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Abstract

This research which applied with Uses and Gratification Theory tried the comparative analysis between internet
purchasers and internet non-purchasers by the user's motivation, attitudes, and behavior in Mongolia, By utilizing
the two-group discriminant analysis method, which tested the hypotheses of this study. In Internet Market of
Mongolia, This research classifies all internet consumers into internet purchasers, and non-internet purchasers and
examines the differences in motivations, behaviors, and attitudes between the two groups; based on the assumption
that these two groups have different needs and expectations while using the internet. The two group discriminant
analysis was conducted to identify a lot of differences between the two groups. Research results show that important
differences are found in motivations for using the Internet, attitudes toward the Internet, amount of Internet usage,
and frequency of visiting a certain type of Web site. In the practical aspect, This result provides an understanding
of the Mongolia Internet shopping, also it could give some valuable implication for the Internet company marketers
who are trying to find out how to penetrate into Mongolia internet market.
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