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E£3 7 79 (Self-Expressive Benefits)< Eéﬂ coydnga F4sta 9oy o
of tigh AFAQ A7 AR o] FAXA Kkt ¥k ofye} o]y b
] Ho gt M AHert oﬂ?x}% upth golstAl ol FolA gkt

Aaker(1992)= Z7] ol&]g 7kx] #WelS& 7|54 3 (funtional benefit)? 4 2]
5 9 (psychological benefi) ©.2 ®FaAcht Aeld Wolg ma SRE e
AolmdA Woloz ANFAA O, Assacl(1998)E A2l A ¥
oo wgkon Holbrook(1999) 74 Weole A&7 74
A 72 EFcks 5 ATAE g Aol Aide A

AEE v AR ol Aol M= ZEA Hels VleA W, AA
A e, Aol @A el Al 7HA FHoR EHEE Flo|

i& e
o> -
o

ofo

ol
R4S

o

E)

at
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A AR AEY HS Hrlkstes AL Al A o] AlsFe] dAnbt wpEA g A

HE ARt =7rel e B ool s etk (Gutman, 1982). =, AlFY 748 &

2%l S (attributes)> @d] AF AREY #HEGT @A AFRE FEdEte

by 3 o (benefits)S AH| A7} A FLS AL F= erzqoﬂ/q Oﬂ“ﬁ’l Aee Azt
5

1 fr8A ol Q"Jﬂ@’ﬂ U}ﬂ]‘%‘i} i‘ﬂ]x} qyE &

oFuE O}Hi‘r B3 % U}ﬂl%] AFUA A ALAAE AL At (Haley,
= dl Ao @ed] AFS] 54 (feature)

= Xﬂ’ﬂé}oﬂ OELE%-ZF% Aol ofyet Al ZHolA W (benefit)s 3l oF
, ol AlFely Mul2rt Al F & = ooy A AL 54
Aeets Far wA A o] Aot ekar welgith ojefek Hele HA= vl
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o} 7154 & F(functional needs)T A& Av| e} #H
starak sk s7eF BE Y, 44 &7 (symbolic needs)= Akob
de oz FAFGY Hed oA Ao Ao g 8o
# S (experimental needs)= #H2H2AQl S7 %oy A5 AlFshs
= Adem EHREATE Aaker(1992)= &HIAZE Fdke BYe 7
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Abeele, 1995). E3+ Keller(1993

&)
T} Assael(1998)2 <& A& Tuf
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M BIME TE

ol¢} o] Maq AFES A¥ERH Hd gt Frb= AP[ATE Feke
kA o] Fdel drbv @A A=kl ok Ao® An[A7E Feke THA o] w
gt A-84 7} (utilitarian value)®t 4 7FX(symbolic) H+= =4 71HA]
(hedonic value)® ¥ th A& 7MA = AFY 7|54 E&o] Ay & &
Holm aRAo T AP s AAHAR, AAA me #AFgH THA =
), mA ThA], ALS A TRA e o] AlE AR A A Av|AEYE AlFE (H
FeAgs Fo oW #AA4S A=kl 98 27 E tH(Holbrook, 1999).
olg]st W) sl dHF4] (20052 Aaker(1996)2] H @M= ofo]dlE|E] A
28lo] ZFX A HValue Proposition)& &3 7154 A (Functional Benefits),
A% A< (Emotional Benefits), Aol &4 ¥H <] (Self-Expressive Benefits) 2]
A 7FA Ao R EHe T Aaker(1996)+= ‘B ololdlEE] AlAEVE F
& Bz ololdlElE]l9 7 QAELS AH| A A AdAHI HE AL 5 gl
ook sttt FHSIHA o] ZFX A 9H(Value Proposition)S E3Fe] =t}
o stHer, §842 JHAARML Ba=el u AAE wES Ju FuE
AR Frhal skt
Aaker(1996)2] B a= 7}x Aok 7154 ¥H<(Functional Benefits), 444
#H 9] (Emotional Benefits), Aol &2 #H <] (Self-Expressive Benefits)®] A 7}

