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Abstract

The purpose of this study was to compare the curricula majored in fashion retail related
area at 4-year colleges in Korea and the USA. Courses were divided into 15 elements
including basics, design, production, textile, marketing, industry, merchandise planning,
promotion, consumer behaviour, management, business, organization, internship and etc..

The research findings were as follows:

1. Most of ‘industry’ related majors in Korea consisted of fashion manufacture—oriented
curricula elements including design, pattern making, tailoring, draping and textile sciences.

2. Fashion Marketing major stressed on a merchandising element and a marketing one,
and the Fashion major focused on the promotion element and the merchandising element
as well. However, the retail element was less focused than other elements in the Korean
colleges.

3. Fashion Retail related majors in the USA College were likely to focus on the practical
fashion retail management elements including retail, marketing, management, business,
organization behavior and internship specialized by the major.

The different curricula between two countries were clearly existed in terms of the major
name and the construction of the course element.

The results made in the research would be applied with some modification or
adjustments in the fashion retail oriented curricula in order to produce the competitive retail
human resource in Korea.
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Apparel Apparel Fashion Retail Analysis, Visual Buyer
Production, Merchandising Fashion Retailing Merchandising |Behavior,
Fashion and Buying, | ,Fashion Retailing | ,Visual Consumer
Industry, Design and I ,Fashion Retailing Merchandising |Textiles,
Fashion Merchandising Seminar, Fashion Retailing |[Analysis, Customer
Industry Strategies, Simulation, Personal Visual Behavior

Fashion |Bynamics, Industrial Costa |Selling, Professional Merchandising

Retailing Database and Control, Selling, Retalil and Store
Management |Retail Planning, [Management, Retail Design,
for Allocating & Management, Retailing Fashion
Agribusiness, |Forecasting Problems, Textile Promotion
Managerial Specifications Buying,

Statistics |, Introduction to
Statistics Data Management Science,
Analysis Business Logistics
7% 5% 15% 5% 4%
Advanced Principles of Retailing, Visual
Merchandising Community and Merchandising
Management Governmental Relations and Store
Strategies, for Retailing, Design,
Advanced Retail |Contemporary Issues in Advanced
Business Retailing, Critical Issues in|Retalil
Planning, Retailing, Introduction to |Promotion and
Merchandise Retailing(2),Professional Visual
Management Practices in Retailing, Merchandising
Strategies, Promotional Strategies in |Strategies,
Merchandising, |Retailing, Retail Retail
Merchandising Management ,Retail Promotion (2)
Planning & Management Strategies,
Retailing Buying, Retail Strategy Analysis,
Principles of Retailing Entrepreneurship,
Fashion Retailing Field Study Tour,
Merchandising, |Retailing Information
Professional Systems, Retailing
Practices in Research,
Fashion Retailing/Fashion
Merchandising, |Merchandising Field
Retail Buying Study, Sales Strategies,
,Retail Buying Seminar in Retail
and Control, Management, Store
Retail Category |Operation, Textile for
Management Retailers, Textiles for
Retailers
15% 32% 6%
Introduction to Entrepreneurship and Retail FamilyandCons
Statistics Small Business Promotion umerBehavior,|
Management, Honors: ssues &
Retail and Consumer Trends in

Retailing Sciences ,Professional Customer

and Experience in Retailing II, Service,

Consumer Retail Market Planning and Professional

Studies Execution ,Introduction to Experience in

Retail Management Retail &
,Strategic Retail Planning, Consumer
Strategies for Growth, Sciences
Retail Operations
Management, I
3% 30% 3% 10%
Economics&Bu |Quality Analysis |Introduction to Consumer Social

Retail and |sinessStatistics|of Consumer Retailing, Retail Strategies Psychology of

Consumer |Introduction to |Goods, Retail Dress

Sciences |Apparel Buying and
Industry Merchandising

8% 8% 8% 4%
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Introduction to Advanced Buying|Entrepreneurship &  |Visual Consumer
Statistics, Basic and Sourcing, Small Business Merchandising, |Behavior,
Social Statistics, Product Management, Retail [Fashion Trend |Customer
Business Statistics: [Development : Marketing and Visual Service
Data Sources, Softliness, Management, Analysis, Training, The
Presentation & Professional Foundations of Visual Consumer in
Analysis, Data Practices in Retailing, Introduction|{Merchandising |American
Analysis, Interior Fashion to Retailing, Retail and Society,
Environment Merchandising, |Financial & Promotion, Managerial
Retailing & |Analysis, Strategic Merchandising Retail Psychology
Merchandis— |Introduction to Merchandise Control, Retail Promotion and
ing Statistical Analysis, |Planning Merchandise Consumer
Introduction to Planning, Sales Decision
Statistics, Marketing Strategies, Sales Making,
Research, Statistics Training, Small Advertising
for Behavior Business & Principles,
Sciences, Management Retail
Introduction to Entrepreneurship, Promotion
Information Analysis Store Operation,
and Design Strategic Retail
Policy, Retail Buying
9% 4% 10% 5% 4%
IntroductiontoMarket |Buying of IntroductiontoConsum [Visual Consumer
ingAnalysis Merchandise, erscienceandRetailing [Merchandising |Behavior
Introduction of IntroductiontoRetailMa| | , Customer
Fashion nagement Display Design |Relations
Merchandising, |StrategiclssuesforSale |Visual Management
Retail Issues & Trends |sandRetailing Merchandising |Professional
Management in Fashion Fashion Retailing and Store Image and
Merchandising, |Retail Management Planning Behavior,
Product Retailing Introduction to |Social
Development for |Fundamentals Advertising Psychological
Retail, Strategic Advertising & |Aspects of
Merchandise Promotion Clothing
Management
2% 9% 11% 9% 7%
Management Info *MerchandisingPl |Current Retail Visual Psychology
Retailing Systems anningandControl |Strategies _ |Merchandising |Sex & Gender
Merchan— Basic Introduction to Retail |Retail
dising & Merchandising Merchandising Promotion
Management &Management
Retail Practicum |, Il
Store Management
3% 5% 13% 5% 3%
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Principles of Macroeconomics, Contemporary|Field *Special Topics,
Principles of Microeconomics, Ethical Study, Computer
Decision Support Systems, Issues and Internship, |Simulation,Computing,Intr
Introduction to Production Corporate Internship  |oduction to
Management, Legal Environment Responsibility |in Fashion |[Micro—computing,
of Business Transactions, , Human Retailing, |Microcomputer in
Fashion Management Science |, Resources, Internship/ Consumer Sciences,
Retailing Principles of Economics(2), Leadership(2) [Career Orientation to College of

