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71 98 223 A 5 WEoZ sty EIRAAAIRS 47 MEE 7es e S FReE A=
Ack. = A el

= . & Aagke] st Al IR2FE Al 4R/ = 42 SR auS £S5
EAE £2EE Fof 1, Al 5EELS F 1A} ZE(documentation module) E HA| 3 E PE 1
o} B3 AAAL] A 1RELS F318%5 7] 2 ¥ 5 (macro-information module), A 2522 E3l A AF 2
E (quantity/volume output module), #| 3572 54 E & (characterization module), A] 4772 FXE L4 &
E (targeted analysis/analytical module) 2 -/ t}.

1u]

F280: SSSIMAE, F0AY, SUNEE, ST U MulA BZ, SEHAE U Mula S8,

il
L

1. A

54 AAREE s T SUAA AAUAA EHEE A9AR dA L F sk, -2u
gholl A= 2000d o] F 7 FFF2oll et B4 SiE A AR T A& A 2 BA A
ol #HH I k. FF AFAES S ATAIE & Ae ALK stue wektd SAVE 2
T A= Aor Az, SA A SANY FH7IHES 2R AL AA A A 220 ek
A BAY S = skal vk 23 T o] AAZIA A e A AR Az 5
of e} Al S Al Tttt 2k R B 5 vkete] 2842 dez HA SE A
oz Azt 349 712 FAE SUAARA A F7}EA st B3 8, FFTE
£ 8 7 A=F o= 2394 AA 9] A A= 2007'do OECD SA =<l s AX= ik A 3}
AAR LS dd=rt AldAAT oI, A, EFvoh vt HAE 52 2o B 2
& Aol e A Aol H R, B3l ol 2= BAA AR sh= ¥]E3 OECD 57
o] AN 22 AR AAE AHEo 2N eyt 23 A A BAE Evlst] st
o] B2 AFE ¥ HE Tt

rh

el tidk Aol= Zd=ro]l M= 254 Aolsith. OECDO| E3Ht}] 57| (OECD, 2007)°]
oot 32 3L, ASAA, HY - FE- AR, AR B de, -2, HH TV
TolE S e =T =AE, EH, 714, AFEAGN

Jug) El
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=10 $Eve 2349 71820083 71E)
J A= Z A2k L= FEY FYgdH
&) (3) (CE:E:)) Ndy) Ndy)
=% 29,255 210,084 21,053 260 369
w3} 10,180 10,709 723 4 6
S o 37,637 75,648 2,602 16 11
Ald 29,293 42,730 5,605 1,094 387
23} 4,893 19,908 2,955 21 79
off U o] A 276 3,924 405 81 6
W 487 29,669 10,958 160 78
23 4,767 30,700 9,312 14 781
e 1,521 21,092 5,099 228 199
A FEHIAHE 269 2,465 240 6 1
3HA 118,578 446,929 58,951 1,884 1,916
7 2: £330 o] 2= GDPo A A 3= v 5 (GDP A1), %)
u)=; A= ZFx FAsa= I sh=t
2002 2003 2003 2002 1998/1999 2005 2008
] 0.2 0.7 0.8 0.3 0.5 0.1 0.1
A2 0.2 0.5 0.2 0.1 0.1 0.3 0.3
vt 2, & AR 0.4 0.3 0.4 0.4 0.4 0.1 0.1
S oA gz Qe 0.3 0.5 0.2 0.2 0.2 0.1 0.1
9, &5 1.1 2.1 0.8 1.8 1.2 0.5 0.4
g 2TV 1.0 0.9 0.3 0.5 0.6 0.3 0.3
A &Z -5 Z oy 0.0 0.1 0.0 0.1 0.0 - -
t] 2ol 0.1 0.7 0.0 0.1 0.1 - -
o= - - - - - - -
A 33 5.8 2.8 35 3.1 14 1.3
=AM 0.0 - - 0.1 - 0.0 0.0
w2t 0.0 - 0.0 0.1 - 0.0 0.0
ReRe] 0.0 - - 0.1 - 0.0 0.0
AZA Y 12 2.8 0.6 - - 0.2 1.3

