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Abstract

This study was designed to determine the effects of meat country-of-origin on the perceived quality, perceived risk,
perceived value, and purchase intension of restaurant menu items. A total of 237 university students in Seoul were used
in the fina datistical anayses, which included factor analysis;, ANOVA and Duncan's test. The results were as follows:

First, in the case of

perceived quality, the participants gave higher evaluations of restaurant menu items better when the

origin of the foodstuff was Korea. Second, the effects of origin on perceived value were not statistically significant. Third,
the effect of origin on the purchase intension of fried chicken was statistically significant, but the effects of origin on the
purchase intension of boned rib and fillet were not datiticaly significant. Lastly, the limitations of this study and

suggestions for further research are presented.
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Table 1. State in country-of-origin of meat (n=237)
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Menu Type 1(n=60) Typ e2(n=57) Type 3(n=60) Type 4(n=60)
Beef(fillet) Korea United States Augtrdia Mexico
Pork(boned rib) Korea United States Canada Chile
Chicken(fried) Korea United States Denmark Brazil
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Table 2. Questionnaire surveys
Measurement items Sources
Economic level
. ) Nagashima
Country image Technica level (1977)
Living leve
High-quality Yoo & Ha
. Good tagte (20063, 2006b)
Quality Doods, Monroe &
Ei)ir:ep- Visud impression Grewal (1991)
Excellence of the Han & Terpstra
material (1988)
Value The joy of saving
- Buy at reasonable price Yoo & Ha
fﬁfep (20063, 2006h)
Menu Very well be purchased
rating
What is wrong
Risk Brooker
;)ercep- Can not be expected (1984)
tion Finacid loss Ahmed & Johnson
(2002)
Likely to disappoint
Purchase Willing to purchase
inten- Buy impulse Park et al(2006)
tion

Recommendations
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Table 3. Validity and reliability
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Measurement items Factor loading  Eigen vaue Variance ratio Cronbach's dpha
Economic Level 0.843
Country image Technicd Leve 0.721 1711 57.037 0.622
Living Leved 0.693
High-quality 0.855
; Good teste 0.892
Quality 3835 34.862 0.853
perception Visua impression 0.774
Excdlence of the materia 0.723
The joy of saving 0.840
Vaue Buy a ressonable price 0.885 1523 13841 0.856
perception W a ’ ’ ) ’
Very well be purchased 0.866
Mer_1u What is wrong 0.721
rating
Risk Can not be expected 0.716
. 2.391 21.736 0.812
perception Financia loss 0.865
Likely to disgppoint 0.861
Totd 70.439
Willing to purchase 0.941
Purchase .
intention Buy impulse 0.928 2.467 82.226 0.891
Recommendations 0.849
Table 4. ANOVA of country image
Menu Type 1 Type 2 Type 3 Type 4 F-value P-value
Becf (fillet) Korea(3.20)° United States(3.96)°  Australia3.55)° Mexico(2.70)° 2451 0.000"
Pork(boned rib)  Korea(3.20)" United States(3.96)  Canada(3.66)° Chile(2.53)° 26.16 0.000"
Chicken(fried) Korea(3.20)° United States(3.96)>  Denmark(3.80) Brazil (2.60)° 24.64 0.000"

() Averaged parentheses, ” p<0.01, Duncan(multiple comparison test): a>b>c>d.
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Table 5. ANOVA of quality perception
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Part Origin Average Stapdgrd ANOVA
deviation F-value P-value
Korea 3.72 042
Becf United States 310° 0.60 651 0.001"
(fillet) Augtrdia 3.48° 0.60
Mexico 3.10° 475 df "=3, 75
Korea 3.76° 0.52
Quality Pork United States 3.05° 052 1111 0.000"
perception (boned rib) Canada 3.00° 0.48
Chile 3.00° 0.46 df=3, 75
Korea 3.51° 0.61
Chicken United Stetes 3.22° 051 350 0.020
(fried) Denmark 3.18® 049
Brazil 293 0.60 df=3, 75
***p<0.05, ” p<00L
Degree of freedom
&b : Duncan in the post-vaidation results, statisticaly significant differences(p<0.05).
Table 6. ANOVA of risk perception
Part Origin Average Sta?dqd ANOVA
deviation F-vaue p-value
Korea 2.85 0.67
Becf United States 305 0.82 138 0.253
(fillet) Australia 2.68 0.69
Mexico 2.62 0.65 df=3, 75
Korea 253 0.67
Risk Pork United States 281 062 12 0307
perception (boned rib) Canada 265 0.70
Chile 242 0.64 df=3, 75
Korea 2.60 0.61
Chicken United States 281 0.70 105 0.374
(fried) Denmark 258 0.69
Brazil 245 0.56 df=3, 75

" Degree of freedom.
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Table 7. ANOVA of value perception

Al e} gl 74A] Jolzt girka A14a] Ee E
Azto] e S} wlEake] ) owst e glow

ANOVA
Part Crigin Average Star'1d§rd
deviation F-value p-value
Korea 2.85 0.62
United States 271 0.77 0.56 0.642
Beef(fillet)
Austraia 2.88 0.70
Mexico 3.00 0.61 df =3, 75
Korea 3.06 0.60
Value United States 317 0.64 1.30 0.281
. Pork(boned rib)
perception Canada 2.80 0.67
Chile 3.01 0.52 df=3, 75
Korea 313 0.67
United States 322 0.82 151 0.217
Chicken(fried)
Denmark 2.85 0.72
Brazil 2.85 0.55 df=3, 75
" Degree of freedom.
Table 8. ANOVA of purchase intention
ANOVA
Part Origin Average Standard deviation
F-value p-value
Korea 2.82 0.78
Becf United States 2.78 0.90 0.12 0.943
(filler) Austrdia 292 0.83
Mexico 2.90 0.57 df =3, 75
Korea 3.22 0.99
Purchase Pork United States 3.00 0.89 131 0.276
intention (boned ri b) Canada 275 0.61
Chile 290 0.50 df=3, 75
Korea 3.22a 0.93
Chicken United States 33la 0.76 3.97 0.011*
(fried) Denmark 257b 0.67
Brazil 2.80ab 0.71 df=3, 75
" p<0.05.

"™ Degree of freedom.
&b : Duncan in the post-vaidation results, statisticaly significant differences(p<0.05).
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