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The Effect of Dining Space Design, Food Styling,
and Table Decoration of Hotel Wedding Conventions on
Customer Satisfaction and Customer Loyalty
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Abstract

This study was designed to investigate the performance analysis of dining space design, food styling, and
table decoration of hotel wedding conventions. For this purpose, it investigated relevant literatures, set up
hypotheses to solve main questionable considerations and made a corresponding empirical analysis. For the
empirical analysis, a questionnaire survey was conducted to total 316 customers of deluxe hotels in the Seoul
area. The model was tested using SPSS 12.0 and AMOS 5.0 on a sample of 321 surveys received with 96%
of usable response rate. The results of the empirical analysis are as follows. Dining space design has a significant
effect on customer satisfaction. Food styling has significant influence on customer satisfaction. Customer satisfaction
has significant influence on revisit intention. Customer satisfaction has a significant effect on word of mouth.
Revisit intention has significant influence on word of mouth.

Key words: hotel wedding convention, dining space design, food styling, table decoration, customer satisfaction,

customer loyalty.
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Wk W B0 A B 86H(27.2%), 1113
196™(62.0%), 17+ 347(10.7%) & VERith A

SAEO| g S Azl 2HE

2% Ao 1657(52.2%), AFF-3]o] 577(18.0%), 1) AR Q012MS 0|88t A2IT & EIE
W20l 13@4.1%), 35Ul 128(3.8%), 71ed o AS
220l 407g(12.7%), AB]2=2 0] 25%(7.9%), 71Et B 8l A Tt A= FE Y 9
479(1.3%) 0= Vet 1452 3,0009H mRk  E|o] & HZ#o]do] FEaRI A FA &
87%(27.5%), 3,000~4,0005F] w|qk 237H(7.3%), &% S| BT A HSEH] 2
4,000~4,5007H m|TF 337(10.4), 4,500~5,000%F  3to] (Table 1)3} Zo] T4 QRIEAS HA
A 1 69%8(21.8%), 5,000~6,0007F m|wk 777 SkAEH], o] W 1A 7SS 1.0 o3l 89l
(244%), 6,007 o’ 27H(85%) & HAHIE 5ol APHES diglom, adAAZF] 0.5 ]
{Table 1> Exploratory factor loadings and Cronbach's @ of 6 factors used in the model
szs:zrg ) Variables 1 2 3 4 5 6
Peaceful illumination 0.790 | 0.132  0.108 -0.055 -0.088 -0.071
Background music 0.784 | 0.082 0.108 0.005 0.014 -0.098
Exterior decoration 0.781 -0.077 0.184 0.167 —-0.013 0.130
Table design 0.749 0201 0.139 0.080 -0.129 0.084
Dining space Beauty of space 0.734 0.166 0243 -0037 -0.037 0.020
ieilg;n Color harmony of surroundings 0.731 | 0.051 0239 0.028 -0.022 0.085
Decoration for surroundings 0.723  0.043 0244 0.035 -0.078 0.182
Cleanliness of dining space 0.675 | 0.122 0.018 0.051 -0.166 0.209
Adequate temperature and humidity 0.627 | 0.058 0.164 0.161 0211 0271
Comfort of a chair 0.563 0.156 0.139 0.114 -0.171 0.273
Harmony of food and a tablecloth 0.067 | 0.689 0211 0.016 -0.068 0.199
Color harmony of food 0.251 | 0.675 0263 0.189 0.036 -0.043
Food design 0.032 | 0.674 0075 0220 0.069 -0.015
Food styling . .
2=0.881 Color harmony of ingredients 0211 | 0.671  0.074 0.150 -0.014 -0.308
Quantity of food in a dish 0225 | 0.616 0.089 0.129 -0.025 -0.081
Decoration of food 0.090 | 0.593 0252 0.198 -0.160 0.256
Color harmony of cooked food -0.079 | 0584 0.266 0214 -0.031 0.241
Color of a glass 0301 0.101 = 0811 0.123 -0.013 -0.024
Design of a drink glass 0.179 0243 @ 0.777 0.074 -0.001 0.042
Table decoration .
2=0.832 Design of cutlery 0333 0239 @ 0.767 0.017 -0.105 0.036
Decoration and color of a table cloth 0205 0.227 | 0.730 0.122 -0.044 -0.033
Quality and design of a napkin 0324 0.196 | 0.712 0.094 -0.261 0.102
General satisfaction 0.175  0.067 0.060 = 0.802 0216 -0.066
Customer Satisfaction with food -0.041 0.187 0.068 = 0.703 0.019 0.188
satisfaction Satisfaction with dining space design 0.074 0262 0236 | 0.676 —-0.196 -0.001
@=0.821 Satisfaction with food styling -0.001 0397 -0.062 | 0591 -0.025 0.148
Satisfaction with table decorations 0.191 0385 0.198 | 0.548 -0.128  0.033