Pelibel BHBPASRAA S FAGQEA (RHBYARE, 20100532] £ L
107) 2R 2 5]of glom, F5, W), ok, A, Gk fUriol 4, W, Fa, AYE, ol FH A
Egqlo] o) gk 107] EFAALS ThA 42 FRF, £RFAGOE TRAY. F B
AEANE B QA T W F, ARF e
A FRA), BANA, $EQD, FAAEPE, DS FEE, 478, A

) So] Eakof ik,

g |
=2
e
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>
fins
odth
fuj
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X

22. 2epttgel ZMA s

Uzl A B34S 99 sk= AgAlTE 2008 AA] 18,5787 2, ml&dRE 58%
A, FFAAE 4471 6,929, SN 189 8,4007H2 e, =P A2 199 1,600%HZ# o] 3
12 pe2uet B34 Y 7H 8 olt} (F3-3A1S-1, 2010).

2+ E3d o] 85 GDPOlA| XA 8= H]Fo|t} (OECD, 2007; &=-238, 2010). &3H4t
o] o= AAA A B v F-L F=2(2003)0] 5.8%, FNLFTH2002) 3.5%, B]=(2002) 3.3%, &
2£(1998/1999) 3.1%, Z2(2003) 2.8% S0 2 VEpgTh $glubels 200539 1.4%9A4] 2008 &

o

9,51
o},

S

By



[ SAE MA 881

Ho

23}

1.3%2 743 7ke-d o2 yelol vis) 24 @& Aoz vebgt ©AF, e, §3, AL
Fof| 23 7]= vU=ks QA A9 g Utk e, 5 4k o] AA| GDPollA 2}
Z AA AT

Ha
K
1
0z
=
0
10
10
10

U AR A A(SNA; System of National Account)ol|A] BE AA S5 A A 7|F o7 78&,
7155 E 5 A4 71EYF o] Ao R FUsA H8Fol et SAHAEATLE FAH R Q1A
vhE 4= QA Hoh 28y FUARAA WA E3EEE A sk dlole vt 22 o3 A
o] At} &, E3(culture)= 7NE ARPEE BT F3}1H &5 (culture activity)?} H]E3}14 25 (non-
culture-related activity)©] FA]o] 3% 7] wf]Eof| 252 57 7|=(standard statistical convention)<
ARG HEAZ 4= gtk A7) Qloh =3t 231852 W2 ¢ 85 (primary activity) ] obd
425 (secondary activity) © 2 o] Fo] X1 Qt}. FIAGAGL ole} 22 A SAE FES)
I =FUAAR MG 7123 AAE {37 Yot 1E J2HS dhteln, 238, A, AR, A
A 59 SHoAAN TAAEY AFAES R 7] Aote] FUARZAA NS A S83k Tt

ol 2] SHA| Aol = BF3t1 B3 A A A (SAC; Satellite Accounts for Culture)S ZHAdsH= AL 2
ou 7} k. AT=E 20074 195 B34 AZE AFAAS L 9o, FEu|ote] FR7]
<1 CAB(Conventino Andre Bello)+= #3193 AW < HA87] 9l8to] A et ZE5v]or BFe} 35
AAE e oy AAFZe AVTE BG4 AR 22 A4S 7 ok

T3 AAAA L] nAE DR F LR A E = e Aoz = F3F A AH(TSA; Tourism Satel-
lite Account)o] Ut} E3}e} FARSHA HF2 FAAQA ER7Ieol & FujEo] YA a1, v
sk of 2] ZAIAE 23 e Fokoltt. T4 AA S o]&4 A A+ OECD, Eurostat, A A&37]
—+(World Tourism Organization), UNSA|=+ Sl 95 /fE= At 5 250 o6 A" WHE A
Al 2000 d o) F-AFAH L3 A S AS WUt TG4 FAY 2E IS St A o]glo=
TFAAAAARL v & F2 R ozt Ex| ety 23T AR ES e Qo ofE A RE
I 38A AA". §A Aol Fek FA HH] 9 Y T og SHAAAAA QA FHFATEA
A (SEEA,; the System of Environmental Economic Account)©] ZHd = 17 1T}

