B2B7{2} ZAOlM BIAZEES| Aol 2AXISH D £ 0Als S&o| et 2 155

B2BA# fANA fAFAL] 74805
ARG FA S mHE ) BT A7

28" . ozt . axgt’

oF

A Study on Construct and Consequence of Relationship Quality in B2B

Hye-Kyoung Kimt - Seung-Hee Leett - Ji-Hoon Songt ¥

ABSTRACT

This paper focuses on the construct of relationship quality and the influence of relationship
quality on relationship persistence, willingness to recommend. In this paper, we first conceptualize
relationship quality from buyer-based perspective . Second, we introduce relationship persistence
and willingness to recommend as consequences of relationship quality. A research model is
examined with data collected from 267 firms in Gumi. The results indicate that relationship quality
can be defined as a construct of trust, satisfaction, coadaptation, communication, and relationship
quality has a significant positive impact on relationship persistence, willingness to recommend.

Key Words : Relationship quality, Trust, Satisfaction, Coadaptation, Communication, Relationship
persistence, Willingness to recommend
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