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A Structural Analysis on Composite Factors, Visitors'
Evaluation and Intent of Revisits in a Food Festival
— The Case of the 15th Namdo Food Festival in South Korea —

Young—Jae Jin'
Dept. of Tourism, Hanlyo Universityﬂ

Abstract

The important factors of a food festival are divided into hardware and software programs. In this
respect, this research aims to study the relationships among the composites of the food festival and its
relationship with the visitors' revisit intention. Since the visitors' evaluation is a presumption of their
satisfaction, it lies in a constant relationship with satisfaction and the reason why they revisited the festival.
Thus, this research examined the influence of the composite factors on visitors' evaluation (operation,
experience) and the relationship between operation evaluation and experience evaluation. In addition,
it examined the relationship between evaluation factors and the intent of revisits. In conclusion, visitors'
evaluation showed a positive effect on the survey about whether they would consider revisiting the food
festival. In this context of continuative relationship, the research suggests that it would be necessary to
examine the relationship between composite factors, visitors' evaluation, satisfaction and intent of revisits
in future research.

Key words : composite factors, visitors' evaluation, intent of revisits, structural equation modeling,
namdo food festival.
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{Table 1> Measurement items of food festival composite factors by literature review
Literature review* This
Item
® © 0 ® ® © suy
Variety 0 0 o o0 .
Correspond to uniqueness ) o] ) @) *
Cultural events L
Easy for viewing ¢) ) 0 .
Interesting o) ) 6] o] ¢
Appropriation of direction signs o o} o} .
. Moving route o] o) o .
Convenience . . )
Facilities(toilet, resting place) o] o) o] ) ) o] o
Cleanliness, proper arrangement o] o) o] o) o] o) .
Variety o o o 0 .
Uniqueness 0 ) o] ¢) 0 0 .
Experience L
Easy participation o o) o) o] ¢
program
Interesting o o) ©] o) ¢) ¢
Have an abundant opportunity ¢} 0 0 o} .
Variety o) o] o) ¢
Displayed food Correspond to namdo food(region) o] o) *
Interesting o] .
Delicate taste ) o] o] .
Sale food quality Price corresponding to quality o ) o] @) .
Reasonable service o] o] .
* @ N4 - 015 71(2000), ® F7A5(2005), © 2782008), O FAE - AV - F3:H2008), ® D - S
(2008), ® F<(2008), © HH3(2005)
{(Table 2> Demographic analysis
Section Frequency  Ratio(%) Section Frequency Ratio(%)
Male 161 55.1 10~19 17 5.8
Gender
Female 131 44.9 20~29 120 41.1
Office workers 100 342 A 30~39 78 26.7
e
Service/sales 37 12.7 £ 40~49 37 12.7
Agriculture/fishery 14 4.8 50~59 27 9.2
~ Professionals 22 7.5 Over 60 13 45
Occupation -
Students 65 22.3 Under high school 107 36.6
Housewives 32 11.0 Academic  College 166 56.8
Retired person 5 1.7 background Graduate school 14 4.8
Etc 17 5.8 Etc 5 1.7
H(41.1%), 30tH 78%8(26.7%), 40TH 37H(12,7%), 50  AE2A SHEUTE AFEE= FJAF- FFY 100
o 2778(9.2%), 6041 ©]4F 13(4.5%) 0.2 UEF  H(34.2%) 02 7P B3kar, S 6578(22.3%), A

20t HIFo] Ok o, RE dAFEZM=

D 37H(12.7%), ALTH 329 (11.0%), 2]
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2278(7.5%), & - A1 147(4.8%), EIZIA} 5TH(1.7%),
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HE 166"9(56.8%), HELZ o) 1475(4.8%), 7|
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1 SYETO A U Bl 24

8 i
Qa2 Bal BT RARAS AN A
I A& 28k 1-3k(Eigen value)©] 1 ©]7¢
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AR HAX= 0.585%2 Q2144

-

o
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e
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ro o
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CHHair et al. 1995). =74 =72 212432 Cronbach's
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{Table 3> Convergent validity of an exogenous variable and the reliability test

Factor loading Reliability
Construct Item .
Factor 1 Factor 2 Factor 3 Factor 4 Factor 5 (Cronbach's a)
Variety 0.231  0.073 0.782 0.150 —0.041
Cultural Correspond to uniqueness 0253  0.025 0.650 0.273 0.176 07819
events Easy for viewing 0.164  0.324 0.585 0.116 0.187 )
Interesting 0.350  0.040 0.699 0.136 0.202
Appropriation of direction signs 0.133  0.702 —0.051 0.140 0.233
. Moving route 0.074  0.768 —0.015 0.104 0.122
Convenience . . . 0.7817
Facilities(toilet, resting place) —0.022  0.806 0.189 0.034 —0.076
Cleanliness, proper arrangement 0.146  0.739 0.206 0.109 0.053
Variety 0.731  0.062 0.157 0.285 0.169
. Uniqueness 0.732  0.029 0.223 0.228 0.255
Experience S
Easy participation 0.708  0.142 0.264 0.140 0.182 0.8785
PIOBII nteresting 0.802 0139 0192 0101  0.159
Have an abundant opportunity 0.789  0.074 0.205 —0.020 0.119
) Variety 0.095  0.183 0.041 0.861 0.130
Displayed
food Correspond to namdo food 0250  0.036 0.267 0.712 0.110 0.7827
oo Interesting 0.156 0183 0298 0726  0.073
Delicate taste 0310 0.104 0.013 0.176 0.704
Sale Food . . .
i Price corresponding to quality 0.177  0.055 0.093 0.054 0.795 0.7214
ali
quality Reasonable service 0165 0162 0276 0091  0.708
Eigen value 6.71 2.11 1.46 1.25 1.00

