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Abstract

The China's economy growth by expanded by almost 10 percent in the among ten year ago. Since the Korea
and China ware established to 1992, The China has been Korea's most important trading partner. The subject
of this study is to review export competitiveness in export entry type in the China's market of Korea company.
This article measure the effects on Korea exporter interests of Korea's trade with china.

This paper investigates the determinants of export competitiveness in export entry type in the China's market
of Korea company. A survey questionnaire was sent to 200 sample in Korea's export company go to on the China
market, and 137 usable responses were obtained. The 137 samples are analyzed with export competitiveness.

This paper has there main a parts, Multiple regression results show that the export competitiveness are positively
affected by the China Information, the China Culture Different, The CEO Mind and the China Trade System.
However, The China Market Competitiveness, The China Law. Regime and manager's information do not affect
in the export competitiveness

Key Words : China economy, Trading Partner, Export Competitiveness, China Information, CEO Mind,
China Trade System
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