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H R
ALB] A Aol agate] gk Am|zpe] Fo
(attention)& A F=T F A= W=t
(context) 0. & #-83}7] wj&
slo] oAl AT FauE
BA=e] A JRet ks A
EAloll A= A|Fol BlEol o

= =
= [e)
AN F e AFUANA Fee] @ A

oz Y= Yok,
Y vAY 8 AR g% ok
[Fol olEalel dE ATE R A
IR PRSI EL MR

O

H
o 23& 2 AFEoIUH WA =
Zhell thgh Abgolub of 2 o AHRA S
ojmst= ARk ofm| o] of=mAilo] A=Al
ojuf &mAEe] Hrtdl wA = GFgFHo|
Heir = AdsHorm ARl 4 nprt
79 e ARl (HIS, 2md 2005
%59, A3+ 2004, Balabanis, Diaman-
topoulos, Mueller and Melewar 2001).
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ANS 7ere W mepvkek dolehal &
Atk wEpA] 2 A o=l A=
2= AE Bt vAE dEFE A5H
o BA& nuxAl Tt e oAl
AFD7E kel FAC o] AnjA A=
TAFA7 iR Agsta e THE
gols)] Bz} skt

ASEMNE e A A tigkel A3}
=9l RN gEtdds dder @ A
Tx2ALE AAEAY ASEY 23E E
W2 A7 oelg w=ojaiglon, & oy

o] Ayt fE3TEl FHA AAFE AA}
7)4stgtt Bom ATt sAHS
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0. OlEH HiA

of = A (patriotism) el th3A = AR}l
wel A2 tE golet Jort AREE &
of uwe} oA JHFdH el dolA
22 AFAE e B2UX7 EAE 3
tH(Huddy and Khatib 2007). ZL1@lol%= &
Tk o= Alel ou|zt = rtel gk A
3 gAA o & Il ug Alsry

7} dA8kal JtHKosterman and Feshbach
1989).
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(consumer patriotism) 59 &o]& F3 5
o] gkth(Baughn and Yaprak 1996; Han
1988; Shimp and Sharma 1987).
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1987). ©]&= Han(1983)2] <AF-olAl <=4
F& WHdista SAHAES A A sk AR
As vehd7l flE) ARESE MR o=
A3} Rawwas, Rzjendran 12|31 Wuehrer
(1996)7} = AFHTY FAAES o A%
sk AR[Rbe] AEs JERT] 98 ARS
sk M2k 91E5F9](consumer nationalism)
oF wjg- fARE Adolgta & 4 Ark(A
P, 219 2005).
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Shimp and Shin 1995).
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PFS A= AAG Al Ja & 3
Al =, ol e dEolv wHl 5&
= 7ke] EAlo] 93 o] HArk= Aolnt wet
A A AlE L] A7 ded BRb ool
‘/}0}7]"\15 =94 oF= 7hA Q1A H A
A o= AEe] Tyt AnEEe
“‘?‘Zéz—*._‘li AASHA HArk= Ao th(EA
g, s, ol g 2009).
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9 An[}b &l ok =9jE el
o] AFolM = AH|AY] ARETAF 2%

Ak =35k 4= 9l F =2 CETSCALE

(Consumer’s  Ethnocentric ~ Tendencies
SCALE)S /M#stdom, HEeol EdAd
A4 ARE Fl A=Al AsAket Q] =A4t
Agapel] g A, BE, Pl o 2 9
go Qo] aulA ANEFAFA Aol
e Aot EAuths A5H FAS A
A1t

Shimp®} Sharma(1987)°] A+ °o]F &
W} AR ATl o] oe Tl A e ]
& CETSCALES ARS-#l sith CETSCALE
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o] 3o v Fgow E3tyE 5o A
T4 BAEE AAH olgHo g dF =
o], 1990t FHF o]F Klein¥ 149 &

50 o FHYE dHo AFolA =
CETSCALE &% % WiiEAe] w2 470
WA 57 ol vt ANSFA T S
ol o] §¥nt th(Ettenson and Klein
2005; Klein 2002; Klein, Ettenson and Morris
1998).

