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AT7F FHEHALH, o]F AFE Tk Yt
Xl olu|z 7} A&l Wit ¥ 7Hevaluations) L
T (judgments)oll FaFS wRIth= o8 AF
2 =A7F AAEJAH(Bilkey and Nes 1982).
AAA] gake] dHo g Zgal= Y] o)n
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= Ao obdS AAReH(Ettenson and Klein
2005; Klein 2002; Klein, Ettenson, and Morris
1998: Shimp, Dunn, and Klein 2004).

A4 &3l tigk APATE T3 Wzl
Tt FHIEE AR iAo tig A
Mol AlFel gk Hrtle FFE HIAA
BOHAAME AlFol ek Frjolel B4
gk wXIth= Ao|tk(Ettenson and Klein 2005:
Klein 2002 Klein, Ettenson, and Morris 1998).
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HAH, AAA, ALA 7 573
F7Yel thal ZHA He
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A she Gdmv dgel
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HME
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U(Hirschman 1981), HElH oA 428
o] AAYPO R Qlete] WA SF

T FHe] ZRA AF B s dE
4 A tH(Ettenson and Klein 2005).

A7Ae Shimpet Sharma(1987)o1 <Js] o}
AY L A8z qF okl =UH AHA =}
AT
+ 7l'delth(Klein, Ettenson, and Morris
). &HAF ANEFAFg T FYFS A=
Aol s sl Hol 7iQle] dEolt

gﬁ =7t Aol el 7] wFo]

zsg E_O_

o
i
K

9] (consumer ethnocentrism) &= +

L HJ
rE

S Fuj sl Ty og HAAHE
D}J’_ *@ﬂo— 21 (belief) & Se8tth mebA
MR} AREFAFE A= AFe] ofvzt
W 7] o= =7ke] ARIZbel #Aglol
dE Aol AA Fujse] A= o=
o1 sl= A& 2]u] st Netemeyer, Durvasula,
and Lichtenstein 1991; Sharma, Shimp, and
Shin 1995: Shimp and Sharma 1987).
olel wlelf A7RA> 54 7t $AE s
A

glo
442

OF HolHtks FHA Aud ANEZFA
Folsh Apol} qie webd ANFFAFH
o) e awle] S ANHOE FUF
Folo] HThE AL Holx] YA, Aol

NS 7= 2
& A9 F Jth(HslE, AR,

Klein, Ettenson, and Morris 1998).

L AUEZAIZo] Adro] 7}8l AH|R=
FUAF vl A= AFY FHo] st
Ao IAsE o= AFY] FulE AR
HH(Netemeyer, Durvasula, and Lichtenstein
1991). ¥hH 53 =7t oigk A7HAe 1 =
7ve] AF F-ol tigk A AARle] Tl
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Jry sEe] BAA 4% VA HoE & 5 5F FUS AoR AT 2N
T

SN A Zfo] 7} Sl A =z
A SHAAA 54 =7 gk A4 g2 AF] g Frjelke] A =
o 1 =7Fe] AlFol thgh H7F B Fufjelko 2 ASE Uehsith obgd, AVHAF A
n2E FA4 JAES SR ZANS F FH7F Zrle 794 AT YEA] e
%9 ATE Klein, Ettenson 18]3 Morris o, o] /Aol FHjolro] mxE= HAZ
(1998) 9] Atolth. o] A= Al 22k AAA FFE> FHo gt Hrieke FAsA dA
T dETol oJs) AT RiIZklo] Asl = st AUS AGAANAF= 2 A3 THEttenson
detis AN T AR AFA and Klein 2005).
E R AAEHAT AFAH, AR g FelA FgE AFaXE HAMAE
9 g gt AR dE AFe 4 FAZ & AFE Folz & Atk AAF, o]
of thet H7F el 9% #AZE YERA A, AAB(2006) e AFlA = AR ol o
ko, Aol tigk AN A& AlEFl g AfAle]l W Fukde gl A4kl o
gk Fejol Tl FoA BAZE UEs & A7jAe] w2 e Agele diA &
o} o] AFolA Aol thek Al ARe A Z/d (salience) o] E2 Rdo] 435 Fa9
g Wk A7 AFY FuE AR RE 27 A JepEoh =3 AsiE, 7z
= ZoE Yepgto, d& AFe] FZ 4l o] ETH(2005) 9] AFlM = A dlidol
s Hrke A el dAlglel =A UE He F7Fe] 7190l Aol #HE ANNE
pra= 23tA1717] 918 Halske T332 (advocacy
ANl P FAH F3S vAA advertising) <& ©o|4+% 3 (issue advertising)
de A743= Kleind 14 FHEEC] = HOE 3HE WA Xoke AR U
ofgl FPE F&H AN REEAHOE YENE 12374=4
tH(Ettenson and Klein 2005; Klein 2002: ool Al A E ule} 7o) Al o g
Shimp, Dunn, and Klein 2004). «& 9, S AZHoE AR 2 AMgdTe] AAE
Klein(2002) ¢ AolME ml=ds o= EQE & of XA gt A4S AFel
A7RAlel AnElEel WA JEFS ZAFSI gk Frtlle S vAA AT el €]
=, g gk AR oE SR & Tu gFole F34 9% MAE Wrde
=)9] AFol Hla] Y AF FujE HEs} & g Qith Lol HE AFolr]E sy =
= Ak BAHA g mAE AR g A FE AFE B AN FEE o
stk 29 o] AFelME ZARNEARS] 2 FE2 7199 AFUAIA &l e v
of tigk A dE AlFol st H7t 7kl % UERsiTh
= A AT YERA gt I E &Fstal o7kl A4l dig
gk megkart JEjs ol AAES st ATe W B3 Aol & 4 dth(A
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F7h2 gelsiel ANAs AEHTL delx A
s ool 29 A gugoz 24
sl o), Au A ¥ EGEH DA A

