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Abstract

The purpose of this study was to find the methodology of design plan that could raise the brand power by
looking around the driving force of the design innovation through the case study of Louis Vuitton which has been
evaluated to be successful in brand revolution by designer Marc Jacobs. Research methods were theoretical studies
looking for various analysis and valuations about Louis Vuitton's design innovation and analysis about articles in
International Herald Tribune and New York Times. Driving force of Louis Vuitton's design innovation could be
summarized as designer's creativity and full supports for designers, establishment of BI by strategic cooperation
between design and marketing parts, active design plans by collaboration with modern artists, existence of Logo
as a symbol of brand, business mind pursuing adventures and dreams, and directors' artistic sensitivity and supports
for culture and art.

Key words: design innovation(T/3F¢] &), Louis Vuitton(5Z0/H]E), Marc Jacobs(PEZ A9, newspaper
articles analysis(Ii- 7JAF #24)).
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Soje e w A Qe Bag 21, mue b FE AR Sgch AREN 2 2 TAke) A
Sol 445 W, 48 gt pyc) b o] 4 B4l ARAE sla) Bro Ak e ol
Hel 59 5L Angin A5 5 AN obtol B ARE WO stk
320080 = FolulEe) YR AF 307 PR Alolw e FolulE ol SH 19973
el 2 v kgl do] heknsh 3 sl 200871X19) 7141 20009 29 A4 B4 AL
o Ry WS NEA AFEIGTHIY 20 = ETE F 1597, & B F 235710] A4
200813 99 A L ofQofulo] FoluF ot F ¥ Atk FolEol v AlolF AT} o] SRk 1kt
s B 2EOS ARAAL, Qulklelz A5 AFE B P 8] B AT FAlsh Blo) Rl
&g oluy S nol=F sk @ ulFQ 7R} ZIEh HE SR8 TAE Agleln felnd
AEE AN ARES FHF A%, dUs =8 677, 4 6
o

A= 96702 F 183719 ARE FHF AU

M. 74 B & vla Alojgae = stk
o]
2) A el A4
ERR 2o folul Hisd g Zo] gl <
TE B3 vA a9 A5ES e, v,
1) AT Az 44 749 5 chywel A 37 91 Roluz sk 74
IAEAS 9% AT ARE AR AFE o wek vaeld] PE, A @i, B, Bas
Eolia) S BER S o] T ARS 42 99, vbIg A, )Y 43, sk RRed 3
sepresh v]Fol A BASE AA 100 AFOR A vel EAZE QE 71AHE shte) welz shglon,
%

FHe ANl AAAR 198000 o F  FAl9} Bl §58 R AFA 309 Ug B
sxje] Aok @ o] Bk ool FAT  UE RS AX APeon], B 2AE Fo 4
yegust okst BA B JAE AEste gl A, wekssic
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166 FolulE vl ale] PEee] B A7

7V} g Sl AL e FolulEe] t4elo]

Wl BrhEa ke deu
‘,/ld -
.

o]

Sl W—% FAME R B573 43 1 HEE tRle]y
5H HE 1271(6.5%), 284 25 777(42.1%), B 367

a}

N REERE
o= TRl Bl

6’3/\ SRS 2}

o} 714k 85 AAIE] Al A el u) (19.7%), 4% 1971(10.4%), "HAY A2F 1671(8.8%),
714k U85 i < e 719 =8 o7 e A 719 A2 1871(9.8%), 71E} 571(2.7%) 0.2 LEbytt}
S, 7t 5 @ FEEAY v U 8-S ol (E 1). 71E} 71AHE B aFoly