A Aol A v A

Aol B4s Adstels &t AnAELS o3
A o

ket © Slol 7leA drtege A

WA TR AR Thd ARt FEe 7]e Al Hejelrh o] A A
IeHQ fr8de T2 AF] S FoAel Vs Erh B3 AlE
714 Aoyt HA4& AEA R aMgA Ak b =S Fa v

olgid 7eH WML wF Aol Mujze] &) FshA= 7wt A7
T3 AR BEAS 2o . 53 A SAd vES E old 75 A
weoje nAe] Fu) Aoy ALE Aol HHAQl dF¥FE vk BA=T}
Tad Tlsde degs AuE & v §Y BA=s O AFES AW
Atk a2y oldd Ve A e AlFto] A ApEAol glojAa, 2
a7 far, 2R A e A anE gtk Jhgdlvt Feor dvh e A
Fe FAHE AaATa, s G348 e dn old @Al =55
71 Sl = AlEe SA4e dolA 7lsA AR oyt g, Aotxd A
oS XFES JHA AR A= Aol st
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2A MZAA FEYRAS dTs Hdsi Aozgsts 2R AdHE
A= o1 3} (Fournier, 1998). © 55
AA JEYEHA BA= i 2z A ﬁfﬂx—i, AYe A A wE)

o
Iz
=
I
'S
[
jur)
_>‘i
~
o
fol
Lo
I
Q‘L
£l
%0
o

R BAll=rE gulE Jhxive thakd B Ao &kt Bl = et
AAE onsrp(d A, o] AL, 2002; Fournier, 1998). =3k Blackston(1991)&
22 - BAE AAG 2z} BAE ko] BHAEE o Q1A 1A
A, s Ao BdAga st ol2ld Anjxk - Bal= wAo] dE A
TE ASZ7HA BAE 2AE F49 A Ao BAE AAS HE2I}

o

ZA BdE AR A3 &2F5 P9 —4‘:’](meamng)‘/} w2 (context), 1
2lal YA (temporality)oll tigt /Mdste] & AFd = A = A (Hinde,
1995). Belk(1988)+= <1zte]l 574 AF 9o Af=3eo #AE Z]ixqﬂi 2
wow2H Aolrt P H Yttt ’5}91 ColER AR - BAE #AAE
8] AR BAlleg Au] o] wkSsto] A gtulsis A o]t ow, i‘ﬂx}ﬂ
HA=o QA4S Fojste] AL i"ﬂ/ﬂ P Atk= Aeolv(o] 4 r], 1999).
Fournier(1994)= o] &g &u|A-H W= FAof gt F£FAolar dA AU
AAste] o] fof A AAAQ] TbeAdes AR A Aom A A
At ol AFE HIYg SR Fournier(1998)% AH|AFELS ARglo] Fush=

A B Zho A FHold R FHaAlE Revar stk o]

ARA-EAE dAE GEUEA AsAEdra et AAR ARAES
Ao A B Bzt BAE D Qo o]F T3 AHAES HA=
oF F7|Hola gt #AE o] Fo Urﬂﬂl Hr} ole] 1= i‘ﬂ]x} - Ba=
#A e A7 FA/MYEBrand Relationship Quality: BRQ)S thalgd oz &9
st M A B OALS] - A ofF E A Ad, AdF - A A 4‘_1%19] 67+

ALE Afsged, 119 2a4 nds AL £92 E%aam. 17}

passion) ©. & H W=7} n} ] 7&‘471“0“/\1 ZE: }L /\}‘j* °HX3, 4,
AE == Aol olg A EA Bt fia] Algd E49 S =7
Al = it Bal=ere] vzt of{A Ha, 1 Ball=e] s 784 AES
striete o A3dE #AAaATE Z37F UEhdh
T WA= Abold F(self-connection) o] Th. o]= AH|[A7} Hal=
A7 BAL R BHE FAES FHstL == AE .
258 A, v A7 (self) ol 7hA] o] 2 Fpoldgho] A HAM A oA,
olg] T& A BAFAIF A &HET
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Al WA= A3 o] E(interdependence) ©. 2 0] BRQOIA F2 HHAl= Al-go|
e B5d AdS SAstE ARE AMEEAT S, B =] gk Anjape] 9
EARoRE O BAEE AREsted duby ol sste, g Al F A thE Bl
=5 Addsfor & o =7 AeA 29gSs ot

U WA= &Y (commitment)1Hl, o]& ThE tieh BAETE Q1S wWx2a 5
A Bd=e] s dAEA FAStE e SHIA AAF R Z st |
A SHE xFste delth &, 54 BA=E Ad™sts Ao diEd vt
o] ok&olt}t Al WA= U7 (intimacy) 02 o] Aol Al AkAle] ARH
) ARE |70l =E:AYE FoRE AoHM, JiQIA B} ARE A F
frobe 3s geth Balsere] HYzre Fay Bas=o] JfEE S-S Sl
g = Ak

x| o2 H#l= uEY FH(brand partner quality)e AH| A7 H#l=
o Ao hsl, zejar Ba=o] thdk Ao etel] the Azt HEY o
ol ik H7F B Zidolth ARA-BAE #Ad A REY AE Fole T4
g eARE AH7E HAlsd g =71e w4, Bd=d] g A} o
7bed, BAll=T vpgA g S AlgstEldbe we, Bds EFo] g A9
7hs 3, LElal ApLle] BalEw zt= A Solth

