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Selection Attributes and Pursuit Benefits of Processed Fishery Products
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Abstract

Consumers are highly interested in processed fishery products that are healthy and superior in terms of convenience,
nourishment, and taste. However, current domestic research on processed fishery products is marginal. We systematically
analyzed consumer consumption patterns and the relationship to pursuit benefits, selection attributes, satisfaction levels, and
reasons for purchase. Consumers considered product information the most important selection attribute, whereas
convenience scored highest for pursuit benefits. Furthermore, the influences of selection attributes and pursuit benefits on
satisfaction level and the reason for purchasing an item were analyzed using demographic properties as control variables.

The variables that affected satisfaction level were residential district (region: B=

-0.268, p<0.05.), recipe (B=0.098,

p<0.05), nutrients (B=0.124, p<0.05), convenience (B=0.283, p<0.001), and economics (B=0.138, p<0.05). The
variables affecting the reason for purchasing were nutrients (B=0.173, p<0.001), convenience (B=0.277, p<0.001) and
satisfaction level (B=0.163, p<0.001). Pursuit intention had significant effects on purchase intention; however, selection
attributes had no significant effect on purchase intention. Therefore, consumer satisfaction had a significant effect on
purchase intention. This result showed that if consumers were satisfied, they intended to repurchase. Attempts to increase
repurchases by consumer are needed by fulfilling consumer satisfaction. These data can be utilized as a fundamental

reference for sales promotions.

Key Words: Processed fishery products, Selection attributes, Pursuit benefits

1. A

rhu

Seluele] Als] - A AR Aol T Eadt o)) -
A(f) - F ()] BE BRo| Zo] Zgajo] wnlo] A
o]:/d 1:!1 /\ﬂzil-/n,]—ﬁﬁn]— o]-l,]a]— Al A0 %}—/] Zﬂ‘ﬂ'@,?_]
7] AT ABEE 84S d9sh) g8 BrH9
A, wmET B A Alsle] T LA Hejsk
o, e 2l et Tl e RRake
Ste]o] gt} tjEo] A (well-being)®| 2
et ARSREe] T 9 F Qo] 70%34?1;*1 (MIFAFF
2009), ZHhE AAES FeIshr] Set AEe Ak - 4
S - Z&H] o] HMelkE AEskar Qo

ojA Y A7t 4ol thet An|AEe WA SThel HEo
Ay 7e4dS SAIsk ARl 997171 A= el
e}, $utal A& o] 7kt wE A /‘ijﬂ 2 Qe AT
7heAlEo] Aol AR & FEe AAISH a7}

5 o
‘l)rr'
il

&Aoo g 2718la U (Kim 5 2000; An & Kang
2006),

B8] HEE Tl o 9 AiAlE el Ag B
BIEo], $AHES FARE T SAETIEAB] A7)
BAEOR 2 rt, FAATUEE TR A
29| 90% ol 2k Hrl $8H =N Jang & Lim
2002), 53] 7HEAES) e B AEL b - 20]e 5
s B471% AHgsiel WS AN FRUYEP)
7B g o] 851 QtHMOMAF 2005), $AFEEZR .S

S EREA 0] Azt 3 4 9 Wek oje}, H o

oloj= AEOR AR Gl PAEEYS AT 1E
of - FA| - 4A] - THo] - = - T - A T SR TR
2 3 - =T Qo

SabEe Aralse) shesk et B A
2 ol3) Wofxl MAY - T - wlwk - Y FO et
Aol AAAQ] S ci TRk glom F2A B

*Corresponding author: Kyu Soo Ha, The Graduate School of Venture, 1463-10, Seocho-dong, Seocho-ku, Seoul, Korea
Tel: 82-523-3015 Fax: 82-2055-2928 E-mail: ksh@hoseo.edu



Aol 293t oy FgYoez 7|53 Grundy 1986;
Bonna 5 1992; Jang 1994; Kim 1999; Han 5 2000;
MLTM 2003). FAA o2 & F& Y2 E2o; A4t
¢l DHAS} EPAZ} F5-atal HIEIEZ} o fE]o] 9le
o HERAZE 37| Ho) 168y B Ao HAEa QL
on], ble) - halulel 2 sls Aol fel A% o
2044 L Slo] Bl Sao) jEI Titol 45} 9
ol & Z o= Uity 3 2IlF= ot iito]
For 7, 7gArgol Hold ehedl Ao ol