59 A4 7AWAe] 2 I3 AE FE 2ELY, HolE HZyoldo] 1A Wy u FAEC A= 9T 247
{Table 1> Continued
szs:gg ) Variables | 2 3 4 5 6
Re-visit by dining space design -0.191 -0.070 -0.027 -0.125 | 0.816 0.032
Revisit intentions .. .
2=0.764 Re-visit by food styling 0.001  0.102 -0.071 -0.043 @ 0.764  0.053
Re-visit by table decorations -0.150 -0.189 -0.188 0274 = 0.701 0.168
) ) Recommendation by dining space design 0.159 0.127 0.047 0.063 0.188 | 0.761
?j).;r;tlemons Recommendation by food styling 0.129 —-0.147 -0018 0073 0.080  0.675
Recommendation by table decorations 0360 0.193  0.028 0.075 -0.063 | 0.617
Eigen value 6.035 3.808 3.605 2.687 2.142 2.064
% of variance(61.30) 18288 11.541 10925 8.141 6491 6.253
*KMO=0.836, Bartlett test, 77=5985.290, df=528,  Sig=0.000.
2ol freldk Ao ® ZhEslgith QolBEAel A 0.044(<0.05) 5 AFEATE AUAFE A3
HE EWE 7 N SAFEEY] WAY SkaL slo] & ATl wsE e dAIE 4
g AFsl7] 915k Cronbach's alphagta & sk Hl 2 4l fle o= AddEci g E
gk A7} (Table 1ol YERd vle} o], Cron-  2007).
bach's alpha %<2 Nunnally(1978)7} #|A| gt 7]
w41 0.6 ©]74<l Aoz veht, FANEE 25 3) 971 LiR21o] AAHIE A AL
FRY NS BuF Ao FAH A H14 8RN S Fof dAAY A5
ol 4ZE 24 PANGE el A=
2) EXP0| [HEt SOIR Q01N o3 AIEAAE FAE A WaEkY 2
2 3 AEH F= 2EdE g HelE s Ae A d7EE VIEERdE AT
golde] S e Aot flsted syl flal dEdA R e dAlsinh
(Table 2)9} o] 2l elEAe HA8k3 (Table 3)°l|A Hi= npe} o] 2 Apekg] 3t
o} A AtellA aQlf A go]l =T 0.6 o] AddAE RN A wEk s Y
H, gte] 2.00 o149l A5 A% el ks ERFon], p<0.01 FEAA AFEE 1 WE
Z

2 3
319 tH(Bagozzi & Yi 1998). 2t S| 5 3
T AFAFES A °
o] AAHETL AAX)S Hola 3lom,
T BAACE fo
o &3k SHAFES] JFTEDIC] U 2
e Utk

(Table 2)°lA] Hi= vfe} o] AP R ol tigh
Aol A3two] thd AMOS EAATE 4=
524.762(df=325, p=0.000)= et 7F2-Hl, GFI
(0.916)2} AGFI(0.854)7} WA 5 FHEHA]7]|A]
E3le= Ao 2 YeER o NFI(0.916)¢} CFI(0.965)
7+ ATAEG(0.90 o)), RMR=0.048(<0.05), RMSEA=

bt
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{Table 2> Confirmatory factor analysis for the

