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[. d3EH2 M7

Mzl BalEv A2 #AAE 7 o dthe o]&2 1EQt ‘Bl
(brand relationship) ®=& ‘AH|A-H#:= A (consumer-brand relationship)’
g= Moz Aoxol grh(Fournier, 1998; McAlexender et al, 2002;
Parvaatiyar and Sheth, 2001, Webster, 1992).

BAd= @A Hol oW Y 79 R HES =9 F A,
HEess 549 F o Bl 2E Hdo=24 ARFoR ¢ & 59
< 7HE F due AHeA AEs Fad AFFAR tFolAd sko
(Blackstone, 2000; Dowling, 2002; Reichheld, 1996; Smit, Bronner, and
Tolbroom, 2007).

AA, AuA-EAE BA g g ATES A HHES AHEeo
A2vjzpe} BAl=gke] BAE AFAH R
Fe zlolof & AAEAL AHA-BAE AAE FEssta 3l
Hztel Bl = gAe gk ] A5 F5% &

3 9le™, Fournier(1998)9] A5 wg o= U &LH|A=EE
oel #AY FES At T #A FAho FFE WA=
o a2y ol e ¥Y AYgPAFEE B4t A6z

4 fa<ld #g F g

=~
t
FollAe g A BE5F HE gl
= s BAl=

ZH] R

-

o

9

L R
ot

21 1 © W(Bengtsson, 2003), Bengtsson(2003)2
Z2njzte} B = 7ol #AIA T TA(Relationship) &t &fHe o83 45
Aol 2o FAFE =olatdrt ol¥ %, HAE #Ao]Eo] AH[A HAE= 3
T AMEZL AW s oF&sta 7] sHA|RHe.g. Fournier and Yao, 1997),
o] o]&o] BFstA AvAtet BAl=o] FozgAAgs HEbd F deEAs 9

+o] wEH(Bengtsson, 2003).

olg g AN AlFste] B A by g FAH Ar5HE A
Atk AA, AASeA Anjzrt HAEE oRlgletE Ao i dobr
A g AAl, Bal=e] ofdstet fAR W EC] BAlE #y £ ElA
eI QAL Bale $UA] o] Eo] Ho] W #Ale] tide] Ha glow

(Aaker, 1997, Aaker and Joachimsthaler, 2000; de chernatory, 1999; Kapferer,



ulA-BAERAC 2] HErks A E AT 9

1997), Blackston(1993)¢} Fournier(1998) 52 ZAu|o} B#= #AA 7 ‘AFA}-
FE9] #ANA Tt AFF-ALE Y] A T2 ‘TEYS #AAZA W

dé‘}?i AR B AHAELS B FFY UYE HA=ZS Algow
A 3F=A o dafA= 2] o] A H(Bengtsson, 2003).

EA, 2vA-2AE #AA P o] AFa E oAstrteAe] ol 2
e #APEAEY AolHS AR npAG AN A st 7] H 8T
Aol s =98tk gk AH74(2002)= FCBEY AEFFEdo we 2zt
7t BAEAA GRS g 82 S AAGStY] AFTER 5] tEA
Folx thE AYER FAE F Atk AS AAEATH

AvA 520019 A+ FAY AF7H(2002), 4774 (2003)8 A+E &
gato] 7B o oAy A AlFor BFI 7|EY AFFIEES By AR
3}slo] 752 A& (utilitarian product), AE, A2 AF (symbolic product),

A7} A A% (hedonic product) &2 +F3te] HllE AAPAP S AHoldS nF
SEAAIRE o5 AFolA e Balls oQlst Fito] kol e =+ gl
‘ Fo] zolE AHH

T ‘ﬂ
= Z3Fo] gldtiE= Ao A (Bengtsson, 2003) TR A<l A= F3d T A A
S =98 = e A WEe AAY e 9t B 4 Utk

AE BAE 2nRe BTyl R4 558 sEUZA TE
&3 AdE AGdE dAgE “E?_EEHFourmer 1998). olelgt An]af-
BaA=o #A= Belk(1998)ol] oA AQtE ‘AfAb-Adfr=’e] #AA T
sto] A -AbEe] Al 5L ‘gEY # ]EW}X] 17 39 thH(Blackston,
1993; Fournier, 1998).

