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ABSTRACT

This study proposes development strategies for domestic e-commerce of
agricultural products. So far, it grows quantitatively so fast, but because of

lack of continuous management, it does not work properly.

Previous studies have some outcome for vitalization of e-commerce, but they
have limits that they neglect rapid changes of e-commerce circulation
structures and practical problems farmers go through when they sell their

products. This study deals with these problems more than previous.

The first phase of this study analyzes two cases of overseas successful and
failure e-commerce sites of agricultural products, for example, Wine.com and
Webvan.com. The second phase analyzes As-Is and distribution structure of
domestic e-commerce of agricultural products. Finally this study asserts three
strategies for domestic e-commerce of agricultural products based on Web 2.0

environment.

Key Words : case study, e-commerce, agricultural products, Web2.0

0] =E2 2007HE &
o MSdEtn XAYENZ
roMEdiEtn XAYEHS,
a2
o

S KeE R

(hl

XSOl HITAQ URE HBF 7{Q
HIALIFE, E-mail: phd516@daum.net
a|| yuseogi@snu,ac.kr

L,
E-
214, E-mail: jmoon@snu,ac.kr



134 « Food Business & IT Services 20094 X1 HM25

L A2

19999 FRFoflA =3t TeAbs SstadE,  o]f sAkE AR
SHJols 9ttt W kglEo] dEESIey 2 Qs 2006714 916271429

Ui

159191 FlolX7t AR B U SAHE AR opHel S 2
HPAS melth e 7H50) Soise aAR Qs AldAel AAA A
e uhe vlgste B of BAIZ ds] Sla A Agore

o

e =ofsf] skl ek s ™R 2007).
= sAkE AAPIAN Y] mEgt dstol vbsl sAkE AAAN AP o
5 2 FAEE 7L Qi @ ol® QlEulay whe) Srkeo] wieh
UHO“ 7k ARlshdA 2010d00hk= QIEUlesy o] WA AnjAy A
ol wek Ajels XS AolRks A 5 4 Sk E 7S] <
Li‘ oA Hire B Y M o - o 5o HEekE 4
Ao, ARl Ago] Aol wet sk - SA RS S Pt
*“4 74fﬂ17P S7tehe A= EOW Wiz A= A AR A
A7 Fa Om} ClZo] ofn] SNS 52 o838 A=
4 7} 57}0& Aths A= hhe A 2Adstel oA

2K e
off u o
2
ro
m[n ﬂ*

3 /IS HHels) S A AAANE BEE) Sl 2ot
sk Alo] Wkt 1 Bk WAE LeplagE 7
HEU2 mee apska lov], Aol

o B 5% ARe el gl sYUse] §

1o B o
g B L
' 30
T %
= U
o BN
B
(0]
o ok
r I

offt X BN o

~ i)
e
&
ol
S
D)
a1
ﬂ
=
o
1
ro

ox
ol |
H
&t
N
oY
1o
re
i
o
2 ]
>
r [F
2
2
fllo
fo
1
2]_
Kl
o 1
L

~N
o
(o]
e
of
2
o
(@)
(@)
s
Irt
(o]
e
-
fr
I
offl
2
1o
of
>
i
2
N
o>
Y
)
2
r dl
ot
rid

27
off
2
rO
el
2
P
S~
'+
2
&2
e g
4
oz
ot
=
pac
2
Eng
)
"
rir
Rl
m
(o]
2
u)
f
=)

fo 2 10 g
SL
RS
f
Ol
fr
o
rg r ]
o
pacs
o K
[
lly
o
RS
N
=]

rhz oz
z
ox
o

e HS&] AR ARPSANE] AR Wine, com'2F AafjAke] <l
‘Webvan', Z12]al i HARE AxAbA o] 3 9
BARl 4k AN RS AIsA dhh 2ol slel ik



I Aelsel 4 5 U Al £ 2 A, SOl 1»5
B AApAde) WY W SRS, 4gelHs
B AN A s olat Hlolet,

2. T BAE AAYAY 8F 2 45T
1. oUW HXpdAHe Al o

EPYl 23 Thfjollo] At 29.5% F718k] 2008
| 17,9298 7|Esklen], Addy] AJgEe] 13.7%% 19.8299] wWiES
7155 WEke] 6.6% AEERT D =9th 200999 9= OJHLM
FEO| ufEo] 19.9xY0R AREO] 11%¢] HhH  wiEEe 20 4%
3.1%2 AAES Hol 2010W =R el WaldS & oA %’—%ﬂ%‘ 710
ol i},

2001 3.3%%0)|d <lE

(B 1) RSYUHE & Hu(XZEAN : SHF)

(e - =2, %)

S 2008 20094
7S YH &Y My Agg e My Agg
AT 177.4 48 183.0 32
B 5 19.8 6.5 20.4 3.1
HHEoE 30.9 10.4 328 6.1
1 12.8 85 14.3 1.8
HolH 55 158 6.3 143
QHUATE 17.9 13.7 19.9 1.0
VEATL 37 0.4 37 -1.0
7| Et 86.8 0.2 85.6 ~1.4
A eetelaEel e wialsolS Bl 20009 2o B9 4
By o



136 « Food Business & IT Services 2009¢ X1 M2

2 wglch uhE, 2000dn) o] AgRe} SoiREe] AgkEst 24 %
Pk m&S Hola g u}@a 1. %, ZHEulart da E4o] $9% 4F

$E% AAPAR T DAk ARt Hd v gshe AEatse] Aol 7t
Stel= FolE Holal Q= Flojt wihEe] ekl T oA 2001HE
1%194 A oA 2008 479 ojAko R 500% 7Pk A do

