Watson=1.893

{Table 7> Regression analysis of Korean culture in Korean restaurant and the immge of Korean culture

Variables B SE 8 t-value Sig.
Constant 3767 0.038 98.061 0.000
Style 0.230 . 0.039 0372 5.960 0.000
Flavor 0.106 0.039 0.172 2751 0.006
Affection 0.135 0.039 0.219 3,508 0.001

F=18.463, Sig=0.000, R°=0216, Adjusted R*=0.204, Durbin-Watson=1.650
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{Table 8> Regression analysis of image of Korean restawrant and Korean cultwre and satisfaction of Korean

restmurant
Variables B B t-value Sig.
Constant 3.680 0.033 110.580 0.000
Image of Korean restaurants 0.214 0.033 0.370 6.420 0.000
Image of Korean culture 0.254 0.033 0.438 7.608 0.000

F=49.547, Sig.=0.000, R*=0.329, Adjusted R’=0.322, Durbin-Watson=1.667
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