£ FAHES HlE w2 A= UET o|AE A
o thefrt Aso] Hargol wet, A1) A7 B iR |
thel=9 AtSo] BabAo|HA e B7HR] EREE A
7he-AREol Higt anjAkE I 9 a7 SUskaL QL
o}, ol =l AEARY Autoll wheE]o] S &Aoo R
gfjE Ao ALREw, 28[YE7E HAF oheks) - g3
il Qs FAIE Holal Qi

Y X274 oreFet eA=(Lim 1989; Lee 2005;
Han 2006; Lee 2008; Kang 2008; Lee 2009)°] &Js}| 7}
BTAES tPom 2ujde 9 SRERA 57} B o

%

oA B A N&HoR $a7t Z71 ACR oEET
Sl SAETFBARES FHUOR AulAE0] AulES o

FHORH, 2L FABFAES B Q1A Bh
ea) el ol W2 Al 7150 okt 2 Al &
Foll W USRS HAS G S4B AR
s Aol Bgaly] S 71242 viistuA St

1. o Hpe

1 =AY " 7R

2 A7 S AR A2 2 AE " A7 A
Al Aoz prske], HT 10749 ool g o]4f 4t
=/FeAES ol8dlE Aeel o arldE WdeR 5
ATk, AEEARE 20109 59 195 20108 54 3027t
A of gt ol AA APE|glon, mEE HEAE F 650
Folal sl AEAle 6138910H, of & SHWEel &
A 7IAE AEAE AlLlskal § 5625-(86.5%)5 FFwA
AR L85l

P

-

2. RAETO| 74

HEA L SRR FolAE Auvt 8

FEYL YHOR so] 4% HIA 2 AT
HES BAL AR AyEt

gl 714 Wska Al

SABIIBAZO| MEta N U S50 Bt

e

-+ 517

Gluckman(1986), Charters 5(1999), Morey 5(2002),
Kim(2002), An(2006), Han(2006), Kim(2008), Lee
(2008)2] A5 7|2E & Aqte] WA AEEdS A5
Ak, ool & Aol A= & (), A=DA, 871t ¥
AHA] e, 2PARE, Ga o, ARV @,
gt QI 4, Fa E FE ) ARIAHRIAE), 7HE, &
APAF & PAHHE)S F 14709 FES AA5H
Likert 57 H&=(13]-m$ FSastx] o}, 2% 583514
ot} 3 -HEFoltt, 43 -F s, 53 -m% S5t
= SAs. B4, Felge anjalee] 54 AR
&3 IRste] FHoR Wy He S5 e RN,
2:B[AFE0] A|lEARE wEIste] Yok A HAY T
7|dish= 342421 A3 (Peter & Olson 1987)& 2|n|shH,
Engel & Blackwell(1982), Peter & Olson(1987)7} #2]
g /1S 719k Han(2006), Kim(2008), Lee(2008),
Park(2008)9] A5 xsfo] & At H2of des 4
prae 44 meslo] ApAelact. 2rdlEpe 2
< & 127 £} CoR Likert 53 A=(1-As 184 ¢
o, 2-127) g, 3E-wEolt), 44 -1t 5]
o YT 2HSUT, A, AR BB ol8
B sots] Slat Bgow A1 ol Fufekt A% 2
Mo AR, R o SR, Fogs, o) guel, Tl
£ 9 BEEo] ) Ryom ARG WA, 2412
SrBEel e Tolele S Helal] 9ig AR 3R
= FHEon O, ATEAR SAe Suel 4
W, yel, 31, N3, 4 TAY + 2 A4S 39, AF