Stz k8] A] A 167 Al 15(2010)

construct
Standard
Factor
Factor . factor SD t((CR)
loadings .
loadings
1.000 0.749
1.032 0.744 0.070 14.669
1.019 0.781 0.069 14.774
0.993 0.776 0.068 14.715
Dining 0993 0734 0069  14.404
space
. 1.044 0.757 0.072 14.441
design
0.945 0.779 0.070 13.545
0.947 0.691 0.072 13.168
0.855 0.664 0.068 12.582
0.851 0.674 0.076 11.263
1.000 0.733
1.052 0.843 0.097 10.879
0.665 0.619 0.065 10.155
Food
oo 0811 0735 0078 10381
styling
0.713 0.631 0.076 9.320
1.006 0.760 0.089 11.343
0.989 0.720 0.091 10.861
1.000 0.851
0.969 0.858 0.058 16.705
Table
. 0.973 0.863 0.052 18.638
decoration
0.809 0.749 0.050 16.093
0.972 0.842 0.052 18.847
1.000 0.699
0.816 0.629 0.068 12.026
Customer
. . 0.980 0.711 0.078 12.580
satisfaction
0.878 0.609 0.081 10.853
0.897 0.663 0.076 11.769
N 1000 0.672
Revisit 1003 0667 0122 8206
Intention
0.841 0.593 0.104 8.099
1.000 0.771
Word of
0.707 0.489 0.090 7.815
mouth
0.853 0.666 0.093 9.160
72=524.762, df=325, p=0.000,
Conformity RMR=0.048, GFI=0.916,
of a model AGFI=854, NFI=0.916,

CFI=0.965, RMSEA=0.044

AMOS #4123} 77=270.799, Q=1.209, df=224,
RMR=0.043, p=0.018, RMSEA=0.0262.2 €}
% 7F&ul, GFI1(0.953), AGFI(0.882), NFI(0.956)
2 CFI1(0.992) 59 Ad=As7F AuAFE 4
slstar Qo] FREYC] AL VEs T

Ve Aoz FHEAT

BRI oy
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2) ¢iDIMo| 21520}

8 AWM 2] FIt AZ, F= AR
g, Hol & dmeold @ 7 =5y} n7 4
o] WlEo ek lyf@A ol A AA) 6
7N 7Pl digt 15 A2E QokslH (Table 4)
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{Table 3> Correlation coefficients between the variables
Dining ..
Factor Mean D space F0.0d Table. Clilstom.er .Rev1.51t Word of
design styling  decoration satisfaction intention mouth
Dining space design  3.2611 0.70172 1.000
Food styling 3.7089 0.62574  0.347** 1.000
Table decoration 3.6899 0.82471 0.530**  0.519** 1.000
Customer satisfaction 3.5234 0.64446 0.252 0.568**  0.335%* 1.000
Revisit intention 2.6276 0.83162  0.206***  0.138***  (0.253***  0.031 1.000
Word of mouth 2.9019 0.72341 0.364**  0.169 0.169 0.210 0.107 1.000
*P<0.05, **P<0.01.
{Table 4> The inspection result of the study hypothesis
Hypothesis Path Estimate SD #(CR) Result
H1 Customer satisfaction < Dining space design 0.304 0.068 4.449 Adoption
H2 Customer satisfaction < Food styling 0.465 0.076 6.089 Adoption
H3 Customer satisfaction < Table decoration 0.018 0.057 0313 Rejection
H4 Revisit intention <« Customer satisfaction 0.283 0.112 2.532 Adoption
H5 Word of mouth < Customer satisfaction 0.716 0.126 5.687 Adoption
He6 Word of mouth < Revisit intention 0.358 0.074 4.816 Adoption
Prediction of

del Customer satisfaction R*=50.70, Revisit intention R*=5.10, Word of mouth R*=22.20
a mode

2 A7 2d 9 Aude] 2 33 9%
F= 2EdE, HeolE vlRg ool 1A v
3 37 FHE olWd FFS M EAE 3
T
) ool GF T A AW Aol A
1270799, dE24, p001S, Q-1209, RVR-0.043, RVSEA= Sehstet B4 w9lel Adste Al S
0.026, GFI=0.953, AGFI=882, NFI=0.956, CFI=0.992 of thet A FriRyYP S =Estuat sisick
<Fig. 2> Path coefficients of the path analytic ATe] HA5 245 fAste] Mda ATl o
model. gk o] 22 nzy FHuRS S3Ysle] ATEY
7 A7AA, 7S AAslen, SRS
el 7HE 4 35 AR YT e e R Al flE) A A9 519 39 AW AW 1A
e A mel folAl o] dFgFE & udeE AEAEE AT
n]3 Aolghs 7Hd 69 7k 4.8162.2 p<0.01 S8 o AwlAe] 4] F7k A& Fo ~Ekel
TAlA oAl dEks nA= AR Yehd  F, "Holg dZeo]de u wEI u A
7Hd 62 AP AT Tol] ol ARl Fgke nA Aolgh= AzpA o
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V.22 U AAE 2 49 A, 4 22



ol AJelE elast

32 Al 168 A 132010
)

T

Il
<

b gEpA| A

gz
2T
= -

T

o
gul

7

al

g Zao) el wak

)=}
=

250
°]

