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Abstract

The Effectiveness of Image and Attitude on Extension Brand

Loyalty in the Foodservice Industry

Kwon, Kum-Tack*

In the severely competitive market, brand extension strategy has become a
key strategy to the companies that are trying to expand in the new market
and to cut down the marketing cost.

In conclusion, following results are deduced.

First, hypothesis 1(H-1) refers to the relationship between image of
extension brand and attitude of extension brand, and it shows
path—coefficients value of 043, and t-value of 4.21 which supports the
hypothesis statistically.

Second, H-2 is the result of the analysis of relationship between attitude
of extension brand and loyalty of extension brand and consequently the
hypothesis is supported by the path-coefficients value of 0.29 and t-value of
3.08.

The results of this study provided very useful information for both
foodservice industry and academics. At first, in the theocratical point of
view, this study suggests a new concept the foodservice brand extension.
Consequently in marketing point of view, the results of this study
recommend several strategies of foodservice brand extension using

foodservice image, attitude and loyalty.

Key Words : Extension Brand Attitude, Extension Brand Image,
Extension Brand Loyalty
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