E
=
u

A9, 4B AT AZY, BB SAETIEAE 7o)
ulg, WHF £50E FARAT

3. XRo| EAur
S48 AmE SPSS 18,08 Eajo] BAX @ BAjsl
Atk 7k ATEATHEA B SAHEA AR o84
2 wotely] gle) W, WEE, WaT wEUF 5o 7]
557

d

S A = Qe JAOME)8JIES AFEA ol 2AA
wiswel ool o] GRS HAjs] 98] Eel A
(Multiple Regression Analysis)

tlo
>
>,
_(_;;L
xR
o



518 BWEREFEELEES Vol 25, No. 5(2010)

9 2%

LI e Bl

ot
EH0| APEATHEALS (Table DOIA A Hhek
: Tl Aol ol 562 HAk
%)) ‘& (39.5%)°] H3) AjH o %
31, A4S 2645 H 354(32.79%)7k 1 BGke.

u, B3 A 32,954 ekt el et At
(36.3%)7} ThZ(35.8%)0] FARF &S BOH], Hee
S (3L5%)°] 71 S 9keh. 715 S 4% (50.29)0)
52 AXFon|, o] F s|Eoln A%} P AR §
B(75.3%)7k 7F Wk, A% A A(60.7%)°0] 7}
A e AOR Uehgor], 48 7H SA5L 3009
AollA] 40021 (25,1%)0] 713 Weka, B 448 86
oz 2AEgT QBT AYTAFHE 350 gt
(28.0%)0] 7V QLT B TL6THHlo|glon], U
AHE7FRAE ] ol 1ol A] 5EHI (51, 39)0] 7t
HiolAe] HlE-S MYT WS 53080 Lt

2. FAETFBAZ Ol e
A~

AFRZFAE TR ] o] gAle a2

Ir

o
r

(Table 2)¢} 2},

ABRREo] 7P A Ffishe Al Adshe Al
HE A (A2 78,8, T4.4%) = SHO] 7 BWeH,
o TSl 1901 397t 82.6%= 71 A WEh
Wk Adsks i Ao A9tk FofjAEol of
FHRJAMEH(TL. 7%)0MA A7 FsA5S sk A
Al HE R el AaE e A
11(54.4%)5 T3l sk AR ARG, A &=
AAF B REREE(75.4%) 0.2 ARMgSh] flsiMehe o
ol 7P wWkew, Fufjol gt M= HEoldor
Z(91.9%)513L Q= A2 e

¢ =

rlr o

3. SH=FO| A2y 4 EfYN HE

2 AtollMe SHFEY A=Y ¢ TS ¢
3 SAE dhste] A QQ1E-4] (exploratory factor
analysis)& AAJSIACE Q21 FEYHLS FAEEA, b
A (varimax) WA 02 QQ1E skl on, 2219
27517 fIste] 154 (eigenvalue)7} 1,0 o431 75
7|82 FEGT, ol EYE T2 80S A5t
=5 7He] W4 A3 (internal consistency)S H7}F
7] $J3ll Cronbach’s a & A=A HE5S AT 23}

e T o ol R

<Table 1> General characteristics of the respondents

Characteristics N(%) Characteristics N(%)
Single 91(16.2)
Gender FMalfl: giégggg; Type of family Husband and wife 38( 6.8)
cmale : Husband, wife and children 423(75.3)
<25 169(30.1) 23( 4.1)
26-35 184(32.7) 44( 7.8)
Age 36-45 135(24.0) . 102(18.1)
46-55 56(10.0) ) 282(50.2)
>56 15( 2.7) . . 90(16.1)
Size of family Z 23( 4.1)
>5 44( 7.8)
Average (standard deviation) 32.95(10.03) a 102(18.1)
282(50.2)
90(16.1)
High school graduate 62(11.0) Seoul 341(60.7)
. Undergraduate 204(36.3) Gyeonggi 172(30.6)
Education 8 yeongg
University graduate 201(35.8) Residential Other 41( 7.3)
Postgraduate 2( .4 district Seoul 341(60.7)
. Gyeonggi 172(30.06)
Average (standard deviation) 15.37(2.33) Other 41( 7.3)
Professional/government employee 44( 7.8) A <35 134(28.0)
Office employee 157(27.9) m:;iff}%; 35-60 149(26.6)
b Sales or Services 63(11.3) expense for food 60-100 47( 8.5)
Job status Student 177615 (10.000won) 100-200 116(20.8)
Housewife 67(11.9) ’ >200 32( 5.5)
Other 47( 8.3) Average (standard deviation) 71.67(63.42)
<300 98(22.4)
Toal a:ﬁfage 300-400 115(25.1) Average monthly expense for f 15 2222 ;(1)?);
oty 401-500 78(17.0)  processed fishery products ) ’
household income 5.1-10 81(14.4)
501-600 70(15.2) (10,000won)
(10,000won) =601 93(20.3) >10.1 57(10.3)
Average (standard deviation) 448.86 Average (standard deviation) 5.30(28.71)
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<Table 2> Utilization status of fishery products processed food