4 A
EEENT EAR|

oj
rot
ot
S
>,
)
fu
>,
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fr
=2
X

4] A2 AAE = AdE 97
3?“1(713]% d, 2002) olgjgt onjoA] B FAFHAL AH[A - B 7
ZEE SHABRQGE NPz w2 ATedA ety th(A R4, 2003;
2o} 9], 2004; olga <, 2004).
of we}l e AFE9] Fournier (1994, 1998)7F A AlgH 670 4 84
(£ 3}9) }%)-% migow @ dAwdel BRQ A4E 4¥A - HA= ©7)
J K1

ar ik
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T A=t g ool B2 BTS2 AA sk A o= TSl Apelet
dAs= Nde A Bz te fuHAES ofFE sl Ha, olE &
ol st Aokl TS oS S, THAAA U2 5 vk skt Aot
AF-E, T AotE A E AFES FVIE S ALK AAE T3
Bal=oh A 3he] A&S st (fallE, 2004), AHA= ol Al
71k B9 Balse AMHow =95tk (Garbarino & Johnson, 1999).

Ao BRlE of 22 Aol At AZAS T B ofFo] JAH L
olFAl FAHE ohFe HAS HiFom LH A= Hil=ee] AV A& 3
AS FrASkL BRAAA Ykeal & 5 9l

T (Word-of-Mouth) 48]z} F-ul] oA} AA o] wjg T3t &S5 3=
Ao Z(Murray, 1994), 2H|AEL F41& Sl & o vtz g oApA g o]
2r5 moeErhal Azsty o] did 7‘31173: Sl AEoly MulaE B
AF = Aol Arkal FATHAmdt, 1967). Eg A& AFELS +d AFY
Alolide] AF B7bel Zd FFE EIITE e BT glon, dazo
2 7 ARIF Amd Mujze] AdE g AAE AR Sk B oofyel 4]
Al-BWE FAAC Fag 9ES ste o= dEA AvH(Griffin, 1995

Gwinner, Dwayne & Mary, 1988; Herr, 1991).

53] #4& B AAES BAEIre] #AA FAo & JdFE B Ao
2 484 YdoiBendapudi & Berry, 1997). =, A8 A7F 534 thitoly A F o
SAAR WAV FAETAE Lv A WA GEURA H54 g5 E Tt
S/do] Wi =7] wjiolt) o]e} #AFte] Beatty 5(1996)> v Apel A 7}
FAH FEH AR ES 7 Do HFHoRE Foste] A= Ao
= UERs

m. d4yzd o 7H8 473

2 A9 Aaker(1996)7F AlQkgh Bal= ZhAAIES] Al ZFA] HelQl 7] A
9 (Functional Benefits), 8412 A —1(Emot10nal Benefits), Alo}E 32 <]
(Self-Expressive Benefits)o] Av|Al-B A= #AA o] ojugdt ke PALsH,

B o2z i ko] FxA BAVE oA9A YEIYEXE AFHoR 74
starzp gkrk, ool <1¥ 1>3 o] AT RYPS HASHAT
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1995, Gwinner, Dwayne & Mary, 1988; Herr, 1991). Beatty
oF IAZF A FHE AvAES T S 45802 FoJste] it
S Ao dehgth s Ad ATES FPHoR AWE A o)

e 7bg 2y Feol Fsasit

Y

A1 4AA Aol A ATk 2uA-BAE wAG vAE g
of $A% olth.

714 2 AAA el AekEAH Aelnth ulA-BAS A6l WAL
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o s uj7lwll AnjaA-BWHE AAC g 1671 &2 &7 gl
M-S AN ol F Al AdeRE FAEAeH, 77t ogER IAWUE, 4l
A2 et F 24 E 7375% 2 a2 AgEs R ol
T oA E olE Al AEe FA wFS QI st dd dHoR
T olE Al 7HA AdE BT et auA-EAE #3A A 3o

dsto] EA & ksl

<E 2> =08 olFAM Zuf

TN A= Estimate S.E. CR.
71% 4 e 1 0.232 0.027 8.865
71% 4 | 2 0.399 0.047 8,542
7154 A 7154 By 3 0.190 0.023 8,128
7154 Hel 4 0.139 0.019 7.303%
71% 4 H 5 0.202 0.024 8.399::
AAA w2 0.445 0.054 8.282
aq A e AAA w3 0.328 0.048 6.846%
AAA H 4 0.392 0.052 7.501 s
AAA W 5 0.542 0.057 9.520:
Aot E A Al 1 0.580 0.066 8,743
Aol % & 2 ZArolE A W) 2 0.478 0.068 69825
H el Aol E A Al 4 0.428 0.057 7.4634
Aol E A A 5 0.958 0.100 9.583:
RS ZulA-BdE | 0.636 0.072 8.885:
27 2 A-RAE 2 0.554 0.062 8.983:
ZH - @ E 3 0.795 0.088 9.053s
= oz 1 0.119 0.019 6.247xx
= oz 2 0.349 0.038 9.113ss

