g =2 Journal of the Korean Society
[ =) of Clothing and Textiles
Vol. 33, No. 3 (2009) p.343~354

=
7]
i

CIE O|F PBMSE 0 OIXI

rr

(@ |
O

@

QoI o1

A%oit . Exo|

Mgel st o 55

A Study on the Factors Influencing Clothing PB(Private Brand)
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Abstract

This study examined the factors(intrinsic cues, extrinsic cues, private brands familarity, store loyalty)
influencing clothing PB preference of large-scale discount stores, and investigated the differences
according to the consumer's decision types. Questionaries were collected from 316 female customers in
front of the discount stores and the data were analyzed by SPSS 12.0 using T-test, correlation, regression
analysis and cluster analysis. The results were as follows. First of all, According to the correlation and
regression analysis, the private brand preference were influenced by store loyalty and PB familiarity.
Secondly, Differences are found according to the consumer's decision types. That is the price-conscions

consumers regard store loyalty, PB familiarity, extrinsic cues, and PB preference more importantly than the
value-conscious consumers.
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Al _# % S2(16.8%) A g 17( 5.5%) i | 20308l 49(15.8%)
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A A 7 65(21.0%) 23 10{ 3.2%) 50~1005H 3( 2.6%)
7l 21( 6.8%) Ak e 2( 0.6%) 1009+ o4 7( 23%)
<E 3> PBASES SEHSZIO| MBTA (n=310)
7 +oE 3= A% 4 N
PBAZE ’ Person Correlation k.304** 594 % 1 065 023 k

*p<.05 **p<.01
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<E 7> &HA o/AEE R 02 He
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7}2 A A =gk 146 3.00 745
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