Characteristics N(%) Characteristics N(%)
Pacific saury 34( 6.0) Pacific saury 33( 5.9)
Fl;he mostt Mackerel 17( 3.0) Favorit Mackerel 12( 2.1)
N d Whelk 51( 9.1) "W‘;{‘ et Whelk 66(11.7)
P o Tuna 443(78.8) produc Tuna 418(74.4)
produc Hairtail/Mussel 7( 1.3) Opyster/Abalone/Mussel 23(4.0)
TV/Radip 119(21.2) Supermarket/Convenience store 128(22.7)
Purch Internet/Newspaper/Magazine 54( 9.6) Purch Large-scale discount store 403(71.7)
infu;rcn atsien Neighbors/Friends/Relatives 49( 8.7) urlc ase Department store 10( 1.8)
ro ar ° Product Ads displayed in the store 306(54.4) prace Traditional market 3( .5
csource Clerk/Staff 10( 1.8) Internet/Home shopping 9( 1.6)
Other 18( 3.2) Very dissatisfied 6( 1.1)
Satisfacti Dissatisfied 34( 6.0)
o atistaction Average 249(44.3)
For meals/For side dishes 424(75.4) level Satisfied 252(44.8)
Purpose of For snacks 49( 8.7) Very satisfied 16( 2.8)
hase For travel 29( 5.2) 0
pure For family 11( 2.0) Monthly 1-3 464(82.6)
For accompaniments of drinks 33( 5.9) average 45 57(10.1)
number of
>6 25( 4.4)
purchases
<Table 3> Reliablity analysis
Factor Cronbach’s a. Factor Cronbach’s o
Product information 844 Nutrient 822
Selection Brand .696 Pursuit benefi Convenience .808
attributes Recipe .807 ursuit benetits Quality .645
Price .656 Economy .695
<Table 4> Analysis of selection attributes of processed fishery products
Factor Eigen . Cumulative Average
BTE loading value Ve description  (standard deviation)
Manufactured date .862
Expiration date .855
opreduct - Country of origin 790 3.058 21.840 21.840 (4'617726)
ormatio Food additives 722 )
Content of nutrient .565
Advertisement and promotion .827
Recommendation .683 3.331
Brand Packing and design .657 2.211 15793 37.633 (.668)
Manufacturing company (Awareness) .620
. Time to cook .870 3.442
Recipe Cookery '866 1.916 13.687 51.320 (821)
Price .807 3709
Price Discount event or complimentary 723 1.833 13.094 64.413 ( 6 54)
Volume (Quantity) .698 )
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<Table 5> Analysis of pursuit benefit of processed fishery products