A AelstiA] FolulE Tl Fale dEEs & ol 99 Toll #3 Ul 5

FakaLat sl 158 A4 dA S

CE 1D 7IAe] FAME 719)E, of e A A

]"% e oj\/v\———ai o

gzl dA9 d5d F3E AT 719E, ofF Q9
23t A5 A= (prince of cool, genius, talented, intelligent, influential) tjzte]] 7} . txjolyE
- A e H ol 2udkyoung, fresh, creative, modern) Aol Hojd ATy 44
- 9413] Ud}=(hard working, incredible amount of work) i ZeA, mad)
- 7 2AI'm a New Yorker), Y 2 Z(in my own way)
E]ﬁ;]‘—ﬂ - FER 9Eek(ultra simple) . RETE
BE |- oheER 9] bRl 24E Se] s el %9 (to bring a downtown design | 8 UoEe 2Elele] sho)
12 edge to high fashion) A3
(6.5%) |- &) olo]t]o]E Hi= iE(be good at looking for a core idea) aﬂ:] sholt)ol2 B= ¥ O
= = — 1,
- YAkl Als 3t 2T AE ] F 8214 o}o]t]o](design talent, stylist's Z}; A%, ofolt]o]
eye, innovative ideas, deep-pocket French backer, handsome) At (; u}‘;’q s}o] 71me} el
AT EY 2HE t]3]9}e] 2-%(Robert Duffy, friendship) " EE R
FoulgALe} uka A o] F22Ake] SHE U 4 (partnership)
. éé 2, ¥ (young, fresh, youthful, not cynical), - ¥]¢]-(cute, girly)
22X E] k(sporty, American sportswear, active, casual) e, 954
- 9541 (dynamic, powerful, live, kicking, fearless)
- YA ] $K(luxurious, rich), - A¥ ¥ (refined, sophisticated, stylish, urban)
3% (cool, sharp, smart, chic, terrific, splendid, wonderful, beautifully) A, A
u] Z 221, A A Sk(french glamour, charm, dramatic, sexy)
R _
ée—'ji - =34 2] (inventive, innovation, creative), - Al Z-(new, novel)
Hi . 1) 2 -2(interesting, fun, exciting, intriguing, witty) 544, 7t
42710/ - 7] 2.3K(weirdly, mysterious, psychedelic)
@b = g(simple), %5 gH(modern) R gt
- o] & A Z(travel heritage), =3 (logo), =12 (monogram), -84 (utility) | - F-o|H]F HE LA A3|A
- 0] =4 (multicultural, Asian, Africa, Russian, peregrine), ™ 2=% (mixing,
seasonal oonfusion) 79152214 ] (individualistic), 2-HA}]Z(oversize), 3] tepsk tatel Gi7be) ax
I (hippie), T THEERE(NY. downtown), “diL3Ksubtle), #lojoi=
(layered), & 31('40s, 'S0s, “60s, '70s, '80s)
- £2] W l(Julie Verhoeven), 2~E| ¥ 23 2}-9-2~(Stephen Sprouse), F-&}
7] BF7A] (Murakami Takashi), ZH E € <=(Robert Wilson), & H] 7}2 el At
L %(Comme des Garcons), =2} ¥ 3 & =(Sandra Backlund), 2] 3}= X3 =
36 2~(Richard Prince), 4~¥] ¢} FZ2KSofia Coppola)
(19.7%) |- A%, 7154, 341/ (tradition, finctionality, innovative) Hole] 4z AT A
H)=4912] 3, A§v 2 (American power, vitality) sl o el e ’
- B uAL(lmnutable) AALA 2l (historic), 1 A4 21 (ingenious) o= T W ee T
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167

