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The Effect of Trust and Distrust on the Purchase Intention at Internet Shopping Malls

Hanseo University, Department of Fashion Design

Abstract

: As a major obstacle to active online purchase at the level of consumer in China, distrust is raised in this study.

Most of previous studies showed that trust is a major variable to cause a relational unity between company and consumer,
on the other hand, this study attempts to show that according to the two dimensional point of view regarding trust each
dimension of both trust and distrust distinctly contributes to marketing achievement. Interaction, perceived popularity,
information usefulness, perceived security risk and perceived dealing risk were created as preceding variable, trust and
distrust were constituted as parameter and relation absorption and purchase intention as consequential variable. These
variables were analyzed with structural equation modeling (SEM) in LISREL 8.3 program. The results for this study are
as follows. First, relation between exchange actors in marketing is divided into two concepts of trust and distrust dif-
ferently from the previous studies. On the assumption that trust and distrust might exist simultaneously and they would
distinctly have an influence on marketing consequency such as relation absorption and repurchase intention, it is identified
that trust and distrust are a different dimension in online context. Second, the formative factor of online trust-distrust is
identified and it is shown what relationship between internet shopping mall and relation absorption and foregoing purchase
intention resulting from online trust-distrust exists. Third, it is shown that in online context the formative factor of online
trust-distrust is distinctly contributed to relation absorption and repurchase intention. It is suggested that trust needs to
be managed two-dimensionally separating from trust and distrust. Fourth, it is shown that both trust and distrust factor
in terms of relation absorption and repurchase intention of consumer in internet shopping mall are significant variables.
Trust is linked with repurchase intention through relation absorption, however, distrust is not directly linked with repur-
chase intention through relation absorption. Thus, the ripple effect of distrust appears to be much higher than that of trust.
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of gk Held ooz EFYS Awsta Ark F931
1999y 22131 AFUEAA =9 A= ARPEA A
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2 3K, o9 et 4 (2001 PR 0AM FYUS Aol
E A 7 EQoR FHESPEA E9o] wEie] Alo]E WjolA
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A% EAg A9} B4l drle] AloldXE A2 o
A9 Apo|ER BAlF A7 ou gt FeEE A7) drh
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A g el Aolgal A, B9l AFHTE vl

Lo 4 rfo

;

=5 =A3IT} Zeithaml et al.(1996y> AH|Ap7t 713} &
AE AL ZAAE Hris7] $18ted vlEsE-o) = (future

behavior intentions)®] S 2432 7Z38IA )T} Rothaermel
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. g g S E
Al F) A A3 ) zkE 3 sOLEo] A QG LB 7 Javenpaa et al.(2000)
) A B g o o .
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