Ao dsFas AAA S
= Zolr7] o]y A%
SHAEE MER Zﬂ AEE FHS5sH =
W, 1 FEe dEE 7S A AWAA o
£ Aesty alAsiAl frhGreenwald 1967:
Petty, Ostrom, and Brock 1981). o]&3t 34
oA o8 HHO omn|7t FetEo] AlFel T

2 wead 3 A

Jo]th(Klein 2002).

g Aoy Hrl 2 HEE A "t
(Anderson 1981). &3] Bl (attitude)= wHA
2 ARzl PEE Hoke] AfoA FQA

Hol 2 NEoEM LIRS Tl oAbaR
ol AFe dSsterl F& Addel v
A SheH(EAE 1992). 2EAT dA7kx|
AT 54 F7kel g AR 1 =7t
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4 el g,

27wt H7Ale] FLuj
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LEH AE AA e A7 e
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=
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A BE DAY GFES B &
YA 1AL e WA F Y= E

L JgYe A7l %mt PREE
Al 2R GFHe] 54 FolA s
L BE AFd BUsl denisA £ A
Fol weh A7ae GaEel thasl e
e WEITA B ARE olFold 94 Uskth

SEEREERIEEE IR 04%4 2

(Hong and Kang 2006).
78] diFe= 54 =7H: A
m 2 (e 22 AANE F AXE 223 A
39S A3}k activation) Al 7] E\j/]r‘ﬂ“o’ =i
A (priming task) = T 3AT Zetoln

< T A= AEE7F A (product
evaluation task) < T, + FY 7+
AALE dHHA KIEH 74 HYgL> A3
o 54 g FeEe

A= At
AEFH7E Aol M = AFzdel wet dE
AE T AdAel =& AF(: AFAH Y
S AF(E: )l de JRE Ay
2ol Al A A ? l%oﬂ st w543t
Ack AR Az "ol B AF Aol
zZatoly FHYelA FAA NI FFA o

2T AAWEAANAM ATl e
ol FAAe R yeisth I¥E AEA0l

e
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AFelA vehd Aot g, [yl

AFe] Agels F44 Mdo] EAsty]

A FAANAA AFel tek 7

° 2 Yehytt

3 (typicality) ol &t 54 ®Fo thak o

olgf= FHolA o)A tHReed 1988). H
T49 T Uil MY w2 FES 4

8 (prototype) o2t s=d], 933 TEHE

it rlo rlo

i} 0) ©
o°l T

fol ¥ HF WU
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oX
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o L HF b oﬂ, N R

I
|o

2 715=ck(Franks and Bransford 1971;
Oshersen and Smith 1981: Posner and Keele
1968: Rosch 1978)

A %E}(Barsalou 1983, 1985: Loken and
Ward 1987: Mervis and Rosch 1981: Nedungadi
and Hutchinson 1985: Ward and Loken 1986).
FAHOE HFPAo] =& o AHede |
F WA 7P WA 3, By w2
oA EFEM, e g5 BlaolA Q1A
A FAHY Ad4gE o AoE YERETh
Aol W FEHTE F o o
&+ A3 % (preference) 7F =74 YERSTH

