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Design and Implmenetation of internet Shoppping Mall
Based on Software Implemented Context Aware
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Abstract

The core technique of ubiquitous computing is the context aware computing and the context aware
technique is more like software so the important research work is to develop the core engines first and the
adapted device for the engines. When ubiquitous computing era comes, the current existing internet
shopping mall, the form of searching the direct goods and ordering the goods by the customers evolves and
develops the form of system that recommends the goods by the search engine which combined with the
input data and technique of case based reasoning and intelligent agent that is based on the context aware
technique. In this paper, search engine which is based on the case based reasoning and intelligent agent
is designed and the prototype is implemented to be adapted to the internet fashion expert shopping mall.
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Fig. 1. Process of Data Mining
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Table 1. Advantage and Disadvantage of Data Mining
Technology
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Fig. 2. Architecture of Fashion Coordination System

2 =84 Atk HA 2ujule)Ad AlQkAl~Ele] Al
= BAAGS O @y e AN gAl@ 5 7o
TLEE A2 FUEH, A%, A, A4, A o}
oelEo] ofd] &3} 2|3t Aol mAe] TUHA HAL
HA olo|dl o] #2 Wb oz AAET AlzldlolE o] A

o Zﬂmb BAEEE 3] o 349 7R Y 9o 1
Mol 53 g3l gt pilstmAlshe A3 Aus A%
1= <1%‘ 32 ololElEo] HF FHHE BH ZeAAE
A BEEZ FYUF Aok

AR D)2

AcidolE
OLOI% &

210018
32

JCI00 B F 208

W =E 2 RN A— El
2@2C10101 8 A AD8 aw

aciotorgy
A ACIO0IY | AE=

MZ2ILI0IE,
42
HeagEAR 2noto sl

T3 3. 5 BCoIM AAE XIZSES
Fig. 3. Data Flow of Fashion Coordination
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Table 2. Package and Case Retrieval
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