32. 2etdAE 2d 55
OECD & 717 ] 2007'd 2Hd 3 231913 A7 AA Z<tell o shd 38 A8 L 2385 3

N

Al
=

D AAZA, o, HABE, A 53 B3, AAA, A A, 2 QT SH #3)

&5 A5, E3kan], 3P4, 235 Sl (input), £3}H:HE (output), B2 7]5-8 5 (activities of support

Aujze] 33 o0 9T v A e 29 T RedE HH JRE 2

Hl29] AAF 2 AF

organization), F3ME 9
Eicia=y
TG ARE B BH R s B3 A E3Y B3 FAA JAA 2> tigk A
&, w3EAY i, AN, 2354 Fd tiet &3k} AlGA 74, Aol BRI AA 7]
ZEATY FT A &3 2, 23 AAAR T FUASAA 28 AP F4, IR
o] AT A BAFARIIA TAE 5 A= AR A F, Fois 23l A AR
5 X

PO ANl DL FE WA L AR A% F4 5SE 5 Uk BADE 2RSS
o BHAAAR AAZ T S W 5 AGL v L ANZAL O PAAS 89 FRHE

Agd 4 A At
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EAAAALE A LA AR, B U9 71T, BHAE Ak

Fe G915 714,
2o WE 5 RWA I Soln, o5 F RAN YA S BHBF Lvl5e Feje} RapA
A7 ERIF 9 A 050 5 0 D59 AF L 24, K, £ 00
A7, FARY, W29 2 WF 2245 249 5 BB 259 284 B8 52 A

o8 % Srk

3.3.
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FRIE A RA

ARAAE BE AR AAGTS ZHstE A"tk FUARAA HAUS
AA AA 0] Fa A57F Ak EIAALE L 2RI A2 T 25 UE
AzA FAFERe) FAARE AR E 7122 sto] AdEY. F A 2T AR
= SAE ol&3te] FAle] At anEEe 2 Aeka A4kt Ao A& ofE AdAA 7}
A7 HERAT EMVPX]E FEAEE AL o8 Hol 2HEAA dAll 23 84
o, e w3t ES 3= UrE}”* T Aths A w2l AAZE Hluy AAZF oS0
7Fsstth. Bl 7k A SAZE A E 1 R AEEA7E stekE o ok 7 2EkEsE Ak
TEFE Fotet] A8l = A = vhE 7} A2 BAEE vhgstaL AR A7 dAE = ok
SRUAZAAE vtz 23457 dolguo]2E 24 /\l 71 w1 Aol BEE o k.
I EARY MY ST 54 AR dRE 2 P23 A 2T £IEAE 2 FA =
2 AA S st Bt 7hA e A S AlFdte Aol
OECD (2007)°l4= =2H/d A% o] 27 /W84 755 Z= ofell 570 F&E(module) o2 /32
A< dasta gl

=

okl £ rlo
rlr HU
oft

xrz

() Al 15&: E3&% 7] 8 25 (Macro-information module: money flows)