AFe] Afole diAel wet AFEF
(product category)dll that thEAle] Axe 2}
ol7F Uehd & Utk AAE Aibsde] Sl
A E AARE F7H] AEFD A9l =

e



2929 AA|, ZEgAo gk H A A
) ZH|ARN Al 28 (prototype) S 2 012 5]
7F g2, olye AlEFS UE ol =
Fol AFRT AFHFol e hEAe] =t
SHAA HFPAo] =2 AFSE JdstE
ATHLI and Wyer 1994).

5 A4 a3 APACE ZAle AF
ol o, ek A Hong Kang(2006
AFollA F8Z olmA 7t ZetoluE A
Fo At AIA vebd Adbe zZetold #Y
I 54 =7kl gk Z74e] &3t
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Azl A e Ao,

23 YRR A2F AX o] 3ol HE
A4 w3} Zol

N9 BEel AASE 34 A4 Fug
& QWA DR FAE A
3 ARL7E AL S AYF) wEY S
7 Fsw Ao NS ol s SR %
2o Aol AEsE /183 DA
B FA QP BES BE

Zgoluh Akl o]FolAE WA 2/
ST ATHALLE, A4S, AN 2007).

AEL LA ok Az

|

7EA gt olol wet Hol= AEA] (country-
of-origin) & 7i'del 7]Q4el vHAIH st= AlF
ojvf el EARE A = 72N
AHRPE Q1Y Ehe AR FFES 5 24
08 ARy 9om AZZF(country-of-
manufacture) & AAZ AFE] AYito] oyt
= F7IEA AFe] AFAHCE ZHEHE AF
o] F7t2 AoAHY ItH(EH Y, 2007:
Chao 1993: Johansson, Douglas, and Nonaka
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HAME AFo tha=rao] AFel gk 4n
Zpe] Q1Ajolut Fuf oJAbAY Aol o gt
= PR bl gk AFh o] gt
(ZAE 2005: Ahmed and El-adraoui 1994:
Chao 1993, 1998: Li, Murray, and Scott 2000).
olgigt ATE Fall WAt Ao vkt
Zool whet AlFol g aHApe] wkg2 A
olatAl UEebde] BT, ol AHAE
T} ol EHffP B7ht el eAARA
NaA F4 4R BRE A B o
(A1 AE, AAL, MY 2007; Han and
Terpstra 1988: Johansson and Nabenzahl 1986).
oL R W ARz =W R v}
FHAAFN U By FoIE B
N4 £l 4D Apde ol e o
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TFAARJ] AAAAE A ¢4 A o} & WrolH (Zalg, ARE, o)t 2005),
A7 AMAE ZA de F7He AAol 8 ol me} AsfAe] JFHS APE T X
Hed, & drdAs 8-S AR o AbgE 71E dAFtelA s 54 F7Hd gk A¥
of uwet HIAWIAE thdeE Ao it A AMAE 54 g & 1 FFol W
AMAE F4e & Aol @& Jdd = < Jad =2 oz R oA 3,
- ATo® FHRshih oA, A Z 2006: HaNF, AXE, o]Ft

AAUFANA = A E(experiment materials) 2005). H AFNA L ZAbo] Foldt Ad)At
< S8 A" (APl =2 AF)Y Zpe] dio] tigk ANNS SAst] AU
Pk (Aol 2 AR T 3 A AF Frol ¥ Aoy 52 JiE AR,
of that AR7E AU, 7 AFS AT TEUGT SAA 9l ol F HE Tkl
2wl AR e} Axzs BEF7E dEQl o7 o)zt EAlste 7HE FHTLER AN
AFSE ANHAHAA S} AEw dA] = Aol g3res gRlstat itk
71) F& AT dE|A N AFL] AA A AR st A7iA A6l o] &¥ T A
b gl A o] Folxl AFLE AU gAF 5 F7tel gk A7 SA
(PR & A xz= BEYA £7) olg¥ TS EUE stk A ATl

Ao AdES B8 A9 AF A AN Sl ol8H TS AWEY &
AERE EUE THEHT ST SHEA 4 =7l gk dukd AT A FAHA,
ok TN ST ol AF AFA ZAAA, BAA FHAXMY] AN SH &%
g 228t AS T3 SHEReH, g e & 7 AAAZ, oA, AAZ 2006:
et AFhAdAte] AN SAHS Aol W Klein 2002; Ettenson and Klein 2005). Wz}
npR Ehof] o] FoiFi T}, 2 AFdAME Us 42 Ak st o

