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The Effect of Personal Value on Drinking Motive: Focus on Undergraduate Student Drinkers
Maeng Jin Kim*

Instructor, College of Hospitality and Tourism, Sejong University

Abstract

The purpose of the present study was to examine the relationship between personal value and the motivation for drinking
of Korean undergraduate student alcohol drinkers. Data were obtained from undergraduate students experienced in alcohol
consumption in Seoul, Kyeonggi-do, and Kyeongsangnam-do. Trained researchers for this particular study conducted the
survey and data from 208 students was analyzed using the SPSS package program. In this study, two personal values were
examined: ‘internal value” and ‘external value’, and four motives for drinking alcohol were identified: social motive, coping
motive, enhancement motive, and conformity motive. The results of the present study showed that personal value had
significant effects on the motives for drinking of Korean undergraduate student alcohol drinkers: 1) The internal value was
significant on the coping motive and enhancement motive. 2) The external value was significant on the social motive. 3)
Neither value was significant on the conformity motive. Based on the findings of the present study, personal value would
be a useful variable in the field of alcoholic beverage marketing such as alcohol consumption, consumer behaviors and

segmentation of the alcoholic beverage market.
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<Table 1> Measure of value
RVS? LOV? VALS?
Terminal value Instrumental value
A comfortable life Ambitious
An exciting life Broadminded
A sense of accomplishment Capable
A world at peace Cheerful
A world of beauty Clean Sense of belonging Survivors
Equality Courageous Excitement Sustainers
Family security Forgiving Warm relationships with Buf 2111 er
Freedom Helpful others Efno lgte s
Happiness Honest Self-fulfillment A hl.l ators
Inner harmony Imaginative Being well-respected I Cnf;frs
Mature love Independent Fun & enjoyment in life Ei I iti A
National security Intellectual Security S Pie taell nsci
Pleasure Logical Self-respect IOC ¢ ydco scrous
Salvation Loving Sense of accomplishment niegrate
Self-respect Obedient
Social recognition Polite
True friendship Responsible
Wisdom Self-controlled

YRVS: Rokeach’s Value Survey (Rokeach 1973).
ILOV: List of Value (Kahle 1983).
3VALS: Value and Life Style (Mitchell 1983).
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<Table 2> Demographic characteristics of the subjects (N=208)
Category Variables Frequency % Category Variables Frequency %
Male 103 49.5 Family 105 50.5
Gender
Female 105 50.5 . Board 4 1.9
Residence
Age 20 years 208 100.0 Board oneself 52 25.0
<200 43 20.7 Dormitory 47 22.6
Monthly 200-299 41 19.7 Protestant 32 15.4
income 300-399 51 24.5 Relioi Catholic 23 11.1
igion
(W10,000) 490499 35 168 e Buddhist 35 168
>500 38 18.3 No religion 118 56.7
<Table 3> Factor analysis of value
Factor Component Factor loading Eigen value Comulative % Cronbach’s o
Self-fulfillment 765
Excitement 736
Internal value Self-respect 715 4.307 47.859 795
Sense of accomplishment .690
Fun & enjoyment in life 617
Sense of belonging .840
Warm relationships with others .738
External value Security of family and nation Ee) 1.098 60.062 .814
Being well-respected 712
<Table 4> Evaluation of value by gender
Total Man Woman i
t .
Mean+SD Mean+SD Mean+SD .
Fun & enjoyment in life 4.47+.74 4.52+.68 4.42+.79 1.023 307
Self-fulfillment 4.34+.85 4.40+.77 4.29+.93 .949 344
Sense of accomplishment 4.28+.85 4.39+.74 4.18+.94 1.764 .079
Warm relationships with others 4.25+.83 4.28+.82 4.23+.84 461 .645
Sense of belonging 4.13+.94 4.20+.93 4.06+.95 1.125 262
Excitement 4.02+.85 4.07+.77 3.97+£91 .823 412
Being well-respected 3.90+.95 3.94+.97 3.86+.92 461 .645
Security of family and nation 3.77£1.07 3.66+1.16 3.88+.97 -1.460 .146
Self-respect 3.75+.96 3.70+.96 3.81+.96 -.830 408
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<Table 5> Factor analysis of drinking motive

Factor Component Factor loading Eigen value Comulative% Cronbach’s a
While in sorrow .896
Coping When feel blue .885
motive When feel stress .862 5-158 32.240 918
While in anger .856
To liven up party .843
Social To keep company with .841
motive To make meeting more enjoyable 814 2720 49.240 876
To keep friend with others 757
To feel taste of cool and exciting .806
Enhancement To celebrate pleasures 777
motive To have vitality in life 771 2135 62.707 819
To change mood .679
In fear of left out .894
Conformity In fear of despise .846
motive To go into friend group .687 1.487 72.001 786
To have a good feeling of others .679
<Table 6> Analysis of drinking motive (N:208)
Total Man Woman 5
t :
Mean+SD MeantSD MeantSD ©
Social motive 3.76+.84 3.81+.87 3.71+.82 .884 378
Coping motive 3.33£1.25 3.19+1.30 3.47+1.19 -1.652 .100
Enhancement motive 3.25+.99 3.36+.94 3.15+1.05 1.485 139
Conformity motive 1.96+.82 1.90+.81 2.02+.82 -1.070 .286
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<Table 7> Pearson correlation between value and drinking motive

Internal value  External value

Coping motive

Social motive  Enhancement motive Conformity motive

Internal value 1

External value .600(**) 1
Copying motive .226(*%) 121
Social motive 223(*%) 254(*%)
Enhancement motive 216(*%) 152(%)
Conformity motive -.048 -.041

1

274(%) 1
.398(*) A31(%) 1
.050 .235(*%) .013 1

**Correlation is significant at the 0.01 level (2-tailed).
*Correlation is significant at the 0.05 level (2-tailed).

<Table 8> Effect of value on coping motive

Unstd. Coefficients

Std. Coefficients

Sig. VIF
B Std. Error Beta ¢ '8
(Constant) 1.506 .583 2.583 011
Internal value 473 .168 240 2.823 .005** 1.563
External value -.038 .139 -.023 =271 787 1.563

Dependent Variable: Coping Motive
R’=.052, Adjusted R*= .042, F=5.570, p= .004

**p<0.01
<Table 9> Effect of value on social motive
Unstd. Coefficients Std. Coefficients )
t Sig. VIF
B Std. Error Beta
(Constant) 2.303 .390 5.902 .000
Internal value .148 112 11 1.315 .190 1.563
External value .208 .093 .188 2.234 .027* 1.563
Dependent Variable: Social Motive
2_ 073, Adjusted R’= .063, F=8.013, p=.000
*p<0.05
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<Table 10> Effect of value on enhancement motive

Unstd. Coefficients

Std. Coefficients

Sig. VIF
B Std. Error ‘ '8
(Constant) 1.789 467 3.832 .000
Internal value .306 134 2.280 .024* 1.563
External value .046 112 416 .678 1.563

Dependent Variable: Enhancement Motive
’= .047, Adjusted R?= .038, F=5.089, p=.007

*p<0.05
<Table 11> Effect of value on conformity motive
Unstd. Coefficients Std. Coefficients .
t Sig. VIF
B Std. Error
(Constant) 2.244 391 5.739 .000
Internal value -.047 112 -422 674 1.563
External value -.020 .093 -218 .828 1.563

Dependent Variable: Conformity Motive
’=.003, Adjusted R*=- .007, F= 263, p=.769
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