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Abstract

The purposes of this study were to provide information on customers for cosmetic companies to develop goods

and promotion strategy by examining facial images of university women and their recognition level about

cosmetics brand personality. The results were as follows; First, satisfaction level of university women with their

lips and eyes was very high, while

lowest in skins. Second, factors of brand personality of three kinds of

foreign cosmetics brands and three kinds of domestic brands were sincerity, beauty, renovation, reliability and

ruggedness. In beauty, reliability and ruggedness, they preferred foreign brands to domestic ones, while they
preferred domestic ones in sincerity and renovation. Third, the satisfaction level with face had a statistically

significant relationship to the importance of face and cosmetic brands, while the importance of face had to the

beauty of the brand. In the interrelationship among facial images and the factors of brand personality, they had

significant interrelationships, provided beauty and ruggedness, and reliability and ruggedness had no significant

interrelationship.

Key words: face image( ¥ ©]P]X), cosmetics(3F55), H#E 7 brand personality).
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