E DA
oAl a9 dsy FF3E A3 7195, o 8o
- WS (the sales) i
oo . :litﬂ A AF %oi/x]-;q:].
c;; - & 249 A]%H(China, Hongkong, Vietnam, India, Russia, USA) == A8 e
e rfeit) L
10.4% i (counte _ CATPLS 93 mRE] T
(104%) A 229 TAH ] 32 (legal battle, cooperation with F.B.I.) ° Al &l
} - AU i_ﬂ]i(]en;nii’?r Lopez; i_nfluenti.al, as§ertive, chi.c, glamorous) AR, S 298 oju]x)
v |- 712 PAkE, ek SLEEkE(Keith Richard, Mikhail Gorbachev; | [
er timeless, ageless) o sk g 2
e Ieless, ag ) I - ol go] AeH 7]
16 - o] o] HE(travel heritage), HHZF-ES] Y3 7} (eternal values DU 2o
- i i AL
(8.8%) | from the past), "¢ 91E(V.MD), X =13 (monogram) o B}
i . otde 944
- LV 2|9} A eH(Espace LV gallery, LV Foundation for Creation)
- AA, B2, £ (modemity, creativity, amusement)
- o, A2A, AR (art, creativity, progressive)
- 7157191, ¥, A 3] AKfamily business, roots, conductor) AzA, =HA 7dHdst
71 - AHE 293k 87] 9l (timelessness, courageous, bold)
aa L W, 9], F¢tl(dream, optimism, infinity)
281 - 538714, 71991573 (conglomerate, M&A)
©08% | SEALE A gAY, 1EE 3%, AiA 7 (luxury as meritocracy,
' high quality factory, modern management) 7RI EH
-4, 24, 21X (quality, creativity, legitimacy) CEA AzA S 2T
- o|H. F}Ale] 7 od5 2 (Yves Carcelle's management skill)
- YAl FH, oWl E(design, promotion, events)
*JE7IAL] AARE BAEte] 42 Aypeln®g s I U1
A8l ZEshA] Fokrk A SR sl o) o] At} Hare] titoly =
o] gtk ST, et Te) ol ol
1) toly BE @ ehnet st el 2ol 0e 4 glg A%
w4 23} 12710] yehd Haiely g E2eM = B2 98 3l(incredible amount of work) 1] =¥
s Aolgzel to A Hol el 3t Aol Wil e AHeAL
& Ul-&-o] Wol Uetetth Als e, AAARL, 23
k2 2l+=(talent, cult, genius, cool, influential) <] 2) AFA 2
7191 =7 vieh 4oL, ef Aol Rdsihal ot Aol 3t Hrle 17AeE AA A 5 7
= ek &S AT A FEolglon, ARME F
Dol zAel sl el S olelel  ol|Ee] A} rlAlo] = $AS 1ol
8w ol glov], BREE Ul AHe & & % 4 Aol w4 A, 2o Akl 53
ol ol ERISHATHL Lk 1 s A B8, A, SR, RaE Feg ek,
= AT, 2L AERAY & AY4 olsE Z1-2(young, fresh, younger, youthful), 7113cute, girly,
A0l Azt njzU oMo Q EFo|HA EE sweet), 223E]3k(sporty, active, casual, simple, utility),
3 B30l 2 E 99 LVMHARY] A& A 39, o152 ¢l(dynamic, powerful, live, kicking) 52| 7]¢]

24) “Review/Fashion; Galliano's Dance for Dior,” in New York Times (14 October 1998 [retrieved 1 July 2009]);
available from World Wide Web@http://www.nytimes.com/1998/10/14/style/review-fashion-galliano-s-dance-for-
dior.html
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168 FolulE TRl Hale]

T} o] AR&-E|o] nta Ao]F29] TA}<le]
AT JA= AR FHEL US5E ¢+ A
o} B3k H M]3k, Al H(luxuriant, rich, refined, sophi-
sticated), " %(cool, chic, terrific, splendid, wonderful,
beautifully), 7|21, AA]Sk(French glamour, charm,
dramatic, sexy) 5] 7|9=7} o] Yl 19] txzt
1ol gAMelsta mfjEAQl Aoz HIIE Y. 3
Z?](inventive, innovation, creative), -5-7] % -(interesting,
fun, exciting, intriguing, witty) 52| 71¥=v 19 #
ojHola AL TRl 540l FAFE Aow
Kol thealal K S(simple, modern) B} % 3}
o] & 5491 Ao g Yrehth o 8o dF(travel
heritage)®} 2 31(logo), =1 (monogram) 5 -] H]
o WEA aae P 7| EERE 55t o

b o
5 o) (e}
W B8 o83 2EHo] ARGSE % 5 A

=2

5 K

=

o] ypoll A4 etst Beizo] of
Asian, African), ®]2~%(mixing, seasonal confusion), Z|
o)) E(layered) 5-2] 719 =9} EAATI('50s, '60s, 70s,
'80s), 57 2~E}(annie hall, hippies, oversize)?} ¥
g 719 So] glof vkal tixel Grte] ans
-gate] HAlS dhal &2 HER

2 9 (exotic,

3) ¥4

A9 W82 F 367 Uehsted], Welu 94
ARl 7183 VMD S} v Aol 4] <] ofE] A~ E 9}
o] 4, Aol gk TR 59 Ul go] & o] F
ok AA R FolulEo A= 2002 ZHE o] F
215k A anks AR G2 S AFo R ud ofE
2EE 7|83 deE 22 Yasdels RSl
th 20070l = dnka AR mE7) St Aok
(Olafur Eliasson)©], 2008 3lE A o}l E A3 5HA
ol W] & AESE oEs HolFe o
A A AT,

FolHlEd AT dsrtez S Hanl(Julie
Verhoeven), Z~E| ¥ 2= 2}-9-25(Stephen Sprouse), -
2Z}7H0| T}7hAl(Murakami Takashi), 9 E 2 <=(Robert