U, AiA el e 2, 7% HH$ njokst Z2Zo|r}
SAEE 20079 720w Ffo] Lojol/erElels wE wEksl A A

ghijolo] 231770210l A AlEo] hijolo] 492700 AETAuI7E
21.4790) Sek= | uls), eetelamE Agolqo] T4
7l % Aol AAgjolo] 1528t AE(AISR W AR

sibEe 2ehe] el 121 sEeR 7.1%] =AsithGE 3),

‘211, A7 28]} 5\_&]?01]/\1 o) X} Ahe w)
A28l HlFo] ofF] G| o] ko g wbH 7%@% < %E}i % 2

olet,

%

EERECE)

Gl 2001 2002 2003 2004 2005 2006 2007 2008

st 101,357 | 307,462 | 294506 | 280273 | 284,659 | 312430 | 393058 | 493276

=488 80,341 209,622 281,052 | 371,166 531,085 625,154 | 730,555 | 1,009,291

. Aom 54,291 88,054 99,368 108,319 94,752 80,682 93,208 111,402

oE gl
EX'EEJU’( 846,300 | 877,296 | 913216| 909,294 | 1,026,997 | 1,260,605 | 1,542,048 | 1,636,492

231,505 710,052 817,596 819,993 | 1,056,216 | 1,300,393 | 1,485,456 | 1,709,747

175,879 537,404 729,934 033,803 | 1,583,101 | 2,371,658 | 2,713,990 | 2,995,591

7| Ef 1,857,394 | 3,299,986 | 3,919,145 | 4,350,257 | 6,098,785 | 7,508,673 | 8807,258 | 10,189,717

A 3,347,067 | 6,029,876 | 7,054,817 | 7,768,105 (10,675,595 13,459,595 15,765,573 | 18,145,516




3,500,000
CERE )
3,000,000
2,500,000 /
2,000,000 / -‘-%_Art%
+%.§=§_%
== Z2Hhg| O] 227
1,500,000 —TEREE U A7
( / — — T ATAEREE
—S—o M U BHME
1,000,000 /—\ / \\ =
500,000 /
N~ — s
0 : . : B : :
2001 2002 2003 2004 2005 2006 2007 2008
(O 1) 4EZY 2efelads Het Jjo
(E 3) Hx ADHTOY cHy| ASTOHHM(EN : SAH)
7 =2 20054 20064 20074 AL H|
EASI Rad i Rl 208,551.0 219,406.9 231,676.6 5.6%
AEA 434518 459174 49,7421 8.3%
H 784S 13,448.4 14,510.0 15,582.2 7.4%
+ME 1,465.0 1,525.3 1.674.3 9.8%
IEAE 28,538.4 29,882.1 32,485.6 8.7%
AlE | 20.835% 20.928% 21.470% 0.54%p
(H 4) ™A AO|HAZE i cfd] AZTIHH(ER  SAH)
T B 20054 2006 20074 20074
AO|HATE & e 10,676 13,460 15,766 17.1%
AEA 816 938 1,124 19.8%
AR Y HBANE 531 625 731 16.9%
SeME 285 312 393 25.8%
T4H| 7.641% 6.966% 7.127% 0.16%p




138 « Food Business & IT Services 20094 X1 HM25
2.2, QIS 2HE HZLA ZHO| CHHSE

Ft o] Wk tigutE & eeRINYES] el & T
sh=lar gk, outE QIE| Ul s (www, emartmall, com), £E[HEEC] Fe
S (www. lotte.com), &2 SIEUlagE(www, homeplus, co.kr), EHvt
E QI E(www lottemart,com) 0| @3ZeRel wiats 7|Hko s grodul
& AElA T 2ERelo] whet sb7] FE TR At ) vl A R AR AR E
< Azkgoln, ol exeRel I YN HgEES 53| AR HoflA 7
gk AAES 7HaL Sl

28l FEAAIL; exElel FEAAEY] Al Al s AdskEaL it

1 O

[e)
9 e Algrt 51 AokEEsolvARE, 2007.12,17).
Ay AREEE olysh digealel, xekel aEEe] oAl oA L
Zupllo R FREAY 720 aAIES FAI5t A AT} o ol

o Qsto] whfshs WAloR BOIAAS TS she 5 Aokd] ¢l )=

o g HE WRAYE B sk 5 A, 5E Suel i
= 3)

A7 19959 th7]9e FA02 PCEAIIAIL] QY Muag 4]
Aros AwmEglom 1996\ dlolFe] qlEula, 2ol EYl wEke] &
Aul] BAsL ¥ T QlEylo] ANIISe|A] Sk HAl A Zts1)
AERSERALE  olof] 'igkRo] MRS Bt sAETE SAIA7]AAL
1999910] oI ik AAg7le] SEE Sigt Tk §3hes

o weojolo] FolE GwEly] 98 sl Ewolr]
21, & ek, HAIER(2007) AFEo| ofshH 20064 H=H o
9,162714:0] sdQl FHloIAEe] =] 29 Folth o] ToM sUd &
lo]A= eEo| ofst o] Ao] 36%, HEANTH 11%, AALH
21%, AHA| A2y 32%=, 45 713l ok Adto] 68%= ZFA|3UH,



- 139

Hi
=
o
i)
re
)
A
0
N
o
Nz
2
2
il

ShAlet aF#lel S7te] ulsl 20067H & 9,1627440) 7k FAel 57}
shglont AAplel Aol g 7let Loselo] e bt o 9l
29 kel Sb WS AL gom gl el i
Hlal ollol A HAgt kel $ % 9 Alo] AR olRoixx k)
uiolela gekEu, o]e] AL I8 AAH 2 Ae) xAle}t 24} 2
ol ok A9 WoLe 913 thzwe] Alke RSk AR, 2007).

