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Abstract

Product Life Cycle in view of Market Risk Management

Shin, On-Myung* * Kim, Young-Ei**

The Purpose of this study is to reveal interactive relation between Product Life
Cycle and Market Risk Management. PLC analyzes consumer buying behavior, volatility
of price and sales at market place from the viewpoint of Marketing so that company
can improve management result. This study is attempt to analyze PLC from a
comprehensive and integrating angle by using MRM. In order to find out relationship
between two theories, this study is an extraction of the factors that affects the
management result commonly on PLC and MRM. Then, this study analyzes the factors
of PLC from the viewpoint of MRM. The result shows that the factors of PLC and
MRM have relation with in terms of volatility of price, trade risk and market share.

Keywords : Product Life Cycle(PLC), Market Risk Management(MRM), volatility of
price, trade risk, market share
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