4 £8|Z}-BAE PATE HAC sheAotet HAC YR DAL G

The Effects of Consumer-Brand Relationships on Brand Charisma and Brand Loyalty

/l ]OﬂX}EHE]'j _,]E"o‘qu—
4 4 ME e
The Fashion School, Kent State University

=] A~ A S
Hus 0 & §

Department of Clothing & Textiles, Sungshin Women’s University
Master : Jiyoon Shim

The Fashion School, Kent State University

Associate Professor : Seung-Hee Lee

4= xtp
I.A 2 V. A543t
I. o127 w7 V. A= 9 Ao
. 73 e
<Abstract>

The purpose of this study was to investigate the effects of consumer-brand relationship on brand charisma and
brand loyalty. Four hundred and ten consumers living in Seoul and its suburb participated in this study. For data
analysis, descriptive statistics, reliability, and structure equation modeling were used. The results were as follows.
First, three factors of an ‘affection’, ‘commitment’, and ‘trust’ of advertisement were produced for consumer-brand
relationship. Second, all three factors of consumer-brand relationship affected positively on brand charisma. Second,
except ‘affection’ factor, two factors affected significantly on brand loyalty. Third, brand charisma affected positively
on brand loyalty. Based on these results, this study would provide fashion marketers more efficient brand marketing
strategies.
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