AN

I

B R

R b 25297 SE35% 20104F 9H

e-HlZU 29 b Ao B AT

B E”
<2 9>

AT B4 (1) e-Business®] HdAd dFS vAE 2ds =Ed,
(2) =53 899 B8-S ATsr] Skl 719 Aok dude HESE
gtk 7199 Aabs deHos sl AbgsEe] skl A SAAQ] A
A9l E (ROA: Return on Assets)¥ #H+ digte® RZbea 9l wiA®R A<
=749 Tohin's ¢& EF A}43te], 7199 AnsS not A4 2Astax g
ct.

EAATE Fote] =59 9 AFecld 2] FAES 194 HdFrtE
Fale] I et AP S AESY AEAE JNES ¥, 5 d e-Business 9
A gFFoeld A A &S wWEsded, AFTEHES 726% (0 = 212)
At

4 A7, $E9ARES AHAY(INFO MGT)E e-Businessd <FdAde] 7}
d F 4TS vA= 8o ® FGristdh oloA dlE AA(PAYMENT), =<t
= @ (PROGRAMS), ¥ (INTRUSION) o2 93z #Hristgdo. ZH3
A4 (GOVT POLICY) 9714 &2l & 714 wtA H7k= At

7 aQle]l 719 Ao mAe GEFS ofstr] Yot FJARAS HAASA
=, e-Business®] Aol FIFS v A= 2150 7 e diste] My
ol £ Aoz YEy, B AFoA =& e-Business?] ¢tdAdol F &S m A
= 89%= Qe Aoz HAZEx Yt

glEo] Agd H58S A a
SHAELS Tobin's ¢ 4% ARALINFO MGT), =< (DELIVERY), #
(INTRUSION) ©] =Zglax ROA9 7% AF AHAAGOVT POLICY), <
(AWARENESS), ®l$(DELIVERY), Z18]a H % (INTRUSION) ©] Aoz
oA AHE S ZtE QJER FobH )

A G| 0] ¢ e-H|ZU 2~ QFAA Tobin's g, ROA

=82 20109 38 312 3L 20109 78 62 AHMMEHL: 2010¢ 78 28Y
778t g A 1t T wS tksung@kyonggi.ac.kr
2 A= 20088 A A et al St A u (A A) A Yol 9lste] S E S




2 RSN H529% 3R

LA £

A MAH o Z e-Business Al e #A4lo] mzEa Qlth 7FEY H 9]
B A2EX A A e-Business A ATFEIF AHF 36%9 HAFES =3
Aoz AWsta Yot ol AAME FAEH 2010 o)== e-Business?]
A7t E7E 80009 e (¢F 830F9)dl G odolnt. ol#HA FAel 4
He A A AA BE m7Ese] w7 AddA S TR AL S

i e VYgES AMEE ofelyolE Fol FEAF stal Utk ¢
T FUFEH e-BusinessE H £ A2 A AF4oz Holsa it

27 25 v, 71ge] B S Holi= e-Businessol Al o2 A 3}

A AT F ds A7} e EAVE AVIEY v 22 AA o] 7hEst
= 21*1]7101] Aol e HA FEov= Aol AiLrte] dkeltt. @A
of 7bd 918 84w dA, AlolwRH, vleolg &, gAY 9

A & A oFE & 4 A (Culnan, 1993). w4 e-Business 7]

=
o 2RO 7S AGsel, 4TS Bl 9

=

fo L

Ad Algstar Fask HAE 3 4 9l
19994 A A 7/ = 7] H(OECD: Organization for Economic Co-Operation

and Development): e-BusinessE MEE AA - A9 3 =02 22slx

e-Business’} A AAl AA = Ao v X &= G dudEo] AZstE A
B X ags BEuAdE EEE 9t o]A e-Businesse AFAAE &
**Q}Ob- Fa9@dgolgts Hells S5 5 = wig Al dio AAE 73S