Blackston(1993)2 A z}ef Bal= 1ol #AAE whx| 7 AbghAloleo] AAE

e Bae X4, AAH, 293 BEA ZeAxe 2ol ojsd 4 9
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st3lom, olE ‘Hallto] e Anjzte] el Au| el thdh Hii=o

Apele] B Arg oz Helsart,

£ O
HK

<FE 1> NH|A-E#HE oA 7Y
A 7 A 9
THAE AH3zel o3 HzpEA o R wWolxl #A. A AEe AW
(Arranged Marriage) A7 5144 BAY AEG(ART) BE 7S FHOE AMS
A\ A, §5 M, A o w2 HESe BAR v Eo A2, 7Y
(Casual Friend) e B (Y449 AAeF 2HE)
Hoyq A& AgA Melo] opd #AFA gFo Q3 7|4l ofE #
(Marriage of Convenience) | A7} $#|
obrd sEUA A7), AR A H R AAE W o), A, AF @
(Committed AR 544 20 JFss 40 AE F2EF, 28
Partnership) 4% 5 BYE B AR
FHae 4 TAAR A HiEo] HAHE AuA AAR HAE 2o},
(Best Friendship) AN, AERE 5d. ouA], FAAE T4
AZA(FEH) 73 ol 548 A g A&HEHe AR AT AR
(Compartmentalized ALS-AAA B ERE =2 |1 f4A AlAEHL {44
Friendship) LU= 74
] g, 7HSAAR Qg v A (ol oA EYEe B
(Kinship) A=
13k (Rebounds) ol E= Jbsd FUEFH Hstr] fla FA49 #HA

o AW AT

A% AelAE AW ofd Ad Fol3 paEo] 714
o
(Childhood Friendship) N

Fuot we WA AA AokzRES] ALY, g

(AN E H&e BA= ofuyrt Al s Bis
Tof, & JEYN P AFE gy Ak FH9 AA B
(Courtships) (AW ALE 717 F AFEShE BUE)
o9& QA ZF B7bse ool wisk J2A, g4, o714 oz @
(Dependencies) A A Fezt, HETA of7| Al THeA
YA A vgt A Bags 8 YAE B4, Y BAR AF, S
(Flings) b a7 AF YT jle] AHgste AE BAls)
T2, AuaA FAA A e o Adhog Qg uEs I s 4E
(Enmities) A AZE A E¥ol 24 HIASTL old HJRE HAS)
1] el of o2 AFREOA dEAW g 244, A4 B
(Secret Affairs) (FF-AI7He B W= A" 23 =(Tootsie Pops)
v, 2= g 9] JOLTTL“JEE Ci—ErJﬂ H 2 BAR FAAQ =48
’ P AR #A o] gFgo s A&HHE(GE dgo] 7] wiol
(Enslavements) AbeE Zemte] gl BaT)

A& : Fournier, Susan.(1998), "Consumers and Their Brands: Developing Relationship Theory in
Consumer Research,” Journal of Consumer Research, Vol 24(March), p.362.
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Fournier(1998)= 20dl, 30th, &1z 50tht}ole] oA Al H& 377L7ke] 4
A RJMEFE FozH Lujxtel HAE Alo]o] 7| ZAR1 AAE drilon,

MA 712 £ (Idiographic analysis)¥} o] 21 7FHE=2 (Across—person analysis)<
01 al

Abgsle] E4 BAls F2oA HAE 2uA-BA=zio #AS A7)

A7 AR B Aole] ate] AT o A, FW QRS
o BA, aela AA A A Az Y= AW, AFolhd 5L shots)
I IRES B 9 BdE AE(brand story)E Ea 7|91 Au] A}
B #AE BAsGon, QAREAS BaAE @ Y vAs ok
EE dolAde old dde BHS Fote]l TR AWA-RIAE AAE J
olgt 12} 39 th. Fournier(1998)% o] AFolA] iH|A-HA= #AA ] §8S
<% 1>3 o] 1572 EF3

o = 1o
=S FAstA <l g H(phenomenological interviewing)oll o8 +=H € A
F3l HEst A s AFA Y, st An[AEL] HAlE Ao A

/A7 Ao FEol vmAanAtEd HlE FEEAA dEuA @gke

Fournier(1998) % Fournier?} Yao(1997)2] Aol A = A F24=A &dd
k=2 of ZH(nostalgic attachment)©] 3= AM|xF] Bal= AT ojA =
FTag A2 Ads FATSHE S AT

