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This study aims to determine if we can draw significant strategies for development and

improvement of hotel wedding business by analyzing the future-going and consistent wedding
& ceremony culture of superior hotels in Seoul.

Though the study, I could make conclusions as follows;

First, human service in hotel wedding services which can be roughly categorized into human
service influence on positive or negative emotion reaction of the client directly.

Second, positive or negative emotion reaction of the client for the hotel wedding service
commodity result in positive or negative influence on the client’s behavioral intention.

I hope that there will be further studies from sampling to positive study on this issue in
consideration of the conclusions and the limits of this study.

® keyword : | Wedding Service Commodity | Wedding Customer | Emotional Reaction | Behavioral
Intention |
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