HeH|Zat 7|goolx[ete| 2

Relation between the Switching Costs and Corporate Image

Zole
e

Yi-Tae Kim(mkyt@pnu.ac.kr)

20

B e J1golu)X, ARG DAFYEL] BHA AT B o]F 4T BAsH: Aotk &
B ATEE AW EL 71Qo|AS TAFHE Aol A vl @ 28 WrzA o] el FHS Fau AT}
oo} A gtk e} B ATNAE ARGl |Yoln A AGAE Fo 80 sfopata o5 wAS
AZHE web] B ATANE 92 AR g 2PN 480§t 7oA Az BAE
FHFomH AR Y A PGS AN, TG AT Nde BAH FoA4 H2E ATFORA
A AT Hge BE ATH oINS BEL ALAD 5 vk

SHO | HEHIE 1 7|Y 0|0|X] | TASHEE |

Abstract

The purpose of this study is to review causal effect of corporate image, customer royalty on switching
cost. Specifically, giving managerial view point to build strategic CRM is major purpose of this research
with finding out how the switching cost influences to the corporate image and customer loyalty deciding
customer’s desire of repurchase and knowing the important factors of corporate image. The result of this
study is that switching cost has an effect on corporate image as the important factors. Also corporate
image influences on customer loyalty.
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