AF7(2002)2 tistAy 2 dighd Ay 1,008 S tdoz 3 AFFRAeE 4]

A-nAs A Wskhge  olasty] A% FGIE AN ste] FH oF
F/A% GwA A, AkEA, a3 PAH gerele b A e

AU A-EAE #AA g AFRF Fole AvA-Bds #Ae JF 9
oS ATslEE =¥HEXZ Atk Fournier(1998)e] AT+E =Wl AH|ARFEA
qg3t7] 98 2A 2o Ang FHo= ATsE A A I A
olgt wu Ao LAHE FAHSIE dTEC] Y ojFofH = olyg o
dow Fu AHAES UFoR st dF 89 H #AAY §3, AAY

A= wol W wHojx sk

s
g, A9 aEla MEE, 2003, Hheld o



102 FeEhmytsE 29% B

AAE, 2006; ¥ <
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I AW AAE wpyfecler BaE A3, 1
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Fournier(1994)& A H| A -BAl= #AA o] % =
A= AA 9 d(Brand Relationship Quality: BRQ)E /Iy
A=) AT dAFAA FFelAe] #AA S o] Anv[x}

H
S8 Aolv. dRtHqom Luatet vjie] e glEet AdE

i
|\
2,
ol
i)

CRORUE 25 nAtu 27 BA Fhe] St ulgo] gk A
A oA BAZ AL & 2uAY @ 5% FARAAUY A7 oo
T oE S A3 237F 2tk (Reichheld, 1996).

QA A 9L AL A of 2 A#/9 A (love/passion)
(affective and socioemotive -
attachment) Zpo} 7 # A (self-connection)
A A A% 9] # 4 (interdependence)
(behavioral ties) 291 A % (commitment)
A QDA /AA A A 24 7+ (intimacy)
(supportive/ cognitive beliefs) HAH= v EY E A (brand partner quality)
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o2 Yeut (A4, 2002).
Ak %(2007)«] A= FAQ AF74(2002), AF74 5(2003) A+E
A og ol A AFOE R V&S] AFFHIES ok Al
AFel 7153 Ayt SAEE 7|53 AlE(utilitarian product),
55 gdseE AA Xﬂﬁ(symbohc product),
A& (hedonic product).& EF{F3sle] Rz
a2 A ke AFE Xiloq AFE BT
Haw yeisow, s, 34,
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Fol A Aol =3 Z=HL Bengtsson(2003)2] Ao AAE FEE
HPe ozt g HA= #AAo]Ee g vl g HF

SIERE LS

7t i
oRlshE 7IEAAR dra & 5 3l
T

Ha osE B AAw FAHEAGE B

& ojm7tA] m=EANA =]
o1zl Aol gty A=, &Mk BAlE #ATE AfA-Ai

sl Al o] #A =& ‘FEY'S BARZA AT 33 A Tk
(Blackston, 1993; Fournier, 1998) %1 AH|AELS B2 TH9 odst 2d
g Ao R AZst=Ad g oS VA HAexeEs dE T8t

glthar A ZHE ok (Bengtsson, 2003).
agla 7 OHA AFEZAZN v A2l E #A Aol o] AlET H 9
olzl7tsAl el Afold W Halz AAFEA S HolHE& *e“ﬂiilx} stk /-7
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<E 3-1> d8™ A7Anh ool ME E ool uhY
A & A+ ollsl iy
“AgAte] ol BT
‘Ao Dot B& wiE W WA gopd 9x FL Ao
A | AF, NS | = eHFa A
U 22l g e o] YRE ol AE2 sty Aty
“Zholl EAZE AAZIW HF7E vl AAYE W v E o=}
Aol T g W shEe] 9 AXY AAFE =4
A=E | AT, 45 | o, gore BX olFe WY 2 0 A7 g s
g EEFS =40
g | AAE | W olEE EAE s 2 Aol
AFE L 9 | caageE aw edel A9 BuE AR S
“T AMA 71 &S 531 S x| 7ro o
7he =7 o] ).
A ) o] AFE AUl B4 2L =] b
AF | AU, BA | FABOAT o]F2 BFI dE FW 4 = U2
wE 7k $371% Sk
ny T OE “le] Bale] Ao -
23l o = ”
@7] L]—Q,]X]—O]— ]/]'17:1_10031/]'\_3\15]:]'
‘o malsel WMFEE e nnw fRge PFe AT
WE | AT | g, ol ke u) o] WFEE EAA hAW AT g =
o]tk

2. AFEAM 2 : MEE Xtolof| ciet A

21 ALY
W OAES A7E 98l FAATE JWoE FCBS A47e] BHelA 6719

AFas Aota(eat, FHEDGer], saE, Ax=85, 95, AF) Auls
ol A] 27H94 AES Aol (23, AL Ed) 4 AFT v 3559
AES(F 2809) wiEsA . 15 BAEAT S Afdsta F 25255 4
ol B}Qit‘r.