AA7EA] mnare] ASTA T4 A
ol AmAET duAEFe] Hrh L o
oA wA = FEFgFS FAE BE W
el AqAns nEs B ANSTAS
o)A Aol w2 AHAAFE A5 AT
gk A Zkoju; Bk g FEjol ke
Aog et WHAHYEAT 1994; Han
1988; Rawwas, Rajendran and Wuehrer
1996; Supphllen and Rittenburg 2001)
HEolur o=l gk Frk= H4 4
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§

= gerdel BAA 252 % 4 A
A%, Qv 2005 ¢4, 1YY, A%,
—81'?_";['— 2007, O]Zf‘sé ] Hi ]70_51_] 2000

Ettenson and Klein 2005; Klein 2002; Klein,
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Ettenson and Morris 1998; Kuckemiroglu
1999; Netemeyer, Durvasula and Lichtenstein
1991).

ol A AwgEol, wAY @ 2wl
5 Lokl A o] Folzl o mAlel gk A
T e &Y dEA deivbe AR

2FAFA Aol 208 U ATE
oleh. whebd A ojule] efaAls 2w
295 AE W7k el DA A

Ag-Hol 4 np7E A gle AAold
(Balabanis, Diamantopoulos, Mueller and
Melewar 2001). =-H159] of=4lo] <7 st
A aTeta = v &) GAbS
et wf ofo] gk AG7F AlFEA &
o= geoldgka & 4 Qi
ARSI A RS Eofell A e oY
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e JEEy Aol AEHHATE F
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i oE
@S Msste Aol vERTh 5 AFAlo]
2%5E Jode & JdEng o Fi, $
sAol, AAY i g IO 14
HAG Aoty Aol AdE ko] ok
olegk Q12 Aol Ak (bias) AFHdAt
7F Apqle] A& A tE FAYE B
Ay wbd Ho] gle AfdE wHExo=
#2=E) It Brewer 1979; Brewer and Kramer

1985; Messick and Mackie 1989; Tajfel
1982).

Axel 2&E guel @ 94 e
HEFS Tajfel(1981, 1982)¢] AF3] A A4
(social identity) ©]&S F3] A9 4 3
ko AE] FAAE ol 2ol ot AlEES
ojul gk Fehel] A&y} Sl el wet A
Aol digh |77 gepdviar dvh whebA

= l I 4l
AlZre Al viebg o g2 Aol A4
(self-esteem)s LFHAIZ1H, 7HQ1e] A4
< e Juro Ao AdE JohE B
o A oR Hrigtewa v et
= Zlojt. weka Apalo] adE HYeko]
F2'(good) Y B9k ofyz}t B E ot

h=}
B} ' 28 (better) HrolglE= Aot}
dtd oz "ok QIFke] &4 FFHES

8 22 = =d(Guetzkow 1957), =712
A= etdoly &7 agla A
I 2 FUEY U3 S5 FFA
AFA Aot oldd &5+ S tigk o
7R FNEe St dals) A

HHDruckman 1994). =7}l
T840l moldaE kol ek AAAG o]
ZstE =, 7hQle] =7F A A (national
identity)o] & I7bell tfst A&} o 2
< 9w stk (Huddy 2001, 2003).

A8 AAA olzel =AW A
57h AAAel BB Ao FhE
44 se $5Mom Brse 4 el
Aol BT} A LT FoR oty =
o], #Htel ¥ Huddy<t Khativ(2007)
o] AolA olHF oFS AT A
7b debstth Ao m o] 5] Aol A
= T37F AAAG o] =&FE w7t g &
Aol =A yeksked, olgfd A2 =
74 AbE], Esh, Aab, AA, AA, 33

T ThEEE SHelA BEE QT

L3 7o R ARREAS Ap=elA A
A A FRAE R Hlae A = o
Ehd Zlom o deth (IS, 219 2005
Balabanis, Diamantopoulos, Mueller and
Melewar 2001). whebr] =7k AN, = =
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o3 o 27401 Zx]ojok 3c}H(Baron
and Kenny 1986). H, ST 59
Foll tiste] Fod FFES wAoF st
=4, SE¥ss vpdase dEo] gl

of 3t} AMlA, o= 4=(predictor variable)
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JHow e 49 BYuse F50Us
el AL el ol ghAu)
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(perfect mediation) ¥ vt sk}, Wk
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Fgeol QAL BAAHA $HE 4RA
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E PRI BET04%) 01 er, oA
4078 (29.696)°) 1.
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A gEs & F Utk dE £9, ANES
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(E 3) ofi=4 &0 WE MZFLIt Ato] 24
(1:04% LfBuct~7: 04 EC)