&
QEMQ — =
ﬂo.MTz]o Xde\f
ﬂﬂnoﬂ g K T T
]oxo*a x < B ~ o MWE
T —_ () o X T Tor ]
ﬂ_&ﬁoauar.7a;aof Wﬂam;o T U
w_emmwwﬁoﬂﬁ%%d. Hﬂ%a@ .a;E]%E?}
N _n_rmo ﬂ«ﬂo»nﬂ ﬂe.r;oo_ao_e ﬂbtxﬁqﬁTLﬂ_/ﬂo#Bfi]
ﬂ?;.ﬂﬁ?utmy'ﬂmau ﬁﬂ%ﬁﬁﬂnﬂ&memuu_/_.:LwMioﬂodEﬂ
o " 0 X = Mo~ R mom ool o A.Xﬂu
@gu%%&ﬂﬂwma;mwwawpg@@aﬂmg¢@@ v
ﬁoovééﬂwg%%ﬂ mguai ﬂ%zﬁ@%%ﬂo%g%% =
L . B 3 F g M A S % o oy X
= A_Lo;. ]],,qormﬁ m,_oftﬂrduAﬂMLoZ_ = 1 o] T oo o
= i A %ﬂﬂﬂk1¢4ﬂr§€ ﬂmruloﬂlhbt A e
o_nawi%%%gmﬁoaga l?%?aﬂ1?&oﬂm@aﬁ% h
ﬂrﬁxﬂﬂoﬂ:ﬁbvhﬂzz.oamm%&;ﬂ%fréﬂﬂﬂﬁ%@ﬁﬂ 3
T = X ) Y T e s ® MW i oo Ao T e o X N
u%qaﬂoiﬁm%:f]@MM# ,m@wﬁuﬁfhﬂq,ﬂ Wz
ﬂﬁg%aﬂixios ,Ei.x%tomﬂﬂd L@m_oi = I 1K x
]17~|‘maﬂ»\mW .AT_.a] UHHzT,OIzT.CiaNroLfJ;Lt.GLO_EmﬂO\UI\QIOﬂF. n_ "EA
R ﬂ};iwnﬁ G o B 11‘é;2wm |2 m =
% o Hiﬂ@u{tﬂ%}mﬂooM1aaﬂlqaﬂ|1|&m@gV1olm
_ H_Hl%%lzoﬂwh{m@WEQPnw_ﬂ7ﬁnﬂA = XA oJ o
B - =K B ~f Ev_o7ﬂu|1b|i.6._uwuﬁ.|1_mﬂ1__,_ﬂmﬂﬁﬁqur o
ol moﬁ_*mﬂ:_o] o%%4%zﬂmmﬂlhﬂﬂ/‘ﬁuﬁ%ﬂomg gl
i EQ%QQWém T %pﬂwwgaa%%g%w o
8° or%oLmﬂumﬂﬁmmﬂao, Zen_ﬁ_‘iwﬂn__/uo&ﬂau%wr‘_,ﬂamux Bl
X %Pa«,ﬂ%‘uﬁ Tyx%ﬁéﬂo Aﬂqun,pﬂahﬁi In
\ml @LHZLQWM@LW#ot%ﬂaﬂﬂuﬂLqMHﬂmﬁﬂL A‘HOIUEH%O# ‘m-_‘_
M fumﬂmﬂEM%S%uTﬂAmﬂﬂﬁﬁ@omﬁwmﬂwﬁ%ﬂfriP o’ )/
mﬂ%%%ﬂgmﬁiﬁmrw;:%zzmwi&mwtﬂw;ﬁd
ﬂ%ﬁ%w@ﬂ@%M%m&o%miﬂrﬁimmm4wadrﬁmeﬂﬂmﬁﬁzfioﬂ
T T L = O % Yalcoy BK P =L P -
& X e B T O dw e b oo g e
— = — o o OOOo1,J||0€7L.,%ﬂ‘|EoT;oo of
quzTtq@aﬂ;mﬂo,lﬁmﬁfﬂhﬁazEk L35 o %
&wwqMm%m;%ﬂﬁmpmg%m%g%%%MMw;wmMmw -
b ®R oq}o]]eao - ; g — N o 14}]\.,
i agq%{ww?1ﬁﬂagMW&%wQQMQMW%ﬁmgu%%
Fﬁmosmoﬁogum«mﬂmq moﬂﬂﬂmﬂﬂo]_u7 o 3 mﬂzﬁov% m.xoxuﬂ%omwo
ao;w@@ﬁo@%ﬂ&jﬂﬂ&lqﬁ:qﬂuovmm;mﬂ;eigrﬂm
BT E LT _l)uﬂ11ze 2 AELT Bz R
ELJA AF < ﬁ1ﬂioo Mo O . S k
Pﬂfwumo%uoxamfuﬂmﬁsoumuhhwHurﬂmufﬂwmﬁﬂrﬂt%Lmoaommﬁ
ot ' _mmk,ﬂ%_a %%Qﬂw@ﬂk,uwaﬁﬂ,ﬁ.omoWﬂﬂuqm,mmﬂ'@dome_/ﬂo
oozefﬂ@%ﬂnqﬁﬁ7Hooowaiw,_ﬁﬁﬂﬂﬂnwwﬁﬂﬁﬂnMﬂ_.imw@%
Aﬂﬂmﬂmm,:?mﬂ;mmﬂo]gwméOM@_EaoﬁwLﬂ'WZMﬁ:uuL.
oﬂ%dﬂévoHeVWEcOATiﬂHdﬂJHOMiﬁUoLw@.%(mﬂ
OMD —_— — N iy — — s ‘I‘” ‘_ﬁo al —_— XH E.l ‘DI
= o T xelaoZ_j iu‘_,manwﬂ o|/
2 o< o oo juris .601|7,D|1A
S ﬁﬂqﬁ_snﬁa& LR
Eﬂqxuﬂ_wl,|7oo,%;to —~
Aamﬂurmgﬂﬂiu.%?u
Qﬂﬂuﬂﬂ