A7 AP Mg 2 SR 24 g Hete s ol&ste] dnkd AAe &
of AIgt F2 S tFe R AAEHAY F Aaom, Ak, FAA, A A SHAA ]
3447 ] Aol A FAslod, F8 F AMAE S5 S8 Ue dEe] Sk
SR SH= sk FAAY EAASA & gt #A JAFAE AT /i, "HE A
Hek 28-S AlQleh 3169 AE7t B4 o] ol o] HAELS shaoll 9ol He A
SE AT o] g, "dEL2 = ¥ FHIS IS

TokE vt o u e w32 o)§-st
3.2 SRl 243} Ack 7 Fgel hEk SHele el Folst
= AE5E UeiE 98 =138 &v~9:
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Effects of Animosity against a Product's Country-of-Origin:
An Examination of Moderating Factors

Hong, Sung-Tai*
Kang, Dong Kyoon™*
Lee, Myung Whan***

Abstract

The present study purposed to examine empirically the effects of animosity against a product’s
country of origin on product evaluation, attitude and purchase intention. For this study, we
conducted an experiment of 316 university students in the Metropolitan area.

The results of this study suggest that the negative influence of animosity against the country-
of-origin on attitude and purchase intention was higher for low-typicality products than for high-
typicality ones. This result suggests that the negative influence of animosity against a specific
country is not equal among all products from the country, but can vary among the products. For
products manufactured in a country other than the country-of-origin, the negative influence of
animosity against the country-of-origin did not decrease. This result means that, even for
multinational products, animosity against the country-of-origin can have a negative influence on the
consumers response to the products.

Based on major findings of this study, both academic and practical issues are discussed.

Suggestions for future studies are provided.

Key words: Animosity, Country-of-Origin, Country-of-Manufacture, Product Typicality, Product

Evaluation, Attitude, Purchase Intention
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I. Introduction and Hypotheses

A series of studies since the mid 1990s have
found that animosity against a specific country
has a negative influence on consumers purchase
intention or behavior for products manufactured
in the country(Ettenson and Klein 2005: Klein
2002 Klein, Ettenson, and Morris 1998: Shimp,
Dunn, and Klein 2004). An interesting finding
from researches on the effect of animosity is
that animosity against the country-of-origin
does not affect product evaluation but has a
negative influence on purchase intention for
products from the country (Ettenson and Klein
2005: Klein 2002: Klein, Ettenson, and Morris
1998). Accordingly, consumers with high
animosity against a specific country evaluate
high the quality of products manufactured in
the country, but dislike or avoid the purchase
of the products.

According to previous research on the influence
of animosity against the country-of-origin on
product evaluation and purchase intention, the
relation between animosity and product evaluation
and that between animosity and purchase
intention have been studied repeatedly with
varying the people or country under study.
Nevertheless, research on animosity is still far
less than enough(Kim, Kim, and Lee 2006).
Accordingly, in order to reconfirm the findings
of previous research, the present study formulated

hypotheses as follows.
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Hypothesis 1: Animosity against the country-
of-origin will not have an influence on the
interpretation of attribute information and quality
evaluation, but have a negative influence on

attitude and purchase intention.

Next, there has been no research on whether
the negative influence of animosity against the
country-of-origin is equal among all products
manufactured in the country or different
according to product class or product type. The
results of recent research suggest that the
negative influence of animosity against the
country-of-origin is higher on low-typicality
products than on high-typicality products(e.g.
cars from Germany, electronic products from
Japan, wine from France)(Hong and Kang
2006). Accordingly, we analyzed the influence
of animosity against the country-of-origin on
low-typicality ones and high typicality ones
among products manufactured in a specific
country. (Barsalou 1983, 1985: Franks and
Bransford 1971; Loken and Ward 1987; Mervis
and Rosch 1981: Nedungadi and Hutchinson
1985: Oshersen and Smith 1981: Posner and
Keele 1968; Rosch 1978: Rosch and Mervis
1975; Ward and Loken 1986)

Hypothesis 2: The negative influence of
animosity against the country-of-origin on
attitude and purchase intention will be higher
for low-typicality products than for high-
typicality ones.