% of Variance explained 353

113 7.7 6.6 53
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{Table 4> Convergent validity of an endogenous variable and the reliability test
Factor loading Reliabili
Construct Item e 1‘1ty
Factor 1 Factor 2 Factor 3 (Cronbach's «)
Operation Program corresponding to the festival theme 0.257 0.147 0.759
Juati Makeup on an operational program 0.234 0.344 0.727 0.7337
evaluation
According to the schedule 0.133 0.123 0.771
. Variety of sights 0.217 0.850 0.182
Experience . .
. Variety of experience 0.258 0.829 0.216 0.8719
evaluation . .
Opportunity of pleasure experience 0.290 0.812 0.206
Satisfaction in general 0.744 0.325 0.232
Intent of Make a good choice 0.821 0.300 0.207 0.9049
repeat-visit Wish to visit next year 0.840 0.159 0.215 )
Recommend other people for visit 0.875 0.210 0.186
Eigen value 5.29 1.18 1.05
% of variance explained 52.9 11.8 10.5
{Table 5> Result of the confirmatory factor analysis
Construct Path A (t-value) AVE 4
Variety( A x 0.746(13.57
Displayed ariety(4-u) ( )
food Correspond to namdo food( A x21) 0.723(13.03) 0.5481 0.7844
Interesting( A x31) 0.751(13.70)
Variety( A x42) 0.76(14.83)
. Uniqueness( A xs2) 0.80(16.10)
Experience C
Easy participation( A x2) 0.76(14.87) 0.5928 0.8790
rogram
Progr Interesting( A «72) 0.79(15.86)
Have an abundant opportunity( A xg2) 0.71(13.49)
Delicate taste( A xo3) 0.69(11.84)
Sale food . . .
it Price corresponding to quality( A x7-103) 0.63(10.77) 0.4624 0.7204
uali
dquattty Reasonable service( 4 «113) 0.70(12.15)
Variety( A xi24) 0.68(12.30)
Cultural C d t i Ax 0.70(12.73
ul orrespon : o.umqueness( 134) ( ) 04771 07836
events Easy for viewing( A xi44) 0.59(10.43)
Interesting( A <154) 0.77(14.54)
Appropriation of direction signs( 4 xi6s) 0.60(10.35)
Movi te( A x 0.64(11.26
Convenience °‘,”,n,g rou, o 175,) ( ) 0.4707 0.7792
Facilities(toilet, resting place)( A x1gs) 0.71(12.70)
Cleanliness, proper arrangement( A <ios) 0.76(13.95)
Operation Program corresponding to the festival theme( A x206) 0.68(12.11)
evaluation Makeup on an operational program( A x216) 0.84(15.71) 0.4954 0.7415
valuati
According to the schedule( A x226) 0.56(9.62)
. Variety of sights( 4 x237) 0.80(16.01)
Experience . .
evaluation Variety of experience( A x47) 0.86(17.86) 0.6986 0.8742
Vv
Opportunity of pleasure experience( A x2s7) 0.83(16.89)
Satisfaction in general( A x3) 0.82(16.73)
Intent of Make a good choice( A 27s) 0.88(18.69)
. . .. 0.7092 0.9069
repeat-vist Wish to visit next year( A xass) 0.79(16.07)
Recommend other people for visit( A x29g) 0.86(18.21)

77=679.614/(p=0.00, d.f=349), GFI=0.861, RMR=0.0498, NFI=0.862, CFI=0.928




1A AAIBHATE
B2 At 1=679.61, AHE(df =349, p=0.00
o= FAFCE Fosi o, AdAIGHGF=0.86,
ZHATAAAAGED)=0.83, JAPFTEARSOISH(RMR)
=0.05, B A ZAGH(CF)=0.93, ZE-ZA3A5H(IF)=
093 502 Jeh} 2R FPL giH 2 =2y
Hol= AL =Z YehyithBagozzi & Yi
1988). A=A QQ1%A A o3t g g
9 172 BAHLSZ Fo7|(p<0.001)3HA] e}
a1, 7+ 7Nd 9] FSEFSE(composite reliability)
= AR Ay 25 081 oo ® dukdog @
TEE 7520 0.78 293t ZF 7lido] JFER
o] JSHAE 2y Hit A (average
variance extracted)S AlXFgH Ax}, dnl S2] F
A, 73} YA}, Ao, 9 B o] IukF e
2 aEE 90 059 F v
v, BE o] g ddSs dsAe X
FohEE E 2000).
(Table 6)°] 37|zt
= Hho} o] 28] 9] FF A}

H = 95% AlF]T7Hl A FUA]

o

{Table 6> Inter-construct correlations(standard error)
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2~
T

e

It Anderson 1987).