A o=
el 1< B (e



gasigen, He A5 sdad a8
A8 B4 AFaAdch £HL 8 AE A9
5% 59 99 WA 24S o F 36
1Sl 4EAS B4 o\ geision, 2 @

29 t5ke] SPSS 12.04 AMOS 5.0 o]&-3}]

EAselTh #AA s vt 2ok WA A 7
FAEE 1A v {Fo Al FFE mA=
Ao g Uehyith. &4, F= ~ed g 14 vt
Zofl Fol ARl S v on, nA T
S AR o= froldk ol FEFS mA= A
o2 Yehdth AA, 12 95e A oxd
frel ARl G mA L Jlon, AT R
T =d FAQ1 daFs vA= Aoz v
3= 4=
=S
1. 784 - 39 (2004). FAA ] FE=

= =
Eld Y 7|5 FraEde|~ES] Jg g
Z8] o o] x}01 8}2] X] 11:25-43.

Zﬂﬁﬂn@dm.mmﬁ.ﬂﬂq(mw)iﬂ
Hg) glaEZre] Au|x ZAdo] 17 wkE 2
A= mA= dEF FaEe) g5l 15(2):
161-172.

RRPAL VS IR =ca=p :2:5_—'( 0
g ZaA 20 g7 B4 QR Edel 24
TS FHOR. GG 33(5):1489-1521.

4. 71332 (2003). F=Ft]v|olE] 2] %2 gl
A3 Fo % Hrld B3 AL A7|us,
91-107, A<

5. 74719 - 32 (2009). AWM rEAe] Al
AAlE ofn|R] 7} gkt of S o A= o

FH 7Y 7% 18(1):311-323.