B WA 5 A, C20Re) e A Wl
2 gl SHolt Gull, E4H Al o=/ AFHE
L ASE 4 2e 4 ook SRNaTE, 2O 5 Rat 2
A9 Fgle] A Aoksks A9uTt Lol §F WES gl Yushs
797} o] 5le] A YHe
g Aol sh oz
2 Zlo] alubzlolch, gk, oIt AR, AxHe
o £HE S shte] £BE BuARA SEUE] e sk ool (17
AT AL At AR AR A9eh A AR -
“HBEalR olol ol ol AL SIS

£

A

ko
>
N
2
-0

gt rLIo 2 xe

ol 7] et
o epolubs Bhelsh

KEUC| A feang
BAREA
::» Barety 2848 HELHE AR}
BYTB
fBHG C 201

(38 2) s sME HXEAY RESTE

Off

olgfet FLxBoA thokel Hrze AR E AdYslal = wddelAl A
Alo] AsEo] AAIA welel wizid A, iﬁtl oA Y E(WOM:
Word of Mouth)?] 2] 52 aHAA AgapAlz QA= Q) vl choksh



140 « Food Business & IT Services 2009¢ X1 HM25

o)A Aprle] Aol BiEaLl Q7] wiell AddePt SRokal 7 &
A a2lEe] el whee] et Aol S8t =BV} il O‘L}
ﬁ7“01 T e AdEieks Walol 2elelefshA HA x| 2a)
SES A FEsto] Alate] HIETJEL
g

wob HEAY ole 9 s

E3H,
271 %F

3. a1 A A+t
3.1. MZ At : wine.com
31,1, AFHAN

Wine,com<> W= ZAg|izujol MIghA|AsE FHoR she 22101 €14
g slafolet, =Rl W FFHAIS|(VINEXPO)oA 3% Vinexpo/IWSR
AR ALA(2010)0f W 2w GRS AE oflul AulEw] Q1) AlA A
vl 20064 29930127k SR E(h)E 3072 Yol EshH, 2006\ 2011
W Afo]o] @Rl A7l 6,2% Ad7dato] 299445271 SEejE o] Jdk Zlog )
Faplrt, wlake 2011y 2797 EDE (), = 37913HTHES 4H|3F AoR
AISRL, 2010W/2011E 704 AlA] 2t Let @9l Anj=om ARl Zle
= ol 20109 A7 AAl Zo) eRlaH]= IR 2006
27114 SIETE(h)E aHElFoH M3 2H7E Solgo] 29 AHl=el o
glofo]] ofo] 39]& ekt Zlow ofsiar Qlet, o wl AlAl 2ho] RIA
oAl el il wls AR 2 AR Il eekEA] Sstal i)

Wine,com2 o]2i3t JAIS 23lsl7] 98] nl= A #|9L 7hloz ) wu
7Fobd, 78 5 7IRte R gt 2w AAE A =l 1 Ad; A
ol eRlvhig2 7HAAl 2 4= Qlgler hHARl A=A efeluhfAlaglo] ¢l
= F 22l 2=l Amazon, com¥}t SFEUAE We 4= QISITh

Q1o AHAHES wiYokse] W 54 7HAAL Qlrt wiZoll Wine.com
= 2Rl miyols2 QIR WTHRE A=}t ARUES Aleste] =l sl
Sh= @RR19] 7RIS dAlEo] AR FolUrMes AH|2EkRlal, vl=e] A|19]

:::‘



U sUQl HMAAAY wHE - 141

=pQl efQl
+FEE ol 2 55 9kl Uk

Wine, comelli= 22lQ1& o-§sto] RRIREE AMAPF a1, Au|odA FM
sto] ofefRl eRRlE Hluhe 4 QlwE Sk ARIEYRE ZRAAL Qi
comScore Media Metrix®] W= Wine . coma AlAoA 71 w-e AlgE0]
HIESE 9Fo] Ato]ER UERYTE W3F Internet Retailer Magazine(2007)9]
= Wine,com> 20064 MiER 3@ 1< 2210l Rl AolER 1915
ARl 9low| Food and drug +ofollAl= 13915 ARx[stelon, A 2t
¢l AAVIA ARR|E Foll A 199915 A5

Wine, com=> 20058 2@l HAASAN Ale]EQ]D Amazon, com} IEUHA
S Welom Toysrus.com, Babiesrus.com, Office Depot, Target 59 =
(o]

Hx] @40l ohd Amazon.com:> HEEZ Wine.com©.2 Edj#S ds}

lo
il
o)
4
e
N
N
1o
1o
[
1o
o
o
i

2
£
-
L
e
u
4
fu

3.1.2. ZET

Wine.com=> eVineyard= AJZ}5}9om 2001 wine.com®] EH|QIO=
HHEIE, Wine, com<> ZF F0fth =570l el -8 Riqf W 2AHo] HebA
T A=A S S gl Aol 2Rjbete], & welE dhidE
Sopalon, dAeror ARl Rl el A= 4 A =AUk 1A
2 AAAES] AJS S ¢ %lon, 2005¢ Amazon.comi}e] wEL]
= WEoma 2ol eRRlvhfjol A &gt 9% Hek 4= A =Sl
Wine,com> YAle|ES] EfjrS AAto = FARh) T1e|ar ufd g
Eojmle v s T ARl Alerh E3F Wine comS Aol ALgAbzA}
= &oto] AMAREY] 8 AR Telpitt

Ql

> O
o
o lo

i
o
e

313 2YSH ¥ I

4P(Product, Price, Place, Promotion) doA A E™H  Product =4
oA ZHAH, A 8w SOo8 ookl AsRe] S uheal ERh



142 « Food Business & IT Services 2009¢ X1 HM25

ofel wal ofjel ME whL|, Bk A IS MBI 4 A S
ARG ARl G AE AANE i

Price Zol 4 vleha 3 WA ket 714 gaolet, ejele] S4o]
8ol 719l S MBI 25 AR el ol glons
el Sl el o] Shele it AR Skl gt
o AniEe eofshs AngSolt Aol e AES Pueks AUE
TS| AR TR ARKTAP AR OIS A, A WAz
ulele A AES eogahal qleh, 3k W ekl ek AR o e o)
o Pujshs F97 gonE w2 FHEE koly] 93 vpdelx FAL A}
gt