A 1R7EF2 v aRxE TAXNEAY 45 23859 F4 2 427 o, 5 FAE o|&3}
A AAHE] 54 235 AE F8EE & 5 IEF Stk F FAY v, AdA8 &
5= 53t —Ir@ro AL AL R °]D]' Xﬂ 152 BA= Al 35329 23185 54
& (characterization module)2] CT(control totals) 2 Ag-F t}.
A 1R FFFAE 23T 2oFd PR T AAA 2 £3E A4 (value of
government spending on culture), T3 2 Au]2 2 A 2L S N (value of international trade in cul-
ture goods/services), Y1 7HEE 2] 9 (value of private sector support) 522 ZAAE 1, A 17E2]
TRE A= EsPAE 2 Au|2 48]4=2 A (value in consumer demand for culture goods/services),
£3]-7334 2 MN(value of culture-tourism) &2 FA T}
st T AR M= ARAEST AN AE, AAEFol ot v} 2ol 75 of Tt
IR ARAEL T2A TA-E o A ol d 7] L% A0l AL ARSEA] FaT 3l
. HF AN, 4N, FUFAEYP A, AHE D Aol A #st R Aol #st UN =A17]
& COFOG(the Classification of the Functions of Government)©]t}. COFOG2] 34| A ulj &of Z+
% © OECD<} EUROSTAT o] 319} ## ¥ COFOG H2H ARFE B} Al 2afE AL 93}
a9
EIHE O U ZFAH| A &L F A= 7]12 < UNS A2 COICOP(the Classiﬁcation of Individual
Consumption According to the Purpose)ell &]3}H #3819 UHARI XSS 7HA|, 7HABAM] 3 2
oA, YegRof o)) WA E 7 ¥ 4 H] X< (individual consumption expenditures)% om 3}t =
7N 3 o] E3}AFE o th3t 714 2] & (expenditure of household on cultural products) 5| A A o] AH&-

oo
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FFl

TIEE I8 2AYH
EERE Al E 3T
(cultural industries) (non-cultural industries)

EEEEED
(cultural occupations)
EECEEEE

(non-cultural occupations)

@

3)

“

"ot a8y 7HAIR|E o] AESHA ZHA o 2] 3F A A A 48] (actual consumption by households) 2}
AA8HA] ke & vk A FEE Zart Ak A2 7V AR AR A Ee AFEl o
S EE, S e 98d 55 vt AAA R = ZHOl oF AEE 2 dRbEEe} 7t
AsAm G A (el vFE o] £ Bl os A=d A9 dAYolt. E3fo) tigth 2]
HE 2 AEY FAN T 7P R Aolety] w2l 7hsotd E3Eol thEt ZhA vl ek A
A A v E v as| e 2] i sttt 22u 5 vlae A7 vl o] ot COICOPo &3t
T3 v A REE AE BE5or 7t =2 B £y o o5 COICOPTH == th
£ AYE o8 AY, FRA 2 5 /NES AESh E Z71e] B HE TES Astele
COICOPS] 7ot thg /ol st B84 5 EgdFa7 Qi

2] 4 EF(Occupation Classifications)= o] =7} ) AFJ2] EA 2o A 3| ojxjof & AT
2} JR2E A3 ALY sl= Aotk UNEA=ZS APJEF 7|2 ISCO(International Standard
Classification of Occupations)©|T}. B3 H2E 7180 tfsto]= HE & 37} o] E3ieix v &
3Pk Zhztel disf B3l H S A A vl 2SR A P 2 x 2 FE P E 2H AT

o J
o

A 27E: B3} AEF 25 (Quantity/volume output module)

BT BAYE QAR AES, DEAS, £uAS 5o AREAIL EYH A 308
o CT= AHgHTh

A 252 FREAL B51E W EI9AS, 39, A4, 719, 4 Hvolume output pro-
duced), FBEE TEA, EIRE AARAASE TAH 0, A 2829 $25A L T

AF4=(quantities of consumers), A5 2 #3}3o]-& (attendance and participation rates) & 74 H

c}.
Al 35E: EA B -E(Characterization module)

AR L A 1RE A 2089 4 REde B9, A1), A7, A4 5o 4L ek
Aeoltt.

A 3FEZY] T AFIHY(ER X, Ao 5) 4 (volume output by product type: con-
tent, language erc.), A4 1§, FE'E L8 (B2, AT, ADAAD, 458, AdoE A4t
o (output by commercial category, language) 0. 2 AT M, A 3R E 9] QA= ¢ HSEH B
3}2~1] (consumer spending by demographic variable), 17248 £330 & (participation rates by
demographic variable) 2 T-/J €l t}.