28] (2004). FE= 2Erd o] ool 5}

Faldol g FAA A grred - 2

E{]E]2] 3] 4(1):189-202.
1813 (2003). H2~ES AH] 2 F4do] 1A

04). 1.7 B

m<ﬂﬁiﬂ

=
UM

Hol% slzloldo] 1A WE3 24 FY=

10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

=)
==

=}
=

o
}-N r°“ AN

ZH%LHH o gl o B
%L 1A A YAEH FAHoR T

&77% 2(1):37-48.

- AT (2006). S5 SHEUAEH
}‘”‘j«l AE| 2 F4 7IdELAE F
A B 7HA]
A1 20(2):119-142.

4 (2007). AMOS FxW7g A Rdd, =
8, A=

S (2003). Bte] oluIA S FEdhe FE
vlo| A, fgry YRS =
o] 3] (2009) t| ~Ege] =e]A ggA| o]
HelA Wk 1A B o] niA= g%k H
ol & 1‘42}01 = THOeR. ghrze]ers]R]
15(3):197-212.

o]FA (1995). A B ~ulAE.
M.

oA - 752

L

N

g % oo
m £

moﬁm

-

W g o

A

gHaAL, 79-80,

(1998). E2]4 70| ]

2 F4 7ol nR]= G g A3 A= o

JERE vlaL gFelAE 85] <] 13(1):61-86.

olfAl - oA " (2007). 1A WHo] 7|47}

o H|A]= F&el slolA] 17 FAHE W50

A& AR 7 22(1):81-102.

o]FA (2009). A ] SET AAA

B) 24 Eo )3t ol ke

3] %] 24(3):343-351

oY% - B Z:EH?(zooz) SEIFA G A

Bl*/l 27 el o8l A7E AR~
Zol| v & FHIT17Q2):

177-197.

i F=Fvlo|ElE 3] (2002). Food Coordi-

nation. FJLiit, 281-290, <.

A2 (2005). 2] F3F AEE 93k B4 g

7o 75 o] B4 nE W AR Y Y

23}8]8]%] 20(6):644-651.

A1 (2005). 52 ARl 328 % Food Styling

o 2PA AT T, 31-32, A&

BT - o] &g - o] (2007). T oA



252 g2 eks)A] Al 1678 Al 13(2010)

o
-

l-olr ”HN’
gk
o oX

)

= 4 o
\OEM

21.

X ox
0 for ©
o]
=
=
3r
-

[

[

Au
e,
o
__T"l_“l
o
e
o

22. 3

23. EFA]3] (2000). F=FTIU|o|E1SE EY, 44-45,
g

24. Aaker DA (1998). Strategic Market Management.

John Wiley and Sons, 187-188, New York. 36.

25. Assael H (1988). Consumer Behavior and Mar-
keting Action, 3rd, Massachusetts: PWS-KENT
& NELSON, 221-222, Boston.

26. Auh S - Johnson MD (2005). Compatibility effects ~ 37.

in evaluations of satisfaction and loyalty. Journal
of Economic Psychology 18(4):493-504.

27. Baggozzi RP - Yi Y (1998). On the evaluation  38.

of structural equation models. Journal of the
Academy of Marketing Science 16(1):74-94.
28. Baker J * Berry LL * Parasuraman A (1988). The

marketing impact of branch facility design. 39.

Journal of Retail Banking 10(2):33-42.
29. Belk Russell (1975). Situation variables and con-

sumer behavior. Journal of Consumer Research — 40.

2(December):157-164.

30. Bellizzi JA : Crowley AE - Hasty RW (1983).  41.

The effect of color consumer peelings, and pur-
chase likelihood. Journal of Retailing 59(1):

21-45. 42.

31. Bellizzi JA - Hite RE (1992). Environmental color
in store design. Psychology & Marketing 9:
347-363.

32. Bitner MJ (1990). Evaluating service encoun-

-8 - 7334 (2009). SE AWM 33,

9 Ao 4 B 34
al

35.

ters: The effect of physical surroundings and
employee responses. Journal of Marketing 54(2):
69-82.

Bitner MJ (1992). Servicescapes: The impact
of physical surroundings on customers and
employees. Journal of Marketing 56(April):
228-236.

Blackwell RD - Engel JF (1982). Consumer
Behavior, 4th Edition, CBS College Publishing,
97-99, Chicago

Borgida E - Nisbett RE (1997). The differential
impact of abstract vs concrete information on
decisions. Journal of Applied Social Psychology
7(3):258-271.