Place S04 A2 $5E 7HIORA 7128 Wil JBe Mgt
ROl PARS Woleh oA A wiEshe, WE g Aige P
HEIT AEgoIt ofIEGOR TUsHs AuES Slo) GRAete] Afe

ol

‘:I:l.l__
ek AR Bol W2 g AIAE Algehal uiEEA AL A e,
st o] A AR o] e Sl o] ke A

Promotion -;%01]*1‘* Amazon,com¥}2] TEUAS E3l0] wine.com=>

a217] Y8l "ottt ®3F Amazon. com O 2HE HiE EjHE AHLuro

B vk Be AMSASENE Winecom A3 4 Qs 78S Al
G 2B (Tester) 5] A7FS HRHOR st nlapEe] okl o WS

waichy Aulol/)] S-S BASH: $HE AU WAL oleh, Lela ofele
ah ol Puleh A Th oRLE e BBl e ok Helshe] AES
sk AmlAelA| 1 etelnt vt BRe] SRIYRE oiUS Fatel Al

Fomu g lsah sl 9 9ol WS egelE dk okl

=92 Discovery Tour, Grand Tour, Build Your Cellar®] A £52] ZH
& gofeta qlom ARsle] 21 Falel uig 2ue] ekl Huel Wi

AFsHe Aulzolt, o2 Fato] L 1z1~% 2ol Al 5 *J



2 Wi i ivery - Great as Gifts — Microsoft Internet Explorer =154
UG BEE Y & \(A) EJ(T) E2EH) | &=
= O = . oz
Q5 © [ E o) Lrmwo @[ L - - S g B |comelcr__Th> @us- [==
Z24D) [ @] ipi//vwrw, wine com/wineclubs/ EI>EE
% wine.comr 1 sign up for savings | your account | your address list | tracle your order | customer care
‘ wine shop | gift center | gift baskets | wine clubs | business gift services | wine basics | community

| Frterkeymerd sHIP T0 [WY =] wryomina 0 itsms in your cart | checkout
monthly tasting
adventure

choose your wine club
Dissverviany Why our wine clubs are unique

Grand Tour
euild vour cellar Tasted by an internal panel of wine experts & enthusiasts. Many wineries
e NS practice sustainable, organic or biodynamic farming

Wines are from real working wineries- well knawn, boutiqus & family
operate aren't like other retailer wine clubs that use virtual wineries
or close outs that you'll never find again

=

Wines represent the region fram where they came and the grape varietal
characteristics. We wan't send a Pinot Mair that tastes like Syrah

Discovery Tour » Build your Cellar »

$19.99 per month $39.99 per month $69.99 per month

2 bottlss per shipment 2 bottlss per shipment 2 bottles per shipment

A great introductary club 4 first class ticket to expand | | A fantastic club for wine

that explores a new wine Your palate and experience enthusiasts who only want

region each month. You'll the world's best wine ultra-premium, age worthy

taste well known and Up & regions. Receive premium wines. A great way to build

coming wines, all at a good wines fram well established your cellar, sample what we

value! More details wineries knawn for their send and stack up on your
quality. More details favarites! More details

Chaose colar: Choose color: Chaose color:

[Wii-ed Red and it =] [iiv=d Aed and nt= =] [Rede ont =]

Choose duration Choose duration: Chaose duration

[Gnong- 76 66 mo +ezh =] [Enaoms- 33066 mo s =] [Engoma- 466 68 mo + e=n =]

come ustomartestimonals | sbaucus | it cemficates | business o | SEO Suagestion bax
v | shioping policies | afliscs program | terms of service | fsbs | sisamap |

(a2 3) Wine.com?| 201=2

ANk 02 Wine, com> WA HAIZE BRE 4019] RAQl H=A] fs
& ThHalal, AARE 9 EjE(Web Traffic) £4 9 A= 5—*1‘% 55}
cht A NS Skl ERE ARl A=A e
2 2R JFeof B8kl Amazon, comd} -2 7t %ﬂ"{ ixl"\c}ﬂaﬂ*}
o|E} TtEUAS o] 2l fRlgfjof] Qlof HH QL 1
Al = A

3.2. AlMALY| : webvan.com

3.2.1 AtHATN

Webvan 19964 Fo]A HU A7l Lejels o] g3k= 1Mof|A| A7E
AR & T ot 7Pl 2F wiiEel] ke VI AL 4= }ild

A dlo



144 « Food Business & IT Services 2009¢ X1 HM25

5ot el SUsigieh lEuUl o] &9 199949 7|88 exeigle] 4o
Ul Ako] ZRAAL Qld whah i) o we), 27]]l AlRar uiEA
Bl e SR ARNE ARG vlsr A9 2670 Aol = AlEE A
Holl =t WSS AR Y 7] AlSsH] i el = ARlaE Al
alglon, AlSo] uullola Akxslr] 8] & 4 Haw, §57 248
=il o R g ks glo] AN 53], Aelll, kol ¥FEo]
=2 A FHEe AA o2 o= gle loR ool

3.2.2. ZEH
267149] ZFEAIE(DC: Distribution Center)ollA 1%.2] “J4|(economies
of scale)& B/g57] flsf A HAISE At
— 19999¥ 7Y Bechtel Groupy} Aok : u] Helo] DCS AMS Bxs 7
& A

— 18709) SubAS Sla) 9008 Tl FA)

(B 5) M8X #Hopliat Webvan?| H|1
T+ =2 S fmotsl 222l (webvan)
FE2/HSHIE FE1 S0l HE0] EHe e gis
TANYEEF Ofo|"o] M|t US Mt els
S 12014 27000{H 900H
TofEel =20 YA =H He|
Mo Mg Mg ™Mz 9-11 24H

