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RFID Technology based VIP Channel Management

Ro, Kwang Hyun™
Kim, Hyung Su**

Abstract

VIP marketing has recently become the main concern in the field of marketing, which could
increase customer loyalty and sales through providing customers in the top 20% with customized
services. In this study, some cases of RFID (Radio Frequency Identification) technology
based VIP channel management are introduced and analyzed in the technology point of view.
As a result of case studies, it has been shown what the companies may consider when applying
RFID technology in customer relationship management (CRM) and its general scenario. As
one of the AIDC(Automatic Identification and Data Capture) technologies, RFID can enable
to identify humans or objects with radio frequency and is being widely used to many industrial
areas such as logistics, delivery, inventory management, and so on. If this technology is applied
to CRM as a new channel for customer management, it will be possible to provide an individual
customer with various types of intelligent services customized to his or her spending habits.
RFID for CRM channel management is still in its early stages, but it is sure that RFID
technology will be an useful tool to manage customers including especially VIP in many
businesses and capture important information applicable to marketing campaign in the near

future.

% Key Words: Customer Relationship Management (CRM), Customer Channel Management,
Radio Frequency Identification (RFID), VIP Marketing

*  Assistant Professor, Industrial and Systems Engineering, Hansung University
** Full-time lecturer, Industrial and Systems Engineering, Hansung University
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