N EER
TEHHF t
T A (n=583) 2(n=77) e
e = AF A P} 4.76 5.29 333"
. g z2el Gt 4,03 4.87 475"
A3 7} . —
gt A 97} 424 483 358
. AR AFE Ak 7} 6.19 6.22 0.26
o A¥ 22y st 510 512 0.06
A% 7} -
AR A7 G} 5.83 6.00 1.26
. T2 AF A 9o} 1.83 1.86 -0.20
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b BE 2EZFE 3 AAC dig 37 B A s WolFa Q) wEbd B oo
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ol A EERUPEEE

Wilks’ lambda=0.996, Hotelling’s trace= 74 20 oAy AEHIE 7He

gcr=0.004, F13»=0.163, p>.05). 7§ “30 A o] 2u A R SFFAFo o] wjjAf

= W ew Hd 1F 2ol & AT Ao A2 9Es oSstar dvk E AellA

ME A 3 Bl A fo] ARl ZFol 7t v = 7K 29 HAS 9t 3dAlel 2H

EfupA] FATH<IE 3> Hx). Aol 3|FEAS HAAetdon, 1 Ay
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82 {TAR 153 2%

oHA) A Sy NEzs] 5 a TFoxt t
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2 o] ATHp<.001). (MlEFsh 0228, E+3h 0248, p<05)9]



Of=&I0] MIZBII0l OIXl= BT LHIXL XIZISFAF IJHZUE FAOZE 83

975 wFh felfon Uehth 1 sE Ausk A weh delshA ek
Ao GEAARA A ehd AE v 5 9eS AASn Q1 s, duse
BE BEIARANA JEgE oFae]l = AuSFYFe] s JgEs

_Zr

SAAF ol BaBee o ADHIE  AZHm Qe A 29) =S A4
=3}k 0480—0.313, EF3k  0.405—0.264). = Aolgta & 4 Ak
ol ojale] P 22y Frhel WAE

FEol 2nAp AnSFFAF e EE 3 FIE 2N
Aoz wifge AlAtel = Axeta &
- sl 3.1 TEUHA 2HEAN
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(1: Of% Ljmuct~7: o Ech)
I A A ES 7 n
A (n=69) 31(n=66)
4z &= AE AN ) 4.88 5.24 2.24;
A gt 228 P} 423 4.80 3.14
= A A 7} 441 476 2.09"
. AR AFE AW PF7} 6.17 6.24 057
o Adr z=e Hrh 5.20 5.02 -0.91
A FH 7k
A& AA Bt 6.00 5.85 -1.12
B 3 AE Av B} 1.99 1.70 -1.96
= F3 229 P} 174 158 -1.28
A% 7t
T AA Bt 1.78 1.62 -1.11
* p<05, *xx p<0l
JEd(p<.05), &B|A ARIEZA T 4 trace=0.024, gcr=0.024, Fu0=1.07, p>.05).
Fo] vre Ho(dR) Bt =2 H(B.24) MNE FrHEEe gaez v ANES
oAl gh=t AlF Auto] tid H Pt 94 Ao Foll whEl fo]HQl Aol 7t EA)
o= =A YEhgth s 2Fglel| gk st 7S BA%E Ao E dE AF
Pt M E F A o= AL Aol gk ANy AHrhs B2 23238 A|A
7 YERE oW (p<01), ABRF ARISE4] gk F7t oA An|af AREFAF9
Fo] 7ol =2 HAT4.R80)e HIP e o] ¥ o} =2 o Tk 94
A423) 1t Fo)doz =4 e zko]l 7F VFERHA] pTH(<E 7> )
gk gk AlAl] digh Hrtel R T ek T Al sk HIk JoAME Al A
b Zpol7b FreolFom  vERS oW (p<.05), o] Hrhrds THEHWFT R §F
AR AREFFAFY g e o AHEA A3y )R AR SFA T 5
(4ADRTG= =2 JHAT6)NA S A w2 oA zpelzk uEREA] gtk