18749 Fruupls A8kl 9 9000wt o] mlgs AElEkRle
2000 dL71A] o ERIEE, AZEAL AlofEol Aas 2ulellgelRial, ERE 2001
del 77He] AlElE A Algo|qlct. WEBVANS z4Igh ARle] a1z m A}
I WIEske For—packing®ll dieh W8 A3t &7

i
ﬂ
2
o



U sUQ FAAARY wEEY - 145

3.23. 385d # A

i

WEBVANS Alg3% LgubAe 2ei0lom= tixfld Z2 oiskal 2445 =2t
A AR B AHIAE 5T & WEBVANYERS] 724 UAISICH
% 71w Il ARA BAE vl AT AlEstal wesih Zlo]
24 Ygolgl & 4= QAL ITv)se] ¥wdow  EDI(Electronic Data
Interchange)& =4 sto] 7|97k AdlolelE A7 weked 4= lqdch =,
e SAYEoR A SARPE AR A/ Alske AEAE ATl
T, EEAL A4 5 ARl Hast 4 ARE FeAAE Sl A=
AojE Axlem vito] HpE A olgste] A o] &
& o]folA e}, o] WAow Fofl HY Sl SuAet wE ARE 2 ¢ 2l
H]

[e)
CR= Aol leh el olugh bl JlEEuto Rl ebgsl

0

o

. (e}
Mk
A, ARloll AT Aol QT 267) Xle] BRAIES shby A
FHOR APHA AWHLES Hololok Pudl, LT IS BF AHES FA
o s Higel gMe] 2 eAS Qolch Rk A BR AEE 295
AEoiAE 5 ARle] feld

W {57 i whgol] eazelRlike] Aot e
S W = Qlodoh Eek s 20008 FAAA] Homegrocer, com-
$12¢ef =5t ANE A= 2001 29 Dallas A1592 #Hafjstar, 2= 3f 4¥
Sacramento, Atlanta A2 Hash7|ol] o|=23Hch 12]ar 2001 7 TRAk
HoE AAsol ol=3lal A= Ak det,

4, FAAY] WA AY AL

t

oY

41, sttE TREAY 2=t E

ron

rx

o1

i
1o

71 srke AR i Akl A AN sake AR RN A
Ak 1 oikes Al vt ok
EARE AAREAR sk kel Bk $51(2004, HGWh oAM= 7IE F
Abs AR w2009 9] Beleis 24k AR /e
et EAR O = Qe Hol(16.7%), FAEEst 3 2AF42H16.7%),



146 « Food Business & IT Services 20094 X1 M25

N

ARSE el §5(14.3%), BMESK10.3%), JHel wsal8](6.7%), e
AR AxEe] dof Zoz Hulslal Quf Edl PR lecsalmoEaizol
ZAJO A AR FEARES W ZAASE 2H(16%), A)EIZE 9 TH
un](14%), &5 ozl AoN(14%), AHHS} AEQIHRZE(12%), HHI} S
ulu](12%), oiFEA Alsge] dok8%), HI=3SE v)E(8%), iR Kot
WA 6B o BAROR B ol

(# 6) 7IZ A7F0M HAIE sMSHRYAHA ZHH

22Xy e ST
AO|EQIE 3 SHO[H| 7.8% 14%
=FeIZe o 16.7% 14%
EHES 015 10.3% 8%
SEHZS ¥ ZHFAS 16.7% 16%
dEs MR0lE B 14.3% 12%
HE3 us 0| 6.7% 12%
JHQIEE 2ot 3 #iXle T 5% 6%
2 AlA”IS] Hot 6.7% 8%
7| et 14.8% 10%

o3t HAREARMAIA P gk 71| Ak TiEE B2Be} B2CE s}
A oku mmor BAFRo g e¢iolo] AXAANE 43t glo] A
= wARE Az aetshA] ek gHAE QIS flolA AAE ol &
A-EE Als] sfdEolof & ARRFEYHol= SHYLe of2Rt A LollA=
AR RIS delshal e 4R wUYEY AdeARY GHP“

FFATV, S 59 2 mEAAE & o 99 wAIREe] ARV 4
5o Hagwxido] ofde 7F Qe @38]d, veeo] agEo] Aeidn
2004 B2C xRS deAeR @

shaL, djsiEe] Algjmdlo
e 7 ofsiSHL Web2.0 7|ule] BHe 1=

u
2
o
1
o O

Y

-{o

Bl

H%
ol
<

¢

Jlm

|
o] Sleirde 223l A4k
Hi HEO] r5ah AH|ARe] tufafEl o] WSkE whebis Web2,04] B2y A

o] Th% FRTS L & ek,

ON
e



2 SYUQ MR wMH - 147

T ARATERA AIBHL Gl SAHERAAN ] BAEE vt Lot
ol 41010 BAE A ofsfslaL olel Rz wlEUs WAl Apsle] Lalshs

Zo] SdFacle] Har ek Web2.0 Ale] debxl vj=ys $Hgo A=
7 Aol AAE LR wikE ARV EARTRE the SHelA Al
R = o B R e e B ) e B = ] L )

sfelags e 9 Aujaleo] AT Web2.0 Ao sfeichele HES|o]
AN AR A3 A —;L%’éHOk o ZAES ool 2ol Aeskrt
GED.

