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<Abstract>

The purpose of this study was to identify the impact of e-commerce system satisfaction on e
business success factors. We developed the questionnaire for measuring system satisfaction and success
factors and tested internal reliability and construct validity. Cronbach’s alphas of all system satisfaction
factors were above .79 and that of e business success factors were above .82 except partnership (.66).

In the regression models, we tried to identify all possible independent variables such as individual
factors, organizational factors, system vendor size, order items in their systems and system satisfactions.
Using Partial F-test, the regression model with system satisfaction factors, individual and organizational
factors was identified as the optimal model in explaining the dependant variable.

In the best model, system readiness and timeliness was significant determinants of e-business success
evaluation. After using 7 success evaluations factors as the dependant variables, only three models were
significant linear models, which were the models with partnership, CEO willingness to e-commerce and
e-commerce support. In those models, system readiness and timeliness showed consistent influences to

success factors.

Key Words : E-commerce, System Success, System Satisfaction.
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E?;ts'f' > 284 (21.967.61)/4/.33 = 10.75 F(4,79,.05) =2.49 712t
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