Brady MK - Cronin JJ (2001). Some new thought
on conceptualizing perceived service quality:
A hierarchical approach. Journal of Marketing
58(1):125-131.

Chenington DJ (1980). The World Ethic; Working
Values and Values That Work, Amacom, 147-
148, New York.

Dawson S - Bloch PH - Ridgway NM (1990).
Shopping motives, emotional states, and retail
outcomes. Journal of Retailing 66(Winter):208-
247.

Donovan RJ - Rossiter JR - Nesdale A (1994).
Store atmosphere and purchasing behavior. Journal
of Retailing 70(3):283-294.

Drachenfels S (2000). The Art of Table Simon
and Schuster, 57, New York.

Engel J - Keerreis R - Blackwell R (1969). Word
of mouth communication by the innovator.
Journal of Marketing 33(7):15-19.

Gronroos C (1985). Internal Marketing-Theory
and Practice: in Service Marketing in a Changing
Environment, Thomas M. Block, Gergory D.
Upah, and Valarie A. Zeithaml eds, AMA,
41-47, Chicago.



43.

44,

45.

46.

47.

48.

49.

50.

S

52.

53.
54.

59 99 AdAe] A I3 AZ, F= 2~EE,
Harris LC - Reynolds KL (2003). The conse-

quences of dis-functional customer behavior.
Journal of Marketing Research 6(2):144-161.
Howard JA - Sheth JN (1969). The Theory of
Buyer Behavior. John Wiley & Sons, 40, New
York.

Hunt HK (1977). CS/D: Overview and Future
Research Direction, in Conceptualization and
Measurement of Consumer Satisfaction and
Dissatisfaction.

King SC - Weber Annette (2004). The effect of
meal situation, social interaction, physical en-
vironment on food acceptability. Food Quality
and Preference. 15.

Maga JA (1974). Influence of Color on Taste
Thresholds. D. Reidel Publishing Company,
107-109.

Morgan MR * Hunt SD (1994). The commitment-
trust theory of relationship marketing. Journal
of Marketing 58(July):20-38.

Muller M - Mikolasek M (1990). Great Napkin
Folding and Table Setting. Pub, 152-155, New
York.

Newman JW - Stephens W (1973). Multivariate
analysis of brand loyalty for major household
appliances. Journal of Marketing Research 9
(November):404-409.

Nunnally JC (1978). Psychometric Theory. 2nd,
McGraw. Hill, 24, New York.

Oliver RL (1997). Satisfaction a behavioral per-
spectives on the consumer. McGraw-Hill, Inter-
national Editions. Journal of Business Research
47(4): 68-78.

Olivia R (2002). A Second Helping. Hotels, 36.
Parasuraman A - Zeithamal VA - Berry LL (1988).

o] tlzaeldo] A Rt

55.

56.

57.

58.

59.

60.

61.

62.

27 A=A v 9% 253

Servqual: A multipe-item scale for measuring
consumer perception of service quality. Journal
of Retailing 4(Spring):13.

Richins ML (1984). Negative word of mouth
by dissatisfied consumer: A pilot study. Journal
of Marketing 47(4):68-78.

Sanders M - McCormick E (1993). Human Factors
in Engineering and Design. McGraw-Hill, 604,
New York

Swan JE - Oliver RL (1989). Postpurchase commu-
nications by consumers. Journal of Retailing
65(4):67-79.

Tse DK * Wilton PC (1998). Models of consumer
satisfaction. FAn Extension. Journal of Marketing
Research 25(2):204-212.

Upah GD - Fulton JW (1985). Situation creation
in service marketing, In: Czeperial, M.R,,
Solomon & Surpremant, C.(Eds.). The Services
Encounter. Lexington, MA: Lexington: 256-262.
Voss P (1984). Status shifts to peer influence.
Advertising Age 17:10.

Wakefield KL - Blodgett JG (1994). The im-
portance of servicescapes in leisure service
settings. Journal of Service Marketing 8(3):
66-76.

Walter Ute (2008). The meeting aspect and the
physical setting: Are they important for the
guest experience?. Journal of Foodservice 19:
87-95.

2009 129 7¢ H T
20109 19 4Y 12} =854
2010 19 10¥ 23} =853
2010 1€ 162 A A & A



