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ABSTRACT

The following study from the perspective that the identity of a brand is determined by the
creative work of the designer, will review the design identity of fashion house, which have main-
tained a basic concept of couture house until recently. For this purpose, first, the concepts of
fashion house and identity could be examined, and then the design identity of both the past cou-
ture designer and the present house designer could be comparatively analyzed. This study fo-
cused on John Galliano of Dior, and was carried out under the method of document study and
case study.

Based on this, the analytic results of the design identity of fashion houses are as follows. The
design identity of fashion house, which has its origins in the past couture house, appears from
the house characteristics, design characteristics and the design image. The original design identity
of Dior House seems to be feminism and elegant extravagance, which naturally models the body
line of women into diverse lines. The new design identity of Dior House by Galliano, while re-
flecting wit and fantasy, at the same time is expressed as sexy and romantic elegance which at-
tempts to express the beauty of modern women. The pursue of chic elegance, which is the char-
acteristic of early Dior design, have changed into avant garde and unique designs with tendencies
of multi-culturalism due to the most recent house designers. Finally, Dior house design has suc-
cessfully maintained the master of handcrafted quality based on craftsmanship, the history from
the house archive, and the modern trends appropriately added by the creativity of Galliano.
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