= ozt By= oz 3 0.531 0.054 9.880:

BA= oz 4 0.107 0.017 6.322s

By= oz 5 0.373 0.040 9.396

741 0.090 0.032 2.839x

T T 2 0.303 0.040 7.593%x
Td 3 0.369 0.039 9.397:

F) * p<.05, *x p<.01
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e wd ko] Flolxadlo] el Ael(AxHE HAFaAh Hladigel He 5
AR FLF Aks FHg 2 FaebA] 2 RERbe] Jpo] sk
o] Aol(AX)E AT HE RO 99% FolFTANE IAFE S W )
o] =o] Fho] 6.640]7Fo]l F7FaloF skal 95% ol A= 3.840]40] e
L 90% el 2710170l Sl ofwt %94”]5& zpol 7k = Aem
bRk mbeR V) Fholaalof FE G winkd A9 Fowdk Aol7t gl A
o2 A& e + 4

AA AA Fhe] = o] 4] (hierarchical chi-square analysis)oll %A -2
BAAE 3 AR FY AETE of9A vHEd=AE S48 o o
g Ays <%

3>o] e Qi o8 AAls Aduy ded 2
H

Hejo] AvA-B A= Al m A= FEFH e 257(p<.01)o] 3
ow A welo] AuA-BAE #AAC] A= FFH 2 591(p<.0l), Aol
FdA Holo] AnjA-BA= #A A= FEFE S 7.02(p<.0D)E EFT
o]F Eaf HW AHA-BEAE wA PA TP FEAQ AES PAtste A
& Aotz AR Aoolw, o g HA A W mpALo R ]5A Heo +9
2 e

L AHx-EdE #AA P4 BWHE ofFy o B A JF
< HAlE AR Yy ARx-BAE @A s of 2] w X =
g2 935(p<0DE w9 Ekom, FHo A E JdFY e 837(p<.0DE =
LHEREL T

<¥ 3> ZdzY gEdy ¥
AR Estimate S.E. t-value
N5 WY - 2 A-EA= A 0.127 0.095 2.07:
A A1 - LHA-EA= B 0.415 0.115 5.91
At A H — AnA-HAE #A 0.638 0.124 7.0255%
AR A-EAE B - BAE o3 0.634 0.090 935
AR A-EAHE B - 7A 0.581 0.066 8 37

) * p<.05, ** p<.0l

Iy <E 3>9 AR AFgHd o
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st A2 A9 t-value©l

t-values
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wate] AEehe Aol %791013
7 olelgh FxWAA e 9AA Jlo] o] BA wbo]l ggdalti 3 5 <)
o},
<E 4> AN Fto| A (AYY) EMAD}
AR 713 T AR 714
S| A ¢ :
7H 9= ol A A7) o) 3
7154 AY vs
711 4 ;31 \591 2.07 vs 591 3.84%* 2] A
ANA A vs
74 2 Aol A ol 591 vs 7.02 L11 717t
Aol T A H
7k 3 vs 7] el 7.02 vs 2.07 4.95% =] 2

1>ﬂ Rk %9101 71%@ Hejrot *HHFE%_E oA 9

ol AT Aolehs THdol AAHAG. o] F BRITAH #He] vs A A
o)) z+e] $1A1A FrolxAo] Aol(AxH)iE 3.84(p<.05)
2824 01% Hlx}—EﬂlE WA Gl sl 7lsH HY
o] F&Hol FAstaL & F vk ol <IHE 1> A A
<7}/§ o>= 31\124 _qo]o] ;(}o].43ﬂ14 _1401_@_1:} /\H] ]_
vAE dEFHe] pAstHa AAEAE aHy AR tEk
Wl E g Aol ulg AolEHA FWelo] LuA-BHUAE= ¥
Ggol SAsY o F AR(MH A vs AotmAH W)
Fhol 2ol AFol(AxHE 1.11(p>.05)2 EAH zto]7t A8
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o zkeo] Apol= gQlo] M= Wtd dFH S ek Aoew L‘rE‘r‘f;E‘r.

