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Abstract

In this study we presented the plans to activate the Internet Shopping Mall for GWmart under its present situation
recording a rapid growth in sales and recognized as a local new distribution channel since its early stage, using
the analysis that affects the purchases of consumers. On studying the reliance of a shopping mall, only the shopping
mall image and the efficiency in providing information are significant. Regarding the concentration on the shopping
site by shoppers, what becomes significant are the efficiency in providing information and the convenience in
searching for products, which is one of the important factors in increasing sales, does not affect the reliance of
a shopping mall and the concentration on the shopping site by shoppers. Therefore, this finding suggests that it
is not easy to access the internet shopping mall when consumers go shopping for certain products. Because of
this, it is necessary to change the design and structure of internet shopping mall to focus on the consumers.
Moreover, this study showed that the efficiency in providing information to customers and the image of the shopping
mall do not affect the consumers' intention to purchase, which means that shopping mall lacks in its information
service and the management of its structure. To address this, it is required to advance the User Interface and contents
of internet shopping mall.
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