=
o

rlr

A 485 B7 A 25 (Targeted analysis: analytic module)

A 4aREe B3l A1), 97, A4 B 7)ek e T ALl THeE R4S $j5ke] A 134E, A 23
ol ABE 24}, £, BAF A0l

kt
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A 4R FHEAE BAAZIEA, =FAGEA, AFEA, AR A &R A (social impact
analysis), AHAH]EA (government spending analysis), X|®-AH¥ £ (provincial profile), H+
¥ B A (sector analysis), 2] =21 7] 4-E4] (ownership/foreign-control market share), AF= A Bl = A%
A& (market share of domestic content), T 7] 2] E3}A] % A -7-& (market share of large compa-
nies), T3P AHE, B318]-8- 3k (production or cost function: input), F3-FAF A2 FAAEH,
A4REY] £ EAE A B34 A} 2E(stock of potential consumers), F3}4H]21e] 7)<
&5, NRJAAF, /HAav] SAZ AT

(5) Al 5FE: FAFE 2E(Documentation module)
A 5HEEE F3leAE AAF R Fejs Wi 2314 719 S A FES 2Fsith A 57
=22 7, ¥ E 5 7]& 2 A}E (technical papers: concepts, methodologies, etc.), =
SIPAA olqr, 875 A, BANELA W&, Fobd 9373 @ @A}, AERA, 3
3]

OECDel A A58 9] 234 A AAES Farste] viet SAHL 4A AAG1o) @A
T BARAS Foksto] TAR BAAA TAPNL The3} Zo] £ sho] BB

(1) Al 17E: 385 7} 8 2 -E(Macro-information module: money flows)
2o AAR A 1382 14 A4 gel BehaEe] ANZAA ARoIT F BRI
A== 3159 7124 A5 & B3E 2 A2 Y S350 S50 At AR E

of it} o] 7o AR5 FRARAA L] A&}t A, = A 2= of of gt

A 1Eol e FU AR B FIAE QAN AS 2 HolslA 7 EAHD, F B

RE E31E5e M R E 5= Y] Wl R o AAEE S UEhE 54 v 5

th. FW7HAS E3dE E Auas = SRS HW 2 F258 23, 7199 2348

9 JR) F3r8, AR Y F7HA 4] S ulwHt 2310 Al (FE)E FAIETH

A 1RE A5+ FUAR 5 F8 AAGAYL F8A AR 2 314 AA SA<) vl AM-H

t}. E3RES] FAE FUAAR TAL A F-hA o] B 5 A e AL 2R AR ] =1

A7 =A% (main account) o] AA|/Jel o5 AFE 7] ufFoltt. EIAAGA R HA= £2

A o], g M o], FA LA o], ZHAIAE E Lu|x o] T FAAE EEOE TS

sirt.

A 172 AAAE BAEH SAE B E FAAFE(FAZ 23} (size of the culture sector: eco-

nomic effect), &R, AFAEARA R, ARA]Y 2 A E 4 v](government support and spending),

R RE (7Rl & 7] Q)XY (private sector support/individual and corporations), AV~ Q, <A L

o E3}3%Z(culture tourism) S ©| t}.

o P

(2) Al 287 E3}A4HF 25 (Quantity/volume output module)
A 2REe oo BAHA G FAS ATV 5 BRolE AdAE WALY, A4, B
W 5 I 71l B AMY, B3 RE AR o, 18 A, 23| Aot 318
BoNE 5 R348 71257 Sol R, Al 1REolH 2olow £AH EBE0A 5
- £ olg ool E £A etk B9 BAL A 382 27 HoIH CT2 o g8 Th.
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Ho

= E3F5A7F AAEE EEUE A (intra-layer analysis)Z} £ 72 A (inter-layer analysis)<
Fa e8] thst W=7, &=, 7149, AFY 4 E 7|9 %, GDP 5 AA| &5l o
st 232 Y 7R, FVHIAES w3AEY T8 5, B3 7I9AS, 18, e S
o] £77], Au|yE) W3}, B2 447 5o 82l ujet W= A] o, 18, JAAF A, A
2, NARAFE, 59 Wst a3, ARAA A3t a9 A B 2y S A=,
T3MdE 9 A2 8 W3t i & 5heE 4= QT