A Al
2 7hAd 7
Al w2 =
el 9 AA
o

= Ae=



o w Tk 2w 2

R

A

Ry

5

=

o] 7]

oy

B

L

PN =r
RIS 294
7. fax: 1

<Y

s

I

136

o o
;OL‘I_I
@QEF = oo R
ﬂoao_udrx %r_x
, Eﬂ ol . U~
Mo o QE. ~o
wr)%Of M oo w ool
° nF TN el . ~—
OEL\/ AT ]MA 1H;J. Y
IRV M w R PRI o KT 150
AR o Quo. o LN R T N
it o X M KO W — A4 B X Tﬁo il o Jo |
ﬁoa%x G X o A o gt
4]1.; x R E;H o o X N
B Oy ) X % 4 > H =ik = mH o
YR Vv G e JJo Wy B How = T N~ W
A o0 — —_— T T = iurmi T T
—_ ) T T 0 ol ) s X . pest Ny ﬂ]ﬁ_ﬁ/
gL R 2z LT E B o MEH@7§4
A mo@v4h ?ﬂm d ) RCORC mﬁwﬁﬂ%mﬂ%%
W= iy B = & w0 oy + M Jlo o TR Gl
= T 5 TN B o 3 << Jo 4 I 2ok
< Mu_l o ok j— /7\ - W‘I_l O#E =~ - zr il \ul W
b TP ) w W T — LR
]A 1F_r \._I‘LIEE ;l.\%‘A o) OyA 1
N 2 N o X T - Njo = W 2o o T A
T v
Mﬂ%% E%Lﬂﬂ pEw S iy ﬂoé@%l
(S @1.{4] W < ° L a %@Hﬂdﬂuqxro
(R 22T T g R T 2E s X
ﬁomrl%dl _Mur_i@ T BN 1Aﬂ_.71r101 EAJ._A.@,,@
JANEON | — L% pald 0 o ~  %° T K X — )
ol o X - M- m o e No oF o ' xR >
T X T o < Rl uo B° E R = B om0 = o
ﬂu_,m_lﬂ_AlA = > To° o ‘II‘AUJWA ﬂv_ﬂoq Xo,mﬂ
JANL o & W A N . T o’ ) ey ] Mo |y o
A Yo g g - ®E urm_n_onoaﬂz @dr.}% =
q_olmﬂiﬂ EW@%% WWﬂ ??@m% %%W%Ema_/mm_.
%mf;m AP E 5T ﬂ%ﬂzk eEI AT ZE
S g ﬂﬂﬁﬂdgawﬂx H,w_zxzﬂ
—_ 8° Aﬂ wr o A,A]r,%}m R o 1__/|‘|1ron*
o S . S i el gl 2 M= B W N ~ e o X P N
R SEE S L OE = 4 =
- oM P oE u_qﬂ}miﬂgl ﬂﬂ%%wweﬂ
70 qﬂﬂﬁL o o Tw G 1_rx~. X T i w2 W @7“75@
(g A o NI x%ﬂﬂga ) oo _,%mﬂx i o
] 1;0 i < Mo o ~ — HL s — ,m_ﬂ Bl Nlo o o|J
f]}x_. do>xE = 7o - — 40%@%11
L NG w BT T el T E R % ﬂlgoﬁ
N\ Qo & = M X tho» —
= 2 o b = T e N 20 L - cEllcs
v.ﬂr}.<ﬂﬁﬁﬂ4. ) ol iﬂ?q% _zﬂﬂﬂur
o W H<.4é_ﬂr ?1,},@11% R P urmﬂlqoﬂmﬁz
0 N o % o71_|L1_|,m.L [~ o»x —
=z N ot TR T o N ~ o ) o= = 0 g 3
v o 5 T — ,Ll,UIdl,.@l] ‘IJVOH
) }z#o]ﬂ%?xdme,&ﬂ]ﬂmxﬁ
ﬂﬁlLﬁUQZZOd.LyOLIAJ:LJ_H o
— — ;1mﬂ_ — of = N o ﬂ.‘_ ‘._f Tor 0
ol e L iz g
Ur_nnLJLt%EﬂNEEﬂﬂo
_Aﬁ,%OI M&OtﬂL] ﬂu
L_H_7.
R _Mﬂ_oleﬂ
o Mo



=4, 2vA-Bds 3A g o] AMA Hf AotrdA AL B
T oA dFS ek, ol d ThA W2 AvjA-HAE AA FA
e Tod A4S PAets Aoz yEbgrh ofd wid dye= AdddT
(Aaker, 1996; 34, A8}, 2007; o] 8t], HGxl, A, 2007)¢] Aot o
= AR dAEE Aotk 28 VS ATES BAA B Aotx A AHY
of Ao & Aolel slo] AetxdAH MR u= FA A Wl Il
Ui gAlEl oy 2 A o A AT Fdske AFeR LHAES