Product and Brand Management, Preparation |Agriculture, Science,

Product Management, Production Multicultural Technology and Society,
Operation Management, Organizationa Special Study for Lower
Promotion Management, Quality | Behavior, Division Students,
Control for Textile Product, Organizationa Special Study for Upper
Financial Accounting, Principles | Theory and Division Students,
of Accounting | Behavior Special Topics

17% 7% 5% 11%
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Basic Economics, Introduction |Human Careers in Independent Study,
Financial Management [to Business |Resources and |Retailing, Computing Concepts
in the Law Professional Fashion and Competencies,
Agri—-FoodSystem, Practice in Merchandising |Fashion Show
Introduction to Retailing, Small |Internship, Production, Income
Finance, Management Business Retail Tax Procedures,
Skills and Processes, Organization Externship Individual Studies G
Retailing Functional and Operation, 1-5, Retailing
Accounting1,2, Survey Personnel Internship
of Accounting Organization
Concepts, Principles and Supervision
of Financial
Accounting, Advanced
Retail Accounting,
Applied Concepts in
Teamwork
15% 2% 5% 5% 9%
Financial Management, |Business Professional Developing a Diverse
Retailing |Principles of General |Functions Development Service Workforce,
and Operations Microcomputer
Consumer |Management, Application, Directed
Studies |Foundations of Study, Special Topics
Accounting
10% 3% 3% 13%
Retail and Management (5), Business Consumer Pre—Internship |Capstone
Consumer Financial Accounting |Computing Survival : Rights
Sciences and e
Responsibilities
23% 4% 4% 4% 4%
Principles of Business Use|Human Field Calculus I,
Macroeconomics, of Resources Experience, 3Dimensional Studies,
Principles of Computers, [Management Interior Design |Algebra, College
Microeconomics, Business and |and Industrial Career, Composition
Elements of Professional |Relationship, Internship : 1,2,Creative Writing
Economics, Speaking, Personnel Retail |, Family and Life
Foundations of Business and |Organization Merchandising, |Span Development,
Management, Professional |and Supervision, |Internship : Fundamentals of
Fundamentals of Writing SmallBusinessOr |Retail Sales, Public Speaking(2),
Management, ganizationandOp |Internship Introduction to
Management, Women eration Preparation, Calculus, Introduction
in Management, Organizational Career Search |to Child Development,
Financial Accounting, Communication, |Strategies, Introduction to Media
Retailing & |Fundamentals of Small Group Field Trip, Writing, Listen &
Merchandis |Accounting | Communication |Pre-Internship, |Nonvebal
ing Strategic Communication,
Career Microcomputer
Planning, Packages,
Apparel and Microcomputer
Textile Packages Lab,
Capstone Professional
Experience Communication,
Professional
Development
,Professional Issues,
Seminar, Skills for
Academic Success,
Writing and Rhetoric
(2)
7% 3% 4% 9% 18%
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Personal Finance, Business Human Retail Interviewing:Principles
Economic Problems Writing, Relations In Management |andPractice,Computin
and Policies, Introduction |Organizations, |Internship, g,SpecialityMarkets,Co
Personnel to Business, |Leadership Field nsumerlLaw,Profession
Retall Management, Financial |Legal Strategies,*Man |Experience in |alPractices,SalesandSt
Manage— Accounting for the Background |agement and Retail rategicPartnerships
mer?t Service Industries, Business Organizational Management,
Introductory | ,Principles |Behavior Internship in
Accounting of Selling in Textile and
Agricultural Apparel,
Business Supervised
Internship
9% 7% 6% 7% 11%
Principles of Business Human Interpersonal |Technical Writing,
Economics Writing, Resource Effectiveness |Interviewing, Social
II,Principles of Training Management, Training, Retail |[Gender Roles, Social
Management, Financial |System Organization Co-op/Interns |[Minority Groups,
Accounting, Managerial|Business Leadership, hip Critical Thinking,
Retailing |Accounting, Women Industry Basic Critical Writing,
Merchan— |Minority in Leadership, Introduction Logical
dising & [Management Individual&Group Thinking
Manage-— Differences,
ment Employ
Involvement
Teams, People
Process,
Foundations
Officership
13% 5% 18% 5% 18%
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