A B& B7} felHom 2 vebg
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p>.05). /E E3e gitew Hu 7k x
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Effects of Patriotism on Product Evaluation:
Focused on the Mediating Effects of Consumer

Ethnocentrism

Hong, Sung-TAI*
Kang, Dong Kyoon™**

Abstract

Most of studies on patriotism in the marketing area have focused on ethnocentric
tendencies observed in consumption behaviors. On the contrary, there have been few
empirical studies on how patriotism in the general sense, indicating affection for,
attachment to, and pride in the country, influences consumers evaluation of domestic
and foreign products.

Given the current situation that marketing activities appealing to people’s patriotism is
increasing, this is somewhat surprising. Thus, this study examined empirically how
patriotism influences people’s evaluation of domestic and foreign products. In addition,
we tested whether consumer ethnocentrism works as an intervening variable in the
relation between patriotism and product evaluation.

The empirical analysis was conducted through a questionnaire survey of
undergraduate and graduate students at universities in Seoul. The survey asked about
the respondents’ patriotism, consumer ethnocentrism, domestic product evaluation, foreign
product evaluation, and demographical characteristics. In foreign product evaluation, the
respondents were requested to evaluate Chinese and Japanese products. Email was used
to send and recover the questionnaires, and 135 replies were used in the analysis.

Major findings from the empirical analysis are as follows. First, a significant
relationship was observed between patriotism and domestic product evaluation.
That is, patriotic participants evaluated domestic products more favorably. On the
other hand, no significant relationship was observed between patriotism and

foreign product evaluation(See Table 1-1 and 1-2).

* The First Author, Professor, Division of Business Administration, The School of Business, Hanyang
University, Seoul, Korea
** Corresponding Author, Professor, Daewon University College, Jecheon, Choongbuk, Korea
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(Table 1-1) Simple Regression Analysis

Coefficient
Dependent Variable Indep'endent Unstandardi | Standardi— Standard t
Variable Error
-zed zed
Overall Constant 3414 - 0.420 8.14™
. Product Patriotism 0.335 0.327 0.084 3.99™
Domestic o
Product Chocolate Con'ste'lnt 2.152 - 0.469 4.59***
] Product Patriotism 0.480 0.405 0.094 511
Evaluation ™2 b | Constant 2.85 - 0439 | 650"
Product Patriotism 0.350 0.327 0.088 3.99™
Overall Constant 6.072 - 0.325 18.93™
Japanese Product Patriotism 0.028 0.037 0.065 0.43
Chocolate | Constant 5.180 - 0.562 9.22"
Product | duct | Patriotism -0.014 -0.011 0112 | -0.12
Evaluation ™2 h | Constant 5566 - 0369 | 16507
Product Patriotism 0.073 0.086 0.074 0.99
Overall Constant 1.761 - 0.406 434
. Product Patriotism 0.017 0.018 0.081 0.21
Chinese
Chocolate Constant 1.636 - 0.350 4.67
Product | 1, duct | Patriotism 0.005 0.006 0070 | 0.07
Evaluation ™y Constant 1.631 - 0393 | 410
Product Patriotism 0.015 0.016 0.080 0.19
wkx p< 001
(Table 1-2) Product Evaluation
Patriotism
Dependent Variable Low Group High Group hiss
(n=58) (n=77)
Domestic Overall Product 476 5.29 3.33"
Product Chocolate Product 4.03 487 475"
Evaluation Watch Product 4.24 4.83 358
Japanese Overall Product 6.19 6.22 0.26
Product Chocolate Product 5.10 512 0.06
Evaluation Watch Product 5.83 6.00 1.26
Chinese Overall Product 1.83 1.86 -0.20
Product Chocolate Product 1.64 1.68 -0.29
Evaluation Watch Product 1.66 1.74 -0.58

wx p< 01, *xx p<001
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Next, the effect of patriotism on domestic product evaluation was mediated by
consumer ethnocentrism. However, whether the effect of patriotism on domestic product
evaluation is mediated by consumer ethnocentrism partially or fully was different

according to product(See Table 2-1 and 2-2).