] &
SuREe] AW By A 1279(504%)7 oA 1259 (49.6%) = o]
w A giE 200 Zwho]l 1007 (39.7%), 20th % Fwko] 789 (31%), 30th 454
(17.9%) 40t 7} 299 (115%)& F+4 5 o] 9t

9 MR CHEE EFEA Y Al MR

= o

I- =< —
olsl #HE FEL AYAold MEHA Fe BAAR Belk(1998),

HI
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Blackstone(1993) %<
sk ok,

Aol M AAEAR A Ao E nEoR A= hE

<E 4> #pof s A=y 2 EEM 24
o g Al I R
EENERRBERES ; A4
A3 o] Azbs| 2 AHo] 3l 0.796 Belk(1999),
Dl Aol L L o o]lo
‘q?lﬂ /\]—DJ’]— 7EO] ——‘7]£|X]14 3\\_ I3 0890 BlaCkStOn i
091 156) T U (1993)9] 7
o AT gel AXE AL e 4ol g vgor
2 g 0.872 T4
o]-§3stA] oW AAE =4 0.839
AR A of 2 flom W Al olelzr kAl o
244, =2
Aokl ¢ 5 4% 2 oldlat A 2 0713
0.82, 2.29) mo ez 1o
B 3EHel S 0.606 Fournier(1994).
Wt Frebe deF 0710 | Chaudhurish
B s a4 HALY, Wt A" S 719 0.898 | Holbrook(2001)
@ (070, 156) Lhe] QlAe] B4 A7 7] 0879 | o dT=E
. A7 1 Ak Basg 0pla | Herel Smit
# -~ - 7 : et. al (2007)¢]
7 G ol A T g 0.760 Aol Al
s £ Fasta 7 e AHAE A A  BR
A, gy, | TE SAsh AR SIE SR o ﬁlﬁ‘i] %ﬂQ
7Hc‘)_];_(jl %(ﬂ, v en o= =4
Sk AA o] BA=E A3 A 0.683
(0.87, 7.09) gz o] BA=E o] g3 A 0.804
228 0.878
A gk BAE=S] 0.728
83 BAE #AYELS Fournier(1994), Chaudhuri®t Holbrook(2001)2] <
75 FEste] Smit 520072 Aol AEAd i A2 FEojgkal =
o5 A9, FoE BRQ =4 (reduced BRQ measurement)S &3}t A
mHog WS tek AFE g(IEuE 4oz FH)S Fol YEhY %
o] ¥z AS & F Ut
o] %ofd BRQ #5552 A/ €44 o H(passionate attachment), II<7d
(intimacy), AFo} A 34 (self-connection), 4% 9 Z(nostalgic connection), A}
F(love), FFEY 3 H(partner quality), 7114 = (personal commitment), 4l
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Abstract

A Study on the Applicability of Consumer-Brand Relationship Theory

Kim, Moon-Tae"

The concept that human and brand can related to each other is referred to
as 'brand relationship’ or 'consumer-brand relationship. By arguing that the
concept of brand relationship is a readily understandable analogue, it appears
that relationship thinking in the context of consumers and brands sometimes
is taken for granted without thoroughly discussing its applicability.

In this perspective, this paper tests the limitations with the relationship
metaphor and interpersonal relationship theory by comparing the differences
among product categories. And research findings as follow like these.

First, even if many companies seek to anthropomorphize their brands,
consumers may still don’t consider them as human. Second, the possibility of
personification is much higher in product categories like lead higher interaction
between consumers and brands and give higher enjoyment than those of
lower. And finally, consumer’s personification of products are not essential

factors that lead higher brand relationship.

Key Words : Consumer-Brand Relationship, Brand Relationship,

Personification of Products.

* Assistant Professor, Department of Business Administration, Catholic University of Pusan
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