(# 7) Web 2.0 8Z0M2 sit=E HXHY EXHE
A NEgS

- NAHOR SME HH(NE D2 NELY
THHEE e ~ Mol o1 oy

— 220l omajel He 0|

— 2AE R AAH 0j9t7)
Web2.0 BUE — AbjTtol B!, HEO| TR, HALA BHO| Ny £X

- YMAEE (S BE

— ZjehE BoC 2olot A
z2 JtAlAe - SR 4EF ZHHA 2E

— MAMXE B2B MH|A O]7HE

AR, 7} A2ehd saoR EAske AN Qs wAske BAHolt
A, WA 2 SUEA A W AR sk gl eANE A4
o Aol 4E elAlet BEA o] Web2,0 Aeje] Ll Hee 5
S glck, AR, Y] ARE R L A Aol A
S Bk SAREBIC P2 A3 glo] B2B Agdel 44 A 5
clapio] HEstet,

43. THEEE s 2O S

eefelyt ostelel S EAlo
2 ghishs oo

ro
o s
=
i)
Q
o
N
e
rlo
1
o
oY,
il
i
off
:?_1—:
‘1 i
HL
o
K 1o
so I
rlr
ro



148 « Food Business & IT Services 2009¢ X1 M25

o5 M| L7 Tl o] 1A ek FH(Word of Mouth)™]
Aoja QP YABkT At ojul, lelo] FHwsky gl wzgRe)
WOMAES] B34 el/h viea] dashel gelele Bt ik ) A F
Ao ek A= BolE 4 Gl WAAAFAR, AioldRAAN Fo| @
A zizke] Mme] AxEloR Felw Qi of oAl Foh AFE ©ast 9

Web2,0 Al o4 gl A2 glohi AEsie 712 4o
ohdl TR WALOR AFE AlUA

o
0
)
e
e
x
z
[>
@)
3
®
5
ol

Web2.0 7|2 A8sto] Jrol skt oS mndd 4= Qlth
At A ojpko s G ARlO] AR AnrEo] EalA| Hofsial 4
= o] - 3T
R = =

>
>
)
(e
ol
ok
£
(0]
)
ok
S~
>
2
o
—

4.5 Web2.0Al HELA ZHo| Hxj

AT AAPEAR ] jISI7E AARReA AntR Ve AR (Forward) B
Aot AR A S ) wjzy A wmdlofluk FEE|o] QISI), o]i= 4]
A= o] thako 2ut Q1A= Webl,0 Althe] ulAlE RS HlojuA] &

woln, A AETe] AA|, F48(T-Commerce) A,



ol

2 SYUQ MR wMHY - 149

GPS ¥ wH}elo] g8 (M—Commerce) 5 H]Z=UA HEO] hgfo] 1g{x|ojof
giet,
z|tLo] EQE (twitter.com)tt Ho] AR (facebook, com)1} e LAY EY A
AHIZ(SNS) Daolli Hojz|5zo] AxPIA A1 o7 o= Xskstal
%Fﬂﬁh;}‘ AR AXEARNES A ERIEL #Ho| A8 Fof aLAmke] 1A
A0 s olFWaL Sty &R0l 2ERi7H, S|
o], EHH, Ho| Ak 5 ohlRh P AuPEES o8]l MHE AjH|A
of o]=7|71A] QIEYl H|Z=U 28] Zlotof| Fgol= HAMIAH AlAglo] 51w
“goll Als-Elojok gt

(@)}
o
18°)
)
>|
_>4,
0r
N
o
z
|_o
Okl
=10
&
0
][
>rU
i[i
X
ne

LR A =Z7/7th|
BUAB 2| e ame
A
B MK} C Hei3s
LA C (BE/2Z0H3)
(A% 4) Web2,0 7|gh 2t £FZ9| ¥F, 1 2|7 YEO 37, SUEAZ



150 « Food Business & IT Services 20094 X1 M25

S Gy

UIf Aol Hidt de ARE FHERET DB AA F=ekal olFt Hs
AEE A sdRle] &9 e AFES 2BEol Open APT WA 2R AlE
sto] sike Ao Ak RS AE 4 qlot

ERE, dlolH AAIN, 52718 FRl=, 7 5 AUl F3to] AR 54
s7ef AdRrel diR B E5& obd wdle] 4jsial dHd 5 =
WOM | AlLEE Aled &= Qlrh o2k WOM #e] AMulies ofd Al
of Wl Aol ¥Adol A=Al euyl EQIAE wetsiA|l Ho el uAIY
o] 7Fsalxlel, &S oI5 Bl o4 WOMe| 2k B2 WOMe| 1
Al Gl LolrE AR B AH|Ae] SAlE dod o= Qlnt

{API(Application Programming Interface) 7i3b>

AP olalEsizio] AAle] ARES The RIAoIEolA Tk 4 QlEs A
Ao AEARE SN Q18 Aledhs AdsF: OpenAPIY dloH o] X|w=
OpenAPIAH sigAO|ES] 54 7|55 the ARIEZL o] &gt SlojA Alx
He Ao Bk GalAE APIE ©]838to] AR 4= ks o= 7HURIE
glojAoltt, 53], it o]8o] 7lsdtes 37HeE 2 OpenAPIefal ghc,

AdEoI stolg, A7 & PRAY AlO|ERE 94 AREAR,
IR g R Sof thel] APIE AlRete] HidlEo] ARale] argimofA
Fotel AuiAadt = Qlwm AR 4= Qlok o]ggh, API AR flsfiAl=
A 71 JoE ol 7 71 AlsTkseh Al HelE sk 7F 7]