Wilson), & U] 7F2%(Comme des Garcons), =2} H

e

ol Bk AT

BqR5T

[me

AF5(Sandra Backlund), 2]XH= Z @ 2y(Richard Prince),
Zev]o} 51EEKSofia Coppola) & tHFE Ahv]= 2
7F B tztely o] 719 eR et

o] 53] Aol tig Prtell A AF, 7154, Al
J(tradition, functionality, innovative), #]=12] &, Al
o2 (American power, vitality) 5°] A 7|J== T
3l FHs T Mg Falel| 9lof m=lQl vk
AlolF2=e] FFgFe o] A5 AAtersieh el o
Sk b= EHEE 4 ¢l (inimitable), A Q(historic),
712 A1 21 (ingenious) & 2% LER} FolH]E HAkl

galell 2ot Aol TS & 5 AT

4) 94

ol

(¢}

ok 1990t 2 20000t 9] A= vl S
59 71 Al ek go] tiikito

30
H
o
S
S
wn
rL

oF T, MEH, Q% oA} F% Fol B8 2
& @) e 1o} wol ol FolA YL, T, &

o

BNy

23 @5 Yol 5
v 1}

fru
e
AU
il

o
ol

2, o
BX
=2

m,‘l:ﬁ:

S LC IR

od ¥ o oo x@

A=) WA AE ek Y AS
o, Al FolulB& 2elglo] AR
daksl Halse] 74 2717 Sl8) A e

Asa 9o, FolMEe A4 nEE Sla)

BN

to
it

o A
o
N
o =
fetl
i
>~
>
o
ol
fd
30
rr
=,
o ot
>~
>

o

%

n

PN o
of
_O|L

ofl o}

A
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o

E

df e go o

2
Y

9‘L
£l
30
i)

5) whAY 412
sl B ZAkE 167 ek, 24
o i e, of o] AEN NS BET F,

<
g, Hatde FUAE To7 9ok ¢

"
B

25) $HA%, “Art & Fashion into Scandal-#§2} o}E2] o487} Elle Korea 2008\ 2935 No. 184, p. 178.

26) Mark Tungate, op. cit., p. 222.
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A7 A43 ]

ﬂl

MR Ve V8-S Hash B 5

of #gk Ao Ay Za=o] s FF 2}';
g 9)&, A= $Kinfluential, assertive, chic, glamorous)
o

SO Yehth AR Folu B 200010 Sk
7HA] BIE W E 913 AU 23 Z(Jennifer Lopez),
$-v} AW (Uma Thurman), #]2 HH(Gisele Bundchen)
g RAE ¢ HMUET oA 9] Fa ks

Atk E3] MTVE 2ER] AUy 2= 94 g

el BalEe) ojvlxsh A3 wA ehrh v o)

o gekort el 718 FAHAD v Aol
s A 2ozt Qg ArddelE ® op]
o A8 JEs 98 44T 5 e BFE ol
olu, o] Fart $2) HAEsh Ay W
92 HolEthnn sglon, o] Fui 4TS A
FQp,

3hA, 0|8k 312 e} (Mikhail Gorbachev), 7122
2] A= (Keith Richards) &3 #-2 gl el ths)
AlZE YolE ZY3Htimeless, ageless)o.Z H7}18}3
t}. FolH] 5L 2000t Futel] o] dAw, =7, A
4o wds 7 ]%0}04 ‘ofgolgli= HAEC]
7}2] ¢} 7
o} 2007d0llE Ao ofuf$- 7l 55]1-1
(Catherine Deneuve), B|L]Z~ 2B} oF=] o}7}A|(Andre
Agassi) F-4-, 93} 75 Ad|o} FEEKSofia Coppola)
Fq e} oﬂ@r Hj-§- <= Fv|2](Sean Connery), 7 A&

S doldl malY BEHIZIE RUg =
i) 53] nE2ufx2E o) Ay Folu]
< at= grlolt TSN A

A A28 93 gk A xﬂo]mq}g) 22
o

[T A

oft o

=3
bs)
S|

=
A

b

£EZ0] 72 YAEE 600]
Eﬂsﬂ ol Bl
SRERE

By = o> TR0
3@ N orlo mx i
)

DI

g,
r
>,
o
_V‘_I‘
T
O
o

27) Ibid., p. 155.