FEEH A7 ol
A

Fol7] o
o g US5S o gt

A, mvjz-B Al = BA P glo] 7% A HelnthE Aolrdd Ao
SAZ G2E st Ao Yey ol 7% A #Yge S Algto] A
Z AFe tie AEARTE AF Feet AHES B Bzl g Ao
SAHAA BA=7E e o|uAE AdEE =R Aolxo] A sE]
el Ao HRlth o BErh ol ARl Mo R ZEA AL vk H
Ao} &uzl Alo]o] Aol H& Fas|d 4 ArkE Aol wHAHUTE A
AN A wjg- om 7t e Aot

olgd R WA AT AFHES 3 »d 7|5F He T Ao AHH
A IS & F YA oE @A A mHAEANA WS Fi ST
& A7 AvlE SUAE AN Agbo]l A EE apd Aol AletA
avatel BAE ko] A71A fFulrs SUlA 7] 7)ol offthe A A Q)
olg1dt AL FH37] feiM= VT H Heol AFS T BA=It 7HHA
3 e AAMA A zolE RET F v Aolnd A Ao AR {714
o= fa A F7IAQ HAAA st BAE 7he] BAE FANUYA da
7} itk o]l F YA E vHA"olY B 5 oY wAY AFUAolA FEol
dol AMA HY ol WS AEd § d= MFH #BHo] Fad
Rolth. 53] 7|& wE g Bzt 7oA Aol AtghA], o]# 3 7]
A 7kx WYL oy e ITAFS T2 AMEstE 20dlolAlEs & GFo] glof
Aan ek ool Fa T wAI" ARFUA A QA At T gAdH AT



=33
=

Aol v}

L
L

5

°

= AT

oy

B

L

BRI 520% 1

<Y

#

I

138

o
e

—_—

X

ol

_,—

2]

bol, oHAY Aol gl ol

S

B8

il

By
=

)

oy

B

=

=

S

pul

k]

Aol

3 FAd o

)

&

s

A7 BAl= of
dHRe dodoh

b

|

ox

¢

N

N
No

el

Aol A olm 7k i) v ape}

R
i

= At

]

gl

=

ojuf Bal=Tt AlE

kv
=

7| 2

1=

A} o

|

A

o
el

B

= 7%

o

-

o)
NIl

ol

i

=
jod

pd

7154 7l ol

3 2wl G AAA ) AY AR

=
=

?_

oj

B

s

~

FaL A A A o

F3

Aol A AR A FY Al A

L

1014w the

Aol A

=
T

R

E

1
.

]_

7}3
AF
=

=

[}

THOoR

]

olz} o

oy
oR

-
Y
M
N

)l

pud

ov, ol
A0 5-87H4

[}
A

[e]

FA 7 o]
ATES

k<)
pal

7HA]

ki3

Q9]

A
oo 5t

™
=

3 O
=

=3
olo] FCB Grid

=3

olelsh 2ol

e |

L

HA e

-

JE

°©

SE

FAL 92 5 Ak

A, 2 AT

BRI
Felow by

3}o]]
2

0
go
7

J:mo

o
o)
=
=
il



o
T

e 2

0 30

S,
2
B
R
+
(T
=
[
r 2
3
ofk
o,
=
o
ofk

e FE aow B Ave /b A9
S Aoy Av-BAs BA FA O SdolA HE H33 wA" A
FollA 7HE EdHor Bals 5o wwel # oofyel AnjA 2ol &
B 5 v AR Ade agste] datsks o] mpgA st et 2ot
ol# gt IAHNE Bt £ AFE avA-BAE AAE FHI}E T
gk welel 7k H|el digk #AA ATE B3 BAs T d 9ot A
Fodomn olggk 7hA Heolg B3 FAE AW A-BHAE #AE A= of 3
W P o FFE wA = AE FHHoR AunHdtE HolA F &
Fa, viAl" T 71 AFAe] FxE ojeld AUt g wHEHY|E bt
=3



140 fefiRiise 5529% HF19

10.

11.

12.

13.

14.