o]
T AR L AP Al 4=l




- 151

N

o
0=}

OpenAP! LK

k

[<}
=

=
=

(% 8) M8t

Pp— = o = W %oewﬂ)ﬁlﬂe 20 oy
z = i o o = UeHp B B do Jo
- Ko 0 B0 LBy {F 4 N
< g | W Pl T E o T
T oW 1R B OHKYoxwm 6
5 Mm < 0 T ou ™ 1|_ng ﬁ_edel.QmWo T ﬂ
= O | g w0 | S X UMO TR o X Eh T
LI < e @ ol Po Mo = = 3
HO Ko < =<4 | e <0 Ho 2 % % Ty
] B omr oHo | Wo= oA M . AF o (LI~
<4 Mmﬂ od K- RO E_E\yu —= ,Q EE oL iop :.L 1_Uo ﬂﬁ
soi ~ ™o upm | g T2 o maPxyg X
KA X | & OF wiI| <& X < - . ,ﬁ ol i ,C X Mv_ﬂ
. . . . . . ¢ ‘rLAIL E ‘L‘q‘._ .amo ‘.uA_”#O \ﬂu_/” \ﬂu ﬂAIL O.W
o ﬂﬁﬁﬁo%u%u/aﬂmﬂ% oy M°
= _ W | o ,ﬂ%%az_‘%%% A
— - %0 %o J —— 8
Mm MM ujo ujo ..MMV Nw ,mo mﬁ H_o = o z, i MM T #ﬂe MM
O m | B | ° NP L T T mk T o
55| 22 || DomeRRRET T
Br| W i KE nxa xM o ™ R ¥ = . H D o _ N
TR Lg | T o] LR g A T
| TS x| W i ol wa@o.ﬂ )R = oF o
= ME ol OH = ..J H ~N Z'L Of ozl ]M il J7| lO o
K| my | B REABum oD i
Ay | E5 | m R G+ EE g
i~ I IO B P R RO
o 20| oo 1 R H LN %o xo
B - % o g ,uma%_&o_amw_
mﬁ S oo ~ % N - m % W T S o =3 ™
PIH | b b %%%&%Wﬂﬁﬂ YT
o o ) o oM M o o
TE s ] RrROFTOREEmeT
H 0 _ _ _—
o m | B Y Ry Ry
2 28 | & |BE| T N 3
S oF o ~ " " -

<
ne

o] Hri

=
[e)

Ly

o

R R AL

el
21, 7))

=1
=

s

Web2.0 714t 7]

=
S

H]

AR AT,

=

=

e
75

L=

[e)

Ly

o

5

9

=)
FHE
a1

o

=
Open API

[e]

-

Ju

<
e

7350l A
2 gRe] A <

R

110
RSS E

i
U
hiva



=1

(£ 9) SHEASA ML oAl

* Food Business & IT Services 2009 X1 X2

152

= RO E W T ﬁﬂu%ﬂﬂ
S L BB wLw® kETHT
D ilof o mo = oV K = N
o ) up ol 5] BO ® o o
77T o 20 Tl B AWy By
ie | 5.® rdeed fEl o zoiel
Hmﬂ ne = oK ol x4y 0 < ol ° %ﬁ_ Mg
= B = zr o ) It po %N oy o - X gy B AT
N oz m o] il . © e o 1 o #me ob o
Q- = o = ~N = =
N | nEEm NO I ZH LT Py FTxVgd
of o KO R0 T il " I of o1 & = T N
. . w_.w %_uawl,_m_.lw m % 2 WLZ,FMMMH
ol 7 Bo T N il ‘m_vlu s ) — H 03 110
o oh aF o & N m ™ = X _
- m  oTwey L5 FTiNfw
IF wuw T I L_,NIL X =3 EO . ;0.# fmv_ WIA_I iy 17ro X
= Mﬁ MUI_/|_. b ],J|O io.m,DvE‘.rO Huﬁl_,Mﬂ_ll%ulLZ,*
o N =Y ¥ EHT @
i K ok 2 o] of =)oy
g %l mEk 45 Iz TpF fuosl
- w3 moom RN g ok T o
9 |z B S B Rn TEg LY T
| B oo LI g T 1 & KX
[ o o ul . 5 N % 14 % B © A3 o DS~
SR Ll oo o X0 o B = B o~ 2o N
or | U0 KTy o R ﬂ = uﬁ =z Mw_ o W
E N I N = = <X ! g o X — Ho
Blrgne P T - BZ2 . % frgL wono’
N 20| ¢ % - K oF o O T T o 14 =
Ml alg < B0 Ol .o T o X oxo 9y Ho o
s EIS muy T o Hn doom N ooy AT o WP
Mmoo s = o OH TR T R LI RS
®|H LA | RO o) oul Hu ol T~ U o g I oF NIy
QoA S B v oD oF =0 oF ~o [ELT Ao = o " oF 5
F|H S| Hw mu_ ﬂ.m_x@._ﬂuﬂ _:ﬂou'ﬂu QF K ke W
i A ol XIBET K R
o w0 X X X ol
_ zr Aok @ W QP x oWy
(1] - pl 5.0 ~ X ) ‘OI M
n - R GaThr ZIR O FeAOU
o © s R Py MT FEhgwe FdE
o BT P H W TR o