O

Al 3RE: EA B2 E(Characterization module)

A 3REL BHAGY P2, WS, THAGLED BA 5 BAGH: ol BRw 2ol FRAY)
F2A1G, A% A, BE, FF, A2 S4ol e A% B4 8 BY EAS AT
B RRY WAL A IFET A 222 5 HEYash AE AL B, 2AFOZA o] FoiR
ok § REel At Al LR Al 25-Fol A S4E CT7H 231 A1), AT 59 S4ef whe) 23
Atk o2 Sof £3BE 4 FA} AR AP AY, £A5AF, ANFAY S0z 2R
Hof A 4 Atk A IFEAA ANE BT 240 BABF) HARFE £ A, A7,

A 4 71ek e o' AlEE o Ak

A 1RE, A 22 Eo B3FZF A7), AZE A 3 business or product statistics)= 3= (pro-
vince), 10], 71 FH5, 8= HZF(content category), E3} == ALY HZF(specialization or com-
mercial category), “5-A=7Hcountry of control), &l = % *H (origin of content) £ & 4= It}
A IRE, A 2320 B3ee W o AL A, BEAT, A%, do), £542, U 7|5 97

= A}3] A A A ¥4 (demographic and socio-economic variables) ol e} 122 4= gt}

Al 4RE: ExE A T 5 (Targeted analysis: analytic module)

Al 4772 3PS A A oltt. B R =AM AL, B3 5 (target group), A ARAE

] 3% (sub-provincial indicators), F3}A] T8 £ A (analysis of funded companies) 5 #41-& ] g3}

£ BASY BREAS TR Fa AT E, QLIS 4B, w5 2 FANAS 5 o}
%

Al 472 A& Al 35E AE7F 23 BAGE S FE} QAT dE 59 AA2e &
S5 7 #Eele] A5a5E £ B385 354 (the total attendance to specific cul-
ture activities by income groups) 5°| & F& A LT} A 47T+ 23 U 234k
QA olfF AL B AR, 3Rl 2 thFst Ad AR, QAR Fof, 84 2AF 52 5k
EYE, A4 7o R F3E g YR o= v wshes A, XA THAIL) AR A
3185 W) Aol Aukd FaE FAE shetan.

5 RRo] ¥ 5 Yt AR P ASzt BHREY AAA £3, B3 FAPEA Culre
labour market analysis), 34357, AHA-EARAL, AT (7RIS, g, 94 5). &
SPARE 9 A w2 9] A 2 (international trade in culture goods and services: net trade position),
B2 & A (sector profiles), B]-&8H @ v &R 5(F Y 2 4 5 7))(cost function and indices/input
and output measures), A4H3H]&, AW SN F 7198, AFFEE, 2A2E, Ao A
2778 )(competitiveness ratios: market share by control, size, domestic content, language), J =
, AL (concentration and diversity ratios), A% 34| 5 (market performance indices), 4}, 7]
<% 2 & (technology penetration) @ 724, 714 @ v]-&(E7Mb5, M) (pricing and costs: in-
flation, taxes), 5 2 7] AHE W ZF (V]S Y F R )(government and private sector support: ratios

O:

> b
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axd

< A F AR E AF8)7) f1sto] A IRERE A 3RE7A ] FA S} FAN AE @
5 HEXEAR T S 9lon, RIANNAA AAL o FES PR L RET R

[<) .
#elo] Qi HolHY Rolth. £a5W RESAL S8 G| B

£ A YA 2Rl e 4 et
F RRANE BALET BN 29 S-S Z45] Astel FQALE RN} o] BE 41
Qo) W §FEE 2 ANSE = ATk o714 Baaolebge 2ale BB HE ol A
o] 2B FAE shobE Aol RS £
ThE ARl el kel 487k A% 5 FHAE W A2 A (use) FAY 5 ek A
45T A 7 BB AR FAR AL F A A2 (TS} B A FL 4F) A
Aol 228 Z7HAE £ A9} ABE o] 9L oleh. o] HI ARE HAARANA 23]
o w123} 4E AAARE B DSt 92 A9 A4 Zbssitk o A% AEABOIY
Aaekelol A A7) % 1A Gele BAE mgul ol Belzl FseiA ghe £ drk ® ojd
Wl Aol A B e 4 AE A o SRR A B AFAEAE AT} PR

