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Satisfaction, Customer Orientation and Business Performance of
Liner Shipping Company

Dae-Kil Song - Han-Won Shin - Young-Ro Choi

= At
I. 4% V. A5E4
o. o] &% w7 V. 28
m. A4

Key Words: Liner Shipping Company, Service Orientation, Employee Satisfaction, Customer Orientation,
Business performance

Abstract

The purpose of this study is to analyze the components and to verify the relationship
between service orientation, employee satisfaction, customer orientation and business
performance of liner shipping company. In order to achieve the purpose of this study,
literature survey related to service orientation, employee satisfaction, customer orientation and
business performance was carried out and took a empirical analysis by the use of
questionnaire method for employees in liner shipping company.

The final results and conclusions are as follows;

Service orientation of liner shipping company is a major element which has an effect on
employee satisfaction. It has also effect on employee’'s dedicational attitude to achieve
company’s goal with pride on their duty and organization. In addition to, the relationship
between service orientation, employee satisfaction, customer orientation and business
performance finally reach to valuable attitude related in customer’'s satisfaction, and then it
will read up high business performance and successful attainment.
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