ATH(Adam, et. al, 1999; Brynjolfsson and Kahin, 2000; Westland and
Clark, 1999). o] & WFg3lx vl &2 A AAHS=Z e-Business ®oFol F
st 7Idol w5k vk 53] AA97] o] F 7Ide A shd 2 AT
Z A A4S VIl v fHEvete] A AN s4e A HA
& oskal Sl WA Y] AdE VheAdS HAdvle okt dE uUl/e-Business #

of7} Erhe= AE nEsud, Evete]l 9lo] e-Businesst = 7F Aol A A
ar

A

A5 e-Business7t EQH NS W, ©@ed] AU A o] Folx = A
2 o] 35 A HU.S. Department of Commerce, 1999). 121} e-Business7} &
%3] W78 W A, e-Business®= /ol A o, dvl, §%, 28] 7]} 239
s xFet= Ao O d9E We 7kl 3vk(Schneider, 2002). & 25 4



o}7} Weill and Vitale(2001)+= e-BusinessE 4¥t ZAILS Falo] Foeo =

2AAE AAH o sk Aow Aojsta gl

a2y o)A FA IS = e-Business@ Aol =S UFHL Jde 7
Azbek FAE kAot @Wol aAELS 2l AA & xF
-Business7} b gtrbell o FAS ZFA I duh HEgk mAe] AWV {FEFH

2o Z Wol] ot8HE=
ZH A A}k A A A2 e-Business @A ¢ eBay7t o] AEFsETir A

=
ol % 37} e-BusinessE& §3 FA-AL7|7F wAEO] = AFEA

rlm

s, QIEY AHgREC] b EE He HARR fF L Letol
Al A" Ao yEebyth 2005109 2AFA QL 44.4%9) A 5
& HolFal JATHKISA, 2007a).

5 43S
wEla B Qe ZHS e-Business? <A 3

S A= 8908 ot
st Aolth o] & st £d ATE B35t kAo #A¥E 8JES o)
stal, =% % e Business® tPHAd S MAE 8= BHIAPS HSE
7] §18te] 719 Aot AR S HESIA g o5 8]l T AAE 7
deo] Aol FdFS A= 802 FolIVtE HFstel s Aotk 719 A3
= Aoz FAA AFEH gd IHAAA FHAA AFFAE (ROA:
Return on Assets)? FH ditez Rz e vARAH FHAS
Tobin's ¢ & EF AH&3te], 719 A& Bo A S48 gt

e-Business Al=®o] o] A Axle} FolA HA3 Ao o Aut =z
FH, ol=Holy HloZol WA T A e EAS JlAok ok
Goodhue and Straub(1991):= A X H.Qtoj



4 FeEhEEHsE 2529% H3YkE

= EobH A, Bt S Slstel Aol AT A, 1Ela AREAEe] Al AF
ek A= B AH e TeAde sl AT71(1998)= ARA|AF ] B
A% s dAdA dAEE FYA Bt d A dAxzzdelea 7HY
ofal, ARAAE HQlo] thih Fape] gatel A AAo] JFS A= HRA
28] - oAl aQlEs R stetdth I B3] (2004) = AAA D ERel
A 71 Bt A S Vo R Helk o FAVIHS RS

Botel whr) SHelA FHAHS B4 A% ok FHepdeoldt JrAIAE
of JaE fFdsts Aol E g = 27, AAp, dHd, FA, =
AZEd OS] ks omgty o7k ofHS #lstal Rt WSt
Aastaat sk Aol FHoRA WrkE 2AH, @44, Vled, 294, A9
HokH oz UrolE 5 Ath(Gilbert, 1991). F S HAssh= dieto®
W=, AFAAE, 7 Bonpole ol iy W], AREA AE RS, Zefol
WA e A, 9 R okl Wigk ARE AR A7 1A, AR B Aba
WA s TR AT AFgE A Adv (AW, 2008 A7 <, 2008, AE] -
dHd, 2008, olda 9, 2007; °l&f, 2007, Hw QG - oldE, 2008; Juang,

