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ABSTRACT :The purposes of this study were to search for the ways to activate the Gochang Blackberry Festival by examining
the visitors to the festival and utilizing the results to make efficient use of the local resources and vitalize the area. The results
indicate that the visitors were aware of Gochang blackberry's superiority to that of other regions in quality and commercial value
but lacked in the recognition of its related products, which suggests that the Gochang government should make diverse efforts to
heighten their recognition of the products. There was a great demand for improving and supplementing the local festivals ad
experience programs related to Gochang blackberry. It's thus required to reinforce new experience programs and develop various
programs by incorporating blackberry into other local resources. The study has its limitations since its subjects were restricted to
the visitors of the Gochang Blackberry Festival and it failed to investigate the preference factors of general potential tourists with
the small sample. In future study, they need to use a bigger sample of general public to generalize the research findings.
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