%
¥

flo du

:H—%}% BEE e 5 Aot

54 4w g 89 d¥8& FAA7717F S8 o Fiol itk auA 54 4
ol A2 74 FUATEA 2 AT FEHE o w2 74 Q) A AT F A o
T Atk ol 2N AEE FUSH] Aol euhal, B, e aEy), s 5 ohe )
§o] AaA7EA N 71 917] wizolth. 3 AA ] HRE AT (F 78S =
FATE F7HEE A 7HA) e E FRTA B A (FEIE 20N F7HH]80)
23 7H)c g AR S A sfo] of gt

EXxEAS A8 7127 HE A Axs o 2ok BAAEIAEA AxEE= GDP A R7)
AR, AHIEFEET, HHEY, ARER digt 23, 2987, AA FAU] 231
GDP ¥ 118¥|%F 5o 91, #3luy @ FAAREE £3dE, T3Anla 9 AHLFA
<N (value of culture commodity, culture service & intellectual property exports), F3}=, £3}
A2 2 A LFE QA (value of culture commodity, culture service & intellectual property
imports), 3} A<= A (culture international net trade position) 5] AT}

ol A n 2= B38A 2 g5 27} #5324 (attendance by tourists to culture events and ac-
tivities), #3210 2] 3t E3}4 1] (culture spending by tourists) 7} 931, B3} FAIFEARNTZ =
BoHE AA 18R, AYE, v EIEEY Estad FE FAFA(culture occupations out-
side the culture sector), FFAAS, BIAFALS, AGAA T Fol Atk ALBA AL A2+
TIREY] A AT, DA AL-SARARE W] 3 AHEB AR vlEo] Qlar, E E
e T3EE A ARE= FFY E3HEE &5 2 52, AR 2R HxF Y 7H
=, 1903 A E- 48] (per capita government spending), AA| 2H|EF F-F 7 E3}41] v]=(share of
public culture spending to total spending)©] It} &=7|Q =71 SAZE 7|FA S, Fejd 1
L2, 27 Zel =8 Al AFE(volume output by origin and content), 7] ¥ H# A4, E3)
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F28 W= (revenue by source), 9] 4, 8, 12917FA] 7199 A&, THY 19T =,
FTEEZF T, UERF S, W22 378, 2d= 448 234 & A (product
sales by origin of content), 3} &N F +EH|5, 3 +E2d5 Ue]=9l 7|92 v (foreign
and domestic share of exports), T3} Y5 U&= 7] Q¥ v 5 (foreign and domestic share of im-
ports), =3} W] =& o v] 4= ¥]=(imports and share of total sales), 372 4 H](expenditure by
source), 72| tju] E3}4H] ¥]=(expenditure share of wage & benefits and other remuneration)
ol Ut BRARZE A9E, 4d, AT S0, AL, AJA7MAEAT, 7]
FERAR S 2], £HZHE7HA] S, GDP, AH TS ol H, S8R, AR a], B EEEA
H| & 2, F3FEAA 4, 23erEd 50 Atk 4% B4 | AtE 7t 23 o
AR QFohd veh AAG AP DA E A 5 QU

J

(5) Al 5F7: #31A1e 25 (Documentation module)

A 1FREE A 4R R B30 JTET /)90 GAHE BEe B AD AEE
7 230919 AA A, ATA, B A 54 o5 E olsiekn 245 A5 FLE 7k

ol Al AZEH FH S FAAZI7] A SA o

A SRR BAR ARUACAS 98 Rolth. B BaAel = AAle] B33 D £
B o) %9 B2 BA, BA o8 5T BAIEEA, £H, ol 84 T AP, 225 2
AT BABE A3 oS ATAD 5 P FALAPE, NG, Be), @A AR T e A
FuUAlelA A2 A2k, A 8 57 2 HA4 $UE 98 A, A4 L g BHT
2L B4, A BAR, BA AT S A 24 12 A 2E AT P, 2R A