ABA - A a - AFH(2005), “AvA-EAE BA FAA S FF 290
A A el #wE A7 daskd T, 16(3), pp.55-8l.
CAFAQ2002), ‘v BAll= §33 g el e AFdAAT, Fad
T, 54, pp.7-32.
AL - 0] A2(2002), “AnjALe} A gbe]l A ik A7, Hd=H, 36,
pp.25-54.
7138l 8(2004), “ N, AnAb Apopd Aol Bal= AR[ARE #A
ol v A= 9 %“éx—q. A Al BALE 9 =i
wheof e, A9, A A(2004), ‘At - BWHE #AAVE GgH B
A= Hrbo) v X = FeF LwnjApstA T 15, pp.37-58.
gl - k2ol - AF1H2003). “wll R R A=S] Bl Ao Fhuj
FFol vAE G AFHARe} Ay ETH] 2HEARE THORT F
38FA T, 14(4), pp.257-280.
3 - g1 - BEL-01(2004), ‘B A= Aol BAlE ofZte] mA = Gk
AFUYE Sk wE o] vl k=4l e] 83 A, 5(3), pp.15-34.
et s - M 3H2008), “ﬂ]%%"—?ol BAE o2y Bl EZ9id wX& o
Sk AEFHY A7) AR 2424 &3 ARt T 19(1), pp.169-189.
o] 74w (1999), “HAHE= sdo] AH|A-HAE #AA e AH e v A= o
ol #gk AT Aot gigd APt MAbeEd
o] g2« HAlel - AAF(2004), “AM| A FujEFel g BA=o BE: A&
H 2 B = A A ] 987 Au|Astd T 15, pp.85-108
o[ gt - H I - AATH(2007), “AnA W/ AT A Q1A H
gt A wgo] &3k AEA el wie Ve Hejd AeE He

-

o

RS )
i

g -
-

J akAI" A 22(2), pp.1-19.
3H2007), “AFHYo] HAE= o2y BHAE EQo wx= ga” <l

il A A=
S 2WEF2006), ‘A A-BAE fpAe] AH el ek A B
AaE @9k o] BAE FACR” FuFTHEH 7(4), pp.127-168..

Hg21(2005), “B= ofoldlEE] o] ZFX| AP J} ddo] uwhel B =}

Tofel wA= 9 ALE AT, 17, pp.l-14.

ol
s

o,
d 2 = Mz oo

N

i



15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

217.

28.

A - AA8H2007), “THAAQEe] An|A-B Al Ed Ao 1w A= el &
ol At st =%4, 13, pp.23-42.

7 - FAsH?2003), “BAE AL FUHE T A 9 B Hw el
et A FaEA T, 14(4), pp.37-66.

SN - o)k - 83 - | (2006), ‘o] FEA AH 2~ MY FALE A
1E A H H A&Ede A=) FadT, 70, pp.229-255.

Aaker, D. A.(1992), “The Value of Brand Equity,” Journal of business
strategy, 13(4), pp.27-32.

Aaker, D. A.(1996), Building Strong Brands, The Free Press, NY: The
Free Press.

Aaker, Jennifer.(1996), “Dimensions of Brand Personality,” Journal of
Marketing Research, 34(August), pp.347-357.

Amdt, J.(1967), “Role of Product-Related Conversation in the Diffusion of
a New Product,” Journal of Marketing Research, 4(Auguest), pp.291-295.
Ball, A, D., & Tasaki, L. H.(1992), “The Role of Measurement of
Attachment in Consumer Behavior,” Journal of Consumer Psychology,
1(2), pp.155-172.

Beatty, Sharon E., Morris L., Mayer, James E. Coleman, Kristy Ellis
Reynolds, and Jungki Lee. (1996), “Customer-Sales Associate Retail
Relationships,” Journal of Retailing, 72(Fall), pp.223-247.

Belk, Russel W.(1988). “Possessions and the Extended Self,” Journal of
Consumer Research, 15(2), pp.139-168.

Bendapudi, Neeli and Leonard L. Berry.(1997), “Customers’ Motivation for
Maintaining Relationship with Service Providers,” Journal of Retailing,
73(1), pp.15-37.

Blackston, Max.(1991), “Observation: Building Brand Equity by Managing
the Brands Relationship,” Journal of Advertising Research, 32(2)
May/June, pp.79-83.

Claeys, C., A. Swinnen, P. Vanden Abeele(1995), “Consumers’ Means-
End Chains for “Think” and “Feel” Products,” International Journal of
Research in Marketing, 12, pp.193-208.

Dick, Alan, Dipankar Chakravarti and Gabriel Biehal(1990), “Memory

based Inference During Consumer Choice,” Journal of Consumer



142

FeE IS 2529 AR 1R

29.

30.

31.

32.

33.

34.

30.

36.

37.

38.

39.

40.

Research, 17(June), pp.82-93.

Fournier(1998), “Consumer and Their Brands: Developing Relationship
Theory in Consumer Research,” Journal of Consumer Research, 24(4),
pp.343-373.

