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Abstract

This study explored the behavior and choice attributes of specialty coffee shop customers according to their genera
characteristics. The results showed significant differences by gender, age, occupation, education, and income. Female
customers stayed longer, valued taste, and their importance perception toward employee and systematic service was higher
compared to the males. According to age, younger customers (20's, 30's) stayed longer, visited coffee shops to meet friends
and enjoy specialty coffee, and placed high importance on physical surroundings, systematic service, and taking out coffee.
Whereas older (50's and 60's) customers valued the location and having coffee on-premise. In terms of education,
customers with higher education visited coffee shops to enjoy their favorite speciaty coffee. By income, those with higher
incomes valued the location and brand of the coffee shop, and their importance perception toward employee and
systematic service was lower than that of customers with lower incomes.

Key words : Speciaty coffee shop, customers behaviors, choice attribute.
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Table 1. General characteristics of respondents (unit of annua income : thousands won)
Item Group Frequency (%) Item Group Frequency(%)
Femae 135(50.0) Sdaried worker 109(40.4)
Gender
Mae 135(50.0) Sdf-employee 18( 6.7)
20's 101(37.4) Public service 1( 0.4)
30's 97(35.9) Occupation Profession 55(20.4)
Age 40's 43(15.9) Housewife 6( 2.2)
50's 20( 7.4) Student 70(25.9)
More than 60 9 33 Else 11( 4.1)
High school 25( 93) > 20,000 85(31.9)
_ ' Annual 20,000~30,000 64(23.7)
Education College/univ. 126(46.7) income 30,000~40,000 50(185)
Postgraduate 119(44.1) 40,000 < 71(26.3)

Table 2. Crosstabulation between general characteristics of respondents and frequency of visiting specialty coffee shop
(unit of annua income : thousands won)

Less than once  1~2 times 1 time 1 time for More than Total
a month a month a week 2~3 days 1 time a day
Femde 19( 7.0) 37(13.7) 39(14.4) 30(11.1) 10(3.7) 135(50.0)
Gender Mae 25(16.3) 39(14.4) 31(11.5) 26(20.7) 14(5.2) 135(50.0)
Chi-Square=2.738(cf=4), Sig=0.603
20~29 11( 4.1) 29(10.7) 30(11.1) 27(10.0) 4(1.5) 101(37.4)
30~39 23( 85) 31(11.5) 25( 9.3) 13( 4.8) 5(1.9) 97(35.9)
Age 40~49 8( 3.0) 11( 4.1) 12( 4.4) 6( 2.2) 6(2.2) 43(15.9)
50~ 2( 0.7) 5( 1.9) 3( 1.1) 10( 3.7) 93.3) 29(10.7)
Chi-Square=60.201(df=16), Sig=0.000""
Salaried worker 16( 5.9) 31(11.5) 28(10.4) 21( 7.8) 13(4.8) 109(40.4)
Self employee 2( 0.7) 3( 1.1) 3( 1.1) 4 15) 6(2.2) 18( 6.7)
Profession 18( 6.7) 19( 7.0) 11( 4.1) 6( 2.2) 1(0.4) 55(20.4)
Os;t‘izn Housewife 1( 0.4) 4 15) 1( 0.4) 0( 0.0) 0(0.0) 6( 2.2)
Student 6( 2.2) 18( 6.7) 20( 7.4) 22( 8.1) 4(1.5) 70(25.9)
Else 0( 0.0) 1( 0.4) 7( 26) 3( 1.1) 0(0.0) 11( 4.1)
Chi-Square=59.867(df=24), Sig=0.000""
High school 3( 1.1) 6( 2.2) 3( 1.1) 3( 1.1) 10(3.7) 25( 9.3)
Education College/university 27(10.0) 40(14.8) 30(11.2) 23( 85) 6(2.2) 126(46.7)
Post graduate 14(16.3) 30(28.1) 37(25.9) 30(20.7) 8(8.9) 119(44.1)
Chi-Square=40.937(df=8), Sig=0.000""
> 20,000 7( 2.6) 26( 9.6) 29(10.7) 20( 7.4) 3(1.) 85(31.5)
20,000~30,000 15( 5.6) 21( 7.8) 16( 5.9) 9( 33) 3(1.) 64(23.7)
Ai?]’;‘;ie 30,000~40,000 10( 3.7) 15( 5.6) 10( 3.7) 10( 3.7) 5(19) 50(18.5)
40,000 < 12( 4.4) 14( 5.2) 15( 5.6) 17( 6.3) 13(4.8) 71(26.3)
Chi-Square=25.122(cf=12), Sig=0.014"
T p<005 7 p<0.01, 7 p<0.00L
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Table 3. Crosstabulation between general characteristics of respondents and length of staying specialty coffee shop