o8 o] 71 (travel heritage), THZH-E2]
Z|(eternal values from the past)S &-&-3+ viAY
I FH 58 BEshE e, o
HEAQ PApRE QERY F2d Fo
QEU ], Fo|uE AJE|7lo| =) e 5 &
011‘4—_

o] Bl T3lollm TP 02 FARA vl A
AR of| 23~ FoH| %5 2] 2] (Espace Louis Vuitton)

1

=

F

X

2007 etz o] dojrlEdMOCA) HA A
€, 2009 AN A FolulE Esho AT
(LV Foundation for Creation) 5 <&l th3t 2|3}
THI} 2 HSE A8t ofE wiAE o] Fag 3
&5 S s ¥ T ATk

6) 714 43

LVMH®] 73 gdetolnt g ol #3 Y &o=
18710] etk 719 AL 37 of2 w9 of 2] Q)
HR 7125 B3 FFA(art, creativity), 35 (dream),
21742 (courageous, bold, progressively) 5©] &4 7]

gE et 2, 324, 204 4988
A% 2 4 stk 59

lﬂ

].ELL ]/“/\-]

Ao ate H|=U 29 ¥
3= %] 3] AHconductor) 2 H]
, 9], -8 (dream, optimism,
=2 et 3} vl Qels]

A&E 7HA], 34 THHN e VA AE '
ATt

BRRAANE AgEste] dg FAAA A
dl, LWMH= 54431 7|9l ae &l &MY
HAE9] B3P7|9E o] FAUth o2 % 343 LVMH
A9 S AelE, Az, AEA(quality, creati-

vity, legitimacy)©] 2} 1999 ©FA] o]
E Qa8 b AR Al 7EA 73"3“]@% SEETAYS

28) “On Advertising: Luxury gets less flashy,” in International Herald Tribune (29 July 2007 [retrieved 7 July 2009]);
available from World Wide Web@http://www.nytimes.com/2007/07/29/business/worldbusiness/29iht-ad30.4.6886713.html

29) LERH Fa4): 1988 wid AFH st Qe

FolHlER] QLEWI]: ugsdE e

of 3]

Folu]5 AE7bo]E; cofaolehs Aehyl FAlE
Az A7 el wA19) S TR, o, &4 &

EA o2 AGalr] Y3l 199913 H-E uLsgob—,_ 9=
slol] gk H 219

% S ATAFE] Al =34 B AR 2EA
7} 204171 &= 27 R o8 T3 myR AREES]
oA E F24A)717] 9

= Aol Azl 6£/\}.01

3l 1983137 sl = S EYS.
SR

EJEE MEE Aoz st

T}, [retrieved 20 January 2009]); available from World Wide Web@www.louisvuitton.com
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170 ol B txiel Sale] o] Ba AP BaR sl
A ArjAZo] o} A &8 2 oF7) e 1. grtelye] Fzx4 H3ka AZH 2

SESS 9% YA (luxury as meritocracy), AJAHS] ula A o] F e YAOIUEA Hodt Ae |
Aoz}, iakslol] 93k wEA ] 34 Aakhigh quality A0 el glof Wsle] AAS Al B A

factory), 7F5 7199 725 dAIS =28 Bll=9} ARl Hatold & LS whar vk 75 Bh =
Adlsle 7 A Al(modern management) 31T}, F-o]H] ofleju] ~AE2(Amy Spindler)T= ‘v Alo]F 2=}
o[H]

T2 2005 BA 45%9] FHolES W, 7 L2 Ale2 - dleAroletal dueial, &5
[e]

ol ALARI! Ha YA E AT T JE A tdzo] gAY e 7 2E2E (Karl Ruttenstein)
UARL Z2BA, oES Al 744 847k & 28 FAAR] ofolt ol S Fhd v Tsein A

g o] F7] wjitol2ta SR, Eat, Folue) g AsE AU ek A vk Qo

& olB 7pe] B sl A W7k wekar, vk ntA Alo]F 2 FolulEdt § Ao Bl
Aol 1o FIEY #A= Atole] 4 v AlolE, viAL vho] kA AlolFAe] HARlE
2R EE Theet s A A Aol Hltta  FEEke] dEje w&E 27b tAlE skt