The globalization of corporate activities has
accelerated the multinationalization of manu-
facturing bases for high international compe-
titiveness, and spread multinational products
for which the country-of-origin is different
from the country-of-manufacture. In case of
multinational products, the manufacturing country
is different from the country-of-origin, and
thus it is expected that the negative influence
of animosity against the country-of-origin is
lower for such products(Ettenson and Gaeth
1991: Klein, Ettenson, and Morris 1998: Levin
and Jasper 1996).

Hypothesis 3: In case a product is manu-
factured in a country other than the country-
of-origin, namely, in case the country-of-origin
is different from the country-of-manufacture,
the negative influence of animosity against the
country-of-origin on attitude and purchase

intention will decrease for the product.

II. Experiment Design

316 university students participated in the
experiment. In order to design the experiment,
we chose Japan against which the participants
in the experiment had animosity, and divided
the participants into a low-animosity group
and a high-animosity group by measuring their

animosity against Japan. The participants’
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mean animosity was 6.56(1:low~9:high), and
when they were grouped based on the mean
animosity level, 154 of them were classified
into the low-animosity group and 162 into the
high-animosity group. The low-animosity group’s
mean animosity level was 5.34, and the high-
animosity group's was 7.71. The mean animosity
level was significantly different between the
two groups(fs4=23.3, p <001).

The participants were provided with information
on either a digital camera (high-typicality product)
or a pair of jeans (low-typicality product)
using experiment materials. For each product,
the participants were informed that the country-
of-origin and the country-of-manufacture are
Japan (the country-of-origin is identical with
the country-of-manufacture) or the country-
of-origin is Japan but the product was actually
manufactured in Korea (the country-of-origin
is different from the country-of-manufacture).

Based on product information provided through
experiment materials, the participants replied
questions on dependent variables: interpretation
of attribute information, quality evaluation,

attitude and purchase intention.

. Results

(Table 1> shows the mean values of the
dependent variables in each experimental group.
(Table 2) presents the results of 3-way
AMX|oF M= 23 93

LX[0§F0l| [MHE HLR| HIHM

= =



ANOVA on each dependent variable using
independent variables: animosity against the
country-of-origin, product typicality, and agreement
between the country-of-origin and the country-
of-manufacture.

Based on (Table 1) and (Table 2), the
results of hypothesis testing are summarized as
follows. First, with regard to the main effect of
animosity against the country-of-origin on the
dependent variables of this study, no significant
difference was observed between the low-
animosity group and the high-animosity group
in the interpretation of attribute information
(554 vs. 555) and quality evaluation(6.36 vs.
6.23). On the contrary, the main effect of

{Table 1> Results of the study

animosity against the country-of-origin on
attitude(4.94 vs. 456: p <05) and purchase
intention(3.66 vs. 3.14: p <01) was significantly
different between the two groups. That Is,
attitude and purchase intention were higher in
the low-animosity group than in the high-
animosity group. This result supports Hypothesis 1.

With regard to attitude(p <001) and purchase
intention(p <.05), the interaction effect between
animosity against the country-of-origin and
product typicality was significant. Accordingly,
Hypothesis 2 was accepted.

Attitude toward the low-typicality product
was more favorable in the low-animosity group
(4.87) than in the high-animosity group (3.78),

(1:low~9:high)

low typicality Product

high typicality Product

Identical” Different” Identical Different

Interpretation of
Attribute Information

Low Animosity 5.52(n=40) 5.72(n=36) 5.56(n=45) 5.33(n=33)

High Animosity 5.89(n=38) 5.00(n=40) 5.65(n=36) 5.67(n=48)
Quality

Low Animosity 6.23 6.39 6.62 6.15

High Animosity 592 5.85 6.61 6.52
Attitude

Low Animosity 4.62 514 5.20 4.76

High Animosity 413 3.45 5.36 521
Purchase Intention

Low Animosity 3.30 4728 351 3.64

High Animosity 297 2.68 3.44 3.44

1) The country-of-origin is identical with the country-of-manufacture
2) The country-of-origin is different from the country-of-manufacture
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(Table 2) 3-Way ANOVA Results

