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Abstract This study analyzed the diffusion process of digital convergence products focused
on camera phon to compare the traditional adoption-diffusion model with use-diffusion model
proposed by Shih and Venkatesh(2004). The results suggested that observability, perceived
usefulness, innovativeness, relative advantage have effects on the intention of repurchase in the
adoption—diffusion model. On the other hand, the intention of repurchase has been affected by
technological sophistication, satisfaction, innovativeness, relative advantage in the use-diffusion
model. These results imply that the traditional adoption—diffusion model could be applied to the
cases of the digital convergence products. In addition, the results also show that the
use-diffusion model is superior to the traditional model in analyzing the diffusion of digital
convergence products.
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33 ZHo == Ho A A
F&-gardel st g¢o=  Daivs

(19809)8] TAMOIA AAE AAHE 5847 <
A H AFg8o] A3} Shih and Venkatesh (2004)
o Aol A AAG BFIA, AP, AHETE
=on FAYTH AdxE {847 AHE
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AFo) MEE 7Ied dARlez EAdE A5
Arepd Atz SAFAT ATFvielEs
35 FF pooa R JteA Fow FFs
Ak o4& < 228 WMF9 274 A 7

A4S dehia ot

=

- 107 -



<E 2> A9 233 Ao g FX

HA AE TS d¥EE, $4(623%)9 H

" . Fol AHUTTIR)RYG 2T :rz—g Aoz ehyt
2 2R Ao =%
il 4 A & T} o]EE4AL) 7% SKT(1.2%), KTF(366%),
sy [NEE RS A ABAE Ao 2 LGT(12.1%)9 % oi YElY T oldg £X+
SETE A st ena e AE (S0 LA AR fAE dE BRAFD S
S ol 2~ o ].jqo:]a:]o}_/\ Alo]l dFAlo
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