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Abstract

Social surveys, using various factors influencing the e-commerce’s development of SMEs, are the means of
explaining the rapid development of e-commerce. This makes it possible to make more efficient decisions in
e-commerce. This article was written from surveys conducted in the manufacturing industry and Trade Company
at Jilin Province via e-mail, fax and analyzed data by Statistical Package for the Social Sciences (SPSS). The
result shows that in development of e-commerce, the business partners have significant impacts on the achievement
of e-business both directly and indirectly.

Second, consciousness of leaders, external support, transaction partner relationship and influence of competitors
cause a direct result on the development of e-commerce On the other hand, the innovative capacity of enterprises
and communication indirectly influence.

Based on these, it is valid for us to for us to make correct decisions for the e-commerce development of SMEs.
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1) S=FARAN S, http://www kiec.or.kr/
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3) The White House, “A Framework for Global Electronic Commerce,” 1997.7.1, p.1.

4) U.S Department of Commerce, “The Emerging Digital Economy II,” 1999.6.22.
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5) European Commission, “An Introduction to Electronic Commerce,” 1997, last updated on 2 July, 1998. http://www.ispo.cec.be/
6) http://www.ecom.or.jp/
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8) AAANLHARTAH, Az, 135
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