(unit of annual income : thousands won)

Less than 30 mins 30 mins~1 hr 1~2 hrs More than 2 hrs Totd
Femde 12(5.1) 34(145) 48(20.5) 20(8.5) 114(48.7)
Gender Mae 19(8.1) 63(26.9) 35(15.0) 3(1.3) 120(51.3)
Chi-square=24.715(cf=3), Sig=0.000""
20~29 7(3.0) 24(10.3) 35(15.0) 17(7.3) 83(35.5)
30~39 10(4.3) 39(16.7) 31(13.2) 4(1.7) 84(35.9)
Age 40~49 11(4.7) 18( 7.7) 9 38) 0(0.0) 38(16.2)
50~ 3(1.3) 16( 6.8) 8( 3.4) 2(0.9) 29(12.4)
Chi-square=37.536(cff=12), Sig=0.000""
Salaried worker 10(4.3) 47(20.2) 31(13.2) 6(2.6) 94(40.2)
Sdf employee 4(1.7) 8( 3.4) 4 1.7) 1(0.4) 17( 73)
Profession 9(3.8) 23( 9.8) 16( 6.8) 4(0.4) 52(22.2)
Occupation Housewife 0(0.0) 1( 0.4) 3( 1.3) 2(0.9) 6( 2.6)
Student 6(2.6) 17( 7.3) 22( 9.4) 8(3.4) 53(22.6)
Else 1(0.4) 1( 04 7( 30) 2(0.9) 11( 47)
Chi-square=28.626(df=18), Sig=0.053
High school 3(1.3) 9 38) 9(41.0) 1(0.4) 22( 9.4)
College/university 11(4.7) 46(19.7) 36(15.4) 14(6.0) 107(45.7)
Education
Post graduate 17(7.3) 42(17.9) 38(16.2) 8(3.4) 105(44.9)
Chi-square=4.115(df=6), Sig=0.661
> 20,000 6(2.6) 19( 81) 28(12.0) 14(6.0) 67(28.7)
20,000~30,000 4(1.7) 24(10.3) 20( 85) 9(3.8) 57(24.4)
Air:;‘;i‘e 30,000~40,000 9398 22( 9.4) 15( 6.4) 0(0.0) 46(19.7)
40,000 < 12(5.1) 32(13.7) 20( 85) 0(0.0) 64(27.4)
Chi-Square=32.211(df=9), Sig=0.000""
" p<005 7 p<0.01, 7 p<0.00L
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Table 4. Crosstabulation between general characteristics of respondents and visiting motives of speciaty coffee shop

friends colleagues studying coffee

Female 39(144)  38(141)  31(115) 3(1.1) 4(1.5) 19(7.0) 1(04)  135(50.0)

Gender  Made 23(85) 58(215)  20( 7.4) 5(1.9) 15(5.6) 13(4.8) 1(04)  135(50.0)
Chi-square=18.662(cff=6), Sig=0.004"

20~29 26( 96) 25(93)  18( 6.7) 1(0.4) 93.3) 20(7.4) 2(0.7)  101(37.4)

30~39 25(93)  28(104)  19( 7.0) 5(1.9) 9(3.3) 11(4.1) 0(00)  97(35.9)

Age 40~49 8(30) 21(780)  12( 44) 0(0.0) 1(0.4) 1(2.3) 0(00)  43(15.9)

50~ 3(11)  22(81) 2( 0.7) 2(0.7) 0(0.0) 0(0.0) 0(00)  29(10.7)
Chi-square=55.105(cff=24), Sig=0.000

Sdaried worker  26( 96)  45(167)  18( 6.7) 3(1.1) 8(3.0) 9(3.3) 0(0.0)  109(40.4)