(Table 2-1) Mediating Regression Analysis

Coefficient
Ind dent - - Standard
Step| Dependent Variable n epfzn M Unstandardi- | Standardi- ar t
Variable Error
zed zed
Domestic | Overall | Patriotism 0335 0327 | 0084 | 3997
1 Product |Chocolate|  Patriotism 0.480 0.406 0.04 5117
Evaluation| Watch | Patriotism 0.350 0.327 0.088 399"
CO ok sk
9 HSHEr Patriotism 0.734 0,569 0092 | 797
Ethnocentrism
Patriotism 0.149 0.145 0.098 151
Overall Co o
o Hsumer 0253 0319 | 0076 | 333
Ethnocentrism
Domestic Patriotism 0.313 0.264 0.112 2.80™
3 Product |Chocolats Co .
Hel |Hoconate)  onsumer 0228 0248 | 0086 | 263
Evaluation Ethnocentrism
Patriotism 0.188 0.176 0.104 181
Watch Consumer o
. 0.221 0.266 0.081 274
Ethnocentrism

x p<05, *x* p<01, *+x p<001

(Table 2-2) Structural Equation Modeling

Coefficient
Path Unstandardi- Standardi— t
zed zed
Patriotism — Consumer Ethnocentrism 1.213 0.776 47447
Patrioti D tic Product
atriotism — on?es ic Produc 0,087 0.075 0.301
Evaluation
Consumer Ethnocentrism —
) . 0.428 0574 2.085%
Domestic Product Evaluation

x p<05, xxx p<001
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Lastly, we tried to analyze the relation between consumer ethnocentrism and product
evaluation and comparing the results with findings of previous researches. According to
the results, a significant relationship was observed between consumer ethnocentrism and
domestic product evaluation but not between consumer ethnocentrism and foreign
product evaluation.

The meanings of this study are as follows. First, there have been few marketing
studies that investigated the relation between patriotism and product evaluation. Thus,
this study is meaningful in that it supplemented the limitation of previous research.

Second, consumer ethnocentrism was found to mediate the relation between
patriotism and domestic product evaluation. Considering the absence of previous
research that examined the role of consumer ethnocentrism as an intervening
variable, this study is significant in that it expanded the scope of research on
consumer ethnocentrism.

Third, from the practical aspect, the results of this study suggest that marketing
appealing to patriotism is effective in stimulating consumers’ purchase and consumption
of domestic products. Accordingly, such a marketing strategy is expected to be effective
in protecting domestic markets from imported goods and overseas brands and to
increase demands for domestic products and brands.

However, there is the question of whether the effect of patriotism based marketing
strategies in promoting demand for domestic products would persist. That is, this study
could not find a significant relation between patriotism and foreign product evaluation,
and this means that the increase in patriotism for the home country does not damage
people’s view to the quality of foreign products negatively. Accordingly, without change
in people’s perception of foreign products, it is highly likely that the increase in demand
for domestic products or brands induced by patriotism elevated at a specific time or
situation may not last long.

Fourth, the results of this study suggest that the patriotism level may influence
consumers’ choice behavior toward retailers strongly connected to a specific country or
region. That is, consumers with high level patriotism may hesitate or avoid using a
retailer associated with some foreign country.

Fifth, according to the results of this study, when people’s patriotism is stimulated by
a specific social situation or event, it can be an opportunity for domestic franchise
brands to increase their market performance such as sales and market share and, at the
same time, for foreign franchise brands to experience adversities. Therefore, during a

period like the Olympic Games or the World Cup when people’s sense of belonging or
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attachment to their country is heightened, domestic franchise brands need to make
marketing activities that may lead market opportunities to substantial results and foreign
franchise brands to cope with such adversities.

Sixth, consumers’ brand choice is often made in retail stores. It has been
demonstrated by numerous studies that in store stimuli such as point of purchase
display can affect consumers’ behavior. Considering this, domestic brands facing
competition with foreign brands should make continuous efforts to enhance the market
performance of their products through developing in store stimuli that can stimulate
consumers’ patriotism.

Finally, based on the major findings of this study, both academic and practical issues

were discussed. Suggestions for future studies were provided.

Key Words: Patriotism, Consumer Ethnocentrism, Product Evaluation, Mediation Effect



