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Abstract

In 2007, due to the outcome of the Korea-U.S. FTA negotiations, the opportunities for American beef
greatly increased and a serious change in the domestic dining market is expected. The market currently
faces issues such as the settlement of the beef origin declaration policy and the fulfillment of customer
needs on domestic and imported beef. The following are the summary of the results of the aforemen-
tioned research and analysis. First, the consumer awareness level of origin declarations was compa-
ratively low. Second, the reason behind the propensity for imported beef was the comparatively cheaper
price despite the lower taste quality, and it was determined that there is a high level of distrust on
domestic beef sold in general restaurants. Third, domestic beef showed a high valuation in taste, safety
and freshness, while imported beef showed results which were below average. Concluding from the
above research results, a dining environment should be created where consumers can trust what they
eat through settlement of an origin declaration policy, and more efforts should be put into fulfilling
consumer needs for both domestic and imported beef.
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’ Consumer Awareness Due to Origin Declarations in General Restaurant ‘

|

] Reliability Analysis / Validity Analysis \

|

’ Descriptive Statistical Analysis ‘

Consumer awareness

Consumer awareness

due to origin
declarations in general
restaurant

Consumer behavior

Quality standard

of beef about domestic beef
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Correlation

Respondent's general characteristics

t-test
ANOVA

Marketing Strategy Focus

<Fig. 1> Research model.
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{Table 2> Survey source

Case Source

Consumer awareness

due t .. Origin declarations restaurant experience Kone, Myeong-Ja (2005) Likert
ue to origin
. & . Origin declarations check Ju, Na-Mi etc (2006) rating
declarations in general __ .~. . .
Origin declarations confidence Kim, Myeong-Hee (2005) scale
restaurant
Kang, Jong-Heon - Nominal
Consumer behavior ~ Consumer behavior for purchase beef in general restaurant & e
Lee, Sung-Hee (2006) scale
Quality difference between domestic and imported beef
Quality differen?e Meat color Lee, Byeong-Chil (2002) Lil'<ert
between domestic Meat texture . ; rating
. Sim, Ji-No (2004)
and imported beef  Fat color scale
Marbling
Safety
Consumer awareness Freshness Likert
. . Hwang, Myeong-Chol .
about domestic beef Sanitary (2001) rating
& imported beef High valuation in taste scale
High valuation in standard meat
Gender
Age
Respondent's general Job Nominal
H Sung-Tae (2005
characteristics Education ong, Sung-Tae ( ) scale
Hometown

Income
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{Table 3> Respondent's general characteristics

Characteristic N (%)
Male 166 ( 55.3)
Gender
Female 134 ( 44.7)
20~29 years 71 ( 23.7)
30~39 years 76 ( 25.3)
Age
40~49 years 73 (243)
Over 50 years 80 ( 26.7)
Seoul 122 ( 40.7)
Kyonggi-do 38 (12.7)
Chungcheong-do 36 ( 12.0)
Gyeongsang-do 36 ( 12.0)
Hometown
Jeolla-do 46 ( 15.3)
Gangwon-do 19 ( 6.3)
Jeju-do 1 ( 03
North-Korea 2( 09
. Senior high school 117 ( 39.0)
Education
Technical college 183 ( 61.0)
Self employed 75 ( 25.0)
Sales/Service 28 (1 9.3)
Artificer 12 (4.0
Management 59 ( 19.7)
Job )
Housewife 83 (27.7)
Student 37 (12.3)
Unwaged 3( 10
Etc 3( 10
Below 100 million won 4( 13
101~200 million won 27 (9.0
201~300 million won 86 ( 28.7)
301 ~400 million won 75 ( 25.0)
Income 401~500 million won 64 ( 21.3)
501~750 million won 25 ( 8.3)
751~1,000 million won 10 ( 3.3)
1,001 ~2,000 million won 5( 1.7
N of Valid cases 4( 13
Total 300 (100.0)
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{Table 4> Reliability analysis