& 3tk 5= A3} 8Fo]=(Dr. Jekyll and Mr. Hyde)7} %

Both, Folul 5L Vb= Folu|Folheks 4

V. ol 5 t]zpel ale] 9% Aol melFolof ST W Bk Aol F

}\
[e] =
e EYER EAGE Sajlol drhPa uel
7IAHEALE B3l e vE-E EdlE YAl § Hh e} oA H AR YAl 719 ] wekde] M
219 YEEE o oA 72 Asielen, ol& e Zolu| B3} vl Ao|FA F HASS EA]0
7IAREA o] Aot A A A (1’ 21) 3 Tk o|11% AL A A 2 oAt Jo 7 M=
[7]AF -2 3 =] IEE I B B B 1= =)
I : :.I-\. .34 tho & - L | ek R . . ,
folulf BEEsH 6o e Tt A
weasz | | EREREIEY |
';-;‘l'.-. BI5 % WA E 215 2 — FEAg 3
i Tl [ - E-E | — vl i@ &
- 2 ) s N — T 1

QY 21> A A%E Fa FEE ToluE A Halel 9%,

o

30) Eric Wilson, “Optimism's the Point, Not Excess Baggage,” in New York Times (13 October 2005 [retrieved 20
April 2009]); available from World Wide Web@http://www.nytimes.com/2005/10/13/fashion/thursdaystyles/13vuitton.html

31) “Familiar, but Not: Marc Jacobs and the Borrower's Art,” in New York Times (28 May 2002 [retrieved 5 April
2009]); available from World Wide Web@http://www.nytimes.com/2002/05/28/nyregion/familiar-but-not-marc-jacobs-
and-the-borrower-s-art.html

32) Sheryl Garrett, “A|O|F2=ARE EolalH 82, HWE4 <, Elle Korea No. 183, (2008), p. 85.
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tgo] & Aol thar) &S FH 2 o9
oJA|Rt FolH]FL 715 Al BA= g wia A

F22 23T, w3 vp Aol FaE Fol
H|'5-2] 37 o]v FhAdof Al e A A1 2| o]
T7F Aol A 9] S TS ] 2 Fol Htta
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LVMHE 7} Aol g7} A
] 243 TRl JE5d
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2AL] AR F 13E Ak
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o173 o1
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ST = 5 Sl
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2,
[o
9
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o

Y

Lo
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£ (Philip Kotlen) = ‘PHAIR 9] &le] B
Ao Lo Tyl glon BAE T3 wEr)
oA g o] Alztoln] Eolelal A4, FolH|

A Hl=EA Tl
E3lo] BA olo]HE|E

33) “In Paris, Vuitton's Modernist Canvas,”

3 171

(BI: Brand Identity)E &-1L3] &} Atk &, vl= A
|5227F Folul g9 ojwx| e} o] & A A &
& 7 ofol 8 g AYHAN HrolAnt Feo]
58 e ANIRE B3 PAAL Axe
solulEel AEH S olgd vhlY U2
T3 EEA v B AAAS fAsE A
o},
ZoluEL o] B9, wa1a), PR 5
Folnu B AEH 2458 53 EYgle] due
ZRAFEON Al FolnlEe] AAE 291 "]ﬁ%ﬁr 2005

d ] A A v 2emo]Ad 2
el Hano By Rwad E
AX T AR 2B FAF T %
a8 ESH BA=Y EARE

9] &} x{ato]ohq_. _?_o]

REAERS Wi |

o, %

s
£
n
L
4
ol
o
2 ﬂh-z
mlo
o
fo
et
=
A
of,
>
St
flo
=)
56

15 3 4 A &= 61.% Alo]

& tAele
BEe] 454 tizjele] 5F

0 A8 Al sl e
23] BIE FA8t== 3t t]x}2ly} niA| g o] E3tH4]

in International Herald Tribune (10 March 1998 [retrieved 3 July 2009]);

available from World Wide Web@http://www.nytimes.com/1998/03/10/style/10iht-fash.t_3.html

34) Marc Tungate, op. cit.,, p. 156.

35) Uché Okonkwo, Luxury Fashion Branding, (New York: Palgrave Macmillan, 2007), p. 95.

36) “Louis Vuitton Celebrates 150 Years of Luxury,”

in International Herald Tribune (3 February 2004 [retrieved

26 March 2009]); available from World Wide Web@http://www.nytimes.com/2004/02/03/style/03iht-fvuit_ed3 html
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172 FolulE HAl §4le) el #ak AT AT AT
A A AL FoluEe e AiEE o]0 4. BI9] A ARA S 2o A
FE obae) A@e AT o) oIAE FAH AP0 Aulg
Al =7A Sh= e viE BAlEe] Tl 84
3. d%3tel Yeie B 9u oA /) otk 53] Ao 2t $§E A2 ofolzo
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