Sdf employee 2( 0.7) 9( 33) 4 15) 1(0.4) 0(0.0) 2(0.7) 0000) 18 6.7)

Profession 9(33) 23(85 1452 3(1.1) 4(1.5) 2(0.7) 0(00)  55(20.4)

O:;‘:m Housewife 5( 1.9) 0( 0.0) 0o( 0.0) 0(0.0) 0(0.0) 1(0.4) 0(0.0) 6( 2.2)

Student 16( 59) 15(56)  14( 5.2) 1(0.4) 5(1.9) 17(6.3) 2007)  70(25.9)

Else 4 15) 4 15) 0o( 0.0) 0(0.0) 2(0.7) 1(0.4) 0000)  11( 41)
Chi-square=56.179(cf=36), Sig=0.017"

High school 2(07) 19 7.0) 4 15) 0(0.0) 0(0.0) 0(0.0) 000)  25( 93

Edu- College/university  35(13.0)  39(14.4)  21( 7.8) 1(0.4) 12(4.4) 16(5.9) 2007) 126(46.7)

caion  pogt graduate 25(93) 38(141)  26( 9.6) 7(2.6) 7(2.6) 16(5.9) 0(0.0) 119(44.1)
Chi-square=32.428(df=12), Sig=0.001"

> 20,000 21(78) 22(81)  15( 56) 1(0.4) 8(3.0) 16(5.9) 2(07)  85(3L5)

20,000~30,000  19( 90) 13( 48  18( 6.7) 1(0.4) 4(1.5) 9(3.3) 0(00)  64(237)

Airr];fne 30,000~40,000  13( 48)  22( 81) 4 15) 2(0.7) 5(1.9) 4(15) 0(00)  50(185)

40,000 < 9( 33  39(144) 14 52 4(1.5) 2(0.7) 3(1.1) 0000)  71(263)

Chi-square=44.488(dlf=18), Sig=0.000""

" p<0.05,

" p<001, 7 p<0.001.
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Table 5. Crosstabulation between general characteristics of respondents and choice attributes of specialty coffee shop

Convenience

Taste Location  Atmosphere Brand Price facilities Tota

Female 61(14.8) 32(11.9) 27(10.0) 6(2.2) 8(3.0) 1(0.4) 135(50.0)

Gender Male 40(14.8) 45(16.7) 25( 9.3) 19(7.0) 6(2.2) 0(0.0) 135(50.0)
Chi-square=14.683(df=5), p=0.011"

20~29 43(15.9) 23( 85) 20( 7.4) 8(3.0) 6(2.2) 1(0.4) 101(37.4)

30~39 35(13.0) 24( 8.9) 29(10.7) 5(1.9) 4(1.5) 0(0.0) 97(35.9)

Age 40~49 20( 7.4) 11( 4.1) 3( 1.1) 7(2.6) 2(0.7) 0(0.0) 43(15.9)

50~ 3( 1.1 19( 7.0) 0o( 0.0) 5(1.9) 2(0.7) 0(0.0) 29(10.7)
Chi-square=47.752(df=20), p=0.000""

Salaried worker 40(14.8) 35(13.0) 19 7.0) 11(4.2) 4(1.5) 0(0.0) 109(40.4)

Self employee 4( 15) 9 33) 2( 0.7) 3(L1) 0(0.0) 0(0.0) 18( 6.7)

Profession 21( 7.8) 16( 5.9) 12( 4.4) 4(1.5) 2(0.7) 0(0.0) 55(20.4)

Os;i*;n Housewife 2( 0.7) 2( 0.7) 0o( 0.0) 0(0.0) 2(0.7) 0(0.0) 6( 2.2)

Student 27(10.0) 13( 4.8) 17( 6.3) 7(2.6) 6(2.2) 0(0.0) 70(25.9)

Else 6( 2.2) 2( 0.7) 2( 0.7) 0(0.0) 0(0.0) 1(0.4) 11( 4.)
Chi-square=52.598(cff=30), p=0.007"

High school 6( 2.2) 12( 4.4) 3( 1.1) 2(0.7) 2(0.7) 0(0.0) 25( 9.3)

ducation College/university ~ 48(17.8) 32(11.9) 28(10.4) 7(2.6) 10(3.9) 1(0.8) 126(46.7)