2004; O’'Gorman et al., 2005; Pryravian and Zunic, 2000)
41} e-Business #& 7] %] Bt 4 #2 e-Business®| HHAd & A&
HAA feh B Al AHEQNS Fsty] 9 dHo AR AFAIE
T8 =S Aolth(Russell and Gangemi, 1992). Bebd Mol 2o wet X
AbIL = AAEe 1A e A o3 RS HASAT L AAdE9
Al T WS skl A A, ws, S, FH, AAA
g JAH(AF7] - A& 2006). Hui et al. (2007)> v ol A
H A (Fair Information Practices)oll A 3}e], 71 AR EH o T3l & X
E st e, A a9t e Ao® Busidry wepa] Hek
gR-o] AL o]yl onlod e-Business fAl Aw¥ke] Hel 9 bdAS A
=d 2 98 A I (Stone et al, 1983; Woodman et al., 1982).
MARE = Qe AA, AL AFS A A9, A ol w3 AR, A
2 gehie A 4RE o met=ul(KISA, 2007b), e T 4rE
o] Abgo] HAFHHA MAFRE e ARARAA dAE AE
2 A= 2 oAl yalzka A tH(Smith et al, 1996). o]& 3 71l
314 BAYE Folwd 7AskAR, MARRIF FEE AT AABEI}
Ql - 229 Qb Agte] FTUig E4S 2UT F A7) Wl v

7N
Hol o &AL 93 o] I 2 FETHKISA, 2007a). N3

ol g ool o

2,
B g ol
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o
N
)

2
)
>

=
0,
ox
o
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3 H - 292 BAStoor (A F 7], 1998, Culnan, 1993; Hann et al,
2007). Culnan and Armstrong (1999)2 7192 7He1g R = ZgolHA] B35 7}
719 ololed gk Y-S v Hthe AT EAHE SRS ATH

Mlel whel AR A" S22 e-Business AFgo Q3 Bl
A AQx=7} th2cka sH A, Post and Kagan(ZOO?)g Hetolals Frekstr] ¢1sl
AMe A EAS welete] dokal Ak vk 9o HekelA 3 o®
Qtol tigh X2, APFe Hetea W mHele] gt 22 HHE A g o
9 B AEA & A SAC we ddd = v A olv(Baldwin
and Rice, 1997; King and Xia, 1997; Lee et al., 2005; Ronald et al., 2007,
Stanton et al, 2005). o]&gt 7N H EA4& S Hoto] dig wg - Fd
FolungE Fasitt & + 9l

gk o 7 AH| 27} 917\]3}“ A = bdAgel e AAE FAwjxE, ol
A 54 5 oAd 7HA ajlsdd wel @kt (Laurent and Kapferer,
1985; Tversky and Wakker, 1995). e-Business ¢ Adl= 1 EA4 dujz
W EF A, uE, Al did Bl ekl Frujol Hlate] AW, o
of wel 93 B kAol tig Aol AA kA A Evk(Jarvenpaa et al,
2000; Lim, 2003; Palvou, 2003).

rlo

71 ] A

e-Business& T2 dtv 792 AEAHQA 719H 2 94, “H%‘ﬂi, T
5, o] & AFTEIF Aot 79 Aol diE B ofHa, w3k &
ta stole 1 A S A A AbEe] g dE £, 7}%} qEA
e-Business 7]9 ¢l Amazon.com ¢ 7% 2000 vwiZE<o] 109 Eo] X #
AT 7199 7FXE 54 7192 Delta Airlines, Apple Computer, Barnes
and Nobleg 4+3]3}3 ¢ tH(Choi and Whinston, 2002). 221} Amazon.com-&
1995 =2kl Ak S AlFE ol 20029@7kA] wid HAE 7] EEEH o,
2008 7HA &= A A AE s AskA]l etttk wEkA itk AldEEe] 1A
T U+ e-Business 71§49 A% SAHA O g A57F Al AAole & F
ATk A=7A 9] e-Business® A el gk APATE AP EA, g 17t



