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Abstract : This study investigates the effect of Alpha-numeric brand name on the product suitability, brand personality,
and attitude. To do that we have chosen the functional sportswear, knowing the fact that the Alpha-numeric brand names
are not hard to find in this industry. The changes have been made to Alpha-numeric names, such as the usage/non-usage
of number, the size of number being used, the writing method, and the different typeface to suit for the study purpose.
The results indicate that the Alpha-numeric brand names do have the effect on increasing the fitness for the product's
brand. The bigger number and the cursive script will improve the product's suitability. The customers form positive atti-
tude and favorability on the Alpha-numeric brand name compared to the regular brand name in this industry. The con-
tribution of the study is to dig out the distinction of the communicational effects on the customers when the Alpha-
numeric brand names take on the different forms. Therefore the current study enlights the practical value of Alpha-

numeric brand name as part of the branding strategy.
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SR ASL Cy Cy-3 Cy-3000 Cy-3 (elEHlohaH) Cy-lII Ev}A})  Cy-3 (F7IA)
7154
AR A G X = 0.81 0.84 0.84 0.84 0.88 0.82
SI5FAE
o, AT 2Fe] 498 SPSS 12.0 for Windows 57 Z2 i
. _ Table 5. A Hal=o] th3k Q918X Az}
e olgalel T EAH Sl ojg MR 2, 7} A
}\1;94 )“JE]E%/E‘ Qo= 4‘% /é]}\]z—;]_giou:] 7 é 7‘5“%3 vﬂ é‘;g 'E"‘so]' 3?_1 l%i] }gnggv(%)“f_zﬂ/gtga—il(%)
PTv - 16 2= o)
& A7t zpol]iA] W2 one-way ANOVA 2 t-tests A - UC]EQTI%‘T‘; zz 557 15 1
2] 3] Z=&o] ¢
A5 (=1 = AR . .
e 0] itk 89
4, A7AqL i v
954 nggoct. 88 254 1691 34.06
41. EEo| TM Aw] Ak, 90
B 7o) A4S gl HEA0E A8H 37290 AT E Aot ®
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