2. oiyldoe| HE
E Ao By AAHE 71 1,2 H 7, 8
22 A A" A 291 oA E3) sAte}

A3
A %7}

e
RELE
[e]

o

AN E vpe} 2ok 54 2o

8 xgke] A4 A

AHE(df)=359, p=0.000.2 EAF o= FF)

o, SAHEY APAF(GFN=0.85, = A
4

Z(AGFI)=0.81, A TA5(NFI)=0.84, HIE =

o

Displayed Experience Sale food

Cultural Operation Experience Intent of

. Convenience . . .
food program quality events evaluation evaluation repeat-vist
Displayed food 1.000
0.548
Experience program (0.053) 1.000
0.481 0.668
Sale food quali 1.000
ale food quality (0.065  (0.049)
Cultural ‘ 0.634 0.730 0.551 1000
Ul al events B
(0.052) (0.040) (0.061)
0.425 0.330 0.378 0.378
C i 1.000
onvemence 0064)  (0.064)  (0.070)  (0.066)
0.511 0.583 0.481 0.718 0.571
ti luati 1.000
Operation evaluation 00 (0052) (0,065  (0.047)  (0.057)
. . 0.656 0.709 0.580 0.704 0.287 0.650
Experience evaluation 1.000
0.047)  (0.038)  (0.055)  (0.042)  (0.066)  (0.047)
. 0.684 0.623 0.677 0.610 0.616 0.628 0.648
Intent of repeat-vist 1.000
0.043)  (0.043)  (0.047)  (0.048)  (0.048)  (0.047)  (0.041)
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<Fig. 2> Result of structural equation modeling.
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{Table 7> Path coefficient and the verifying result on structural equation modeling

HIEIIZ f)' Path of hypothesis par}:i?rtll;ter lof:(iitiig :rtr((l)r t-value  Verify result
H;  Cultural events( & 1)—Operation evaluation(7 1) 7n 0.608 0.098  6.230**  Significant
H,  Convenience( & 2)—Operation evaluation(7 1) 712 0416  0.081  5.160**  Significant
Hs  Experience program( & 3)—Experience evaluation(72) 723 0330  0.075 4.372**  Significant
Hs;  Displayed food( & 4)—Experience evaluation( 7 2) 7 24 0.380  0.084  4.509**  Significant
Hs  Sale food quality( & 5)—Experience evaluation(72) 725 0.097  0.080 1.213 Not
Hs  Operation evaluation( 7 1)—Experience evaluation( 7 2) B2 0.167 0.074  2.257*  Significant
H;  Operation evaluation( 7 1)—Intent of repeat-visit( 7 3) B3 0466  0.089  5.252*%*  Significant
Hs  Experience evaluation( 7 2)—Intent of repeat-visit( 7 3) B3 0.383 0.074  5.190**  Significant

R 1)=0.732 R(72)= 0.660 RY(73)=0.588
* p<0.05, ** p<0.01.
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{Table 8> Total effects divided into the direct effect
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and the indirect effect

Indirect effect

Path Direct effect (path 72) Total effect
Cultural events(& 1)—Operation evaluation(7 1) 0.608** 0.608**
Convenience( & 2)—Operation evaluation( 7 1) 0.416%* 0.416%*
Experience program( & 3)—Experience evaluation( 7 2) 0.380%* 0.380%*
Displayed food( & 4)—Experience evaluation( 7 2) 0.330%* 0.330%*
Sale food quality( £ 5)—Experience evaluation( 7 2) 0.097 0.097
Operation evaluation( 7 1)—Experience evaluation( 7 2) 0.167* 0.167*
Operation evaluation( 7 1)—Intent of repeat-visit( 7 3) 0.466%* 0.063 0.529**
Experience evaluation( 7 2)—Intent of repeat-visit( 7 3) 0.383** 0.383**

Path Indirect effect Indirect effect Total effect

(path 7 1) (path 72)

Cultural events( £ 1)—Experience evaluation( 7 2) 0.101* 0.101*
Convenience( & 2)—Experience evaluation( 7 2) 0.069* 0.069*
Cultural events( & 1)—Intent of repeat-visit( 7 3) 0.283** 0.038 0.322%*
Convenience( & 2)—Intent of repeat-visit( 7 3) 0.193** 0.026 0.220%**
Experience program( £ 3)—Intent of repeat-visit( 7 3) 0.145 0.145%*
Displayed food( & 4)—Intent of repeat-visit( 7 3) 0.126 0.126**
Sale food quality( £ 5)—Intent of repeat-visit( 7 3) 0.037 0.037

* p<0.05, ** p<0.01.
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