Cronbach's

Case N Variables
alpha
Consumer awareness due to origin declarations in general restaurant 293 0.707 4
Consumer awareness about domestic beef 296 0.737 5
Consumer awareness about imported beef 293 0.689 5
Quality standard of beef 298 0.839 4
Quality difference between domestic beef and imported beef 280 0.902 4
<Table 5> Validity analysis
. Bartlett
. Commu- Factor Eigen Cronbach's .
Factor Variables . . KMO test of Sig.
nalities loading value  alpha ..
sphericity
Consumer awareness Origin declarations restaurant experience 0.528  0.727
due to origin decla- Origin declarations check 0.702  0.838
. . . . 54.5% 0.718  0.720 230.024 0.000
rations in general  Origin declarations confidence 0.463  0.681
restaurant Origin declarations interest 0.486 0.697
Safety 0.625 0.791
Freshness 0.685 0.828
Consumer awareness .
. Sanitary 0.595 0.772 62.0% 0.846 0.821 593.514 0.000
about domestic beef o
High valuation in taste 0.539  0.734
High valuation in standard meat 0.654 0.809
Safety 0.717  0.846
Freshness 0.722  0.850
Consumer awareness .
. Sanitary 0.731 0.855 70.5% 0.821 0.849 867.198 0.000
about imported beef o
High valuation in taste 0.638  0.799
High valuation in standard meat 0.717 0.847
Meat color 0.588  0.767
Quality standard of Meat texture 0.726  0.852
67.6% 0.839 0.776 486.960 0.000
beef Fat color 0.717  0.847
Marbling 0.673  0.821
. . Meat color 0.776  0.881
Quality difference
. Meat texture 0.778  0.882
between domestic 77.3% 0902  0.830 694.470 0.000
. Fat color 0.785 0.886
and imported beef ]
Marbling 0.752  0.867
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{Table 6> Consumer awareness about domestic beef in general restaurant (M£SD)
Origin Origin Origi.n Origin Origin
declarations declarations declarations declarations declarations
. . restaurant
recognize interest experience check confidence
Self employed 3.36+0.864° 3.08+1.010  2.94+1.052 2.79+0.949 2.56+0.962
Sales/Service 3.32+0.905™ 2.75+0.887  2.89+1.100 2.50+0.962 2.89+0.956
Artificer 3.17+0.937" 3.2540.965  2.67+1.073 2.83+1.115 2.67+0.985
Job Management 3.63+0.807° 3.12+£1.044  3.02+1.025 2.74+0.890 2.53+0.889
Housewife 3.4140.988" 2.95+0.835  2.83£1.086 2.63+0.984 2.55+0.819
Student 2.92+1.115° 3.08+1.064  2.73+1.018 2.54+1.120 2.59+1.013
F value 2.792* 0.871 0.594 0.671 0.733
Senior high school 3.17+0.976 3.04+0.950  2.82+1.072 2.74+1.003 2.63+0.919
Education Over technical college  3.48+0.936 2.99+0.989  2.93£1.049 2.63+0.959 2.56+0.920
t value —2.713% 0.470 —0.849 0.894 0.615
Seoul 3.20+1.052 3.09+1.037  2.86+1.070™ 2.73+£1.041 2.67+0.969"
Kyonggi-do 3.08£0.912 295+0.848  2.62+1.037°  2.50+0.923 2.33+0.676"
Chungcheong-do 3.53+0.845 2.86+0.961  2.89+1.008™ 2.534+0.774 2.56+0.773%
Home- . o ongsang-do 3.63+0.853 2.94+0.906  3.08£1.079  2.67+1.014 2.39+0.934°
fovn Jeolla-do 3.53+0.905 3.13£0.919  3.20+1.046° 2.83+0.973 2.89+0.948"
Gangwon-do 3.35+0.965 2.63+1.012  2.42+0.902" 2.58+0.961 2.37+0.955"
F value 2.538 1.124 2.299* 0.731 2.365*

D #p<0.05, **p<0.01.

