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This study focused on analysis of the satisfaction level of specialty shops for 

environment-friendly agricultural products (EFAP). To analyze the satisfaction level 

of EFAP, a series of household surveys were conducted. Questionnaire was 

prepared on the basis of the SERVQUAL model and the structural equation 

modeling was made on the basis of the contents surveyed. The main results of this 

study are summarized as follows. Firstly, tangibles structured with store clearance, 

neat uniform, information and others is the factor of service quality satisfaction. 

Secondly, reliability structured with service practice, problem solving, and service 

in accurate time is the factor of service quality satisfaction. Thirdly, assurance 

structured with the reliability of employees, sufficient knowledge of employees, 

courteous and good manner is the factor of service quality satisfaction. Fourthly, 

responsiveness structured with prompt service, voluntary help, customer response 

service and the like is the factor of service quality satisfaction. Fifthly, the 

sympathy structured in interest for each customer, provision of service in time 

convenient to use, encountering the customers with genuine feeling are the factors 

of service quality satisfaction. And sixthly, the service satisfaction factors would 

influence on the consumer behavior factors.

Key words : environmental-friendly agricultural products, structure equation 

modeling, SERVQUAL, satisfaction level
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( ) (%) ( ) (%)

8 4.0

(%)

10% 11 5.5

11~20% 28 14.0192 96.0

21~30% 25 12.5
200 100.0

31~40% 32 16.0
20 6 3.0

41~50% 20 10.0
30 69 34.5

51~60% 29 14.5
40 94 47.0

61% 55 27.5

50 21 10.5
200 100.0

60 10 5.0

( )

1 0 0.0

200 100.0 3 5 2.5

0 0.0 3~5 15 7.5

1 0.5 5~10 32 16.0

10~20 43 21.540 20.0

20~30 45 22.5140 70.0

30 60 30.0
19 9.5

( )

200 100.0
200 100.0

1~2 29 14.5

( )

100 3 1.5
3~4 57 28.5

101~200 14 7.0
5~6 50 25.0

201~400 80 40.0
7~8 30 15.0

401~600 73 36.5
9~10 15 7.5

600 30 15.0 10 19 9.5

200 100.0 200 100.0

96% , 30 40 34.5%, 

47.0% . Peattie(Peattie, 1995) ( , 1998)
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Nunnally(Nunnally, J. C., 1978)

0.6 . 

< 2> . , , 

. KMO 0.72, 0.000

.
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, F  

.  

.

( , 2000) 200 

. Byrne(Byrne, Barbara, 1998), Jöreskog 

and Sörbom(Jöreskog, K. G., & Sörbom, D., 1993) MacCallum(MacCallum, R. C. M., 1996)

,  

(a test statistic) . 

( , 1997)

.

P. 0.000, GFI 0.902, AGFI 0.886, RMR 0.024, RMSEA 0.064, CFI 

0.963, NFI 0.921, TLI 0.955 .  AGFI 

.  TLI

. . < 4>

.

(absolute fit indices)

 p=0.05 180.404 (p=0.000, d.f.=99)

GFI 0.9 0.902

AGFI 0.9 0.866

RMR 0.05 0.024

RMSEA 0.08 0.064

(incremental fit indices)

CFI 0.9 0.963

NFI 0.9 0.921

TLI 0.9 0.955

, , 

(bootstrapping) . , p≤

.
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(SMC : Squared Multiple Correlations)

%  

. < 5>

0.5 . 
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5 , .

    : :

R.E S.E C.R P

← .567 .065 8.703 ***

    : :

R.E S.E C.R P

← .613 .071 8.586 ***
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    : :

R.E S.E C.R P

← .898 .067 13.353 ***

    : :

R.E S.E C.R P

← .763 .069 11.034 ***

    : :

1 , 

0.940 .

    : :

R.E S.E C.R P

← 1.155 .101 11.441 ***

~ . < 6>, 

< 7> .

R.E S.E C.R P

← 1.000

← 1.089 .115  9.430 ***

←  .878 .126  6.980 ***

← 1.000

← 1.152 .125  9.184 ***

← 1.025 .119  8.622 ***

← 1.000

← 1.271 .091 13.912 ***

← 1.163 .086 13.549 ***

← 1.000

←  .940 .068 13.909 ***
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R.E S.E C.R P

← 1.095 .067 16.416 ***

← 1.000 

←  .920 .065 14.152 ***

← 1.025 .063 16.246 ***

) *** : 1% .

← _ .775

← _ .802

← _ .982

← _ .940

← _ .884

← .737

← .795

← .553

← .692

← .785

← .718

← .777

← .900

← .879

← .833

← .816

← .904

← .863

← .806

← .875

← _ .726 
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