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ABSTRACT

In current society, products and services are positioned to match customers’ lifestyles and
emotions. One example of such can be collaboration strategies. Various types of collaboration can
be found and should be applied to academic research in terms of fashion designing as well as in
marketing. As a result, this research focuses on defining collaboration and identifying its different
forms. Case studies are provided for each form of collaboration. A set of emotional factors re-
quired for collaboration and a domestic fashion brand is selected in order to carry out analysis
and design production. As a result of this study, the following conclusions were reached. First,
collaboration can be defined as two or more companies, brands or even individuals working to-
gether for an agreed period of time by sharing core competencies and advantages in order to
pursuit profit and value creation. Second, collaboration types can be specified into two categories
which are collaboration between companies within the fashion industry and collaborations with
companies outside the fashion industry. In addition, companies may collaborate with the purpose
of enhancing value, broadening its areas of business and to execute an event. Third, according to
the case studies examined, effects of collaboration can be upgrade of brand images, variety of
promotional benefits and increase in sales. Fourth, the selections of collaboration targets were
made. MOGG and Sex&the City were chosen in order to apply collaboration strategies in line
with promoting the domestic womens’ wear market. Fifth, by considering and applying all the
findings from the research, the limited edition line was produced under the design concept of
‘Sex and the City with MOGG'.
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