2) a~¢

multiple range Test, a<b<c.
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Values with different superscripts in the same column are significantly among groups at p<0.05 level by Duncan

A, TR 3--of] Tk 4]} Q14S Ak
Zog o HylE e Aoz vebdth Likert
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=, T o] 2nlA Q1A F s
Sl A FJAgE Hat zFolo] frojide] e A
02 e o H(p<0.05), Y 27|E A58}
= Hdo] Uit ghe-o] ANEE TP =4 H
7Fk o= YEhsith

=4, Y HaL7)¢] ojuA] HAL dutHow
S ke = Z0R et Liket 5 4 5



122 =z 8ks| x| Al 153 A 33(2009)

{Table 7> Consumer awareness about domestic beef in general restaurant by propensity for beef
(M=SD)

Consumer awareness about domestic beef

High valuation High valuation
Safety Freshness Sanitary gh &

in taste in standard meat
Propensity for domestic beef 4.11+0.701 4110710  3.81£0.736"  4.13+0.685 4.01+0.800
Propensity for imported beef 4.15£0.543  4.08+0.628 3.92+0.688"  4.23+0.587 3.96+0.445
Beef of comparatively cheaper price 3.9940.629  4.00£0.614  3.61+0.660" 4.10£0.616 4.02+0.629
Total 4.05£0.652  4.05+0.654  3.71+0.700 4.13+0.644 4.01+0.686
F value 1.457 1.009 4.125* 0.442 0.079

D #5<0.05.
2 > values with different superscripts in the same column are significantly among groups at p<0.05 level by Duncan

multiple range Test, a<b.

FHEZ AR B o, gte] 44 3.038 > 9 s Juo] TS 7 =4 H7K3.158) g
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e ke e e
Y Harr)e] oln]A] &4 F FGIE Aol EA
AT A SdollM FHtatole] ool Q) 2| 2RIol] W Usere= Heavy User(F 3
= 2o Z YePdTHHIA p<0.01, W= p<0.05).  ~43F] ©]/d), Medium User(51~23]), Light User
ARAo g= 9] HurE AEsks Ado] (Y1232 TEIIGOH, User Typed 2 2
T4 Harv)e] RS 7P A HrkekR e zto] o] @14]o] FoJgh A #4HE4(one-way ANO-
(3273, SIE HAQNME 4 HrlE A VAS A

A MSEo| ME 4107 ZF Afole

o
KR )

{Table 8> Consumer awareness about imported beef in general restaurant by propensity for beef
(MSD)

Consumer awareness about imported beef

High valuation High valuation

Safety Freshness Sanitary in taste in standard meat
Propensity for domestic beef 2.86+£0.774"  2.96+0.716  2.93+0.784"  3.07+0.620 2.90+0.665
Propensity for imported beef 3.27+0.874"  2.96+0.871 3.15+0.784°  3.15+0.784 3.04+0.662
Beef of comparatively cheaper price 2.70£0.799"  2.70+0.724  2.84+0.716"  2.99+0.695 2.85+0.612
Total 2.81+0.810 2.82+0.744  2.90+0.752 3.03£0.675 2.89+0.637
F value 5.934%* 4.878 2.102* 0.945 1.012

D #p<0.05, **p<0.01.
2 2% Values with different superscripts in the same column are significantly among groups at p<0.05(p<0.01) level by
Duncan multiple range test, a<b.
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<Table 9> Quality standard of beef
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(Unit: N(%))

Meat color Meat texture Fat color Marbling
Very important 84 (28.1) 82 (27.3) 59 (19.8) 91 (30.3)
Important 183 (61.2) 175 (58.3) 159 (53.4) 149 (49.7)
Normal 29 (9.7) 38 (12.7) 68 (22.8) 53 (17.7)
Unimportant 2 (07 3 (1.0 10 ( 34) 5(17)
Very unimportant 1(03) 2(0.7 207 2 (0.7
Average" 4.16 4.11 3.88 4.07

(very unimportant).