6 FCEEHSE 2529% H3Yk

AL, AFRAAA AL A =
and Lee(2001)9] =& A <3} 3 )

71949l Aol digh FdATE A, 719 AR /A= o5 F
7M1z e, stde ol uXE 93 #AE A o]i(Benbasat and
Dexter, 1985 & 1986; Benbasat et al., 1981; Cron and Sobol, 1983; Ein—-dor et
al., 1981; Rivard and Huff, 1984; Yap and Walsham, 1986]). &= T}& 3slu+=
ARk E &, ARSI, e &3 24, R dE S o] AFAR] M
&2 ZA3st= Aol (Bender, 1986; Kaspar and Cerveny, 1985; Lincoln,
1986; Miller and Doyle, 1987; Turner, 1982, Vasarhelyi, 1981). &y} o] <],
9, agx 4% A, IAHYA FAZA= 7199 dHE FAHS A= ohF
&g ASolofA w2 A7 Zask Fokrt & 4 vk (Delone and
McLean, 1992). A%, 3| AZA Q) SAHA] T 7H de] AHgHE SHA= Ak
¢l & (ROA: Return on Assets) ¢]t(Bharadwaj et al., 1999; Bharadwaj et al.,
2000; Hitt and Brynjolfsson, 1994).

AT B¢ 719 H7MA] o S AFARYE Tobin's g8 22 vlAEA
NS AbEsks A7 S5t daL, oo ik S8 A HI7HE 8HA ol A
o] Fo]x 11 9t} (Bharadwaj et al., 1999; Bharadwaj et al., 2000; Chen and
Lee, 1995; Hall, 1993; Hitt and Brynjolfsson, 1994, Megna and Clock, 1993;
Simon and Sullivan, 1993). Tobin's ¢ + 3 AA A XA 4= I+ A
AZEAL 7R, 91719k 2E WS E e AR A v Eolth 2 Aol A

AA, 719 Aol AFE =2 Sung

© ABAY 2449 AANA WE F AF wol 485 ROA% HE o
Agol FEEL e wEA W& Tobin's g 7 AAE LT A&
149l 4ag uok gusl gsnd d
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ez 2ol g4l B AT 9
3. AFHS] =4
AT 2 gEdAdTE E35lo] e-Businessd ¢HdAAo s FE= 99l
<E 1>ol ARSE, Eo) Ao GAF 9741 e RRE Aase 4
92 Bdde] ZAE Aol A w A F7FA e-Business®] ¢AAo JIgFS F= o
olo wisk AZHolu AAAXA A7t gy E B A7 EAHo|FE &
We e £U% A wHEND & 4+ AT 4 2L 2]
d9 aqw THRERL 47 35 Fmow FAHC vk
<HE 2> ATFFASY EA
54 LI 4 (%)
Busi o 3 & e-Business 38 (17.9%)
e7busmess e =33 174 (82.1%)
5001 o] A 103 (48.6%)
95 300 - 5007 ]k 44 (20.8%)
(20081 T 7]F) 100 - 3007 ©wt 38 (17.9%)
1007 gt 27 (12.7%)
5009 ¢ oA 110 (51.9%)
] 3009 - 500 ¢ §1 wwgl 33 (15.6%)
= ol |
PE el (20081d) 1009] - 3000 9wyt 31 (16.0%)
1000 9wk 35 (165%)
509 €1 38 (17.9%)
109 -50 ¢ 9 ww 97 (45.8%)
o)l 1
©ele} (2008+d) 19 - 1098k u]w 53 (25.0%)
19 o wwt 24 (11.3%)
109 o] 4 32 (15.1%)
6-94 125 (59.0%)
—Hl = A o [<=D3
e-vl=uz 9% <At 4-54 35 (165%)
1-34 20 (9.4%)
Zz9d5 52 (24.5%)
oo ] 63 (29.7%)
°r g7 81 (38.2%)
7 g 16 (7.6%)
n = 212
kA 7]k vle} Zo] B A= 7de AHE 27MK SAXE nEsad,
st S04 43 F4AZ ROACT, e shbe wARd 43 4
ol Tobin’s g°]t}. Tobin's g& otgle]l &2 o= AAtg).