Post graduate 47(17.4) 33(12.2) 21( 7.8) 16(5.9) 2(0.7) 0(0.0) 119(44.1)
Chi-square=16.9.3(df=10), p=0.077

>20,000 31(11.5) 15( 5.6) 22( 8.) 6(2.2) 10(3.7) 1(0.4) 85(31.5)

20,000~30,000 29(10.7) 18( 6.7) 14( 52) 1(0.4) 2(0.7) 0(0.0) 64(23.7)

Ai?]r;ie 30,000~40,000 20(74) 15 56) 9 33) 6(2.2) 0(0.0) 0(0.0) 50(18.5)

40,000 < 21( 7.8) 29(10.7) 7( 2.6) 12(4.4) 2(0.7) 0(0.0) 71(26.3)

Chi-square=37.733(cf=15), p=0.000""

" p<0.05,

" p<001, 7 p<0.001.
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Female 53(19.6) 51(18.9) 18(6.7) 10(3.7) 3(1.1) 135(50.0)

Gender Male 36(13.3) 61(22.6) 13(4.8) 18(6.7) 7(2.6) 135(50.0)
Chi-square=8.832(df=4), p=0.065

20~29 44(16.3) 29(10.7) 16(5.9) 11(4.2) 1(0.4) 101(37.4)

30~39 28(10.4) 43(15.9) 9(3.3) 14(5.2) 3(1.2) 97(35.9)

Age 40~49 12( 4.4) 24( 8.9) 4(1.5) 2(0.7) 1(0.4) 43(15.9)

50~ 5( 1.9) 16( 5.9) 2(0.8) 1(0.4) 5(1.9) 29(10.7)

Chi-square=49.493(cf=16), p= 0.000""

Salaried worker 32(11.9) 51(18.9) 14(5.2) 9(3.3) 3(1.2) 109(40.4)

Sdf employee 2( 0.7) 6( 2.2) 4(1.5) 3(1.1) 3(1.2) 18( 6.7)

Profession 22( 8.1) 22( 8.1) 3(1.1) 6(2.2) 2(0.7) 55(20.4)

Occupation Housewife 4( 15) 0( 0.0 0(0.0 1(0.9) 1(0.4) 6( 2.2)

Student 25( 9.3) 31(11.5) 933 4(1.5) 1(0.4) 70(25.9)

Else 4 15) 1( 0.4) 1(0.4) 5(1.9) 0(0.0) 11( 4.2)
Chi-square=47.050(cf=24), p=0.003"

High school 5( 1.9) 14( 5.2) 0(0.0) 2(0.7) 4(1.5) 25( 9.3)

Edcation College/university ~ 50(18.5) 41(15.2) 15(5.6) 17(6.3) 3(1.1) 126(46.7)

Post graduate 34(12.6) 57(21.1) 16(5.9) 9(3.3) 3(11) 119(44.1)
Chi-square=25.341(clf=8), p=0.001"

> 20,000 35(13.0) 27(10.0) 933 10(3.7) 4(1.5) 85(31.5)

20,000-30,000 25( 9.3) 23( 8.5) 10(3.7) 6(2.2) 0(0.0) 64(23.7)

A;'g?ne 30,000-40,000 16( 5.9) 22( 8.1) 6(2.2) 4L5) 2(0.7) 50(18.5)

40,000 < 13( 4.8) 40(14.8) 6(2.2) 8(3.0) 4(1.5) 71(26.3)
Chi-square=18.833(df=12), p=0.093

T p<005 7 p<0.01, 7 p<0.00L

Flrst

= Y



19(2): 265~277 (2009)

2ot ol @ WAE Berk AFTe] BA 1A 200)
£132, 3§ o4& 3271 7M B dehda, st

Table 7. Crosstabulation between general characteristics
of respondents and way of phuchasing specialty coffee

Teke-out On-premise  Totd

Femae 38(141) 97(359) 135(50.0)

Gender  Made 45(167)  90(33.3)  135(50.0)
Chi-square=0.852(df=1), p=0.356

20~29 36(13.3)  65(24.1) 101(37.4)

30~39 35(130) 62(230) 97(35.9)

Age 40~49 11( 41) 32(11.9)  43(159)