A, S A7) FAY FRAL Likert 5 593 xpo)7) X
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Likert rating scale : 5 point (very important), 4 point (important), 3 point (normal), 2 point (unimportant), 1 point
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{Table 10> Quality difference between domestic and imported beef by user type (M£SD)
Meat color Meat texture Fat color Marbling
Heavy user 4.07+0.704 4.03£0.725 3.86+0.847 3.90+0.852
Medium user 3.934+0.722 3.914+0.740 3.77+0.777 3.86+0.764
Light user 3.95+0.804 3.93+0.684 3.87+0.741 3.87+0.741
F value 0.804 0.611 0.525 0.040
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{Table 11> Quality difference between domestic and imported beef by respondent's general characteristics

(M+£SD)
Meat color Meat texture Fat color Marbling
Male 3.84+0.730 3.84+0.690 3.77+0.763 3.74+0.799
Gender Female 4.09+0.750 4.06+0.743 3864+0.804 4.02+0.672
t value —2.907** —2.631%* —0.913 —3.176**
20~29 years 4.00£0.777 3.97+0.712 3.91+0.750 3.94+0.732
30~39 years 3.96+0.726 3.86+0.737 3.75+0.818 3.81£0.799
Age 40~49 years 3.77+0.807 3.90+0.731 3.75+0.812 3.80+0.815
Over 50 years 4.08+0.669 4.03£0.711 3.84+0.749 3.93+0.680
F value 0.085 0.520 0.600 0.530
Self employed 3.81+0.786 3.84+0.694 3.69+0.790 3.67+0.863
Sales/service 4.00+0.734 4.04+0.706 3.78+0.892 4.04+0.808
Artificer 3.75+0.622 3.83+0.718 4.00£0.603 3.83+0.577
Job Management 3.98+0.747 3.93+0.723 3.89+0.769 3.87+0.802
Housewife 4.09+0.711 4.0420.749 3.83+0.787 3.95+0.631
Student 3.9140.805 3.9140.723 3.88+0.740 3.9440.747
F value 0.293 0.615 0.646 0.202
Senior high school 3.93+0.663 3.94+0.698 3.82+0.698 3.89+0.649
Education Over technical college 3.96+0.802 3.9240.736 3.80+0.833 3.85+0.819
t value 0.785 0.821 0.770 0.670
Seoul 3.99+0.818 3.99+0.781 3.89+0.845 3.94+0.790
Kyonggi-do 3.81+0.749 3.7540.732 3.58+0.770 3.86+0.639
Chungcheong-do 4.03+0.521 3.9740.521 3.79+0.592 3.8840.591
Hometown Gyeongsang-do 4.09+0.765 4.00£0.707 3.88+0.781 3.85+0.870
Jeolla-do 3.78+0.704 3.81+0.684 3.69+0.793 3.69+0.821
Gangwon-do 4.06+£0.680 4.13£0.719 3.94+0.574 3.88+0.619
F value 0.309 0.346 0.292 0.617
Below 100 million won 4.00-+0.000 3.7540.500 4.25+0.500 3.7540.500
101 ~200 million won 3.65+0.629 3.6540.689 3.62+0.752 3.65+0.745
201 ~300 million won 3.97+0.615 4.00£0.673 3.78+0.741 3.79+0.718
301 ~400 million won 3.91+0.743 3.964+0.629 3.78+0.688 3.8440.722
Income 401 ~500 million won 4.07+0.814 3.92+0.843 3.84+0.860 3.95+0.865
501 ~750 million won 4.20+0.764 4.16+0.746 4.16+0.800 4.16+0.746
751~1,000 million won 3.25+1.708 3.00+0.816 4.00£0.707 4.11£0.601
1,001 ~2,000 million won 3.96+0.740 3.94+0.720 2.75+1.258 3.7540.500
0.084 0.038* 0.022* 0.279

D 5<0.05, **p<0.01.
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