10 FEehimpise 2529% ZH35k

Tobin’'s ¢ = (MVE + PS + DEBT) / TA

MVE : §]7ﬂq‘: H:L FIF x TEE FA S

PS @ A5 H7H4

DEBT : ?}7]ZHT - FEA + AALAE - 7] A
TA @ FA%ke AH7A

o) Q
=
a5k, o] Ar= FAAGIY HIdE s s ARk thHleto] 1 A
A

oo
r E,\—_‘,
N
s
|t
1o
=
o
g.
=
w
Q
o
=
@)
>
r
Au)
il
re
-
2,
>
s
k
i,

gl o wad, 2429 Angs agyel ks Ao
3> dFuse 1% $AE 288 solu.

<E 3> W9 73 BA

g AA(n = 212)
£ S I EE | ABHA | WA | A
o ° 72} a Tobin’s ¢| ROA
PAYMENT 4 4.162 0.344 0.854 0.378 0.276
PROGRAMS 4 3.756 0.539 0.787 0.624 0512
RESPONSE 4 3627 0.657 0.832 0.615 0.438
REPUTATION 4 3521 0.642 0.812 0512 0.452
GOVT POLICY 4 3.140 0.587 0.715 0.522 0.581
INFO MGT 6 4.309 0.434 0.835 0.717 0.526
AWARENESS 4 3.586 0.548 0.758 0.474 0.526
DELIVERY 4 3212 0.676 0.848 0.596 0.609
INTRUSION 5 3.693 0.361 0.723 0.768 0.695
Tobin's g 1.083 0.268
ROA NA 16.978 6.430 NA NA NA

AEGolst o7 7hA ol A

Hrbshes ol 7 A X7 b
alpha)oll 29l&] =4 ¥t} (Nunally, 1978).

7F EA (interitem analysis)< A A] O]’})\J— o ARt 7lEEAY g4 <E 3>

A dvht a1 27 Aol et
ol e
5



of f9k5]o] <t} Cronbach alphaol] that A& 7]1&8 AAwk dukzel
71E2 AEE L vk Brown (1983)¢] FZe] w2, By 7HAE SAH T
495 08 °]%F2 Cronbach Alpha Al5=7} 7"tk 28 A@ 2 AF9
B9 0.7 o]/l Arebd gds] wEd vk sivia @ 4 A tH(Nunally, 1978).

¢lo] NunallyZ7} A|AtE 71#S Wi 9om,

<E oA HZo] RE AHFQ
o omEka S Wge AFAdL A

Brown?] 7)ol H3

=3

e-Business ¢t dgFES v = A5 dFEtIHS FAH57] Yk
ZF a1y A3 ST AdEA S AAFATH<E 3> Fx). 9 8 A
Bt foFE 5% EAZXCE Tobin's g & ROA 7% EFoA 93+
Aoz eyttt wElA e-Business HAJO] QGEgS A E QU5 o =E
FAol e Aoz A E A

V. A543

<GE 3>OA Bo]l SEAES HEAZINFO MGT)E e Business®] <Hx
Aol 7Hd 2 FEFgS MAE 8o HUskth R SHAEC] ARE
3, MR f§F, ZgolWAlY FeAS st dvke AR HEo] H
o+ AE FE Zo] AZ|HoRE EE doFl AHER Qs 1 T84S