Fournier(1994), “A Consumer-Brand Relationship Framework for Stra-
tegic Brand Management,” Unpublished Doctoral Dissertation, University
of Florida.

Gabarino, E., & Johnson, M. S.(1999), “The Different Roles of Satis—
faction, Trust, and Commitment in Customer Relationship,” Journal of
Marketing, 63(April), pp.70-87.

Gutman, Jonathan(1982), “A Means-End Chain Model Based on
Consumer Categorization Processes,” Journal of Marketing, 46(spring),
pp.60-72.

Gwinner, Kevin P., Dwayne D. Gremler and Mary Jo Bitner.(1988),
“Relational Benefits in Services Industries: The Customer’s Perspective,”
Journal of the Academy of Marketing Science, 26(2), pp.101-114.

Haley Russell(1968), “Benefit segmentation: A Decision-Oriented Research
Tool,” Journal of Marketing, 32(July), pp.30-35.

Herr Paul M, Frank R. Kardes, John Kim.(1991), “Effects of Words-
of-Mouth and Product Attribute Information on Persuasion: An
Accessibility-Diagnosticity Perspective,” The Journal of Consumer
Research, 22(17), pp.454-462.

Hinde, Robert A.(1995), “A Suggested Structure for a Science of Rela-
tionship,” Personal Relationships, 2(March), pp.1-15.

Holbrook, Morris B.(1999), Consumer Value: A Framework for Analysis
and Research, NewYork: NY, Routledge.

Keller L.(1993), “Conceptualizing, Measuring and Managing Customer-
Based Brand Equity,” Journal of Marketing, 57, pp.1-22.

Keller, K. L.(2003), “Building, Measuring, and Managing Brand Equity
(2nd ed.),” New Jersey, NJ: Prentice Hall.

Kleine M, R. E., & Kernan, J. B.(1987), “Toward an Epistemology of
Consumption Symbolism: Some Preliminary Considerations,” Advances in
Consumer Research, 14, pp.573-582.



41.

42.

43.

44.

45.

Murray, Keith B.(1994), “A Test of Services Marketing Theory:
Consumer Information Acquisition,” Journal of Marketing, 55(January),
pp.10-25.

Park. C. W., Jaworski, B. J. & Maclnnis, D. J.(1986), “Strategic Brand
Concept-Image Management,” Journal of Marketing, 50(4), pp.135-145.
Reynolds, Kristy E. and Sharon E. Beaty(1999), “A Relationship
Customer Typology,” Journal of Retailing, 75(4), pp.509-523.

Russell W. Belk(1988), “Possessions and the Extended Self,” Journal of
Consumer Research, 15(September), p.139.

Thomson. M., D. J. Maclnnis, and C. Whan Park(2005), “The Ties That
Bine: Measuring the Strength of Consumers’ Emotional Attachment to

Brands,” Journal of Advertising Research, 21, pp.5b1-56.



144 fafsdmmtse B29% B9k

Abstract

A Study on the Structural Relationship between Benefit,
Consumer—Brand Relationship and Brand Attachment

Lim, Jae—Moon*

This paper planned to review positively the influence of leading variables
- Functional benefits, Emotional benefits, Self-expressive benefits over
Consumer-brand relationship, and the structural relationship between
Consumer-brand relationship and Brand attachment, Word-of-mouse. For it,
we verified our hypothesis utilizing Hierarchial chi—-square analysis that was
available to statistically verify the size between 2 paths out of Structural
models

As the result of research, Emotional benefits was more influential than
Functional Dbenefits in the formation of Consumer-brand relationship.
Additionally, the influential difference between Emotional benefits and
Self-expressive benefits was not found in the formation of Consumer—brand
relationship. In other words, both Emotional benefits and Functional benefits
were proved to have a positive influence on forming Consumer—brand
relationship. On the other hand, Self expressive benefits played a more
influential role than Functional benefit in the formation of Consumer—brand
relationship.

The fact was also proved that the higher the formation level of Consumer
-brand relationship was, the greater positive influence over Brand attachment
and Word-of-mouse

Through the above results, it is more desirable to establish brand strategy
for forming Consumer-brand relationship through Emotional benefits and Self
expressive benefits rather than Functional benefits. Additionally, the Consumer
-brand relationship formed by Value benefit is expected not only to get the
level of attachment, showing like love, toward the brand deeper, but also to
achieve the effect of positive, long term communication through voluntary
Word-of-mouse.

Key Words : Functional Benefits, Emotional Benefits, Self-Expressive Benefits,
Consumer-Brand Relationship, Brand Attachment, Word-Of-Mouth

* Lecturer, Division of Performing & Inter-Media Arts, Pai-Chai University




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