50~ 1( 04)  28(104)  29(10.7)
Chi-square=13.484(cf=4), p=0.010"

Sdaried worker  31(115)  78(28.9) 109(40.4)

Sdf employee 6( 2.2) 12( 44) 18( 6.7)

Profession 9(33)  46(17.0)  55(20.4)

Osc;on Housewife 000 6(22) & 22

Student 31(115)  39(144)  70(25.9)

Else 5019  6(22  11( 41)
Chi-square=17.734(cf=6), p=0.007"

High school 415 21(78) 25 9.3)

Edu- College/university 38(14.1)  88(326) 126(46.7)

calion  pogt graduate 41(152) 78(289) 119(44.1)
Chi-square=3.342, df=2, p=0.188

> 20,000 34(126) 51(189)  85(315)

20000~30,000  18( 6.7) 46(17.0)  64(23.7

Amnud o) 000-40000  12( 44)  38(141)  50(185)

Income
40,000< 19( 700  52(19.3)  71(26.3)

Chi-square=5.224(df=3), p=0.156

p<0.05 "~ p<001, 7 p<0.001.
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Table 8. Factor analysis on choice attributes of speciaty
coffee shop

Factor 1 Factor 2 Factor 3

0.831
0.839
0.832
0.801

Sincerity in problem solving
Immediate response to my request
Credible behavior of employee
Consistent courtesy

Expert knowledge regarding

coffee 0.716

Smiling face toward customers 0.712

Design and color of menu ligt,
logo, cup, napkin

Exterior of coffee shop
Interior of coffee shop

0.699

0.772
0.785
0.698
0.770
0.706

Interior harmonious color
Overal atmosphere
Comfortable lighting

Satisfying coupon and point using 0.745

Mobile company relevant

discount applied 0815

Relevant benefits such as movie

ticket, drink coupon 0.728

4.019
26.791
0.871

3.669
24.461
0.898

1.909
12.727
0.699

Eigen vaue
% of variance

Cronbach's apha
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Table 9. Difference of choice attributes factors according to respondents gender

Totd Femde Made t df p
Human service 3.486+0.658 3.603+0.662 3.370+0.635 -2.961 268 0.003
Physical surroundings 3.610+0.616 3.638+0.568 3.583+0.661 0.741 268 0.460
Systematic service 3.525+0.669 3.612+0.666 3.437+0.662 -2.169 268 0.031
" p<005 7 p<0.01, 7 p<0.00L

Table 10. Difference of choice attributes factors according to respondents’ age

20(n=101) 30(n=97) 405(n=43) 50'(N=29) F Sig.
Human service 3.309+0.504% 3.414+0.609% 3.718+0.700° 4.003+0.633° 11.895 0.000™"
Physical b
. 3.599+0.620% 3.653+0.540 3.686+0.561 3.4000.833* 1557 0.200
surroundings
Systemdtic service  3.933+0.598° 3.698+0.650™ 3.488+0.658™ 3.816+0.646° 3.816 0.007"
MeaxSD, = p<0.05 ~ p<00L,  p<0.001.
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Table 11. Difference of choice attributes factors according to respondents education

High school(n=25) University(n=126) Graduate school(n=119) F Sg.
Human service 3422+0.702° 3.831+0.741° 3.483+0.568" 4142 0017
Physicd surroundings 3.440£0.707 3.575+0.620 3.683+0.586 2014 0.136
Systematic service 3.667+0.707 3.447+0.728 3.577+0.585 1788 0.169
MeatSD, = p<005, ~ p<001, " p<0.00L

Table 12. Difference of choice attributes factors according to respondents annua income

Less than 20,000 20,000~30,000 30,000~ 40,0007+ More than 40,000 E Sg.
(n=85) (n=64) (n=50) (n=71)
Humen service  3.622+0.797° 3.757+0.605° 3.365+0.542° 3.241+0.615" 9.479 0.000""
Physical 3.648+0.644 3.727+0.599 3.526+0.569 3.575+0.633 1181 0.317
surroundings
Systematic 3.673+0.721° 3.700+0.597° 3.463+0.655® 3.297+0.654 5418 0.001"
service
MeatSD, ~ p<0.05, p<0.01, p<0.001
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