B =
AzstA wotEolal = Aow HRIY o]ojA diuZAA (PAYMENT),
Z 23 (PROGRAMS), ¥ (INTRUSION) o2 od&FHS Hrhetal

t}. o] eBusiness Al ZAAlol Zad gyl Wi AL&Il= A1 5 A

O
2 o

el et @ 4 gon, Here A% 2% Zzagel dd YA 9
qata ke A2 wehln dvh =@ 4, 247, N4 2 A o
AAE B g04S T Qe Ao B & Yk

ojAl tht}4=2] AlFEo] e-Business?] ¢FHAS FEtalr] Yate] Ao A
ont Zldhste = A BEFEE ALS|olA AMEAFEE ALS 2 WG
= el Aol & = 9o, oA fejuet AAl FEIF AlA 10d =
Aol wet R g RtE 1Y



12 FEEENSIREI% H29% H39

HolF= Ade & 4 glrh wi$(DELIVERY)e] ddld oz vA Hrtd A%
oAl U7t =l UM FEI el SHdes HEde Aeoldtn

T AUtk

e-Business®| <txAddl @S mA = 8Qlo] 7|4 A mAE TS
getslr] flste] 3 AEAS AASATH<IE 4> 3E). e-Business? <Hd A
FEFS vA= ade VI Aol g AEHe] w2 Aem Urehd
(Tobin's g% ROAE T&HWG = 3 A E zhzf 70.55%9}F 58.78% ¢ A
= Holi, FoFFE 1%°A SAAoR Fo3hH, & AFolA ==
e-Business®] SHdAl G vA= 2Qle] oAl 4T HA5HE 7HA

I A= Aoz A

S H A

[e)

<E 4> 719 el diE 3 9EA

g0 ROA Tobhin's g VIR
v A t-value | Pr < [t A4 t-value | Pr < |t
PAYMENT 0.0372 1.04 03005 | 0.3219 0.32 0.7516 | 1.4490
PROGRAMS 0.0634" 1.01 00579 | 0.1786" 1.89 0.0597 | 3.0553
RESPONSE 0.0378 1.39 01669 | -0.9218 -1.19 0.2338 | 3.0433
REPUTATION -0.0010 -0.04 09657 | 0.2155 0.33 0.7425 | 2.0927
GOVT POLICY 0.0186 0.80 0.4244 1.8428"™ 2.79 0.0057 | 1.7728
INFO MGT 0.1769™ 524 0.0000 | 0.7802 0.82 04159 | 2.0970
AWARENESS 0.0190 0.82 0.4124 1.8103™ 2.75 0.0064 | 15390
DELIVERY 0.0748™ 354 0.0005 17997 3.01 0.0030 | 1.9410
INTRUSION 0.1863™ 342 00008 | 55264 358 0.0004 | 36921
R-Square 70.55% 53.718%
F-Statistics 53.77 32.00
Pr <F 0.0000 0.0000
x, sk 2 a = 010, 005, 001 FEA BAHCR o3 ehy,
SHAEL Tobin's ¢¥ 4% AEIAZANFO MGT), w4 (DELIVERY),
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Abstract

A Study on Safety of e-Business

Sung, Tae-Kyung *

The two main purposes of this paper are to (1) identify factors that
influence the safety of e-Business and (2) investigate the explanatory power
of these factors on firm performance. Through an extensive literature
review and expert panel reviews, a list of 9 factors consisting of 36 items
was compiled. In the second stage, questionnaires were administered to
managers of e-Business companies in the metropolitan area of Seoul, Korea.
Respondents rate 'Information Management,” as the most influencing factor,
and then in the order of 'Payment,” ’'Security Programs,’” and ’'Intrusion.”
And survey results show that factors have very significant explanatory
power for firm performance. While 'Information Management,” '’'Delivery,’
'Intrusion,” and 'Security Programs’ are the most explanatory factors for
Tobin's q, 'Government Policy,” ’'Delivery,” 'Intrusion,” 'Awareness,” and

'Security Programs’ show most explanatory power for ROA.
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