D\e/zzr;ielrelt Source of Variance ?Tiirei;;f Mean Square Stjti_stic
Animosity (A) 1 0.034 0.015
Typicality (B) 1 0.024 0.010
Identical vs. Different (C) 1 3846 1.661
Interpre‘Fation of AxB 1 3035 1311
Attribute
Information AxC 1 3.404 1.470
BxC 1 1.127 0.487
AxBxC 1 8.847 3821
Error 308 2.316
Animosity (A) 1 1.144 0.557
Typicality (B) 1 11.269 5.485*
Identical vs. Different (C) 1 1.068 0.520
Quality A xB 1 7.029 3421
A xC 1 0.103 0.050
B xC 1 2.083 1.014
AxBxC 1 1.845 0.898
Error 308 2.054
Animosity (A) 1 12.017 4.642*
Typicality (B) 1 49.322 19.051%**
Identical vs. Different (C) 1 2.336 1.095
) A xB 1 38.042 14.6947%**
Attitude
A xC 1 3.998 1.544
B xC 1 0.891 0.344
AxBxC 1 10.847 4.151*
Error 308 2.589
Animosity (A) 1 23.468 7.585%**
Typicality (B) 1 3142 1.015
Identical vs. Different (C) 1 3.098 1.001
Purchase AxB 1 13.485 4.358*
Intention A xC 1 9.669 3.125
BxC 1 1.532 0.495
AxBxC 1 6.380 2.062
Error 308 3.094
#:p<05, **:p<01, ***:p< 001
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but attitude toward the high-typicality product
was more favorable in the high-animosity
group (5.27) than in the low-animosity group
(5.01). Accordingly, the negative influence of
animosity against the country-of-origin on attitude
was observed only for the low-typicality product.

Purchase intention for the high-typicality
product was 3.56 in the low-animosity group
and 3.44 in the high-animosity group. Purchase
intention for the low-typicality product was
3.76 in the low-animosity group and 2.82 in
the high-animosity group. Accordingly, the
difference between the low-animosity group
and the high-animosity group was larger for
the low-typicality product (0.94) than for the
high-typicality product (0.12).

Hypothesis 3 predicts that when a product is
actually manufactured in a country other than
the country-of-origin, the negative influence of
animosity against the country-of-origin will
decrease. However, the 2-way interaction effect
between animosity against the country-of-
origin and the agreement between the country-
of-origin and the country-of-manufacture was
not significant for either attitude or purchase
intention. Accordingly, Hypothesis 3 was rejected.

Careful attention should be paid to the 3-
way interaction effect among the independent
variables significant for attitude toward the
products(p<05). The negative influence of
animosity was higher compared to other con-
ditions when the product was not typical and

its country-of-origin was different from its

9% SHEOFIEIMY ®Mi0H M4z 20094 12

country-of-manufacture. Although the 3-way
interaction effect was not significant, the
difference in purchase intention between the
low-animosity group and the high-animosity
group was largest when the product was not
typical and its country-of-origin was different
from its country-of-manufacture,

These results suggest that in the case of
low-typicality product, the negative influence
of animosity may be higher in multinational
products for which the country-of-origin is
different from the country-of-manufacture than
in uni-national products for which the country-
of-origin is identical with the country-of-
manufacture. These results are contrary to the
prediction of Hypothesis 3.

In interpreting these results, we need to take
note of the fact that the country-of- manufacture
was assumed to be Korea in the condition that
the country-of-origin is different from the
country-of-manufacture. This can be explained
that participants with high-animosity against
Japan feel offended by the fact that a Japanese
company uses Korea as its manufacturing base

and this aggravates their animosity.

IV. Conclusion

The implications of this study in the theore-
tical and managerial aspects are as follows.

First, this study contributed to the generalization



of animosity effect by reconfirming the negative
influence of animosity against the country-
of-origin.

Second, the relation between animosity against
the country-of-origin and attitude toward pro-
ducts from the country has not been explained
in previous research. Accordingly, this study is
meaningful in that it provides empirical evidence
that animosity against the country-of-origin
has a negative influence on consumers affective
response to products from the country.

Third, the negative influence of animosity
against the country-of-origin on attitude and
purchase intention was higher for low-typicality
products than for high-typicality ones. This
result suggests that the negative influence of
animosity against a specific country is not
equal among all products from the country, but
can vary among the products.

Fourth, for products manufactured in a
country other than the country-of-origin, the
negative influence of animosity against the
country-of-origin did not decrease. This result
means that, even for multinational products,
animosity against the country-of-origin can
have a negative influence on the consumers’
response to the products.

Lastly, the results of this study emphasize
the importance of national image management,
and suggest that animosity against the country-
of-origin is an important consideration for
marketing managers promoting advance to

overseas markets.
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