. . Average
Attributes Factor Bigen 7 dance Cumt.lla'tlve (standard
loading value description y "
deviation)
I think fishery products processed food is good for health. .845
I think fishery products processed food helps my diet. .844 2.825
Nutrient I think fishery products processed food contains nutrients 792 2.712 22.602  22.602 ( .738)
necessary for the various age group. '
I believe that ingredients of fishery products processed food are fresh.  .668
I think fishery products processed food save my time to cook. 812
I use fishery products processed food because it's easy to cook and ~ .810
. convenient. 4113
Convenience Fishery products processed food can be used easily during the travel. 786 2.532 21.099 43701 (.582)
I can easily find and purchase fishery products processed food 731
around me.
I think fishery products processed food needs to be developed into  .876
. quality products. 3.418
Quality I prefer fishery products processed food that contains quality fish 782 1512 12599 56.299 (.834)
rather than cheap fish.
I purchase small amount of fishery products processed food whenI ~ -.840
Economy ~Peedit 1250 10420 66719 2318
Yo purchase fishery products processed food at a sale or an .652 : ’ ’ (.593)
appreciation event.
<Table 6> Elations between selection attributes and pursuit benefits of processed fishery product
) Pursuit benefits
Attributes
Nutrient Convenience Quality Economy
Product Info .90* .203% 278%** .120%*
Selection Brand 366%** L 192%** 2423 273k
attributes Recipe .290%** 231 1947+ .200%**
Price 194+ 364%** -.028 343%*
*p<.05 **p<.01 ***p<.001
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<Table 7> Relative influence of variance on satisfaction level of processed fishery products
Dependent variance Model 1 Model 2
Independent variance B(B) B(B)
Gender: Male -.090(-.065) -.072(-.055)
Age -.003(-.041) .001(.013)
Education -.026(-.091) -.011(-.037)
Job: Housewife
Professional/Government employee .042(.018) .175(.077)
Office employee .110(.074) .209(.150)
Sales/Services .289(.137)* 237(.119)
Student .052(.032) .219(.143)
Demoeranhic Other -.164(-.071) -.015(-.077)
8 t'p Type of family: Single
properties Husband and wife 281(.108) .181(.077)
Husband, wife and children .164(.099) .143(.093)
Size of family .087(.137)* .050(.084)
Residential district: Seoul
Gyeonggi .010(.006) .058(.041)
Other -.381(-.152)** -.268(-.113)*
Average monthly expense for food -.001(-.127)* .001(.347)
Average monthly expense for processed fishery products .001(.007) .001(-.392)
Average monthly income .001(-.019) .001(-.058)
Product Information .001(.000)
selection Brand -.020(-.020)
attributes Recipe .098(.125)*
Price .039(.038)
Nutrient .124(.135)*
Pursuit Convenience .283(.237)***
benefits Quality -.081(-.101)
Economy .138(.122)*
Constant 3.616*** 1.791***
R? .093 173
Adj R’ 057 117
F Rate 2.533** 3.078***
*p<.05 **p<.01 **p<.001
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<Table 8> Influence of variance on purpose of purchase of processed fishery products

Dependent variance ~ Model 1 Model 2 Model 3
Independent variance B(B) B(B) B(B)
Gender: Male .075(.068) .033(.032) .045(.043)
Age .002(.029) .003(.059) .005(.084)
Education -.011(-.047) -.005(-.021) -.004(-.015)
Job: Housewife
Professional/Government employee -.126(-.066) .082(.044) .051(.028)
Office employee .062(.053) .122(.110) .114(.104)
Sales/Services .171(.103) .153(.096) .109(.151)
Student -.004(-.003) 177(.148) .182(.151)
D hi Other -.183(-.102) -.009(-.005) -.012(-.007)
cmographic Type of family : Single
properties Husband and wife .128(.062) .046(.025) .019(.010)
Husband, wife and children -.025(-.019) -.047(-.039) -.053(-.044)
Size of family .025(.051) -.013(-.028) -.022(-.047)
Residential district : Seoul
Gyeonggi .048(.041) .071(.064) .065(.059)
Other -.031(-.016) .024(.013) .045(.024)
Average monthly expense for food 001(.130)* .001(.094) .001(.063)
Average monthly expense for processed fishery products 015(.158)**  .018(.194)*** .001(.091)
Average monthly income .000(.036) .000(.021) .001(.026)
Product Information .049(.062) .024(.031)
selection Brand .010(.012) .020(.024)
attributes Recipe -.021(-.035) -.019(-.032)
Price .002(.002) -.012(-.015)
Nutrient .184(.254)*** .173(.238)***
Pursuit Convenience .303(.322)*** 277(.294)***
benefits Quality .009(.015) .026(.041)
Economy .058(.065) .029(.033)
Satisfaction level .163(.207)***
Constant 3.454%** 1.210** .928*
R? 072 284 295
Adj R? .034 235 245
F Rate 1.892* 5.838*** 5.879%**

*p<.05 **p<.01 ***p<.001
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