A e AR 5ol Atk

I AR I A 2B olfret B E ARE ATFeEN F7F AAU ALAA
DAl 223 FEfst T8 EAE AT 7 JoH, I7F AAY APYAA DA e
A5 A A 7)ol 2 A dEd S4d NdH AL H vl s A xS hdsket)
7108 = Qle}. K3 tpFRl A o] 8 AF Tmoll o7 S iAo A SHEE A SAAH
BARITEHEA, REE 59 Holeo]aTte] AW e 75 e Aud 5 Jon, #d FA%
A& 7fAdo] 2R3 FokE st 5 Qo FIYEHE DY, F71, B 2A 2o £9E
o 2 ol @ ¢ Qe 718 5 glon, SA 18R}t SA Y 71 # AR YA Tse
S 2, & T2 E ol SA I8 ANA B8 AR o8 R ols s ARt

4
>k

<

3.5. OECDe| HA|A U4 23= A

A7 OECD A= w3loledd Ao #ete] vlurbsst 23779 A 23 Wit
EASE A8 A 282 Ik, F 22Asole FARCE FEEE B3 /)2 AU A
Hobe ARE AZBA 234 229 53 @A @A) AA=, Avtt SolA Al@FEA T A=
BEAAARE WANA O Uelolx S4IA7)7] 918 23l0] EFw o] 9T}, OECD7} #31E
9] 4=t v|E 95t 5A X (measures) 2A] FANAFCE2 Fsty Q& A2 oS3 22 FA ot

A 23&E5 A Y (revenues) FA| 2+ 7| E 9 A4S (operating revenues), & HEHZ
=, MR H ZZ 7] Q7] Z(contributions from individuals) So] ZAE Zo] A1 1 Jom, &
31ehE A AV AR 7| EE o, B2$ A, 71ekan] o] AdE Aol AaE i gk

T3 B3 18 AREE MRS 1&(F3HEAE 2 vEIIE A E AL v
T3 FEEY 3 AEA 185 A9 AAE A o, E3b Rl the FER
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o] of|Ak(public sector funding to the culture sector)®} &7 E3}ckA|of] thal 7| 2 Ao Bz
(corporate and foundation grants to culture establishments) ¥ F3}chA] ol o &+ 7)) ¢1 7] 3-F(donations
from individuals to culture establishments) 5 E3AFAEE o] thdt RIZHLEC] of Ak(private sector
funding to the culture sector) A= FA| 7} A1 F 2 ot I g E3p41e] GDP7| o &, B34k
F D A2 FARG, FIAFE D A2l gk 7HA 2 4], 235l tigk 7HA 2 A<
ZFo] (household/individual participation in cultural activities), F3}-2] A3 & 94 £4 S5 Aol A
EA= A =

4. 22
B3 YAG ] oA ATANE BHE Sol AT Al APBA] glort, BAEA} BBF
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EIAAA A 712 AR EA B3 A, BYFE 5
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2 SAE AAE Ut AES= Zo] nigA ot A zheict =3 23
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System of Culture Satellite Account

Ji-Young Kim !¢

“Economic Statistics Department, the Bank of Korea

Abstract

In this paper I summarize the compiling method of culture satellite account which has been recommended by
international statistic organizations, and I suggest the required statistics which is need to compile Korean culture
satellite account. Culture satellite account is recommended to be composed of five modules and each module
has to has its specific function respectively. The first module is macro-information module, the second module
is quantity/volume output module, the third module is characterization module, the fourth module is targeted
analysis/analytical module, and the fifth module is documentation module. Each module is recommended to
contain cultural demand and supply statistics of respective module from the first module to the fourth module.

Keywords: Culture satellite account, national account, input-output table, demand for culture
goods and services, supply for culture goods and services.
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