I} RE7) 7

Rt

<

5=

A3 A A

=

=

712 AA AL

o

lE]7} &

=

A

W&



-y
= EI )
it 2 =S
) ! — L#
~K o 0 N JJ 9
=0 5 ﬂ 5 ° o
gy = 5 . E L
N 0
zmgw_maa#
N lo 0 1_._0 @'O QE
g 1_._0 H_AIO T OE |
% °F G o ‘o __,dl_:_m.
5 %_L T il LE o 0 0
ﬂaﬂz e p Hi ~JoH <
< R [l o =4 W
— X AP & L o 4| o ]
o i 5y £ 2 3% 3l 2o
& o = X o1 O S _ o %_wT w
o 5o 5 3 - 5" T 4
o O % g = % 7 o or = o
%&aomﬂﬂu7i ! Rk z CRTE
uxlmeo 7 - ° = =10l 1 EP o
° St - b It \ M_a_u < = X oF
o Tl ™ 1 9 H B iol — i_:._ mw oo
Wrﬂ Mrmo =T io = WC Ko _|_.__._|._| o ol X]ﬂ JL o %
, I~ - = N o= N N 0
ﬁT%mwﬁl % B 5 S B
= I L BN X 20 i ol 20 oy
mua%%ﬂp_b = L 20 wE@ﬂm
%0 T B TP z o < " o < o
XU E bl o O i — Br N <+
~ 2 e T G 0 5 i o o 2
X J_,m,_ 0 X E o o .._A._._ ._.__u_% o - od o o %o o
o X L el T Vﬁ \m A :n_rn% o1 iy B ) or
obqﬂﬂzeﬂﬂ.xi S 5 Ho T L._‘omu
oI o 4r or =5 ] m# _ E=) — % n_.f n
io@uﬂmﬁlsrylm% ﬁ__u = pa wyuo“mﬁﬂ
Eruion_AlzL_ Lom__.T e < = wu_ iomioﬂwﬂ
Euu.ﬂgl_o7ju.noe o ol o 1xﬂ|3
TR0 x_lice o 0 _ 0 N0 _FZ
KO 0 o o o b LH o & 2 N
s ﬂe% oo™ i e W2 9%
CRa) _ || m o i e o T = 5
- T o— oo 4 0 | - N { o)
L o 0 < o ol ﬁE =) % Ul [EE! "T.c ™
™ = E o gl e s i N ) N ,
a ™ 0 B9 e 0 1] oT L4 o5 I
= 71k xddi Fo 1 o =1 r i ,LE
] 1 Bo i < K = o o
T_A_.c_._ wo A T Jﬂ o | o
] W_ ai| W ;ﬁ UA_l.._ ~
A KO L=
T aW%E
< 0 9 &= 5%
) — e El Wr &+
= 9 B
o ) 1] A
PE
o T OE
N ~
ol

7]@}\
Gli=
1 LHOﬂ ;003

X ) 1 =



154 « Food Business & IT Services 2009¢ X1 M2

5ejo] HjOFRlES Sjof Bk Rk, Wdhe] Aush oato] JleAE T A 20
ugEl 9fel e B ) Aol SIHolal o ARekE o 4+ e,
AA71aE ApBle] WEKE AlfRell A ofZoz Qlele opyst
s Aol B mRAelal ARPAR, AR el o
= Apgle] FpElololyl sl oA HRIE mS ARl
& APoRRE | HAL ofTold S ek,
oleigh BAS glal FEATHOIA A5t

S e AL AP 59 el el s e

532. ¥&5Y wg AMEY MAQ 7=

AR o] = AAZRE ARRlofA FHAESY] AP
S o R skl AAVIANE Al et S sh] flsl AR
ZF 7R ZolA Q= USAAE FFehL e A e AR 7%
oA Blojul Web2.0 2HE5to 4 e—Business 2HY7do] 7Fsshes 74l
wojof gy,

53], s9dE0] AAIANE duH R =35k flsiAli= Web2.0 AlTh
o] gepdl upAlY Wl digh o] BiEA]l Aasih sHAe, TS
A, FA7IEAE FollA xlskl Q= FUQl ARAR wse] AjEHol
B W, WOM vHAlY 71§, AEgEy] 52 xglstolof sh, 1o g

it

¥

2 2l5aka welshs 2t GAP 1%, Aol Bo] ofgA ngoR
AAHLAZ o] QAT 4 QS SHZAF] At Ao olefat Wk
o AFElfoF 3 Zlolet

533, 5UAY WSME 75 U M2 ZA 84 AAY 73

OFF

=] g9 sA(USDA) Y TR Faniil YRE2 = dH

Sl A Bgsh @ A WS el AU Sy AV ek

R



- 155

N

tod 2005Wof 111702] Alg

°©

w g ool FAE

14

o

o] HAER= oF 5

ar

o)

oF
bilh]

&

ol

FaL

° wg7|go] 4

=13
Loy

Pl akE Ams

o
2]

O
=

o

4]

He]7)EHok e—H] AU B

[

o

o] uo] 7Hsiet,

o3
H

=
o

T

S}
JASS

N

[e]

o et
ey

19

T
ol

=

e S
A<
E

A
[e]
=

)

T

=
o

il
=4

kil

of ARAE



156 « Food Business & IT Services 2009¢ X1 M25

S (2007). FHARIARIAIRA EEE
gk, (2004). hkE AAVSAN 2dst Jietoll Wt A A GHAT 31(4).

Kalakota, R., & Whinston, A. B. (1996). Readings in Electronic Commerce,
Reading, MA:Addison—Wesley Publishing,

OECD, (1997). Measuring Electronic Commerce, Paris:OECD,

Turban, E., Lee, J. K., King, D., McKay, J., & Marshall, P. (2008).
Electronic Commerce: A Managerial Perspective., Upper Saddle River,
NJ:Prentice Hall,

Porter, & M. E. (1980). Competitive Strategy: Techniques for Analyzing
Industries and Competitors, The Free Press,

WEY, WA, (2004), FAHE HAANS] AT 20l B BERA, 27,
WA, HPAT (2000, WS SRS AmAN Yok AT ATHEAAA
T4

APz, (2005). F47199] 7IEsd=gsel 7IasAl a9l Adate] niAe 7
iy

WAB, (2008), U ALY LA LLT} WAL, PR, 8).
SRR, (2000), SR BooIA] vt £ Hehwl

SR, (2006), AolE21e] AZE olof].

MO AER, OJFE. (2009). BFREE SIS £80) GRel B4 5U%
o - AL, 36(3).
a7

MIEE, BE (2007), Web2.0 AlThe] Eubd ARE AAAE Wel o,
ogmsks] 2007 FAsRETH3,

MEE, QW BAE, AW (2009). SR ALY ANLAS 97 zal
o At o Al A A, 1600

A, AR, 25, A8 (2000), TASEUPGA) AERel B4, FURA
T+ 50(3), 19-35,





