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ABSTRACT

This study was performed to investigate the status of using agricultural
information and develope desirable strategy to offer agricultural information
for leaf vegetables farmers,

187 farmers are surveyed to collect data, Many farmers get agricultural
information through various channel.

They satisfied with agricultural information contents, rightness of time
but dissatistied with the easiness of gain, fitness of information relatively.
And the mean score of farmer's information needs on agricultural
information were higher than that of theoretical mean. relatively high
items were new seed information, technology of cultivation, pesticide
purchase and prevention, laborer finding, consumer information, the trend
of leaf vegetables price, marketing place, government's agricultural policy
and laws etc,

To make farmers get information easily, we recommend to gather
information at one place and provide them on internet portal site

composed with information related for paddy rice farmers,
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To make desirable information service system, farmers should bring up
their internet searching ability, and agricultural extension officers in
count/city have to make effort to provide useful information more often
by various communication methods such as visiting farmers, using internet

or e-mail service, pamphlet, and so on,

Key words: Leaf vegetables farmers, Agricultural Technology and
Management Information, Information Satisfaction, Information
Needs.
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